


 Social media represent a rapidly growing source of 

information for citizens around the world.

 Three key features of social media distinguish it from other 

forms of media and social interactions:

1. Social media allow users to not only consume information but 

also to produce information.

2. The information to which users are exposed depends upon 

self-chosen links among users.

3. Information on social media travels more rapidly and broadly 

than in other forms of social interactions.



 On the one hand, social media may expose individuals to a 

more diverse set of viewpoints by allowing users to reach 

beyond their traditional geographic domains

 On the other hand, political content on social media may be 

highly polarized due to homophily, a tendency of users to 

develop links with like-minded users.

› Motivated to compare the degree of homophily to that in offline social 

networks. 



 It is natural to conjecture that social media has displaced, at 

least partially, other sources of information for voters, most 

prominently traditional media

 face-to-face social interactions are characterized by higher 

ideological segregation when compared to traditional media 

settings

› Motivated to compare the degree of ideological 

segregation on social networks to ideological segregation 

on both traditional media outlets and in face-to-face social 

interactions.



 They find that the network they constructed shares important 

features with face-to-face interactions.

 They find that Twitter is much more segregated than 

traditional media, and is more in-line with ideological 

segregation in face-to-face interactions

› Taken together, the results suggest that social media may 

be a force for increasing isolation and ideological 

segregation in society.





 During the 2012 election campaign, 20 percent of American 

adults received at least some campaign information through 

Facebook and 5 percent did so through Twitter (Kohut et al., 

012a). This represents a significant increase compared to the 2010 

campaign when about 6 percent received information about the 

campaign through any social media and less than 1 percent 

reported doing so through Twitter (Smith, 2011).

 In 2008, 3 percent of American adults reported having used social 

media to post political news, a figure which reached 17 percent by 

2012 (Smith, 2013). Also in 2012, 12 percent of American adults 

said they had used social media to “friend” a political candidate’s 

account and 12 percent said they had started or joined a group on 

a social media website dedicated to a particular political or social 

cause, having both risen from an earlier level of 3 percent in 2008.



 Twitter is a unique social platform through which users 

connect with each other and gather information from a variety 

of sources.

› Following: the connection is not necessarily mutual

› Tweet: a message or update

› Retweet: a republishing of another user’s tweet

› Home: a interface that displays the user’s timeline or feed, where users 

are exposed to tweets from their entire set of followees.









 One aspect of the network that we are particularity interested 

in examining is the degree of spatial homophily among voters.

› Segregation in social media may be fully determined by geographic 

segregation

› If ideological segregation is driven by geography, then segregation 

should fall when examining links within a geographic area.



 characterize voters as liberal, conservative, or moderate based upon the 

party affiliation of the candidates that they chose to follow.

› Voters that exclusively followed Democratic candidates are coded as 

liberals

› Voters that exclusively followed Republican candidates are coded as 

conservatives

› For voters who follow a mix of Democratic and Republican candidates, 

we have 2 separate methods for categorizing  these voters: 

 Broad measure of moderate: any voter who follow at least one 

Republican and one Democratic candidate is coded as moderate

 Narrow measure of moderate: only those who follow an equal 

number of Democratic and Republican candidates are regarded as 

moderate
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 Our results suggest that social media are highly segregated 
along ideological lines and thus emphasize these potential 
problems associated with the flow of information in 
segregated networks.

 Using information on links between followers of accounts 
associated with candidates in the 2012 election, we find that 
Twitter is segregated along ideological lines. In particular, 
followers of Republican candidates are much more likely to 
be linked to other followers of Republican candidates and 
likewise for followers of Democratic candidates. This Twitter 
political network is at least as segregated along ideological 
lines as face-to-face interactions and is much more 
segregated than traditional media outlets, such as 
newspapers and television. Taken together, these results 
suggest that social media may be a force for increasing 
ideological segregation.


