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Warnings on Saturation of the Global Wine Market
Monday, 13 September 2010 09:36 

Wine News Report

Why Worry About Wine Competitiveness 

When Everything in BC is just fine??

The Wine Economist
Vineyard Economics: Boom and Bust in the Global Wine Market

ñMost of the talk in wine markets these days is about surplus, not shortage. 

Australia is still stuck with large surpluses of bulk wine. California is in surplus, 
too. And the European Union has been forced to introduce a new wine regime 
in an attempt to drain its wine lakeò

June 2011 Commonwealth Bank (Australia) Report
The wine industry sobers up...

Key points
-Rapid growth is not necessarily a good thing - there is a global, and 
domestic, glut of wine and wine grapes.

-The wine industry proves that not all global agricultural commodities enjoy 
strong consumption growth.

http://winenewsreport.com/news/124-news/1500-warnings-on-saturation-of-the-global-wine-market
http://wineeconomist.com/


Summary of Project
Sept 2009 - Project began once approved by Genome 
Canada

Idea is to find ways to understand what makes wine 
industries competitive

BC wine industry is a great success story, so the real 
q. is what are the possible avenues for stable growth?

Mesh 3 Different Objectives into 1 Product 

ïAcademically sound, innovative, and builds upon 
knowledge about competitiveness

ïUnderstandable and valuable to BC wine industry

ïFinds ways to make scientific research more 
valuable



Some Puzzles and Possible A.s

What explains why some 
countries successfully sell 
quality wine, while others 
with potential ( eg N. Africa), 
donôt?

What explains the timing of 
when industries succeed and 
fail?  ( eg Pittsburgh steel)

How can newcomers to an 
industry ñcatch upò to well-
established firms?

What explains why there is 
still concentration of industry 
in certain locations?

Does globalization change any 
possibility for a public policy 
strategy?  

See next slide on clusters 
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Comparative Advantage ( terroir ) 
is only part of the equation.  
Other parts are more fluid. 

Rise of newcomers to wine 
industry, eg S Afr , Australia, 
Chile, Arg. shows that 
competitiveness can be created 
and lost

Evolution is a metaphor for 
understanding how well 
industries adjust to 
changing environments.



Evolution & Cluster Theory

If we accept evolutionary view, then we see that 
firms alone donôt decide their fates, 

ïEg Price of oil affects attractiveness of alternative energy

Cluster theory tries to explain why you have 
geographic concentrations of supply firms, eg Silicon 

Valley

ïExplanations: geographic advantage (Okanagan Valley); 
shared pool of labour and support institutions ( eg start -
ups, Stanford U); specialization by suppliers (brands)

ïUpshot is clusters allow for cooperation by competitors, 
esp. sharing of basic knowledge (such as improvements 
in grape growing) that benefit everyone

ïSome firms will still outcompete others, but the key is to 
improve the overall health of the industry


