ID: Coder’s name (1-3)

Brand: _____________________

Title: ______________________

Country = Canada = 1

                  USA = 2

                  France = 3

                  UK = 4

Time Block  (leave blank)

Block Code (leave blank)
Runs: (# of repeats in data set)
Textual Coding of language and images

Food  type: 

1. Cereal

2. Confection/candy

3. Baked goods, pastries

4. Beverages

5. Snacks, chips, salty

6. Fast food restaurant

7. Convenience quick meal (processed foods)

8. Sit down restaurant
9. Fruits/vegetables
10. Milk products/ yogurt, ice cream, 
Eating Occassion

1= Breakfast

2= Lunch

3= Dinner

4 = Snacking domestic

5 = Work Break

6 = Travel or Outdoors

7 = party, social event

8=  watching TV/ movie

9 = sport action

10 = sport passive (spectator)

11 = unknown

12 = no consumption

Setting: Where Food consumed

1. domicile – kitchen dinning room

2. domicile – living room

3. domicile -  bedroom

4. domicile - other

5. workplace – office/ desk

6. workplace - other

7. exterieur –  public place

8. exterieur –  privat place

9. interior –  commercial place 

10. interior –   other ___________

11. school

12. play or sports field

13. restaurant

14. vehicle

15. transport (plane, bus, boat.)

16. other _____________

17. none

Effect/ Consequences associated with Consuming Food

1. Family bonding

2. Energy

3. fun

4. Pleasure

5. Stop thirst

6. Stop hunger

7. Evasion

8. Magical transformation

9. Loose Weight

10. Love or Romance

11. Feelings of guilt, moral superiority

12. none

13. _________________

Social Relations

1. alone

2. peers and friends

3. couple

4. family

5. stangers

6. no social relations implied

7. _____________

Textual Coding:

Activity

Description of Ads

Techniques: Marketing Elements

1. Comparative ads

2. Tie-in and cross promotion

3. celebrity ads

4. testimonial 

5. animated character/ fantasy 

6. Demonstration of Product Attribute

7. FX visuals (FX)

Values

1. Taste and aroma

2. Transgression, break restraints or bonds, freedom

3. Fun and entertainment

4. Play and competition

5. escape reality, freedom

6. danger, risk taking

7. health

8. joy/ spritual

9. sophistication, special

10. luxury, exotic

11. popularity

12. active lifestyle

13. sexuality, romance

14. traditionalism

15. natural, wholesome, environmental well-being

16. sharing, bonding

17. extreme, beyond ordinary

18. low-cost, good buy, value for money

19. imagination/fantasy

20. cosmopolitan/ multi-cultural

21. _______________________

Responsibility in Marketing  (1-3) 

1. Imagination [lack of realism could be misunderstood by children]

2. Deception [Visual Claims  are exaggerated]

3. Deception {Lexical Claims are misleading] 

4. Pester Power [ child parent power relations are problematic]

5. Ambiguity/ Comprehension [difficult to understand values]

6. Social Relations [interactions are questionable ie unecessary violence, ethnic insult, degrading to women etc.]

7. Social Values  [values advocated are problematic]

8. Risk Issues [not mentioned or portrayed properly]

9. Techniques used in production [are problematic]

10. Information [incomplete, inaccurate,  misleading] 

Gender of Characters

1. Male

2. Female

3. Mixed/both

Children

1. Child alone

2. child peers same sex

3. child peers mixed sex

4. Child and adult(s) (familial)

5. Child and adult(s) (non-familial)

6. Children and adults mixed generations grouping

Ethnicity of characters

1. Caucasian

2. Black

3. Asian

4. Mix

5. Other __________

Social relations (child)

1. Peers and Friendship

2. Family

3. Alone

4. Other _____________

Eating Motivations

1. Fun, excitement

2. Hunger relief, thirst quenching

3. Energy

4. Social event

5. Pleasure

6. Escape

7. Incentive to get something else (ie. Toy)

8. Health

9. To lose weight

10. Lifestyle

11. None

Eating Environment

1. Home

2. Outdoors

3. Restaurant

4. School

5. Sportsground, venue

6. Transportation

7. Other

Portions

1. Snack

2. Meal-kids size

3. Meal-adult size portion

Servings

1. Single

2. Multiple

Verbal Messages Non-health

1. Pure

2. Extra

3. Taste

4. Texture

5. Escape

6. New

7. Better

8. Fast

9. Hunger relief

10. Thirst quenching

11. Cool

12. Fun

13. Magic

14. Fantasy

15. Family 

16. Energy

17. Other

Health

1. Pure

2. Extra

3. Balanced diet

4. Essential

5. Source of vitamins/minerals

6. Wholesome

7. Natural

8. Fat-free

9. Ingredient-free (ie. MSG)

10. Prevention of disease

11. Diet

12. Preparation

Format

1. Animated Scenario (brand character ie Captn Crunch)

2. Animation and Real Interact

3. Dramatic Realism

4. Animated character from movie, Video game or TV show

Devices/ Appeals

1. Humour

2. Persuasion

3. Fantasy

4. Action

5. Violence
6. Other ___________-
