
STANDARD FONTS: 
TYPOGRAPHY, 
USAGE AND HIERARCHY
HEADLINES 
Countach Bold (caps)  
with “sliding” background bars

BODY COPY AND CALL-OUTS
DIN Serif Regular

SUB-HEADS, CALL-OUTS  
AND CALLS-TO-ACTION
DINPro Condensed Black 
(caps)

SIDEBARS, CAPTIONS  
AND CHARTS 
DIN Pro Light, Regular  
and Medium

SYSTEM FONTS:  
TYPOGRAPHY, 
USAGE AND HIERARCHY
HEADLINES 
Impact (caps)  
with “sliding” background bars

BODY COPY AND CALL-OUTS
Times Regular

SUB-HEADS, CALL-OUTS  
AND CALLS-TO-ACTION
Trebuchet MS Bold (caps)

SIDEBARS, CAPTIONS  
AND CHARTS 
Trebuchet MS Regular, Bold

CANADA’S ENGAGED UNIVERSITY
TAGLINE 
DINPro Condensed Black (caps)

CALL-TO-ACTION
DIN Serif Regular

 “Canada’s Engaged University”  
is our new tagline. It should be 
used on all SFU institutional 
communications whenever  
space allows.

The tagline can also include an 
optional, single-line, call-to-action 
with a URL, as shown above.

RESOURCES
sfu.ca/communicators-toolkit

https://www.sfu.ca/image-library

Questions? Email sfu-brand@sfu.ca and we’ll connect with you.

✼

Brand elements

BLACK AND WHITE 
PHOTOGRAPHY
Strong black and white 
photography powers our  
brand and serves as a key 
differentiator. We use big 
pictures that are bold and 
provoke interest.

Our style is photojournalistic 
and shows people engaged in 
real activities. These images 
have dynamic composition 
and are used at full bleed. 

Colour photography plays a 
secondary role and is used to 
support specific content, 
such as news stories and 
announcements.

SFU BRAND ATTRIBUTES
UNCONVENTIONAL 
We move beyond tradition.  
Our ideas and capabilities are 
timely, emergent and ahead  
of the pack.

FEARLESS
We go where others won’t. We take 
risks, give voice to difficult ideas 
and align our values and vision to 
create impact.

COMPASSIONATE
We improve lives using the power 
of knowledge, advocacy and 
engagement.

APPROACHABLE
We create a culture of openness 
where our campuses, programs, 
events and partnerships welcome 
diversity and community 
participation.

READY
We make things happen. We strive 
and reach to overcome limitations 
and barriers.

MASTERBRAND
The masterbrand logo is 
used without the university 
name for communications 
within B.C.

 The masterbrand logo with 
the university name spelled 
out is used for out-of-
province applications.

Faculties or departments 
may be noted, when 
necessary, with either 
the formal or informal 
institutional logo.

The informal version 
is intended for 
communications that don’t 
require an understanding  
of the operational 
designation.  

The formal version is used 
when that designation 
needs to be highlighted.

✼

This poster provides  
an overview of the  
SFU brand guidelines. 

COLOUR PALETTE
Our colour palette creates a 
bold, unified and memorable 
look. SFU light red serves 
as the dominant colour in 
all applications, supported 
by SFU dark red, the colour 
used in the logo block. These 
two reds work well together, 
creating a distinctive, 
tone-on-tone effect.

SFU dark grey appears only  
in the text portion of our 
institutional and extension 
logos, and can also appear  
in subheads and graphic 
elements. 

Body copy employs black, 
although we also use any 
percentage of black (grey 
tones). These shades allow  
for subtle highlighting of 
areas of copy and enhance  
the readability of charts and 
diagrams. If grey tones are 
insufficient, screens of the  
two reds can be introduced, 
but only when designing 
more complex graphics.

SFU LIGHT RED 
Pantone 199C
C0 M100 Y82 K0*
R204 G6 B51*
# CC0633*

SFU DARK GREY  
Pantone 425C
C0 M0 Y0 K80
R84 G88 B90
# 54585A

SFU DARK RED  
Pantone 187C
C7 M100 Y82 K26
R166 G25 B46
# A6192E

BLACK 
Process Black
C0 M0 Y0 K100
R0 G0 B0
# 000000

As Canada’s engaged university, we mobilize knowledge to drive 
innovation that benefits society. Real-world challenges become 
opportunities for real-world impact. 

4D LABS links researchers to industry to drive innovation and 
job creation. Our Invention to Innovation program is creating 
business-savvy scientist-entrepreneurs who know how to ensure 
their great ideas can find their way to market. RADIUS helps 
innovators find sustainable ways to tackle social problems. 

SFU Innovates. Yes, we do.

CANADA’S ENGAGED UNIVERSITY
Find out more at sfu.ca

INNOVATION 
FOR GOOD

*SFU’s light red 
values for CMYK, 
RGB and HEX have 
been customized  
to achieve best 
representation  
of PMS 199.


