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At its April 22, 2020 meeting, SCUP reviewed and approved the full program proposal for the Graduate 
Diploma in Management in the Beedie School of Business, effective Fall 2021. 
 
 
 
Motion: 
 
That Senate approve and recommend to the Board of Governors the full program proposal for the 
Graduate Diploma in Management in the Beedie School of Business, effective Fall 2021.  
 
 
 
 
 
 
 
 

 
c: A. Gemino 

A. Dastmalchian  
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E ccutive ummary 

Th racluate Diploma in Management is a11 alternative exit offered within the proposed Master 
in Man, g m nt (MiM) program. Students wh have completed 24 unit · f the MiM cor ­
managem nt courses and hav maintained a minimum 2.5 cumulative grnde p int average will be 
eligibl for thi Diploma. 

Tho pr posed Graduate iploma in Management is Intended for t·ecent university graduates with 
Jess than three years fr levant rull-time w rk. experience and i an alt rnative exit offered within 
the prop sed Master in Management (MiM) prngram. 

Th raduatc Diploma in Management will featur c ur·es that combine people and performance 
nab ling ki I ls with ciigita I I iteracy in the context of management comp I imented by caree1· 

rnanag menl ervicos and co-curricular experience . The raduat Diploma will 111.:lp tudenl's t 
succcs fully lev rage their undergraduat education and 111 re effoctiv ly launch their careers. 

PART A l3 page s rnaximnm] 

Proposed credential to be awarded 

raduatc.: Diploma in Management 

Location of pro ram 

The initial pr gram will be ffered at th Burnaby campus w ith the p t ntial to b ffered in more 
I ti , , a th pr gram gr w . 

Academic unit(s) offering propo ed pro ram 

· he Beedie chool of usi11es ( FU cedi ). 

Anticipated program ·tart date 

Fall 202 1. 

nticipated completion tim e 

Two seme ters 

ummary of proposed pro gram 

a) Aim , goals and/or objectives of th proposed pro ram 
This raduate Diploma i · being pr po ed to help launch th careers of rec nl po. t-secondary 
graduate from 11011-busines. undergraduate major s. The goals of tll program are to enhance 
the employabi I ity of recent graduates from non-business undergraduate maj rs by prov id Lil 
th 111 with transforrable needed for employment in lhe ruturc of w rl . 

The learning oals are a [ollow (the highlighted words in the learning goals below a,· 
intend d to bring attenti n to key bjectiv s 111 th scho l' s mandate): 

I. ommunicatc an organization's po ition and understand h w natural, s ial and 
cultural systems create opporlunitics and constraint. ~ rd liveri11g 011 its mi si n. 

2. Identify opportunities, devel p a plan, er at a budget and collaborate ffectively to 
achieve compl · i111w11atio11 bjeccives in a team-ba cd prqject en ir nment. 

3. enerate sustainable alternative through global re earch and data analy i and apply 
multiple criteria to ma! e vidcn e-ba ed r omm · ndations. 
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4. U ea system approach to analyze an organizational I r cess and propose an i1111ovatio11 
Uwt could create sustainabl e. tal holder and . hareholder valu . 

5. lde11tify key me ages, develop persuasiv stories and create impactfuJ visuals using 
technology that effectively commu11icates !rends and rec mrnendations t stakeh Id r . 

6. Demon trale em tional intcl l igenc , an awarene · of human behavior and t he nocd for 
equity, div er ity and inclusion to c llaborato and lead in global work ehvirnnment . 

An important component of this rnduat Diplorna will b a focu 11 career management. 

b) uticipatec.J contribution of th pl'oposed 11rogram to th manda.te and h·ategic 
plan of tbc in titution 

The rnduatc Diploma align with , ' mis ion particularly by quipping posl- ec ndary 
student with kn wledge, skills and exp rien e neces ary in the future fwork . 

The raduate Diploma al ·o align with SPU's Academic Plan 2019-24 by addressing 4 of 
th 5 challenges as fi llow : 

• Academic Qunlity/ urriculum: Innovating pr gram delivery including blend d online 
and face to fac pr gramrning and flipped classroom in truction. 

• 1 ngagement Placing an c,nphasi on experiential learning with the in l(lsion of 
oornmuniLy-integrat d learning proj els possibl · internal! nal partner hip opportuniti s, 
and optional community-based internships. 

• Bl'idgiag Divides : Workillg in partner hip with other faculties a ro s interdisciplinary 
boundaries and co-designing slr am as part f the Mi M experience. 

• Faculty Renewal : Providing pportun itie for faculty to forth r develop graduate 
program/c ur c de ign and instructional skills as well as incr asing the tuition revenue 
to uppo1t the faculty complement. 

c) Potential areas/ ·ecto1·s of employment for graduates and/or oppol'tunitics for 
further ·tudy. 

The opportunities · r graduates include future rnployment in th major occupational 
groups a de cribed in the , T ,abour Market Oullool 20 18 of' Sales and Service, 
Busi11ess1 Finance and Admini,\·/ratiun and J.ianagement" (Tai lo 2.6 p. 17). 

The curriculum and career pr gramming offered thr ughoul tile Graduate iploma will ain't 
al preparing tud nt t launch their care ~r in diverse ar a·. s stud nt gain ycal's f 
experience in thew rkforce, there i the p te11tial for them lo trans.ition into higher level ot· 
more in-demand jobs or return t univer ity for additional cdLJcation in other raduate 

iplomas, Masters programs, r the Exccutiv M A. The progra1ns t" quit· particulal' 
I vcls f management ex1 eri n e, not init iHlly acce siblc by MiM students, but rcpre ·en1 
e lablished opportunities for further studies with career e p rience. 

d) Delivery met11od 

Th· raduate Diploma will be o fered using a coh rt and blended delivery model. That i to 
say that all our es will be supported by anva' - S U' learning management y tern - as 
wel.l a hav in- lass instruction or face-to.face component . There will al be regular, 
frequent career progrnrnmi11g. 
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Graduate Diploma in Management 

e) Related programs in the institution or other British Columbia post-secondary
institutions.

The Graduate Diploma in Management is differentiated from SFU Beedie's Graduate
Diploma in Business Administration (GDBA) in that it focuses on the acquisition of skills to
support career launch; whereas, the GDBA is intended for students with more than 3 years'
work experience who are looking for career progression or career transition.

The Graduate Diploma in Management is differentiated from other Graduate Diploma
offerings in that the curriculum is designed to reinforce the application of management skills
at a graduate level ( such as digital literacy, people, and performance skills) rather than around
traditional functional areas (i.e., finance, accounting, operations, etc.).

Contact information 

Andrew Gemino, Associate Dean, Graduate Programs, Beedie School of Business, 
gemino@sfu.ca, 778-782-3653. 

PART B [2 pages maximum] 

PROGRAM DETAILS 

a) Graduation requirements, target audience

The Graduate Diploma will be available as an alternate exit for the MiM program after 

completing 24 units of the core programming. The Graduate Diploma will provide a 

graduation pathway for students who can achieve a 2.5 cumulative grade point average. The 

target audience will be recently graduated, non-business undergraduate majors, including 

those that have completed a Business Minor, from Simon Fraser University (SFU) or 

students working through a non-traditional pathway. The program will be of special interest 

to those who wish to obtain more management knowledge and career management 

experience post-graduation so that they can be better prepared to enter the changing labour 

market.

b) Admission requirements

This Diploma is set up as a is an alternative exit offered within the proposed Master in 

Management (MiM) program. Students who have completed 24 units of the MiM core 

management courses and have maintained a minimum 2.5 cumulative grade point average 

will be eligible for this Diploma.

c) Evidence of student interest and labour market demand
r

We have relied on information f om the BC Student Outcomes, Annual Surveys for BC
r

Baccalaureate Studies by program area report, interviews with curent students and potential 
applicants to the MiM program, and the BC Labour Market Outlook: 2018 edition for 
evidence of student interest and labour market demand.
The BC Labour Market Outlook (Table 2.6, p. 17) suggests: "WitMn the IO major
r

occupational g oups that are defined by Canada's National Occupational Classification, 
more than half (51 percent) of the projected job openings in BC over the next IO years will r
come f om the top three occupational categories (Sales and Service, Business, Finance and

Full Program Proposal Page 4 



raduate Dipl ma in Managemen t 

Administration cmd AtJanc,gement). ' Therefore, the e fi undati nal skills Eire the focu f th 
program> currivulum and will inOuenc future mploym nt in th foll wing ar as: 

NO 1122 Pr fe si tlf:11 ccu1 ations in bL1siness management consulting 
NO 2171 fnfonnati n y t ms analysts and consultant 
NO 4163 [3usine s d velopment offic rs and marl ting researcher and c nsullants 
NO 6411 ale and ace unt repre entative - wholesale trade (non-technical) 

Also, given thi data in combination with the B tudents Outcomes Annual urvey for B 
Bacoalaurcate tudics report, there is a clear opp 1tunity to close the skills and expectation 
gaps for Arts aml cicnce majors by providing gtaduat management skill cduca ion for 
recent gradttntes fr m the programs. This ducati n should better pr pare a larger numb r f 
stud nt f'orthe L p three National ccupati n las ificati n (N C) categ rics requiring over 
46 1,000 jobs in over the next IO y ar ·. (Pica c s c the Bcodie cbool f Bu inc Mi M 
Full Program Propo al ti r more details). 

d) Elit,ribility for cholar hips, awards, and financinf aid 

We c pect thnt s holar. hips, award , and linanoial aid will not be provid d. 

RE OUR E 

a) Enrolment Plan 

Th ,raduate Dipi ma in Management oxi ts l pr vid an alternativ e iL for tudents who 
ar unable LO fullil t11e full r quirement fthc MiM. If a tud nt in th MiM completes 24 
c re credits, they may be eligible to trans'fi r to the ipl ma a11d graduate. Hi e tinu1ted that 
less than 5% · MiM student will lrnnsfer to the Diploma. 

b) Re ourcc 1·equircd and/or.· available to implement the program (financial and 
personnel) including any new faculty appointments 

Th r ources required for this raduate Diploma ar the ame as for the Master in 
Management program need . Thi includes additi nal taff and factilty with delivery cost 
im ilar to other graduat program ffering . 

/\clditional sl·aff will be supported by the share of luition provided by ,u to th pr gram 
and stn1tup cost · will be covered by th Beodic ch l f Busincs as an investment that 
will be recovered through Luiti n revcnu . Addili nal instructional cost wi ll be covered by 
new raculty and temp rary instrnctors. These additional faculty costs in Ju ling ben fits, 
will also be c vered by a har oft uiti n but nly in coh rt larger than 24, 

Teaching load · will initially be impacted a the Beedie cho l continues to pl1Sh to recruit 
more faculty vcrt hc next five ye~u· as indicated in Boedie's 2018-2023 fiive-YeaJ' 
Academic Plan. The g a I is L move t an increa eel number of faculty members by 202 as 
it will pr vid l'l,e increase int aching load nece. sary t offer the MiM pr gram. 

·) Faculty member 's teaching/ ·upervis.ion 

Th MiM will f aturc team-based applied pr ~eels rather L11an thesi -based pr ~ cl w rk, 
reducing indlvidual faculty upervisi n requirements. An academic direct r for the MiM will 
·ervc a the graduate supervi or for student 1n th MiM and the r aduale Dipl ma pr ~ram. 

Fu ll Program Propo a l Page 5 



raculty 1.11emb(;;rs t achLng Ln this program arc the same as those suggested to be teach in in 
the Masters .in Management program. Pl ase see the Beedie Sch oJ of Bu in s Ma ter in 
Management hil l Program Propo al appendix for a Ii t of faculty m mber . 

d) Propo ·eel tuition and oth r program fees including a ju stification 

The proposed tLdtion fees in fall 202 1 for domestic students ar $6833 .33 per term with 
annual increases of 2% thereafter; and for international students, $ 1 1,500 per term with 
annual i.nor ascs of 4% thereafter. 

The integrated career management and co-cmricular cxperi nee are critical comp n nts of 
the pr gram t.hat are not included in tuition fee . The prop ·ed program fees directly related 
to the taff and operational expen es a ociated with thi pr gram are$ I 500 pert rm for 
domestic and inter11ational students with annual increas s of 2% 1h reaft r. Pl a e r fr to 
the Mt1sters i.n Management Proposal for fee ju t.ification. 

The total pr gram fees wil I be $16,666.6 for domestic , tudents and 26 000 for 
internati nal tudents. 

PART : Appendices 

Appendix 1 C:1Jendar entry 

Plea e see all ached. 

Appendix 2 New courses 

Pl a e note that the new course approval form and sample course outlines are repurposed from 
the Beedi chool f Busines Ma, ter in Management Full Program Propo al appendix. 

Appcn di ' etters of 'upport 

Please n te that Lhc letters r support provided are rcpurpo ·ed from the Beedic chool of 
Gusine s !\'laster in Management Pull Pr gram Proposal appcndi . 

Appendix 4 Abbrevfated curriculum vitae for non - 'F faculty 

ot1rsos will be taught by existing Beedie. chool of Bu iness faculty, al 11g with adj11nct and 
st:ssional ra ulLy t.o be specifically hired ~ r th MiM/Gratluate Di.ploma in Mana 1ement. 

Plea c see th Beedi School of Business Master in Manag ment hill Program Pr po al appendix 
for a lisl of faculty who may teach in the program. 

Full Program Proposal Page 6 
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SIMON FRAS E R UNIVERSITY 
E NGAGING T HE WOR L D 

APPENDIX 1 



Standard Format for Graduate Program Calendar Entries 

Management 
Graduate Diploma 

Description of Program
The Graduate Diploma in Management will feature a core of management courses that combine people skills 
with digital literacy and performance enablers all grounded in the context of management. This program is 
affiliated with the Master in Management (MiM) program.

Admission Requirements 
Applicants must satisfy the University admission requirements as stated in Graduate General Regulation 1.3 
in the SFU Calendar. For more information, contact Beedie School of Business. 

Program Requirements 

This program consists of 24 units of course work. Course work may be substituted at the discretion of 

the academic director. 

Students must complete 

BUS 580- Enabling Results Through Collaboration (3) 

BUS 581- Making Decisions with Data (3) 

BUS 582- Accounting Literacy in Organizations (3) 

BUS 583- Creating Value in Organizations (3) 

BUS 584- Managing Projects (3) 

BUS 585- Financial Literacy in Organizations (3) 

BUS 586- Marketing and Sales (3) 

BUS 587- Applied Project (3) 

Program Length 

Students are expected to complete the program requirements within three terms. 

Academic Requirements within the Graduate General Regulations 

All graduate students must satisfy the academic requirements that are specified in the graduate general 

regulations, as well as the specific requirements for the program in which they are enrolled. 
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GRADUATE ANO 
POSTDOCTORAL STUD I ES 

New raduate ourse Propo al 

CourseSub/c:ct (eg. PSYC) B LJS I Number(cg. BIO) 580 
Course title (max. 100 characters) 

Enabling Results Through Collaboration 
Short thle {for enrollmenl/trnnscrlpt - mruc. 30 characters) Res U Its Thro Ugh 

-
U.oits (eg, ·~) 3 

Collaboration 
Course descr.lptlon for SPU Calendar (course descrlptlons should be brief and should never begin with phrases such ns "This course wfll..." or '"fhe 
purpose of this course Is .. :· If the grading bosis is satisfoctory/unsntrsfoctory include lhis In the description) 

Develop ablllty lo harness talents and expand persona l and team capacity lo solve a complex organlzalional problem. Students will worl< 
Jo davelop themse lves as a high performing team. Studen ts will deepen their existing knowledge about learning ond oollaboratlon while 
working to solve an organizational problem. As part of the process, they will also continue to Increase their awareness of se lf and others , 
By the end or this courae, studen ts should know how to develop o d support a high-performing team In lhelr organization. 

Rationale for Introduction of this course 

See attached Masters In Management proposal. 

1'erm of lr)itlal o(fcrlng (cg. Pall 20l9) Course delivery (eg. 3 hrs/week for L3 weeks) 
Fall 2021 35 hrs of blended instruction 

Prequency of offerings/year T , 
w1ce a year 

Estlmated enrollment per offering 40 

Bqulvalcnl courses (courscn thot rcplJcate~ the content of this course to such en extent that students should not receive credit for both-i:ourscs) 

n/a 
- -

Prerequisite 11I1d/or Corequlslte 
n/a 

Crlmlrlal record check rcqulred?0Yc s If yes Jsselected, add tlils ns pre[equlsltc Addltlonol course fees? Oves 0No 

,C,!lm!lJl8 wb_ere cours_c wUJ_bc taug[lt [Z]nurnflby [Zl~\Jrr.~y !Zlvnncouvex 0GrentNorthcrn WAy [ZJ Off campus 

Course Compo_!lcn!s IZJtcc turc Osernlnar 0Lnb O tndependcnt DcnpstO!'C D 

Grading Basis 0 Letter grades 0 SaUsfnctory/ UosatisCnctory D in Progress/ Complete 

Repeat for crcdlll D Yes [Z] No 'rotol repeats nllowed1 0 .Repeal wllhln a term? D Yes ll] No 

Req1;Jlced course? 0 Yes D No £llnnl exam required? D Yes [Z] No Cnp~tonc course? D Yes [{)No 

Comblned with a underllrnd course? 0Y es [l]No [fycs, idenllfy which undergraduate course and the addllional course rc(Julrements for 
gfaduntc students: 

. - . - -

• Sec Important deli nil ions on the curriculum website. 
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... RESOURCES 
If additional resources are requlr •d to olicr this course, pl'ovldc lofpnnntion on th' sourcc(s) of tl1ose _icjdltlona( resources, 

J1aculty ni'embcres) whQ will normally tench this course 

Shauna Jones, Susan Christie-Bell, Kathleen Burke; Kate Dilworth, Tom Culham 
Addltlo.nnl f1icully members, ilpnce, nnd/or apeclnli•led equipment l'equl.rcd In order to ofter this coune 

... CONTACT PERSON 
Acndc.mlc; Unit/ Program Na1n~ (typ!cnlly, Graduate Program Chnlr) Emoti 

Beedie Graduate Programs Stephanie Reimer stephanie_relmer@sfu.ca 

... ACADEMIC UNIT APPROVAL 
A ourse outline must pe lncluqed, 

Non-deporb'l'lentallzed faculties n ed not sign 
GrndooteProgrnin Comml.ttcc 

Dep!U'tmcnt 'Cho Ir 

... FACULTY APPROVAL 

Signature Elate 

Sign lure Dote 

';l.Jl,e course form a.od outline mu .t be sent by FGSC lo the d1a.l-(s pf each FGSC (fgs~!ist@sfu.ca) to check for an overlap in content 

Overlap ched done7 [Z] YES 

TI1ls approval Jp.dicates Lhlll. all tho necessary course contenL and overlap concerns have been resolved. The Faculty/ Academlc U,nlt 
coq1mlts to pr vJdlng the necc$snry rl!SOljrces. 

Fuculty Gradu,ntc Studlc, Commlttcu Signature Pnt 

Andrew Gemino January 8, 2020 

A Jlbr:iry review will b conduct d. If additional f\u)ds are 11e1=ess11ry, DGS will G0)1tact th a1=ademic uni prior to SGS . 

... SENATE GRAQUATE STUDIES COM 
Sep ate Ornd1.1Me 'Stud le~ G9mll)ljtce 

Jeff Derksen 
.Onle 

MAR 16 2020 

ADMINISTRATIVESECTl0N (~ t DGS office only) 
Llbrary<lheck: _____ ~-
<:ol.Jrse Attribute: _____ _ If different from regular units: 
Course Attribute Value: __ _ _ P,icademl Progres5 Uh ts: __ _ __ _ 
l_nstr~ctlon Mode; ______ ....,__ Financial Ale! Progress Unit ; ----,,--.-
Attendanc 'l'ype: _ -=-=-==-== 

Pngc 2 0£2 Revised Dec •mbcr 201'7 



BEEDIE Masters in Managem ent 
SCHOOL OF BUSINESS 

BUS 580: Enabling Results Through Collaboration 

Course Description 

In a world of uncertainty, complexity, volatility, and ambiguity, organizations are faced with 
Increasing challenges. Harnessing the power of high-performance teamwork, and understanding 
your strengths and weaknesses as a team player, will be crucial to solving complex and meaningful 
problems. CEOs, CPOs and NGOs state that we need to "Increase our capacity to collaborate" not 
Just in our institutions, but also across Institutional boundaries and sector boundaries if we are to 
make a difference in the world (Scharmer, 2019). 

Enabling Results Through Collaboration develops students' ability to manage oneself and others: to 
expand capacity within and for themselves and others to solve a complex organizational problem. 
Research shows that the best way to learn about collaboration is to collaborate. Drawing on recent 
and pivotal team research, students will work to develop themselves as a high performing team. 
Students will deepen their existing knowledge about teaming and collaboration while working to 
solve an organizational problem. As part of the process, they Will also continue to Increase their 
awareness of self and others. By the end of this course, students should know how to develop and 
support a high-performing team In their organization. 

Objectives 

By the end of this course, students will: 

• Reflect on your own management strengths and weaknesses 
• Recognize and define the characteristics of collaborative teams and know when it is 

advantageous to use teams 
• Demonstrate empathy and emotional, social and cultural intelligence in working with their 

teams and organizational partner 
• Discuss and recognize the organizational context of teams 
• Apply the processes of teamwork including stages of development, cycles, cooperation and 

competttion, and communication to achieve desired results 
• Experience, work through and reflect on Issues teams face, such as conflict, power and 

social Influence, decision-making, leadership, problem-solving, creativity and diversity 
• Harness the power of individuals and critical thinking to create high-performing teams for the 

purpose of achieving organizational objectives 

S ubjects/T epics 

In each module students wlll have a theoretical and practical component. The theoretical 
components are listed below. The practical components will have students' complete tasl<s and 
processes for to their team development. 

Module 1: Characteristics of High Performing Teams 

Module 2: The processes of Teamwork through 5 Lenses 

Module 3: A Deeper Dive into Relationship Theory 

Module 4: Decision Making, Communication & Meetings 

Module 5: Cooperatlon and Competition 

Module 6: Hosting Productive Conflict 1 



BEEDIE 
SCHOOL OF BUSINESS 

Module 7: Hosting Productive Conflict 2 

Module 8: Problem Solving 

Modul e 9: Power & Social Influence 

Module 10: Organizational Context of Teams 

Book and Materials 

Masters in Management 

1. Levi, D. Group Dynamics for Teams, 5111 Edition. (2017). Thousand Oaks, California: SAGE 
Publications Ltd. 

• ISBN# 978-1-4833-7834-3 
2. Selected readings may also be provided on Canvas or through external links 

Learning and Assessments 

INDIVIDUAL ASSESSMENTS - 40% 

Reflective Learning Portfolio - 25% 
Students will complete a weekly reflection and submit to their online Learning Portfolio. The 
purpose of the portfolio is to have students reflect on their learning and what it means to them. 
They will learn as part of this assessment. The instructor will pose questions and make 
comments to prompt more thinking and expand the students learning about teaming and 
collaboration and the part they play as an Individual: what works, what doesn'ti what they still 
grapple wlth1 and "aha" moments, to name a few. 

Case Analysis -15% 
Students will be provided with a team case where they respond to questions to demonstrate how 
they might apply their semester long learning to another organizational situation. 

TEAM ASSESSMENTS - 60% 

Experiential Collaboration Project - 40% 
Students will collaborate in teams of 4-5 members in an experiential project with an NGO to 
solve an organizational issue or challenge. They will develop their skills in collaboration while 
solving a complex problem that could not be solved individually, Students will report to the 
organization's representatives as well as their Instructor. Students will submit: 

1. A project plan and team agreement (5%) which outlines the team's understanding of and 
goals for the project, their norms, agreed on guidelines for working together, and 
performance criteria on which each member will be evaluated. 

2 An assessment and project update (15%) presenting their findings mid-point through the 
project to ensure they are on the right track with their organizational partner. This will be 
presented to and followed by a discussion with the organizational partner. The team will use 
the feedback to move forward with the project. 

3. A final presentation (20%) offering their ffndings and recommendations to the 
organizational partner. Teams will draw on the learning from previous courses on how to 
present data and recommendations in a purposeful and persuasive manner. 

Final Team Debrief Interview - 20% 
Your team will meet with your Instructor and one other person (a TA or organizational partner) 
where you will reflect on your process, learning, and application around collaboration and how 
you have met the course learning objectives. This debrief will be more of a conversation or 
question period than an actual "oral report11 or "presentation''. You will be asked questions to see 
how you applied the course content to effectively collaborate on tile experiential collaboration 
project. All members must be present to receive a grade. 



BEEDIE Masters in Management 
SCHOOL OF BUSINESS 

Assessment summary 

*11 Please remember that as per graduate grading policies , group assignments should not add 
up to more than 50% of the total grade. 

Reflective Learning Portfolio 25% 
Individual 

Case Analysis 15% 

Experiential Collaboration Project 40% 
• Project Plan & Team Agreement 5% 

Team • Assessment & Project Update 15% 
• Final Presentation 20% 

Final Team Debrief Interview 20% 

Total 100% 

* .. Special Note on Grading : 40% of a student's team grade Is subject to his/her contribution to the 
entire team project. All team members will assess his/her contribution to the overall project, and they 
will provide a percentage reflective of this contribution. The instructor will assign the contribution 
score based on submissions by team members using the Team Agreement as a reference. 



GRADUATE AND 

POSTDOCTORAL STUDIES 

New Graduate Course Proposal 

Course Subject (eg. PSYC) BLJS I Number (eg. 810) 581 I Units (eg. 4) 3

Course title (max. 100 characters) 

Making Decisions with Data 
Short title (for enrollment/transcript - max. 30 characters) Making Decisions with Data

Course description for SFU Calendar (course descriptions should be brief and should never begin with phrases such as "This course will .. :' or "The 
purpose of this course is .. :' If the grading basis is satisfactory/unsatisfactory include this in the description) 
The fundamentals of statistical analysis, data visualization and business analytics with an emphasis on how to communicate effectively with 
data in a collaborative team environment. Working with a variety of data sources and software, work in teams to learn how to conduct 
descriptive and inferential statistics and apply it to business decision making. Understand tools for cleaning and preparing data sets in order 
to investigate relationships between variables, and to create visualizations to derive meaningful insights. More advanced topics will 
investigate modeling business decisions using analytical tools such as predictive analytics, multiple regression and decision analysis. Work 
in teams to develop and interpret models in a variety of applications to business decision making. 

Rationale for introduction of this course 
See attached Masters in Management proposal. 

Term of initial offering (eg. Fall 2019) 
2021 

Course delivery (eg. 3 hrs/week for 13 weeks) 
. Fall 35 hours of blended instruction 

Frequency of offerings/year 
T w1ce a year 

Estimated_ enrollment per offering 
40

Equivalent courses (courses that replicates the content of this course to such an extent that students should not receive credit for both courses) 
n/a 

Prerequisite and/or Corequisite 
n/a

Criminal record check required? D Yes if yes is selected, add this as prerequisite Additional course fees? Des 0No 

Campus where course will be taught IZJBurnaby [Zlsurrey [Zlvancouver 0GreatNorthern Way [Zl Off campus 

Course Components* 0Lecture Oseminar 0Lab Drndependent Ocapstone □ 

Grading Basis IZJLetter grades D Satisfactory/ Unsatisfactory Orn Progres� / Complete 

Repeat for credit? D Yes [Z] No Total repeats allowed? 0 Repeat within a term? D Yes [Zl No 

Required course? [Z] Yes D No Final exam required?   Capstone course? D Yes [Z]No 
Combined with a undergrad course? 0Yes [Z]No If yes, identify which undergraduate course and the additional course requirements for 
graduate students: 

* See important definitions on the curriculum website.
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BUS 581: Making Decisions with Data 

Course Description 

In thls course, students Will learn the fundamenta ls of statistical analysis, data visualization and 
business analytics with an emphasis on how to communicate effectively with data in a collaborative 
team environment. Working with a variety of data sources and software, students will work in teams 
to learn how to conduct descriptive and Inferential statistics and apply it to business decision making . 
This course presents tools for cleaning and preparing data sets In order to investigate relationships 
between variables, and to create visualizations to derive meaningful insights. More advanced topics 
will investigate modeling business decisions using analytical tools such as predictive analytics, 
multiple regression and declslon analysis . Students will work in teams to develop and Interpret models 
In a variety of applications to business decision making . A capstone assignment will require student 
teams to communicate statistica l findings using visualization and storyte lling techniques . 

Objectives 
By the end of this course, students will : 

• Work with team members to solve complex real-life business issues using sophisticated and real 
data sets. 

• Apply basic data cleansing and preparation techniques . Conduct exploratory data analysls to 
visualize data using a variety of perspectives . 

• Understand the use of descriptive and inferential statistics In the context of business decision 
making 

• Apply critical thinking, judgement and creativity In the context of data and statistical 
interpretation . 

• Apply an analytics mindset to ask the right questions , collect data, prepare it and conduct 
statistical analysis . 

• Apply statistica l and analytical techniques to develop business intelligence insights, and present 
them In a compelling way to enable smart and sustainab le business decisions . 

• Develop and evaluate decision models related to risk, capital investments and strategic business 
decisions. 

• Conduct predictive analytics using time-series methods to forecast business data 
• Develop a multivariate predictive model that demonstrates reliable predictors. Understand the 

context of qualitative (or categorical Information) and how it can be modeled using regression 
analysis . 

• Communicate findings within Individual and team-based environments using visualiza tion and 
storytelling techniques. 

Subjects/Topics 

Module 1: Descriptive Statistics 
Descriptive statistics, appropriate use and application . Interpret statistics (including strengths and 
limitations) In the context of business decisions. 

Module 2: Visualization I 
Data preparation, cleansing techniques and the identif ication of outliers and their potential 
consequences . Exploratory data analysis using visualization tools. Create a variety of visualizations 
to explore relationships and develop meaningful insights. 

Module 3: Visualization II 
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Advanced topics In visualization Including using multiple data sources and cross-joins, calculated 
fields and the creation of interactive dashboards and story boards. Topics in storytelling with data 
with applications and examples. 

Module 4: Hypothesis testing for comparative groups 
Hypothesis testing for comparative groups. Independent and dependent t tests for comparative 
analysis. Create visualizations that support the investigation of relationships between two variables. 

Module 5: Simple Linear Regression 
Development of a simple linear regression model to Investigate relationships between data and the 
development of a predictive tool. Interpretation and validation of key properties of the statistical 
model. Transformations and non-linear relationships. 

Module 6: Mul t iple Regression 
Multiple regression. Interpretation and validation of key properties of the statistical model. 

Module 7: Predictive Analytics I 
Time-series methods for forecasting and prediction including stationary, trend and seasonal effects. 

Module 8: Predictive Analytics II 
Advanced methods for predictive analytics. Apply methods to evaluate the accuracy of comparative 
predictive models, 

Module 9: Decision Analysis I 
Decision Analysis applied to managerial problem solving. A variety of approaches will be 
Investigated to model and evaluate business decisions (payoff tables, tree diagrams and decision 
trees). 

Module 10: Decision Analysis II 
Sensitivity analysis to understand uncertainty and risk associated business decisions (Monte Carlo 
simulation, data tables). 

Book and Materials 

1. Business Analytics: Data Analysis & Decision Making, 7th Edition, S. Christian Albright/Wayne L. 
Winston, Cengage, 2020. 

2. Storytelling with Data: A Data Visualization Guide for Business Professionals, By Cole Knaflic, 
Wiley, 2015. 

Learning and Assessments 

Assessment summary 

Evaluation in the course will be based on a combination of group and individual work. As in all large 
courses In the Beedie School of Business, grading norms wlll be observed. In other words, students 
with the top marks relative to the class average wlll receive the top grades. 

,.,. Please remember that as per graduate grading policies , group assignments should not add 
up to more than 50% of the total grade. 

lndlvldual Final Exam 40% 

Peer Assessment 10% 

Assignment #1: Descriptive Statistics Case Study 15% 
Group 

Assignment #2: Vizathon Competition 15% 
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Assignment #3: Predictive Analytics Case Study 20% 

Total 100% 



Course Subject (eg. PSYC) Number (eg. 810) Units (eg. 4)

Course title (max. 100 characters)

Short title (for enrollment/transcript - max. 30 characters)

Course description for SFU Calendar (course descriptions should be brief and should never begin with phrases such as “This course will...” or “The 
purpose of this course is...” If the grading basis is satisfactory/unsatisfactory include this in the description)

Rationale for introduction of this course

Term of initial offering (eg. Fall 2019) Course delivery (eg. 3 hrs/week for 13 weeks)

Frequency of offerings/year Estimated enrollment per offering

Equivalent courses (courses that replicates the content of this course to such an extent that students should not receive credit for both courses)

Prerequisite and/or Corequisite

Criminal record check required? o  Yes       if yes is selected, add this as prerequisite Additional course fees?      o Yes    o No

Campus where course will be taught    o Burnaby            o Surrey o Vancouver             o Great Northern Way             o Off campus

Course Components *           o Lecture o Seminar              o Lab o Independent o Capstone o__________________

Grading Basis o Letter grades o Satisfactory/ Unsatisfactory o In Progress / Complete

Repeat for credit?           o    Yes    o    No Total repeats allowed?  ______________ Repeat within a term?     o    Yes    o    No

Required course?          o Yes    o    No Final exam required?      o       No Capstone course?              o Yes    o   No

Combined with a undergrad course?   o Yes    o No    If yes, identify which undergraduate course and the additional course requirements for
graduate students:

* See important definitions on the curriculum website.
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BUS 582 3

Accounting Literacy in Organizations
Accounting Literacy

An understanding of generally accepted accounting principles and the ability to use and interpret financial
reports. Business drivers, analysis techniques and a deeper understanding of organizational opportunities
and challenges to effectively use financial data to support management decisions and planning.

See attached Masters in Management Proposal

Fall 2021 35 hours of blended instruction

twice a year 40

n/a

n/a

✔

✔ ✔ ✔ ✔

✔

✔

✔ 0 ✔

✔ Yes     ✔

✔

✔
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BUS 582: Accounting Literacy in Organizations 

Course Description 

This course assumes no prior knowledge of accounting or exposure to accounting courses . Students 
will be provided with basic accounting and financial l<nowledge to strengthen decision -making with 
respect to resource allocation for value-creation . 

Students will be provided with the l<nowledge and capabilities needed to work will, accounting and 
finance departments of various companies. This includes an understanding of generally accepteq 
accounting principles and the ability to use and interpret financial reports. Business drivers, analysis 
techniques and a deeper understanding of organizational opportunities and challenges will feed into 
preparing students to effecti vely use financia l data to support management decisions and planning . 

Objectives 

The course objective is to enhance a business professlona l's use and understandihg of accounting 
tools and processes, and enhance cross-collaboration with Finance colleagues . By the end of this 
course, students will : 

• Demonstrate an understanding of core accounting principles (eg. accrual accounting , historic 
cost, etc.) and the reasoning behind these, 

• Critically evaluate financial statements and relationships between financial statement 
accounts, 

• Demonstrate an understanding of the Informational content within management reporting, 
• Demonstrate a deeper understanding of management reports and cost analysis, leading to 

more insightfu l management decision -making, 
• Apply enhanced use of budgeting and forecasting techniques for planning and monitoring of 

performance against plans, and 
• Demonstrate an understanding of how to manage working capital to maximize cash flows . 

Subjects/Topics 

Module 1: Introduction to Accounting 
What Is acco unting and how usefu l Is accounting information? Who are the users of accounting 
Information , what are their needs and what are the costs and benefits of meeting these needs? What 
is the difference between management accounting and financial accou nting? What are the different 
forms of businesses that require accoun ting? 

Module 2: Measuring and Reporting Financial Position 
An overview of the three major financial state ments and the relationships between them, followed by 
a comprehensive introduct ion to the statement of financial position. Identificatio n and classification of 
assets and liabilities . Valuation and Impairment of assets . Business entity, historic cost, prudence , 
going concern and dual aspect accounting conventrons. 

Module 3: Measuring and Reporting Financial Performance 
An introduction to the income statement, revenues , cost of sales, gross profit, expenses, Md net 
income. Accrua l accounting concepts-Including revenue recogn ition criter ia, the Impact of long-term 
contracts, and situations where expense may be greater or less than cash outflows . Depreclation via 
the straight- line and reducing balance methods . How the costing of inventories impacts cost of sales 
and how difficulties collecting accoun ts receivable can impact the income statement. 



BE EDIE Masters in Management 
SCHOOL OF BUSINESS 

Module 4: Analysing and Interpreting Financial Statements 
Using financial ratios to examine the financial health of a company. Identification of primary financial 
ratio classifications, Including profitability efflciehcy, and liquidity. Focus 011 l<ey ratios including the 
current ratio, acid test ratio, earnings per share, and P/E ratio. 

Module 5: Relevant Costs for Decision Making 
What Is meant by 'cost', relevant cost, opportunity cost. and sunk cost. Performing cost-benefit 
analysis with consideration of these costs. 

Module 6: Cost-Volume-Profit Analysis 
Cost behaviour of fixed, variable and semi-fixed costs. Finding the break-even point when a 
company shifts from a loss position to profitability. The contribution margin ratio, margin of safety, 
and achieving a target profit. Using marginal analysis to consider only costs and revenues that vary 
with a decision to assess opportunities including: entering contracts, efficient use of scarce 
resources, make-or-buy decisions, and closing or continuation decisions. 

Module 7: Full Costing 
Deffning full costing and how it works in a single- or multi-product bu~iness. Overheads, absorption, 
and cost-plus pricing. Using full costing for pricing decisions, output decisions, exercising control, 
assessing efficiency, and assessing performance. Comparing full costing and variable costing. 

Module 8: Managing Working Capital 
The importance of worl<ing capital and its component parts. Establishing policies to control working 
capital by managing inventories, cash, trade receivables and trade payables. 

Module 9: Budgeting 
How budgets link with strategic plans and objectives. Time horizons, importance of budgeting, how 
budgets llnk to one another, and the budget-setting process. Incremental versus zero-base 
budgeting. Preparation of static and activity-based budgets. 

Module 10: Accounting for Control 
Using a budget to exercise control over the business. Variances in sales, materials, labour and 
overhead, with explanations for these variances. Standard quantities and costs and setting these 
standards. 

Book and Materials 

1. Mclan ey, E., & Atrill, P. (2016). Accounting and Finance : An Introduction w!MyAccountingLab . 
Harlow, U.K.: Pearson Education Ltd. 

• ISBN# 978~129-2183-763 
2. https;/Lwww m~ccoun.tlnglab com 
3. Selected readings may also be provided on Canvas or through external llnl<s 

Learning and Assessments 

Assessment summary 

Evaluation in the course will be based on a combination of group and Individual work. As in all large 
courses in the BeecHe School of Business, grading norms will be observed. In other words, students 
with the top marl<s relative to the class average will receive the top grades. 
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** Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Weekfy Quizzes 15% 
Individual Participation 10% 

Final Exam 25% 

Group 
Group Presentation 20% 
Group Assianment 30% 
Total 100% 
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BUS 583: Creating Value in Organizations 

Course Description 

Analyzing how organizations create value, or impact, ls a foundational skill for management. The 
analysis begins with an understanding of an organization's value chain and the processes it uses to 
achieve value and extends to the Business Model Canvas to explore an organization's model for 
value creation. You will develop skills In analyzing processes from a customer perspective using a 
design thinking approach and explore customer experience using customer journey maps. From this 
foundation you will be able to design process Innovations using a service design approach. Finally, 
you will develop skills in product lifecycle assessment using a systems perspective. This Integrated 
perspective will enable you to propose reductions in environmental impacts within a product 
lifecycle. 

Objectives 

By the end of this course, students will: 

• Describe an organization's value chain 
• Analyse value creation using a business model canvas 
• Analyze a customer's experience using customer journey map 
• Use service design framework to redesign a process 
• Create a life cycle assessment of a product or service 
• Design an innovation that address an environmental issue in a life cycle assessment 

Subjects/Topics 
Module 1: Strategic Analysis and the Value Chain 
Introduces strategic analysis using competitive advantage and the value chain. Considers the global 
supply chain and value generation. 

Module 2: Business Model Canvas 
Explore an organization's value creation model using the Business Model Canvas. Use the idea of 
minimum viable product and challenge yourself to identify the smallest element of a product that 
could provide value to the customer. 

Module 3: Design Thinking 
Work through the 5 stages of design thinl<lng and understand the importa11ce of empathy, ideation, 
defining, prototyping and testing ideas. 

Module 4: Customer Experience Mapping 
Introduces the customer experience map that expresses the customers level of engagemenU 
frustration with an existing process. Develop skills in customer Journey mapping and analysis. 
Understand the importance of the customer/stakeholder perspective. 

Module 5: Service Design 
Explore the activity of planning and organizing components of a service to improve its quality and the 
Interaction provider and customers. Service design uses a design thinking approach to enact a 
process of change for an existing service. 

Module. 6: Lean Management 
Define a value stream and develop an experiment intended to improve value for customers for the 
value stream. Suggest how the value can be pulled through the system by the customer. 
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Module 7: Systems Thinking and Life Cycle Assessment 
Introduces basic foundations of general systems theory and open systems. Uses Life Cycle 
Assessment as a systems technique to assess environmental Impacts across stages of a product's 
life from raw materials through processing, manufacture, distribution, use, repair and 
disposal/recycling 

Module 8: Process Innovation 
Apply the tools you have learned (design thinking, journey mapping, lifecycle assessment) to 
translate an Idea into an lnnovatron that creates value or impact. Identify an opportunity in your life 
cycle assessment and suggest a process innovation that can make an environmental Impact 

Module 9: Presenting your Innovation 
Reinforce your learning by presenting yolir group Innovation proposal that describes an 
environmental Impact on an existing produce or service. 

Module 10: Reflecting on Creating Value 
Discuss what is meant by ''value" in organizations. Consider your role In value creation and the role 
of intellectual property in value creation. Consider the difference between lntrapreneurs and 
entrepreneur. 

Book and Materials 

1. Porter, Michael E. "The value chain and competitive advantage." Understanding Business 
Processes (2001): 50-66. 

2. Martin, R. (2007). How successful leaders think. HaNard business review, 85(6) , 60. 
3. Brown, T. (2008) . Design thinking. Harvard business review, 86(6) , 84 . 
4. Rawson, A., Duncan, E., & Jones, C. (2013). The truth about customer experience. Harvard 

Business Review, 91(9) , 90-98 . 
5. Erl, T. (2016). SOA Principles of Service Design. Prentice Hall Press. 
6. Kast, F. E., & Rosenzweig, J. E. (1972). General systems theory: Applications for organization 

and management. Academy of managementjournal, 15(4), 447-465 . 
7 . Curran, M. A. (Ed.). (2012). Life cycle assessment handbook: a guide for environmenta/fy 

sustainable products. John Wiley & Sons. 
8. "Defining Life Cycle Assessment (LCA)." US Environmental Protection Agency. 17 October 

201 O. Accessed Oct. 17, 2019, www.Jhiokstep..ca mllife-c,¥.cJe::.ass.a.ss ment 
9. Adner, R. (2006). Match your Innovation strategy to your innovation ecosystem. Harvard 

business review, 84(4), 98. 
10. Selected readings may be provided on Canvas or through external linl<s 

Videos and External Links 
.lnnmla.tioo over:view. 
~aw.az.akl - Art of Innovation 
Layla Acacaglu, Paper beats Plastic - Ted TallL2.Q.13 
Sandee Deslg - ala.a I w.o..C.affe.a..Shaps. 

• ~.ati b.ab.uzZw:lr.d.rigb o~ (Linka.to..ao...exteroa s.lte.J 
• .5...kay .slepsJQcreating.an.iooavaUoo mlodset.(Lloks.lo...an..exter.n.a.LsJle...). 
• .5..way.aJQ_roaster tbe oew_lnna..vatiao game (Links to an exteroal..sJta.) 
• J.w.ay.s..tbat new te.clmalagi.es...ar.e accelerating iooo\latlon 

Learning and Assessments 
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Assessment summary 

Evaluation in the course will be based on a combination of group and individual work. As in all large 
courses In the Beedle School of Business, grading norms will be observed. In other words, students 
with the top marks relative to the class average will receive the top grades. 

** Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Assignment #1: Business Model Canvas 20% 

Individual Assignment #.2: Customer Journey Mapping 20% 

Peer assessment 20% 

Assignment 3: Group Lifecycle Assessment 15% 
Group 

Assignment 4: Group Innovation Presentation 25% 

Total 100% 



GRADUATE AND 
)>OSTOOCTOflAL STUDIES 

New Graduate our e Proposal 

Co.ursc Subj~ct (cg. PSX'C) B LJ S I Numbc1' (cg. 810) 584 
·oursc UUe (max. l 00 chnrncters) 

ManE\ging Projects 
Sho1'l tlUe (for ~nrollmcnt/lt OllSCl'ipt . niax. 36 cliaro.ctci's) Managing 

I Unlts (cg. 4) 3 

Projects 
CQurse demlpl.Jo11 f11r SFtJ C l~dru: (cours~ desctlptlon$ dtQulc1 be brief Md hould never begin WltJ1 p'fultses Ruth s ''Tola course wlU .. -:' or ''The 
purp9se of ~lls course is .. r 1f lhe grading basis ls , llsfoctory/uusaUsfactory include this b1 the d«!sO'ipllon) 

Project management skJlls will be develop~d using both plan-based and agile approaches. Agile 
methods wjll ihclude SCRUM techniques. Project management techniques are reinforced with 
development of a business case usln~ data from enterprise systems. Data Integration skllls1 lnpJuping 
structured query language, are introduced and us.ed to develop and present a business case. 

11.ntio)'lo.lo ~or lnttoduclion 0£ this celu(sc 

See attached Masters in Manag~ment Proposal. 

l'erm of Initial offc1·lng (eg. 
a112019l Fall 2021 

Course: delivery (cg. 3 ltrs/weck for 13 weeks) 

35 hours of blended instruction 
Frequency of oti'crlng /year tw. 

tee a year 
Estimated enr<illroent per offering 40 

' 
Eq11lvalent courses (co11rses thot repllcotes the content of this course to such an°exLenL L),~t students aiould not receive cce~IL for both cou1·ses) 

n/a 
J?rerequlslte and/or Cor (luislte n/q 

Clrlmtna.l r,:cotd cl)cck;r~qujrcd?0Yes lfy~ Is telcotcll, add this as p1'erequlslte Adpitionl!i i::ou,-se fees? 0Y es [Zlt,;ro 

Ctunp\lS w!J~·e cou.,rse wlll b~ taught [Z]1.3urno.~y IZ!surrey [Z]vancouycr 0 GreatNorthet'n Way @ off campus 

Coµrsc Csn71poni:nts 0Lci,tu,\'C D~cfTl1nlU' D1nb OtnJcpende.nt Oc apstone D 

Grading Basis It] Letter g\'ades D Sallsfnctbry/ U'nsat.hfoc:tbry D 111 'Pi:qgress I Co,mBletc 

Repent for credit? 0 y~ IZI NO Tot.ilrcpcots allowcd1 0 Repent within-a term? D Yes [Z] No 

Requlrcd course? 0 YesO No l1h1al.exqm requ.lr.ed? D Y~s [Z) N<> CapS!l>f\C course? D Yes [ZJ'No 

Cornbloqd with II undergrad cour$e? 0Ycs llJN o Itycs, identify which uodCrlJraduGtc l!ourse and the 11dditlorldl coursb requirement fol' 
srnduate lUUCJ1IS1 

--

'See lmpo 'lruJt il.cliniUom OJl the cu1·d'(lult1m website. 
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RESOWRCE~ 
If £1ddit{1;mal resourc;e$ are requl~·ed tp offer this c;o1,1rse1 provide information. 011 the source(s) of those addltlonal resoul'ces. 

:Faculty incrtiberts) vho ,4111 um'rl1ally tcdch thtscolil'se 

Kamal Masri, Andrew Gemino, Blaize Reich 
Additional faculty ntelnbei:s, space, arid/or spcclruli"cd c,1ulpm~1t l'cqilil'i:d In order to offer ll1is cohrse 

CONTACT PERSON 
Acndewlc Un it/ Prognµn Nome (typlcnlly, Grndunte Pxogrnm Chalr) 

Beedie Graduate Progrqms Stephanie Reirn~r 

ACADEMIC UNIT APPROVAL 
A course outline must be Included. 

Non-departmcmt11l!zed faculties need not sign 
GfaduateJ1l'o:81'om Committee Slgnah1re 

Depru:lment Ohah' Signature 

FACULTY APPROVAL 

Email 

stephanie_reimer@sfu.ca 

Dnte 

Date I 

'Die course forJn and outline must be sent by FGSC to the chair~ of each FG$C (fg,~c-list@sfu.c;a) to check for an overlap ln content 

Ove.i:lap c::he¢lt do.n!!1 lZJ YES 

This approval ifidlcate~ th,ilt all the n~cj!sdry course CQ1)tent and overlap concerns have been n:~olved. 'Ihc 'Faculty/Acadei.uic Uhit 
commits to provlding the necessary i·esom'de~. 

Elnculty G~aduatc Studi(!s Commlttcc Sfgnatul'e Date 

Andrew Gem1no January 8, 2020 
A J1bra1·y review will be condµated. If adclltlon11.l funds am necessary, P SC. 

SENATE GRADUATE STUD.IES CQMMI TEE APPROVAL 
Slnn11turc MAR 1 6 2020 

Ali'>MINJ TnATlV.E SECTl<i>N (for l:>GS ofti<!e onl ) 
Ulbra ,y O~eC!k: _____ _ __ _ 
@01.1rse Attrlbt:Jte: ___ __ _ 
Course 1\ttrtl:>ute \lalUe; ___ _ _ 

lfi dlfferen from regu ~t 1mltsl 
ACl1;1c:lernlc P,rogr~ Tuhlts1...._ __ __ _ 

lhstructlon Mode: __ _____ _ lttn,1noh1I ~Id Pto ress l1Jnlts1 _ ___ _ 
Attentiaha.elrype:---''===== =-----------
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BUS 584: Managing Projects 

Course Description 

Getting things done requires vision, planning, analysis , coordination, determination, and the 
foresight/courage to pursue opportunities when they emerge. Project management skills will be 
developed using botl1 plan-based and agile approaches . Agile methods will Include SCRUM 
techniques . Project management techniques are reinforced with development of a business case 
using data from enterprise systems. Data Integration skills, Including structured query language, are 
introduced and used to develop and present a business case. 

Pre-Requisites 

Objectives 
By the end of this course, students will: 

• Create a work breakdown structure to plan a project 
• Use agile methods to define and work towards project objectives 
• Develop data skills to Integrate data across enterprise systems . 
• Reinforce data skills by creating a business case for a proposed change . 
• Create presentation on the business case and make a recommendation. 

Subjects/Topics 
· Module 1: Project Management I 

Develop skil ls in work breakdown structures, activity dependencies and work package constraints to 
create a project plan with cost estimates and timellnes . 

Modul e 2: Agile Project Management 
Use techniques from SCRUM methods to design a series of weekly sprints that will result in 
successfully completlng the final project in the course . Participate in a stand-up meeting . 

Module 3: Project Management II 
Develop a simple communication plan to support coordination . Use a risl< management framework to 
estimate project risk and suggest mitigation activities to mar,age risk. 

Module 4: Creating a Business Case 
Explore the elements of a business case and understand the important of storytelling in deveJoping 
an effective business case . 

Module 5: Enterprise Systems 
Understand enterprise systems using the context of global supply chains and the Importance of the 
supply chain In BC economy . 

Modu le 6: Enterprise Data Overview 
Introduce enterprise data Integration, the foundations of relational database and accessing data. Use 
the contests of global supply chain to show integrat1on challenges . 

Module 7: SQL Skills and Data Integration 
Develop introductory skills In SQL and basic scripting to create data to integrate data from multiple 
systems around an operationa l issue. 
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Module 8: SQL Skills and Business Case Support 
Reinforce data skills by integrating and using data to support a business case around an opportunity 
for improvement. 

Module 9: Applying Data Skills 
Work in team environment to complete a business case for opportunity. 

Module 10: Presentations: Business Case 
Reinforce learning and integrate aspects across Modules 1 - 9 by presenting the development of a 
business case. 

Book and Materials 

1. PM BOK® Guide - Sixth Edition (2017) . Chapter 1. 
2. Schwaber, K. {2004) . Ag/le project management with Scrum. Microsoft press. 
3. Heath, C., & Heath, D. (2007) . Made to sticl<: Why some Ideas survive and others die. 

Random House (Chapter 1 ). 
4. Schaltegger, S., LOdeke-Freund, F., & Hansen, E. G. (2012) . Business cases for 

sustainability: the role of business model innovation for corporate sustainability. International 
Journal of Innovation and Sustainable Development, 6(2), 95-119 . 

5. Selected readings may be provided on Canvas or through external links 

Videos and Externa l Links 
Watk Bc.eakdown Stcuci.U.ce 
Dao...e.Io.k:_IbauzzJe of Mot~tl.on 
Yvl3S Moriernr 6 Rules 
Whalis a bi ,sio.ess...cas.e.'.2 
.LI.sing SOI 

Learning and Assessments 

Evaluation in the course will be based on a combination of group and individual worl<. As in all 
courses in the Beedle School of Business, grading norms will be observed. In other words, students 
with the top marks relative to the class average will receive the top grades . 

• ., Please remember that as per graduate grading policies , group assignments should not add 
up to more than 50% of the total grade. 

Assignment #1: SQL Data Integration Assignment 20% 

Individual Assignment #2: Business Case Vision Statement 20% 

Peer assessment 10% 

Assignment 3: Agile Sprints Definition 25% 
Group 

Assignment 4: Business Case Presentation 25% 

Total 100% 



GRADUATE AND 

POSTDOCTORAL STUDIES 

New Graduate Course Proposal 

Course Subject (eg. PSYC) B LJ S I Number (eg. 810) 585 

Course title (max. 100 characters) 
Financial Literacy in Organizations 

I Units (eg. 4) 3 

Short title (for enrollment/transcript - max. 30 characters) 
F j nan ci a I Literacy 

Course description for SFU Calendar (course descriptions should be brief and should never begin with phrases such as "This course will..:' or "The purpose of this course is ... " If tl1e grading basis is satisfactory/unsatisfactory include this in the description) 
Economic models that influence and affect business management. Understand how consumers and firms make economic and 
business decisions and how they interact in markets. Understand major decision-making areas confronting modern financial 
managers today. A general understanding of financial markets and how they can be used for personal finance. Covers traditional 
subjects such as capital budgeting, net present value, risk/return, capital structure and corporate governance. 

Rationale for introduction of this course 
See attached Masters in Management Proposal. 

Term ofinitial offering (eg. Fall 2019) 
2021 

Course delivery (eg. 3 hrs/week for 13 weeks) 
Fall 35 hrs of blended instruction 

Frequency of offerings/year t . 
w1ce a year 

Estimated enrollment per offering 
4 Q 

Equivalent courses (courses that replicates the content of this course to such an extent that students should not receive credit for both courses) 
n/a 

Prerequisite and/or Corequisite 
n/a 

Criminal record check required? D Yes if yes is selected, add this as prerequisite Additional course fees? Des 0No 
Campus where course will be taught [Z]Burnaby [{]surrey [Z]vancouver D Great Northern Way [ll Off campus 
Course Components * 0Leclure Oseminar D1ab D1ndependent Ocapstone □ 

Grading Basis [Z]Letter grades D Satisfactory/ Unsatisfactory 01n Progress / Complete 
Repeat for credit? D Yes [ll No Repeat within a term? D Yes [Z] No 
Required course? [Z] YesO No 

Total repeats allowed? 0

Final exam required?  Capstone course? 0Yes [Z]No 
Combined with a undergrad course? 0Yes [Z]No If yes, identify which undergraduate course and the additional course requirements for graduate students: 

* See important definitions on the curriculum website. 
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RESOURCES 
If additional resoutces are reCJ.ulred to offer his couJ·se. pl'ovide i11form;1Uo11 oit the soul'ce(s) of tl>ose additional resouraes. 

Pnculty nrembcr(s) who wJU normnUy teach this course 

Victor Song, Jan Simon 
aditionlllfi cu!ty memb ers, sp;1c;~. nn~/or sp~fln.Liied equipment r~qulrcd in ord.ci· to offot this course 

=== CONTACT PERSON 
Acndem le Un It/ Prog1·run Nnp10 (lyplc Uy, Graduate Program Chair) Email 

Beedie Graduate Prog rams Stephanie Reimer stephanie_reimer@sfu.ca 

ACADEMIC UNIT APPROVAL 
A course ou lln rnust be lncluc!cd. 

N d tm U dfi lU o.q- epar enta ze acu ~nee d t J 110:p.gn 
Gr~duate Pr6gro.m Comml llee 

Department Chall· 

FACULTY APPROVAL 

Signature Date 

Slgo11ture Dal 

'J:l,e course foxm and outline mwit bo sent by GSO to the chal1·s of each l1GSC (fgserlist@sfu.ca) to ohedc fot au ovel'lap in content 

Overlap check done? [ZJ YES 

1l1ls approval indicates that all the necessary coul'SO cohtent and overlap concel'rls have been resolved, The Jl~culty/Acaqemic Unit 
comm1ts to provJdb1g the necessary resources. 

Fnau.lty G11ndunte StudJea CornmlLtec 

Andrew Gemino 
Slgnolure 'Onie 

January 81 2020 

A Ubmry i·ovl~w will. be conclucted, lf add1tlo1\al funds are n~¢essru:y, PGS wJU 006.tact the academic unit pripl' to SGSG, 

All>MINIS RATIVE SECTl@Ni(for DGS offic:e only) 
Ulbrary CheliR: ___ __ _ _ 
Oourse Att Joute:'------­
Course Attribute Value:-------
lhstru~lon ModeJ _____ _ 

Attehtlahce1);ype:_ -=====:::;__ ~--~~----
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MAR 16 2020 
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BUS 585: Financial Literacy in Organizations 

Course Description 

The objective of the first part of this course Is to introduce students to economic models that 
influence and affect business management and students will learn how consumers and firms make 
economic and business decisions and how they Interact in markets. 

The focus of the second part is the major decision-making areas confronting modern financial 
managers today. Provides a general understanding of financial markets and how they can be used 
for personal finance. Covers traditional subjects such as capital budgeting, net present value, 
risk/return, cc1pjtal structure and corporate governance. 

Objectives 
By the end of this course, students will: 

• Utilize key economics concepts of the theory of the firm in practice 
• Identify different market settings and their Impact on firms 
• Employ economic tools and theories in resource allocation problems 
• Utilize key financial analysis tools 
• Understand the relationships between investment, operational and financing decisions 
• Interpret financial statements and analyze corporate financial performance 
• Set appropriate Internal financial targets and evaluate a company's capital structure 
• Understand how capital structure affects firm valuation 
• Understand the role of corporate governance in practice 

Subjects/Topics 

Module 1: Consumer behavior 
Introduce and explain preferences and utility; budget sets; optimal choice and derivation of a 
demand function. 

Module 2: Firm behavior 
Introduce opportunity costs, sunk costs, depreciation, the user cost of capital and economic profit; 
profit maximization; cost minimization. 

Module 3: Market structure 
Introduce and explain monopoly, oligopoly, imperfect competition, Nash equilibrium and other pricing 
strategy. 

Module 4: Measuring a Nation's Income and Cost of Living: GDP and CPI 
Introduce key macroeconomic variables of interest, national income, unemployment, Inflation, 
Interest rates, growth rates, and exchange rates. 

Module 5: Flnanclal Markets and Net Present Value 
Introduce the basic concept of financial market in a perfect competitive environment and explain the 
concept of net present value. 

Module 6: The Time Value of Money 
Introduce the concept of opportunity cost and how to measure the time value of money by using the 
concept of opportunity cost. 

Module 7: Net r:>resent Value and Other Investment Rules 
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Introduce why NPV rule is the dominant rule for financial forecast, and explain why the other 
investment rules serve as comp lements . 

Module 8: Net Present Value and Capital Budgeting 
Introduce the projected earnings generated by a project or investment as part of a business plan. 

Module 9: Capital Structure: Basic Concepts and Limits to the Use of Debt 
Introduce t11e interaction between equity and debt and explain the benef its and cost for the use of 
debt financing. 

Module 10: Corporate Governance 
Introduce the importance of corporate governance for the firm valuation and the basic mechanisms 
of corporate governa nce. 

Book and Materials 

1. Text Book (required) : Berk/De Marzo/Strangeland, Corporate Finance, 4th Canadian edition 
2. Managerial Economics In a Global Economy, 7th Edition by Dominick Salvatore (Oxford 

University Press) 

Learning and .Assessments 

Assessment summary 

Evaluat ion in the course will be based on a comb ination of group and individual worl<. As in all large 
courses in the Beedle School of Business, grading norms will be observed. In other words, students 
with the top marks relative to the class average will receive the top grades. 

*"' Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Class participa tion 15% 

Individual Midterm Exam 20% 

Final Exam 50% 

Assignment #1 5% 

Group Assignment #2 5% 

Assignment #3 5% 

Total 100% 
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New raduate ourse r po al 

Cour,eSubJe~t (eg. PSYC) BUS I Number (eg. a10) 586 
Course title (mllX, 100 chah\ctcrs) 

Marketing and Sales 

Units (eg. 4) 3 

Short title (for cnrp)lmenJ/lruns rlpl-max. ilO charnclers) Marketing and Sales 
·course descrl~Uon for Sl'U C:nlcn.d11r, (course descriptlo11s hould bt brief nnd should n ·vcr begin with phrom such 
purpose of thl course ls .. :1 lftJ1e grndlng basis ls s0Usfactory/ur1sntlsf11ttory' in ludc this in tlJc 4cstrlpllon) 

"1hls course wUI . ..:" ()r "Th..e 

Progross wllhln organlz.allons ~nd o.c;lety d~pends no.t pnly on lnnovatlvii l~e~s ~I als.o ~ pet uostqn - th~ ebllfly or Innovators to llet others to ador;t 
these Ideas. This course Is design d 10 pfov de studor\ls wllh a road-map lrom Uh rstan Ing org nlzatlon~' at 0011,aurriors' mQrKe Ing 11nvlronrn11nts1 

to oollectfng and Int rprelln9 m.arkotlng data, to era ting lnriovanva rnarkellrig str111egleo, to l!Jfecttvely oommun dat1n9 these strategies ·and Ideas. 
The foundations or !ho ootJroa lric]uclo: (1) on Introduction to markot(ng conoopts and rpssarch (lncludfn!I dlfltal rna(k.olln~), (2) the davelppmanl of a 
brand (for products. servlces or people lnoludln9 yoursell), (3) preson\a\lo1111esJgn ahd dellv ry, and (4) sit teglo selling nd storytellllltJ. 

R11rtonale for lntroducllon ofthls course 

See attached Masters in Management Proposal ' 

Term of ln!Uol offering (eg. Fall 2019) Course dellyery (cg. 3 his/week for 13 week's) 
. 

Fall 2021 35 hours of blended instruction 
Freq11ency ofolfcdngs/yeor t . 

w1ce a year 
Estln;mted cnroUm nt per olfcrlJig 40 

B(juivnler\t cour,es (coUraCII t.htit .tepllc11t s the content of this coude to such an extent that students ~hou18 not receive credit for both courses) 

Prerequisite and/or Corequlslle 

CrJminal record checlucqulr d10Yes If yea ls selected, ,ndd this ns pceteqiilaltc AddliloQJll coµrse fc~4? Des IIJNo 

Ctimpus where c.C5unc WIii be lllll!lht @B1,1J'.!l~by [ZJ Surrey 12JVilfl<:$>llVOf 0Grent Northern Way Jl]olf C11mplls 

Comsc Cam1>onenrs 12] 1.ecture Oscmlnar 0Lub Olndcpehdcnl Dcap!tonc D 

CSn1.ding Bo~!S [Z]tcqe~ Brndes Osnusfut:lory/ Un&alfsfac~bry D1r1 Progress I C:::omplete 

Repe11.L f(!): Cl'\ldlt? 0Ye~[Z]No 1'.ot;il tep~ats allowoor 0 Repeat within n term 1 D Yes [ZJ No 

.Requi.i:c4 c9urser 0Yts0No Final rocam required? D Ye.1 [ZJ ~o Capstone cours~? D Yes IZh-10 
CombJued with a undetgr',i.d course? 0Yes 0No rfy ,Jdcntlfywhlch undcrgmduotc course and the nddl.Ui>nol course tequlr<ime.ols foe 
~rndu tc students: 

•· See lmporlont definitions bn tbe eurrltulum Website. 
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Lily Lin, Andrew Harries, Mired~d Soleymanian 
.A.d~~tioAnUoeulty mwnbets, spnc~, ni1d/or specinlizeti. equipment regulr<!d Jn order to offer lhts course 

... CONTACT PERSON 
Aco·dei'nlc Unit/ Progrilni Nome (typJcally, G>:n4Qnle ProgrQJJl Cha!J;) 
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commlts to provl.dlng the necessary ~·esot,1rc $, 

Faculty Gi:lldualc Sllldles Committee Slgont\l1'e D'ntc 

A11orew ~ernirio Janua·ry 8, 2020 
A ltbrary review wJ!l be conducted. If acldltlonal fµnds ;ire ric~cssary; DGS will cQnt.nd the academic unit pl'lor to SGSC . 

.... S -NATE GRADUAT STUDIES COM 

AE>M1NlSTRATIV.ESEC!:Tl0N (for DGS office ohlyJ 
L:lbra{y hec 11,;.._ ___ __ _ 

Cour e'AttrlJ:>µ.te;~----­
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If different' frorn regular units; 
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~lnanclc1I Aid Pro re~s Units: ____ _ 
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SCHOOL OF BUSINESS 

BUS 586: Marketing and Sales 

Course Description 
Progress within organizations and society depends not only on Innovative ideas but also on 
persuasion - the ability of innovators to get others to adop t these ideas . This course is designed to 
provide students with a roadmap from understanding organizations' and consumers' marketing 
environments, to collecting and interpreting marketing data , to creating Innovative marketing 
strategies, to effectively commun icating these strategies and Ideas. 

The found ations of the course include : (1) an introduction to marketing concepts and research 
(including digital marketing}, (2) the developme nt of a brand (for products, services or people 
including yourself), (3) presentation design and delivery, and (4) strategic selling and storytelling . 

Objectives 

The overall objective of this course Is to provide students with a set of skills that will enab le them to 
position, promote and sell ideas, services and products to colleagues, partners and customers . 
These skills are esse ntial in the rapidly evo lving workplaces of the future . 

Upon successful completion of this course, studen ts will be able to: 

• Identify innovative Ideas and marketing opportunities through market research 
• Simplify ideas and build compelling vision for products or services 
• Segment markets and define personas at the centre of those segments 
• Build effective branding and marketing strategies 
• Develop and enhance their personal brand (some employers are now expecting their recruits 

to have a strong personal brand: 
bttps ·/lwww farb.e.s comLsites/.gl!U:J.DJlopls/2.Q 13/04/0B!pecs.onat-branding-is-a-leadershi/:J­
rar,uirement-not-a-self-pr.mnoliDll=C13GJPaignl#.49.a.b.e.Bae226f) 

• Develop the abllity to communicate knowledgeably and persuasively about marketing 
communications and professional presentatisn skills . 

Subjects/Topics 

1. Defining Your Offer 
What problem are you solving, for whom, what alternative ways can they solve the problem, why 
would they find your offer more compelling that the alternatives 

2. Personas, Segments and Positfonlng 
Defining Personas. What binds them together to form segmen ts? What criteria do they use most 
heavily to make a purchase decision? Position ing statemen ts and maps . 

3. Brand Development 
How to build a brand. Branding things, services and people including yourself. Branding in the age of 
social media . Net promoter score. · 

4. The Marketing Mix: An Introduction (Part 1) 
Building your go-to-market plan. Introduction to the 4 P's. 

5. The Marketing Mix (Part 2) & Digital Marketing 
Integrate the three components of marketing planning, namely situatio nal analysis , STP, and the 
marketing mix In a non-traditional marketing context. Guest lecture from dlgital/soclal marl<eter on 
the state of the art in maximizing the effectiveness of your marketing spend . 
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6. The Marketing Mix (Part 3) & Integrated Marketing Communications 
Putting integrated marketing communications into practice. Designing effective marketing campaigns 
for local companies. 

7. Highly Effective Presentations & Storytelling 
How to build and deliver highly effective presentations. Presenting marketing campaign to local 
businesses. 

8. Strategic Selling: An Introduction (Part 1) 
An Introduction to personal and team selling. General overview of concepts and strategies for selling 
In different industries. 

9. Strategic Selling (Part 2) 
Apply knowledge to real-oases. A hands-on primer on consultative selling. 

10. Strategic Selling (Part 3) 
Sales training in the field and an interactive engagement with potential customers. 

Book and Materials 

1. Kerin, R. & Hartley, S. (2020). Marketing : The Core (8111 ed.). McGraw Hill. 
2. Cialdlni, R. C. (2006). Influence: The Psychology of Persuasion (Revised ed.). Harper Business. 
3. Berger, J . (2014). Contagious : How to Build Word of Mouth in the Digital Age. Simon & Schuster. 
4. Selected readings may also be provided on Canvas or through external links 

Learning and Assessments 

Assessment summary 

Evaluation In the course will be based on a combination of group and Individual worl<. As in all large 
courses in the Beedie School of Business, grading norms will be obseNed. In other words, students 
with the top marks relative to the class average will receive the top grades. 

Participation 20% 

Individual Branding Assignment 15% 
Individual 

Individual Strategic Selling Exercise 15% 

Midterm Exam 15% 

Group Project 20% 
Group 

Group Presentation 15% 

Total 100% 
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BUS 587: Applied Project 

Course Description 

This is an experien tial course designed to provide a management chal lenge to students. The course 
provides the opportunity to apply student learning in the context of a management challenge outside 
of the classroom. This project builds on the knowledge gained in the Experiential Proj ect at the start 
of the program . An emphasis is placed on the Integration of learning across the core program and 
reflective practice. Student will integrate their knowledge across courses using an experience 
outside of the traditional classroom and work in a team to achieve a goal. The course serves as an 
opportunity to apply skills on a significant management challenge and to reflect on, and 
communicate about, students' management practices. 

Objectives 

The course objective is to apply management skills and integrate knowledge across the courses In 
the program core. Upon comp letion of this course you will : 

• Apply skil ls learned throughout the program to a managemen t challenge 
• Reflect on the use of the skills within a management context 
• Provide peer assess ment feedback to others about their practice 

Subjects/Topics 

Module 1: Project Introduction 
Students will be introduced the applied project. Example applied projects will adapt to each cohort 
and will ir,clude commu nity partners. Applied projects may require students to work with community 
projec ts, r,ot-for-profit partners or enviro nmental projects . 

Module 2: Applied Ethics 
Conside r the practical application of moral conside rations in a workplace context. Students will 
consider real-world act ions and their moral considerat ions. This topic will be cons idered throughout 
thee project 

Module 3: Apply ing Reflective Practice 
Studen ts will apply reflective practice techniques Introduced in earlie r courses and complete a 
week ly reflection towards their online Learning Portfolio . The purpose of the portfolio is to have 
stuqe nts ref lect on their work withi n the project. 

Module 4: Accepting and Providing Feedback 
Feedback will be an important part of the project process . Students will learn to accept feedback and 
respond positively to concerns from others. Students will also be asked to provide feedback to 
others in a professional way. 

Module 5: Interacting with Stakeholders 
Students will be asked to work with stakeholders to adapt and pivot the projects as necessary. T he 
importance of stakeho lder commun ication and consu ltat ion will be demonstrated throughout the 
project. 
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Book and Materials 

This is an experiential course. Course work and textbooks from previous courses WIii provide the of 
the material necessary to successfully complete the course. 

Suggested Readings 
1. Teal1 T. (1996). The human side of management. Harvard Business Review , 74(6), 35. 
2. Badaracco Jr, J . L. (2016). Managing in the gray : Five timeless questions for resolving your 

toughest problems at work. Harvard Business Review Press. 
3. Badaracco Jr, J . L. (2020). Step back: Bringing the arl of reflection into your busy 

fife. Harvard Business Review Press. 
4. Near, J. P., & Miceli, M. P. (2016). After t11e wrongdoing: What managers should know about 

whistleblowing. Business Horizons, 59(1), 105-114. 

Learning and Assessments 

Assessment summary 

Evaluation In the course will be based on a combination of group and individual work. As in all large 
courses in the Beedie School of Business, grading norms will be observed. In other words., students 
with the top marks relative to the class average will receive the top grades. 

Reflective Learning Portfolio 25% 
Individual 

Peer Feedback 25% 

Experiential Collaboration Project 35% 

• Project Plan & Team Agreement 15% 
Team • Final Presentation 20% 

Final Team Feedback Interview 15% 

Total 100% 
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Ali Dastmal chl n 
Dean 

!BEEDIE 
SCHOOL OF BUSINESS 

Beedie Schoo l of Business, Simon Fraser University 
500 Granvill e Street 
Vancouver, BC V6C 1W6 

Dear All, 

BEEDIE SCHOOL OF BUSINESS 
ADVISORY BOARD 

The Beedle School of Business Advisory Board (BAB) exists to advise the Dean and members of t he Beedie 
School of Business on strategic matter s of the school, wi th t he Masters in Management (MiM) being one of 
t hese matters. As you previously present d the concept of the MiM program at a Board meetin g, it is great to 
see that the program has come to fruition throu gh thi s propo sal. 

The foresight applied In the creat ion of a program that focuses on enhancing the employabi lity of recent 
graduates by providing them with transferrable management skills and relevant experient ial opportunities 
needed for employm ent In the futur e of work is both commendabl and admirab le. For thes reasons and 
more, as t he Chair of the Beedle School of Business Advisory Board, I am happy to endorse the School' s 
proposed Masters in Management (M iM) program on behalf of al l of the members of t he Beedle School of 
Business Advisory Board. 

The BAB compri ses of memb rs of the bus In ss, government, non-profit, association and alumni community, 
locally, nationa lly, and globally, As a group, we bell ve t he Beedle School of Business has done a great Job at 
Ident ify ing the gap in skills needed for the th e futur e of work and new labour market entr ants. As members of 
the BAB are also pote ntial employers, we are encouraged by th e education that SFU Beedle is bringing to th e 
community and the opportu nity to hire stud ents with knowledge and skills in management and digital literacy. 

A great deal of thougl1t has gone into t he creat ion and development of the Mast rs in Management program 
and it will not only contribut e to the skills needed fo r th e future of work but also in the advancement of t he 
Schools achievement of Its vision and calling. The Board will cont inue to support th e MIM program through its 
purpose of providin g a link to tho se individuals a11d organizations wi th the resources, knowl edg and contr acts 
the School. requires to achiev its objectives and enact its calling. 

he members of the Beedle School of Business Advisory Board and I are excited by t he potentia l of the Masters 
In Management graduates and I have no doubt t hat thi s program will be a great success. The resources the 
School wi ll gain from t his pr'ogram will allow for t he cont inued development of innovativ e program off erings 
such as the Masters In Management program. 

I E11Mj.) 

SIMO N Jl~ASBR UN1VHR S1T Y ENOAOINO THE WORLD EQUIS 
.Acc~rorno 

AACSB 
AOOREDITEO 

PRME 
Prt11clpto1 f0< Respon, l>la 
M•llltlC'lfl•nl Educ<~Jo,o, 
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UNIV •RSITY 

F bruary 19, 2020 

RE: S U Beed ie Schoo l of Busine s - Mast r' in Manage ment 

Dear Andrew G mfno, 

FACULTY OF COMMUNICATION, ART, 
AND T CHNOLOGY 
SCHOOL OF INTERACTIVE ARTS Ii 
TECHNOLOGY 

250· 13450 102110 Avem1 
Surrey, BC, C nada V3T OA3 

TEL+ 1 604 7:,4 1191 
SIAT,SPU.CA 

I'm writing to ff, r strong supporl for yoLtr proposed Masters in Manag ment (MiM) program at Simon Fms r 
University. I apprec iate you haring t he proposa l and discussing the benefits that it can provide to tudent s at 
SFU. We have further discussed it within our Graduat Program ommitt •e and find the proposed program to 
be high ly comp I ling nd strongly aligned with the needs of tudenls and indu lry. We believe th, t the MiM 
program is an excellent opportun ity for collaboral·ion betw n the hool f Interact ive Arts and Technology 
(SIAT) and SFU Be die. 

As you know, SIAT offers the graduate certificate in visual analytic (VA) n interdisc iplinary graduate program 
onsi t ing of techno logy and theory courses Lhat focus n four key asp els of visual analytic : cognit ion, 

technology, society, and integrat ion. We strongly feel that the VI\ ertific te would be ideal to int. gral within 
the MiM program to provide stud nt with training opportuniti in visual analytics. his would provide 
gr, duates wil'h skills highly ought aft r by induslry. 1/\T is 0111mitt d to working wilh SFU B die lo explore 
opt i ns for providing the VI\ certificate as part of the MiM program and as part of the Mi/vi's graduation 
requirem nts . 

I look forward to further discL1ssions about the MIM program and 0L1r collaborations within it. Be t of luck with 
your proposa l moving forward. 

Sine rely, 

Dr . rttlan Ncustaedter 
irector ahd Professor, School of lntera t ive Arts nd Technology 

Facully of ommunication, /\rt , and Te ·hnology 

CANADA'S ENGAGED UNIVERSITY 



·ebruary 20 2020 

Ali Dastmalchian 
Dean 

FACULTY OF COMMUNICATION, 
ART AND TECHNOLOGY 

Becdic chool of Bu ine 

RE: Master's in Management Propo al 

ear Ali, 

'f L ;, I 778 782 8790 
PI\X I 778 782 8789 

sfu,ca/fcal 

Otnce of the Oc1111 
,Simon Fraser University 

AS II 
OumubyB 

Cnnad11 VSA I 6 

I am writ ing in support of the eedie cho I f Bu iness proposed Master's in Management (MiM) 
program t imon Frnser University. The proposed program ffers students the opportunity to bllild 
important profes ional kills that align with d mand and current gaps in industry. T believe the MiM 
progt·am i an e cellent opportunity for interdi ciplinary engagement and ollaboratiot1 - a 
foundational principl of th acuity of ornmunicati n, Art and Technology, and something which 
adds value to tho SFU experience- bo h for ludents and faculty. The program seems well 
diffet· ntlated and we join you in upporting the digital lit racy and people skill learning outcome. 

I understand that discussions are already underway with the chool of Interactive Art and 
Techn I gy and they are po itive about the opportunity to collabo,·at particularly with respect t 
Visual Analytics curriculum which could become a specialization or track ar a within y ur program. 

incerely, 

Owen Underhi I.I 
Dean pro fem 
Paculty of '01runu11icatio11, Art and Technology 

cc: Andrew Gemino, Associate Dean Graduate Prograrns, Beedie chool of Business 
Philippe Pasquict·, Asso iate ean, Academi acuity of ommunication, Ml and echn logy 

S IMON r nA GR U NIV · ll S JT\' EN GA GIN G r H WDR 11 



Ali Dastmalchian 

·/\ UL'! Y J• H •ALTH l ·N E 
SIMON FRASER UNIVERSITY 
ENGAG IN G THE WORLD 

Dean, B die School of Busi.ness 
Professor, Management and Organization Studi / 
International Business 
Beedi School of Business 
Simon Praser University 
Email: beedic dean@sfu.ca 

D c mb r8, 2019 

RE: Letter of support for Proposed Masters in 'Management, B edie School of Bu ·iness 

Dear Ali, 

Thank you for sharing your proposal for the Masters in Management (MiM) program here at SFU. We have 
talked about the opportun ity to work together, combining the strengt hs of the Faculty of He Ith Sciences and 
the Beedle School of Business. I believe this program provides the platform for collaboration between our two 
facu lties . It is particular ly well suited for students ln the health sciences who are looking for a career launch and 
deve loping their leadership and management skills In the health sector . As you know, the public health sector 
accounts for 11% of Canada's GDP and Canada's health Innovation sector contr ibut s over $8 billion annually to 
Canada's economy, With tremendous growth potential. Both public, not -for -profit and private sector 
organizations seek employ ees suit ed to advancing patient care and the knowledge economy. 

We endorse the proposed Master of Management program at SFU Beedle and would like to work with SFU 
Beedle to deve lop a gr du ate certificate In health sector leadership and management as part of the program In 
the future. As you are aware, it Is difflcult to commit resources to projects that are not yet app roved, but the 
Faculty off Health Sciences would be int erested In workin g with you to refine the design of this program for the 
ben fit of our stud ents . Our faculty is particu larly interested in the emphas fs the proposal has placed on the 
combinat ion of digita l lite racy, leadership and management ski lls. In particular, the program will be an valu ed 
add on to our undergr duate program focused on health services, health data science, biostatistics, health 

conomlcs, nd epidem iology. We additionally have graduate -level courses in topics that set the context for 
leadership and management in the health sector and are ready to provid e select offerings from our current 
Mast ers in Public Health program. 

The Faculty of Health Sci nee Is very int erested in partnering w ith the Beedie chool, and I am personally excited 
about the potential foduture collaboratio ns. As you know, before I came to SFU, I was a Professor In the School 
of Public Health at the Universlty of Alberta and an Adjunct Professor at Alberta Business. I taught In both MPH 
and MBA program s at the University of Alberta and am highly aware of their comp lementarity . I wish you all the 
best with the proposal and I loo!< forward to further discussions on our partnership. 

Sincer Jy, 

Tania Bub I , BSc (Hons), PhD, JD, fi'CAf-lS, PRSC 
Prof ssor nd D an 

BL '' ON IIALL , ROOM I l 00 
11888 IV R I'l'Y ORIVE 

S IMO Nl?RA ER I ER IT , llUR NA U ll ' 
ANAOA, VSA I ' G 



w Gustavson Univ 1"ily of Vicloria 
NCSC PO B0x17o 

School of Business Victoria BC VBW 2Y2 

University of Victor ia 

December 9, 2019 

Degre Quality Assessment Board Secretariat 
Ministry of Advanced Education, Skills & Training 
PO Box 9177 Stn Prov Govt 
Vict ori a, BC V8W 9H8 

Tel 250.721.6420 
·c1x 250,721.6613 
bizdean@uvic.ca 
uvlc.caJgustavson 

Re: SFU - Masters in Management 

Dear Members of th e DQAB Board: 

AACSB 
ACC" ~OITIIU 

LEr- 1110 
" EQUIS .,,.,,,.,,. 

I w ish to express my support for th e propo sed SFU Beedle Masters in Management program. 
Comin g from a School who has also proposed a new Master of Management pro gram. we at 
UVic recognize the value of thls typ e of programmin g to prepare stud ents for careers in a 
rapidly changing work environment. Sim ilar to our concept , SFU Beedie's MIM aims to brid ge 
th e gap betw een th e broad skills provid ed in post-secondary education with th e 
management/di glt al lit eracy skill s demanded in th e labou r market for new employ ees. 

With our emph asis on partn erships with Vancouver Island-based organization s, t he UVic MM is 
designed to serve this region' s organization s and stud ents by off ering a pathw ay for pre paring 
student s to remain wit hin the region . Th refo re, we do not believe th ere will be a cros -over in 
market demand betw een UVic's MM and SFU Beedie's MIM . In both cases we see th e prim ary 
audi nces for th ese programs as our own respectiv e graduates. 

Yours sincerely, 

Saul Klein 
Dean 



Februar y 4, 2020 

Dr. Andrew Gemlno 

THOMPSON 
RIVERS 
UNIVERSITY 

Associate Dean Gradua e Programs 
Beedie Schoo l of Business 
Simon Fraser Universit y 
Vancouver, BC V6C 1W6 
gemlno@sfu.ca 

R : Proposed Master in Managem nt Program 

School of 
Business& 
Economics 

Thank you for the oppor tu nity to revi w Simon Fraser University Beedle Schoo l of Business' proposal for 

a M aster in Management credent ial. 

The proposal responds to an eme rging demand for graduate management and business education for 

non· buslness undergraduate degree hold ers. There is significant evidence that libera l arts gr du ates 

wh o are pursuing careers In busin ss, but w ith no forma l management education, are limit ed in their 

career progression . The proposa l Is positioned to effective ly respond to the d monstrated demand for 

business managers . 

A cl ar strengt h of the proposal is t hat it wi ll be accessibl e to an under -served popu lation - that outside 

of th e BC low er mainland and tho se who have career, care-giver and other related responsibill ties . 

l have reviewed the st ructure of t he degree and fee l as thoug h the 1ncluslon of t he four -course lect ive 

specia lization will give stude nts the opportunity to take coursewor k directly related to their current 

career sector- or the secto r wh ere hey want to pivot their careers. 

I commend the Beedie Schoo l of Business for brln gi11g forward this strong proposa l and am pleased to 

provide my support. 

Yours truly, 

Mi chael Henry 

Dean, Schoo l of Business and Economi cs 

805 TRU Way, Kam loop s BC V2C OC8 Canada I tru.ca/business 



DOUOLAS COL LEG 
PO 8o>C 2503 New Woslminslor BC 
Can, d V3 582 

Now Wostm!,15tor and Coqvitlo.m 
douglasoollage.oa 
60'1527 5400 

December 17th, 2019 

Dr. A li Da tmalchia11 
Professor & an 
Bee<lie chool of Business, imon •ms 1· Univ er ity 
Pr sidenl. rL Bl, Project 
Burnaby I Vane llver f utr y 
Br iti sh olumbi a, anada 

Emailed to: beedie dean@sfu.ca 

Dear Dr. Dastmalchlan : 

On behalf of Douglas College, I am writin g to express our strong support for the proposed SFU Beedle 

School Masters In Management (MiM) program. 

I not,e that t he M iM aims to be globally recognized as a "pre -experience" graduate program focusing on 

management essentials for career launch. Mor eover, I can see that this program will brldge a slgnfficant 

gap between the foundationa l educatio n that students obtain in most undergraduate degrees and the 

specific management/dig ital literacy skills now demanded by the labou r market. I agree wi th you that 

thi s program will be a very attrac tive to recent graduates from non~buslness disciplines who have less 

than three years of full~time work exp rienc . 

For its part, Douglas College aims to provide educational experiences to stud ents that challenge, 

enlighten, and open door s to lives of passion and pLirpose. Importantly, our strategic goals are closely 

linked to our fforts to establish robust 'pat hways' for Douglas degree graduates and un iversity transfer 

students. SFU and Douglas College have a long and uccessful histo ry of collaborat ions that support 

student 1·ansfer and degree complet ion. Consequently , we strongly endorse the proposed Masters in 

Management and are excited by the oppo rtuni ties it will provide for our students to further th ir 

studies. 

Please feel free to conta t me if you have further questions ot require more information 

Slncer Iv, 



DOUGLAS COLLEG 
0 Bo.x 2503 Now Wostminslor BC 

Canada V3 562 

New Westminster and Coquitlom 
douglascollege.ca 
60 4 627 5400 

Thor Borgford, Ph.D. 
Vice President Academic and Provost 
Douglas College 
604~527-5222 
borgfordt@douglascollege.ca 

cc: George Stroppa, Rachael Newton 



Royal Roads 
UNIVERSITY 

January 31, 2020 

Dr. Andrew Gemino, 

Associate Dean, Beedle School ofl3usines s 

Simon Fraser University 

500 Granville Ave, Vancouver, BC 

Dear Dr. Gemino, 

Re: Master in Management, Beedle School of Business 

It Is my pleasure to provide the fol lowing commenta ry on the proposed Master in Management 

to be offered by the Beedie School of Business at Simon r=raser University. 

As a course-based, professional, 'pre -experience' degree, the Simon Fraser University Master of 

Management is designed to provide new graduates of non-business undergraduate programs 

the business skills needed to facilitate their Job-readiness when commencing their professional 

careers. The fu ll-time blended delivery will provide students with the opportunity to study in a 

flexible t echnology-enhanced environment. 

Providin g undergraduate students in non-business majors who have chosen to tal<e business 

minors the opportunity to leverage their business minor s s transfer credit or advanced 

standing Into the Master in Management facllitates a timely and efflcl nt way of providin g new 

graduat es of non-business undergraduat e programs the opportunity to acquire business skills 

needed to assist them in launching their car ers. The on -year duration of the program will no 

doubt be attractive to prospective participants . 

The pr ctlcum and other exper ient ial components of the program contribute to the breadth of 

student exper ience direct ly relevant to their futur e careers in business focused work 

environm ents. The movement away from concentra tion on the trad itiona l functiona l areas of 

business in favour of a focus on a suite of Integrative skills Is designed to assist the stud ents in 

developing the resilience and adaptabillty required to succeed in a dynamic and rapidly 

changing work environm ent. 

(toyal Roads Univ rslty 

2005 Sooke Road Vlctorl , BC, Can da \190 SY2 

r 250.391.2511 F 2S0.391.2soo TF l .800.788.8028 royatroads.ca F CHANGING 



The Simon Fraser University Master In Management, as a pre-experience masters program 

targeted at graduating undergraduate students in 11011-business programs, does not compete 

directly with graduate programs at Royal Roads Universit y which are orient d more towards 

t he mid-career professiona l and require varying periods of work experi nee for eligibility for 

admission. 

Sine rely, 

William R. Holmes, OBA, CPA, CMA, CGA, CPHR 
Dean, Faculty of Management I Royal Roads University 
T 250.391.2518 I F 250.391.2610 
2005 Sooke Road, Victoria, BC Canada V913 5Y2 I royal roads.ca 

Royal Roads University 

2005 Sooke Ro;id Victoria, BC, Canada V!JB SY2 

T 250.391.2Sll F 250. 91.2500 TF U00.788.8028 royalroad .ca CHANGING 
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December 4, 2019 

All Dastmalchian 
Dean 
Beedle School of Business, Simon Fraser University 

500 Granvil le Street 
Vancouver, BC V6C 1 W6 

Dear Mr. Dastmalchian, 

The proposed Masters in Management (MIM) at SFU Beedle School of Business is 
an Important addition to th e training and education of qualified personnel in 
Greater Vancouver in order for he city to hold Its place as a vibrant hub for 
commerce, trade, travel, a11d free enterprise. 

As Western Canada's most active and Influential business associat ion, we're aware 
of the current skills gap between the relevant competencie s needed for the future 
labour market and the broad skills provided in undergraduate education . The M iM 
addresses these labour market needs by providin g the skil ls necessary for young 
graduates to secure positions In the most demand ed occupationa l categor ies, 
namely : Sales and Service; Business, Finance and Administration ; and, 
M anagernent. 

As we look to the future, technologica l advancements will shape t he future 
demand for new skills and competencies . SFU Beedie's foc us on peopl and 
management skills combined with digital literacy - embedded In business context ­
will equip students to deal with pressing global challeng s affect ing th e econo my 
and th e environment as well as local and regional communities . 

As a supporting sponsor of the Board of Trade's Leaders ofTomorrow Program, 
the GVBOT and SFU Beedle have a history of working together to support the 
prof essional and personal growth of mergin g young leaders in the areas of 
M ntor shlp, Leadership, Networking and Volunteerism . We look forward to 

ngaglng with the students in SFU Beedie's MiM program to support their 
successful career launch. 

Sine rely, 

Greater Vancouver Board of Trade, per 

David Crawford 
Vice President and Assistant Secretary - Tr asurer 
Greater Vancouver Board of rade 



y VANCOUVER 
ECONOM l c;: COMMISSION 

All Da~tmalchl;.in 
Dean 
B edlc School of Buslness1 Simon Fraser University 
500 Granville Street 
Vancouver, BC VGC 1W6 

Re: l.ctter of Support for new SFU Beadle's proposed Masters In Mana1;ement (MIM) 

Dear All Dastmalchian, 

December 3, 2019 

Greater Vancouv r has entered a period of unprecedented economic and population growth, bringing a wea lth of 

new opportunity to Vancouverlte • However, to fully leverage these outcomes for a prosperous, Inclusive and 

resllie11 region, we must be ready to act on in the cont xt of our hlgh,t ech and creati ve econom y and the elf mate 

emergency. As the economic deve lopment agency for the city of Vancouver, we fee l th se changes call for a glob al 

perspective and greater levels of ducatlon In emerging area of Innovation and social and envi ronm ental 

responslblll ty. 

The Vancouver Economi c Commission Is buildlng a prosperous, Inclusive and resilient economy for Vancouve r, its 

businesses and Its residents. W~ work to str engthe n Vancouver's thriving economy by supporti ng companies, 

att ractin g high-Impact Investment and promotin g lntematlonal traqe. VEC collabor ates with business, academia and 

gov rnment orga nizations to posit ion Vancouver as a global destination for inriovatfve 1 creat ive and ustalnab le 
' business. 

As such, we support the creation of th e propo sed Mas'ter of Management program at SFU Beedie. Its foct1s on 

developing f undamenta l management skills with an mphasl on p ople skills and digital lit eracy will contr ib~t to 

the d v~lopment of skil ls in our ear ly-graduat e commu nity - skills essentia l to sustaining and deepening :the quality 

of our region' s grow ing workfor ce. 

W wou ld particularly encourag t he explorat ion and development of fnterd fsclp ltnary specializations noted fn th e 

proposal . We see them es providing managem ent cont ext for the cllmate em rgency, personalization of healthcare, 

and smart city Innovation for th e region In the decades to come. 

As a region, It Is incumb ent upon us to better understand the socia l, conomlc, nd environmental imp cts of th se 

trend s while seeking opportunities to develop local skills and expertise fn Innovation. Having worked with the 

Beedle Schoo l of Business on our Economic Transforma tion Lab, we have seen nrst hand how the school has 

considered how these trend s may affect th e futu re workforce, e peclally young worker s, and the skill s gap. 

The VEC has effectively partnered with the SFU Beedle School of Business to deve lop no'Jel ;research for th e region 
I 

and we're excited to extend this collaborat ton to provide our !1upport In th Ir plan to nha·n~e then .xt generat ion 

of managers .ind Innovators. 

Sine rely, 

Director 
Vancouver Economic Commission 

11 SUITC ISOO, 401 W, GEORGIA. VANCOUVER , BC I VGll 5A1 I (6011) 632 9660 W WWW .VANCOUV!iRIICONOMIC ,COM 



Helena Gottschllng 
Chief Human Resources Otne&r 

December 161 2019 

To Whom It May Concern: 

Re: SFU Masters in Management Program Proposal 

Royal Bank of Canada 
200 Bay Street 
Toronto, ON MSJ 2J5 

Tel: (416) 955-3395 
t:!9lena,9ottsch1ing@rbc.com 

RBC Future Launch ls our commitment to help young people prepare for a new world of work. In 
developing Future Launch, we crisscrossed the country and spoke with students and workers in 
their ear ly careers, with educators and policymakers, and with employers conducting one of the 
biggest labour force data projects in Canada. This effort uncovered high numbers of unemployed 
youth not trained for current job openings and young Canadians who feel they aren't ready for the 
future of work. The report also suggests that the age of automation need not be a threat and if 
we apply our humanity - to be creative, critica l and collaborative - it can be a competitive 
advantage. 

Educating students from disciplines outside of business, with the combination of human skills 
and digital literacy is on point with the skil l gaps identified in RBC's report 11Humans Wanted: How 
Canadian youth can thrive in the age of disruption 11. The skills framework underly ing the proposed 
Master of Management program at SFU Beedie focused on developing fundamental management 
skil ls, with an emphasis on people skil ls and digital literacy ls aligned with the skills gap identified 
in our report. We believe early career graduate education would contribute to the development 
of skills to support growth in Canada. 

The proposed MiM program would open an educational pathway for students to support their 
undergraduate major with a graduate degree that focuses on collaboration and creativity In the 
context of management. The program's focus on career launch and the Importance placecl on co­
curricular experiences in career development should prepare students to successfully 
achieve their early career goals and their ability to adapt to the challenges in the future of work. 

Sincerely, 

#I~ 
Helena Gott schling 
CHRO,RBC 



Procier&Gamb/e 
Post office box 355 Station "A'', Toronto , Ontario, Conoda, M5W IC5, (416) 730 -4711, www.p9.com 

December 17, 2019 

To Whom it May Cone rn; 

On behalf of Proct r & ambl , I am pleas d to provide Lhis lett r ur support for Simon Fras r Univ 1·sity (SPU) 
Be die chool of Busin ss' proposal for th n w MasLers in Management (MiM) program aimed at dev loping 
bu in ss and manag m nl skill for non-business und rg.raduat stud nts. 

As a highly e.ngag d organization, Pro ter & Gamble has c llaborat d with SFU B edie for many y ars. We hir 
SFU B edi 's Bach lor of Business Admini. traLion (BBA)/ M ster. of Business (MBA) stud nts for various 
inL rnship opportun iti s nd full-tim positions across a variety of functions - sale , brand, financ , HR, supply 
hain and IT. This partn rship is xtr mely valuable to Pr cter & Garn bl as it n bles us to tap into signific@nt 

expertise and div rsify our te m to broaden our capabilit ies. 

W s e tremendous benefit in the prorosed MiM program for non-bus iness undergradu;H sin developing 
business analytical skills. This will help expand them rk t for n w graduat s seeking managem nt positions i 11 

th rapidly transform ing and highly innovativ labour mark t. Th r is an increasing ne · d for more t chnical 
rol · s th tr quir trong technical und rstanding fk y busin s cone pts. MiM will provide c ndidat s with 
I ad rship qualili ~s to dev lop Lo futur ma nag rs nd I. ader . 

I am delight d to support an initiat ive that will prepare futur leaders with essent i l analytical thinking skills, 
proj ct manag m nt, and busin ss acumen. I look forward to h d velopm nt of the proposed n w MiM 
program. 

Regards, 

Lois Bru e 
Director of Regional Sal· s 
Procter & Gambl 



Ali Dastmalchian 

Dean 
Beedie School of Busrness, Simon Fraser University 
500 Granvirle Street 
Vancouver, BC V6C 1 W6 

Dear All Oastmalchlan, 

As a member of the Beedle School of Business Governance Committee, I am involved rn providing 
oversight and feedback on program design and developm ent work. The Governance Committee 
conside rs and approves recommendations wh ich match market needs to school requf rements and 
program goals and struc tu res. Therefor e, we are involved In provlding feedJ:>ack to the Masters in 
Management Design Tearn on the progr am design and development. 

Throughout t he developme nt process of th e Masters In Ma.nagernent program, the Governance Team 
met wit h the Design Team to provide advice regarding responding to changing market needs, innovation 
being made by faculty and staff, upholding accredrtatton standards, developing new revenue, and 
aligning the School's programs with its Vision. The Design Team was receptive to suggestions for 
hnprovement and were bold In th eir approa ch ofthe overall di rect ion of the program and differentiating 
t he Masters of Management program frorn Its competition. 

As an employ er and member of the Beedle School of Busihess Advisory Board, I am Impressed wit h the 
proposed program and I wou ld definitely hire graduates of the program. I would also recommend to my 
peers to hire from the program . MiM program focu ses on practica l and widely applicab le skills for the 
hew realities of organizations that must continually adapt and innovat . l bel/eve there will be a stro ng 
demand for th e program fro m recent graduates of arts and science degrees. 

To conclude, the design and development process of the Masters In Mari~gement progr am was very 
well done and I look forward to the potential ofttii e program graduates in t he future of wor k. I ful ly 
support t he propose d Masters in Man agement program as it opens up opportunities for student s as well 
as employers. 

Jamie Gray-Donald 

SVP, QuadRec1I Property Group 

Jamie.gray@guadrea l.com 

604-975 ·9596 



Curriculum Vitae 

Andrew cmino, 
Associate De n, Graduate Program 
Professor, Management Info rm ation System 
Beedle chool of Business imon h ·aser Univer ity 
~ -m i l : g.einino@sfu.ca 

J] ducational Background 

1999 Ph.D. Management ln fol'n1 lion ystem, Uni ~1·sily fBriti h olumbia Canada 

l993 M.B.A. Management Scien e/ Management lnfonnalion yslems, imon Praser Univcr ity 

l 989 M.A. Economics, Simon P'ra.er University 

1986 B.A. · cono111ics, inion Ft·u li:l' Univer ily 

1 mploymcnt History 

cpl. 20 J 7 - current Ass ciate De1:m, raduate Program , egal GraduaLe Scho I B cdic Sch ol 
of Bu iness SFU, Vancouver, British olumbia, anada 

epl. 20 I I - current Professor, Managemenl lnlormalion y t ms Be die chool of Business, 
·ru, Vancouver, British olumbia, anada 

March 2006 - Aug. 20 J I 

July 1999 - March 2006 

n fer •ed .Jou1·11al Articles 

/\ s ociatc Professor, Management Information yst:ems im-011 rra er 
University, Vancouver, British Columbia, anada 

Assistant Pr fcssor Management Information y terns imon Praser 
University, Vancouver, British Columbia Canada 

( W.Lps:LLs.c.holar.googJe ca/citaLio.us1:user=lyEYrQwAA AA l&hl~cn&ni=ao ) 

I. Se,'rador, P., emino, A., & R ich, B. H. (20 LS)." rcaling a limatc for Pl'Ojcct ucces ." Journal of Modern 
Project Management, 6(1 ). doi: IO. l 9255/Jmpm33R 

2. omino, A. ., Reich, B.l-l., aucr, C.(20 15). "Plan versus People: omparing I" now ledge Muna ement 
Approa he in IT-Enabled Business Projects", Int rnalional Journal of Project Management, 3 ,2 299- 310. 

R ich, B.H., cmino, A. ., Sauer, . 20 14). "ll w I now ledge Management Impacts Performance in Proj ects: 
An Empirical tudy '. International Journal or Project Management 32:4, 590-602. 

4. Roi h, B. H., Liu, L., auer, ., Bannerman, P. icmil, ., Terry ooke-Davies, Andrew Oemino, Brian Hobbs, 
lJarvey Maylor Carla Messikomer, Beverly Pasion, Monica emeniuk, Janice Thomas.(2013) . "O velo!Jing 
better theory about project organizations," lnternn!ional Journal of Project Management, 3 1 (7), 9 8- 942. 

5. Rei h, 13.11., emin() A., and 'nu r . 2012) 'K n wledge Manngoment and Pr uect-Bn d I. now ledge in rr 
Projects: A Model and I reliminary •mpirical Results , lnternalional Journal of Pl'Oject Manag ment 30, 6, 66 -
674. 

6. Tingling, P., Oemino, A . and P11rker, D.(201 1 ), ' hanging hannel : The hnpac1 of Web 2.0 orl 'tlpply hain 
Managem~nl" Productio n and fnvcnl 1y Management Journal, Vol. 47, No.2, 3 l-44. 

7. Gemino, A., Sauer, . and Reich, B.H. (20JO) "Using lassiCication Tr c l.O Predict Project Performa11ce in 
rnformt1tion Technology Prqjccts" Journal of Decision yslems, 1 2, 201-223. 

8. Ptll'kcr,D.and emino,A. (2009).11 se aseD iagrarns in upportofUsc asc M <.leling:Dcrivir,g 
Understanding n· m th Picture", Jou111al f Dalabase Management, Vol. 20 1-24. 
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Curriculum Vitae 

9. Brydon, M. and Gcmino, A. (2008), "ClRssification Trees a11d Decision-Analytic Poedforward Co11trol: A Case 
St11dy from The Video Game Industry", Data Mining and Knowledge Discovery, Vol. 17, 317-342. 

I 0. Brydon, M. trnd Oemino, A. (2008). "You've Data Mined. Now What?" Communications of the Association for 
Information Systems: Vol. 22, Article 33. http://aiscl.aisnet.org/cais/vol22/iss 1/33 

11. Reich, B. Oemino, A., Sauer, C. {2008). "Modeling the Knowledge Perspect ive of IT Projec ts", Project 
Management Journal, Vol. 39, S4-S 14. 

12. Masri, K., Parker, D. find Gemino, A. (2008). ''Using Iconic Graphics in Entity -Relationship Diagrams: The 
Impact on Understanding'' .Journal of Database Management, 2008, Vol. 19, Jss. 3, 22-4 I. 

13. Gemino, A., flo1rn::r-Reich, 13. H. and Sau1::r, C. (2008). "A Temporal Model for IT Project Management", 
Journal of MIS, Wintur 2007- 8, Vol. 24, No. 3, 9-44 

14. Sauer, C., Gemino, A, and Reich, B.H. (2007). "Managing Projects for Success: The Impact of Size and 
Volatility on IT Project Performance", Communications of the ACM, 60: I I, Nov. 2007, 79-84. 

15. Parent, M., Vandebeek, C. and Gemino, A. (2006), "Building Citizen Tn lst Through e-Govemmcnt", 
Govcmment lnJbrt11alio11 Quarterly, Vol. 22, No.4, 2006, 720-736. 

16. Gemino, A., MaeKay, N., and Reich, B.H. (2006). "Executive Decisions about Websile Adoption in Small and 
Medium-Sized Enterprises", Journal or IT Management Volume XVI I, number I, 2006, 34-49, 
hltp://J itm. u ba lt.edu/X V ll - l/a11icle3 .pdf 

17. Oemino, A., Parker, D., Olnick Kutzscha11, A. (2005). "Investigating Coherence and Multimedia Effocts o fa 
Technology-Mediated Collaborative Environment'', Journnl of MIS, Winter 2005, Vol. 22, No. 3, 99-124. 

18. Gemino, A. and Wand, Y, (2005), "Simplicity versus Clarity: An Empirical Comparison of Mandatory and 
Optional Prope1t ies in Conceptual Modeling", Darn and Knowledge Engineering, 55, 2005, JO 1-326. 

19. Gemino, A and Wand, Y. (2004)."A Framework for Empirical Evaluation ofCo ncep!m1I Modeling Techniques", 
Requirements Engineering Journal, Vol. 9, No. 4, 2004, 248-260. 

20. Gemino, A. (2004). "Empirical Compat·isons of Animation and Narration in Requirements Validation", 
Requirements Engineering Journal, Vol. 9, No. 3, 2004, 152- 168. 

21. MacKay, N., Parent, M. and Gemino, A. (2004). "A Model ofE lectronie Commerce Adoption by Small 
Voluntary Organizations", European Journal o f Information Systems, Vol. 13, 147-158, June 2004. 

22. Gemino, A. and Wnnd, Y. (2003). "Evaluating Modeling Based on Models of Learning", Communications of the 
ACM, Vol. 46, No. 10, October 2003, 79-84. 

23. Parker, D., and Gcmiuo /\. (200 I) . "l11side 011li11e Learning: Comparing Conceptual and Technique Learning 
Performance in Place-based and A LN Formats", Journal of Asynchronous Learning Networks, Volume 5, Issue 
2, September 200 I, 64-74. 

'f C X tl>O O ks 

Kroenke, D,, Gemino, A. and Tingling, P. " Experiencing MIS'' , I 1,1 edition, Pearson/Prentice I !all, Upper Saddle 
River, New Jersey, 2008. (ISBN: 0- 13-143372-7). *(Pcn rson Education C111111da, Book of th e Year, 2008) 

Teaching Awa rds 
• SFU Teaching Excellence Award, 201 1, Simon Fraser University. 
• TD/Canada Trust Teaching Award (1993; 200 I), Bccdie School ofBusinc ss, SFU. 
• MB/\ Teflchlng Ex.ccllcncc Award ( 1997) from Faculty of Commerce at UBC. 
• PhD Outstanding Teaching Award {[996) from Faculty of Commerce at UBC. 
• Teaching honor roll (awarded 15 times from 1999-2019) indicates top I 0% in Bocdic School. 
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Resume of 

Andrew S.G. Harries 

aharrles@sfu.ca 
Location: Vancouver BC Canada. 

Summary 

Andrew Harries Is the Tom Foord Professor of Practice In Entrepreneurship and Innovation at Simon 
Fraser University's Beedi School of Business. At St=U Beedle Andrew blends the latest In theory and 
practice In his entrepreneurship and Innovation, product management and resourcing new venture 
programs. In his advisory practice Andrew works closely wi.th companies on business.strategy, leadership 
and governance and the creation of viable, high growth business models. 

Andrew chairs the board of directors at Bsquare Corporation ( NASDAQ: BSQR), which delivers enterprise 
Internet of Things software solutions and chaired the board at Contractually through Its ac(luisltlon by 
Coupa Software In December 2015. He also serves on the advisory boards of the Beedle School of 
Business and Science World British Columbia, where he charred the organization through the successful 
completion of a $38m renovation and expansion and a major capital campaign. 

Andrew was a co-Founder of Sferra Wireless Inc. (SW.TO, SWIR) where he served in a variety of executive 
ro les. During his 11 years at Sierra Wireless the company grew from Inception through IPO to over $200m 
fn annual revenues. Subsequently Andrew co-founded Z ugma Systems Inc. where he served for six years 
as the Presld nt and CEO from Its Initial funding to the revenue stage. Tellabs acquired substantially all of 
Z.eugma Systems In November 2010. Prior to co-founding Sierra Wireless Andrew was a senior produce 
line manager at Motorola Inc. He holds three US patents and an MBA from Simon Fraser University. 

E'Xecutlve History 

May20 16 
to present 

Dec 2010 
to present 

Oct2004 
to 
Nov 2010 

May 1993 
to 
Sept 2004 

July 1989 
to 
Jan.1992 

SIMON FRASER UNIVERSITY BEE DIE SCHOOL OF BUSINESS 
Tom Foord Professor of Practice In Entrepreneurship and Innovation 

BUSINESS ADVISOR & CORPORATE DIRECTOR 
Serving clients In the internet of things, connected health and enterp rise software 
sectors. 

ZEUGMA SYSTEMS INC. 
President & CEO 
Zeugma delivered service and subscriber management systems for next generation 
broadband networks. Tellabs Inc. acquired substantially all of Zeugma In Nov 2010. 

SIERRA WIRELESS, INC. (SW.TO, SWIR) 
Senior Vice President, Sales, Marketing, Operations 
One of two founders of Sierra Wireless, Andrew archltected Its product and market 
strategies and was personally responsible for over $100m In sales and joint 
development agreements. The compony grew from startup to over US$200m In 
revenue during Andrew's tenure and listed on two senlor public exchanges. 

MOTORQLA INC. 
Wireless Data Division 
Business analyst, Senior Product Line Manager 



Board and Advi sory History 

Nov 2012 
to 
Present 

Jan 2013 
to 
Dec 2015 

Aprll 2014 
to 
Preseht 

2011 
to 
2014 

2004 
to 
Present 

2004 
to 
Present 

1987-
1989 

1999 

1983-
1987 

BSQUARE CORPORATION 
Bellevue, WA, USA 
Bsquare's software and professiona l services solutions enable their enterprise 
customers to monitor device data, automa te processes, predict events and produce 
better business outcomes that help make digital transformation a reality. 
Chair, Board of Director s and m emb er of Audit and Comp ensation Commit tees. 

CONTRACTUALLY (Acquired by COUPA SOFTWARE INC.) 
Vancouver, B.C., Canada 
Enterp rise Saas provider delivering the fastest, easiest way to negotiate, sign and 
manage contracts. Led the compahy 's seed flna ncfng and advise d the foun der CEO on 
strategy and financing t hrough the company 's acquisit ion by Coupa In December 2015. 
Lead Investor and Chair, Board of Directors 

MOJIO INC. 
Vancouver, B.C., Canada 
Mollo is building the leading open applications platform for the conhected car. 
Applicat ions for business make fleets more productive and for consumers make 
driving Informative and fun. As Executive Chair and Acting CEO, led MoJio through a 
Ser les A financing, the developme nt of a strategic p lan and recr uitment of a new CEO. 
Currently an Advi sor, form erly Executiv e Chair and Acting CEO April 2014-0 ct 2015 . 

NORSAT INTERNATIONAL INC. 
Richmond, B.C., Canada 
Satelli te and microwave communicat ions systems for use In harsh environme nts. 
As chair of compensation comm ittee completely revamped executive comp st ructure. 
Member, Board of Directors~ Chair, Compensation Committee 

SCIENCE WORLD BRITISH COLUMBIA 
Vancouver, B.C., Canada. 
World class Interac t ive Science and Technology Museum. 
Advi sory Council and form erly Chair of th e Board of Director s 2010-2013. 

SIMON FRASER UNIVERSITY BEEDIE SCHOOL OF BUSINESS 
Vancouver, B.C., Canada 
Memb er and Past Chair, SFU Beedle Dean's Advi sory Board 

Education 

Master of Business Administration, Simon Fraser University 
MBA Research Project: IN FORM: A Forecast ing Model for Technology Innovations 

AEA/Stanford Executive Institute 
Stanford University, Palo Alto, CA 
Executive leadership program, Stanfo rd Graduate School of Business. 

Graduate Member of the Marketing Institute of Ireland 
College of Commerce, Dublin, Ireland. 

Other 

• Married w ith three children • 1999 Deloitte fast 50: Winner (Sierra Wireless) 
• Act ive sports: golf, tennis • 2000 EV Canada Pacific Entreprene ur of the Year 
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BEEDIE SCHOOL 
OF BUSINESS 
SI MON FRASER 
UNIVERSITY 

Academic CV 

Dr. Blaize Horner Reich 

RSC Professor of Technology and Innovation 
Beedie School of Business, SFU 

Educational Bacl<ground 

Ph.D. (1993) Business Administration, University of British Columbia, Canada 
" Investigating the Linkage between Business and Information Technology 
Objectives: A Mu ltiple Case Study in the Insurance Industry'' . 

M.Sc. Business Administration, University of Brltish Columbia, Canada 
"The Use of Infor mation Techno logy for Compet itive Advantage in Canad,( 

B.A. Economics, University of British Columbia, Canada 

Employment History 

2009 -present RBC Professor of Technology and Innovation, Beedle School of Business, SFU 

2014-2015 Dean, Beedle School of Business, SFU 

2017-present Visiting Professor, Swinburne University, Australla 

2003- 2008 Visiting Associate, Templeton College, Oxford University 

2000-2003 Associate Dean, Graduate Programs, Beedle School of Business, SFU 

1991-present SFU, Progressively more senior positions; current ly Professor, Beedle School of 
Business 

1978-1991 Founder and Principal; Strategic Data Planning Inc. 

1970-1977 BC Hydro. Progressively more senior positions ending as corporate Data 
Admlnl,stration 

PubUcations~ since 2014 

Cltatlons at: http://scholar.google.corn/cltatlohs?user =zsFIJSOAAAAJ&hl=en 

Books and book chapters 

• Reich, B.H. "Consldering Case Studies in Project Management", 2015. Ch. 13 in "Designs, Methods & 
Practices for Research in Project Management ", Gower Publish Ing, edited by B, L. Pasian. 



Publications in Refereed Journals 

• Serrador , P,, Gemino, A.1 Reich1 B.H. "Creating a Climate for Project Success", The Journal of Modern 
Project Management, 6:1, 2018, pp. 38-47. 

• Jia, R., Steelman, Z., Reich, B.H. "Using Mechanical Turk Data In IS Research: Risks, Rewards, and 
Recommendations", Cornmunications of the Association of Information Systems, 41:14, 2017, pp 

1-14. http://alsel.alsnet.org/cais/vol41/ iss1/14 

• Carroll, J. and Reich, B.H. "Technol ogy Portfolios: How Individu als Manage Multiple Digital 
Technologies", DATA BASE for Advances ln Inform ation Systems, 48:1, 2017, pp. 75-92. 
dol>l0.1145/3051473.3051478 

• Jia, R., Reich, 8.H., Jla, H.H., 1'Servlce climate In knowledge-intensive, Internal service sett ings", 
International Journal of Quality and Service Sciences, 8:4, 2016, pp.462 - 477. 

• Jla, R., Reich, B.H. and Jla, H.H. ''A commentary on: "C reat ing agile organizations t hrough IT: The 
influ ence of IT service climate on IT service quality and IT agility". Journal of Strategic Information 
Systems, 25:3, 2016. pp. 227-231. http://dx.doi.org/10.1016/j.jsfs.2016.06.0 

• Gemino, A.C., Reich, B.H.1 and Sauer, C. ''Plans versus People: Compar ing Knowledge Management 
Approaches In IT-enabled Business Projects", Internationa l Journal of Project Management, 33, 
2015, pp. 299-310. 

• Pishdad, A., Koronlos, A., Reich, B. H., and Geursen, G. ERP Institutionalisation- A Quantitative Data 
Analysis Using t he Integrative Framework of IS Theories. Austral asian Journal of Information 
Systems, 18:3, 2014, pp.347-369. 

• Reich, B.H., Gemlno, A.C., and Sauer, C. "How l<nowledge Management Impacts Perfo rmance In 
Projects: An Empirical Study", International Journal of Project Management , 31, 2014, pp. 590-602. 

Academic and Governance Leadership 

Journal Editorial Board 

• Editori al Board, Internationa l Journal of Project Management 

• Edit oria l Board, International Journal of Managing Projects In Business 

• Senior Edito r, Journ al of Informa tion Technology 

• Senior Editor , Journal of Strategic Inform ation Systems 

• Senior Editor, Infor mati on Systems Management 

• Departme nt Editor, Projec t Management Journal (2012-2015) 

Supervisor and Examii1er 

• Head of Accreditation Team -A lberta School of Business, Business Technology Management 
Program (2018) 

• Head of Accreditation Team- Laurler University Business Technology Managemen t Program (2016) 

• Senior supervisor of over 65 MBA projects. 

• External examine r, 4 PhD dissertations. 



U'ereshteh M:ilunoudian, Assi tant Profe. or, PhD, PA, 

Accounting Area Becdie School of Business 

Simon Fraser University 

8888 UJ1iversity Drive, Burnaby. DC Canada 

VSA t 6 

<l) 'ATION 

A 

PJ10oc: 778-782-4068 

Fax: 778-7 82-4920 

ell phone: 778-987-7&75 

Email: Mahmoudi@sfu.ca 

o PhD, Accounting, IIaskayne chool ofBusiness, University of alt:)a1·y, Calgary, am.1da, 2016 

o Master fEconotnics - SpcciaUzcd in Finance, Institute for Advance ~ducation & Research on 

Management, chran, lran, 2003 

o Bachelor of Science in Applied Mathematics, Shahid Beheshti University, Tehran, Ira.Ji, 2000 

TlONS 

o Chartered Professional Ace untant I crtified Gehera1 Accountant (BC, aoada), 2014 

o Certi fled Sage ACCPAC Financial and Operational System Consultant (NoHh America), 2007 

TgACIDNG EXI•ERIEN • 

o Assistant Profe sor, edie School of Business, Simon Fraser University, 2017-Present 

o Lecturer, BeedieSchool ofBusiness, Simon Fraser University 2015-2017 

o Lab Instructor-Hasl ayne chool of Business, University of Calgary, 2009~20 I 

o Instructor, Mount Royal nivcrsity Calgaty, Alberta, 2008-2011 

XPERINCE 

o ertified age Accpao Financial and pcrationaJ System Consultant, Calgary Alberta, 2007-2009 

o Supervisor of raining Department, • Nbank, 'Leh ran, Iran, 2002-2003 

o Banking System Consultant Karafrain Bank Tehran, Tran1 2004-2005 

Publications 

o Nazal'i, J.A., Hrazdil, K. , Mnhmoudian, F (2017). Assessing social and environmental performance 

thwugh narrative complexity in CSR reports. Journal of Contemporary Accounting & Economics, 13 

(2), 166-178. 

Fa e ·hteh Mahmoud/an Curric11!111n vitae. 1 



o Mahmoudian, F1 Nazari, J.A., !(line, T.J.B and 1-ler remans, I.M (2017) Survey research in 

management accounting: an update . In Methodological Issues in Accounting Research: 

Theories and Methods. (Peer Reviewed Book Chapter) 

o Herremans, !.M, Nazari, ).A., Mahmoudian, F (2016). Stakeholder relations hips, engagement, 

and susta inability reporting. Journal of Business Ethics, 138 (3), 417-435 

o Academic grants/Awards 13 (over $200,000) 

ACADEMIC CONFERENCE PRESENTAIONS 

If ave presented 24 academic papers at recognized accounting conferences from 20 11-2019. Some of the 

papers have won best paper awards 

o Canadian AcademlcAccotrnting Association (n=8) 

o American Accounting Association (n=8) 

o Europ ean Accounting Association (n=4) 

o Other (n=4) 

SERVICE 

SFU Faculty Committees at Bccdic School of Business 

o Member of the Assurance of Learning Committee - Undergraduate 

o Member of the Teaching and Learning Committee- Undergraduate 

o Member of the Communications lni.tiative Action Committee 

o Member of the Broad Based Undergraduate Admissions Committee 

Mcmbcrsl1ip ln the Academic Community 

o Canadian Academic Accounting Association 

o American Accounting Association 

o European Accounting Associat ion 

Academic R eviews and Discussi\lJl 

o America n Accounting Association Conference 

o Canadian Academic Accounting Associat ion Conference 

o European Accounting Association 

o Journal ofBusiness Ethics 

o Accounting, Audit ing, and Accountability Journal 

Pereshteh Mah111011dian Curriculum v//ae. 2 



Jamal Nazari, PhD, CPA, CMA, CGA 
Associate Professor of Accounting and Academ ic Director of l<PMG Graduate Programs 
Beedle School of Business 
Simon Fraser University 
8888 University Drive 
Burnaby, B.C. VSA.156 
Email: jnazarl@sfu.ca 
Phone ri: 778-782-4604 

EDUCATION 

PhD, Accounting, Universit y of Calgary', Calgary, Canada, 2010 

Dissertation Title: "An investigation of the relationship between components of intellectua l 

capit al and firm's f inancial performance" 

MA, Accountin g, Univers ity of Tehran, Tehran, Iran, 2001 
BA, Account ing, University of Mashhad , Mashhad, Iran, 1998 

PROFESSIONAL DESIGNATIONS 

CPA; Chartered Professiona l Accountant, Canada, 2014 
CMA, Certified Management Accountant, Alb rta , Canada, 2011 
CGA, Certified Geneni l Accountant, Alberta, Canada, 2011 

WORI< HISTORY 

Academic Experience 

• Academ ic Directo ·r, KPMG Graduate, Simon Fraser Universit y, Vancouver, 2018- Present 

• Associate Professor of Accounting, Simon Fraser University, Vancou ver, 2017- Pre·sent 

• Assistant Professor of Accounting, Simon Fraser University, Vancouver, 2013- 2017 
• Associate Professor of Accounting, Mount Royal University, Calgary, 2010-2013 

• Assistant Professor of Accounting, Mount Royal University, Calgary, 2007-2010 

• Part time Professor of Graduate Programs, Sharlf Universit y, Iran, 2007-2009 

• Sessional Instructor, University of Calgary, Alberta, 2006-2012 

13usiness Experience 

• CPA Facilitator, CPA Canada and CPA Western School of Business, 2013-2016 

• CMA Instructor, CMA Alberta, Calgary, 2012-2013 
• Chief Financial Officer, Respect General Trading Co., Dubai, UAE, 1999-2003 

• Chief Financia l and Administrat ive Officer, Bah man Investment Co, Iran, 2002 

• Senior Finance Expert, Bahman Group, Mazda subsidiary in Tehra n, 1999-2002 

• Auditor, National Audit Organi zat ion, Tehran, Iran, 1998-1999 



TEACHING 

University Teaching £xperlence 
Variety of courses from introductory to advanced financial and manageria l accounting 

courses at the undergrc1duate, graduate and PhD levels at the Univers ity of Calgary, Mount 

Royal University, Sharif University, and Simon Fraser Unive rsity 

Professional Teaching Experience 
~acilitator and instructor for a number of modu les and programs for CPA Canada, CPA 

Weste rn School of Business, and CMA programs . 

Recognition 

Have continuously received one of the highest evaluations In the faculty and have been on 
teaching honor rolls (top 10%) continuously 

RESEARCH SUMMARY 

Citation Impact as of December 2019 

Google Scholar Profile: 

http s://sc holar .geog I e. ca /scho la r?h l=e n &as sdt =0%2CS &q =Ja ma I+ Nazari &bt n G= 

• Citations : 987; h- index: 15; 110-index : 16 

Overall Research Output as of December 2019 

• Peer Reviewed Book Chapter Publication s: 4 

• Peer Reviewed Journal Article Publicat ions: 18 

• App lied Journa ls and Magazines and Online Publications : 5 

• Peer Reviewed Conference Proceedi ngs/Present ations : 52 

• Int ernal and Practitio ner Presentat ions and Workshop s: 16 

• Internal Grant s: 8 (I=$ 98,300) 

• External Grants: 6 (I = $ 146AOO) 

Recognition 

Publications appear in a vari ety of top and quality business and accounting j ourna ls. Severa l 

of the papers have received best paper awa rds at recognized accounting and business 

confere nces. 

SERVICE 

• Several un iversity and school level committees in Calgary and Vancouver 

• Peer rev iewed num erous accoun ting and business journal papers as well as confe rences 

• Supervised a number of graduate and undergraduate students 

• Served on severa l prof essiona l organization committees Including CPA Canada 

comm it tees and nat ional governmenta l grant agenc ies 

• Active membership in Canadian Academic Accounting Association, America n Account ing 

Association, and Europea n Accounting Association. 



2010 Ph.D. 

1996 MBA 

1991 LLM 

1988 LLB 

urriculum Vitae 
Jan R. imon 

University Lecturer, Fh1ancc, Beedie chool of Business 
imon Fraser University, Burnaby, British olumbia, Canada 

Visiting Pr fessor, 1 Business chool, Barcelona, Spain 

Finance Univer ·ity of ssex, UK. Advisors: Neil Kellard and Yuval 
Millo. 

IE Business School, pain. 

Katholieke Universiteit Leuven, Belgium. 

Katholieke Univcrsiteit Lcuven, Belgium. 

Sep 2013 - Present Senior Lecturer, Finance Beedie School of usi;ness, SIU. 

Sep 20 IS - Present Visiting Professor, Finance, l .., E Business chool and Associate 
Director International Search Fund Center 

ep 2011- Aug 2013 Visiting Assistant Profe or, Finance, Beedie chool of Bu incss, 
FU. 

Jan 2010 - 'ep 2015 A sistant Professor Finance, fE E Bu iness School. 

May 2003 - Dec 2019 enioi-Lecturer 1~ inancc, lE • Bu sine s ch ol. 

Jun 2004 - Jun 2005 lrector, Merrill Lynch Intl., London. 

Mar 1999 - Apr 2002 .. xecutive Director, oldman Sachs, London. 

Jun 1996 - Feb 1999 Vice President, Salomon Brothers, ondon. 

Jun 1991 - ep 1994 Trader, K.redietbank, Brussels. 

Oct 1988- Jan 1990 pecial orces, I BN Para-Commando and NAT Rapid 
Intervention Force 



Service 

Academi c __ Chairs. 

May 20 14 - Aug 2017 Academic Chair, MBA Program, Beedic School of Business, 
SPU. 

May 20 14 - Aug 2017 Academic Chair, AMBA Program, Beedic School of Business, 
SFU. 

Sep 2016 - Aug 20l 7 Academic Uber Chair America's MBA (SFU-FlA-JTAM­
Vanderbilt) 

Feb 2014 - Aug 2017 Academic Chair, MSc Finance Program, Bccdie School of 
Business, SFV. 

Feb 2014 - Aug 2017 Co-Academic Chair, Diploma Financial Engineering, Beedie 
School of Business"School of Actuarial Studies, SFU. 

May 2013 - Aug 2014 Interim Academic Chair Master of Technology Program 

Sep 2012 - Aug 2017 Academic Chair, EMBA Program, Bccdie School of Business, 
SFU 

Sep 2005-A ug 2010 Academic Director, MBA Program, l ESE Business School. 

Committees. 

Sep 2018 - Aug 2019 Graduate Prognm,s Review Task Force 

Sep 2017 - J\.ug 2018 Executive Education Committee 

Sep 2012- Aug 2017 Planning and Pl'iority Committee 

Sep 2014 - Aug 2017 Graduate Programs Committee 

Sep 2012 - Aug 20 t 7 Assurance of Learning Committee 

Sep 20 l 5 - Aug 2016 Teaching & Learning Committee 

Sep 2014 - Aug 2015 Execu live Education Committee 



Educational BacJ ground 

Curriculum Vitae 
Knmal Masri 

2010 PIJ.D. Graduate School ofl3usincss (Management Information Sy terns), Simon Fraser 
Univcrsily, annda 
Thesi Title: onceptunl Model Design for Better Understanding. 

1994 M.B.A. raduille chool of Business (Management S ience), imon Fraser University, 
Canada 
Project Titl : Improving Extrusion Efficiency at Aloan Aluminwn Ltd Vancouver 
Works. 

1990 B.A. c. FacLJlly of Applied oicnce (Metal · and Material F.11ginecdng), Uni.vcJ"sily of 
British olurtlbia, Canada 

Profes ional Experience 

Academic Director, Undergraduate Programs, Beedie School of Business, Simon •raser University 
(2019-prescnt) 

Academic Director, MBA programs, Beed ie Schoo I of Business, Simon Fraser lJ niversity (2107-20 J 8) 

Senior Lecturer, Beedie School of Business, Simon •raser University (2018-Present) 

eoturer, Be die chool of Business, Simon Fraser University (2011-2018) 

Faculty chool of Business, Kwanllen Polytechnic University (2008-201 1) 

elected Research 

RcfcJ'ecd Jouroal Articles 

Tingling, P., Masri, K., & Chu, D. (2019) 11 atch and release? NHL expansion draft endowment 
effects", Sport, Business and Man ge111ent: An International Journal https://doi .org/l 0.1108/SBM-04-
2018-0028 

Tingling, P., Ma~ri, J<,., & Martell, M. (20 .11). 110ocs Order Matter? An Empirical Analysis of NHL 
Dl'aft Decisions" Sports, Business, Management: An fntcrnatlonal Journal, 1(2). 

Masri, I ., Parker, b., & Gcmino A. (2008). Using Iconic Grephks in ntily-Rel tionship iag,:ams: 
The fmpact on Undei·standing. Journal ofDa tabase Manageme.nt, 19(3)1 22-41 

Book hnptel's 

Parker D. and K. Ma ri (2015). the ev Jution ofonline learning and related tools and techniques 
toward MOO 's. Macro- evcl Leaming Through Massive Open Online Courses (MOOCs): lralegies 
and Predictions for the FUllll'e . B. McKay and J. Lenaroic, IGI Olobn]: 212-221 

Masri, K., Parker, D., & Gemino1 A. (2009). Using Graphics to Improve Understartding of Conceptual 
Models. Principle Advanceme.n.ts in Database Management Technologies: New Applications and 
Frameworks. I<. Siau and J. Erickson, IOI Global 
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Tingling, P., Masri, K., Martell, M. (2014) 'The ini & the NHL: oes Income Inequality Con·eJate 
With Performance?' Putting it on foe · The Cockey Conference. June 18, 2014. Londot1, Ontario. 

Tingling, P., & Masri, K.(201 2). "New Job, Old J b: Does Job ccurity Help or Hinder Decision 
Making," ASAC 20 12, .Tune 9-12, 2012 t. John's, Newfoundland and Labrad r, Canada. 

ingling, P., & Masri, K. (2010). "Feast or Famine: Does Wealth Help or Hinder Innovation in port?» 
ASAC 2010, May 22-25, 2010, Regina, Saskatchewan, Cauada. 
Received be t paper awnrd. 

Get11ino, A,., Parker, D., & Masri, K. (2010). "Developing Understanding through Guided Interaction in 
onceplual Modeling," SIGSAND (Al$ Special fnterest Group on ystems Analysis and Desjgn), May 

29~30, 2010, St John's, Newfouudlaud, anada. 

Masri, K., Gemino. A .• & Parker, D. (2009a). "Comhiuing Diagrams to Enhance Understanding: 
Forging a Common Language for Differenl World Views," AMCIS 2009, August 6-9, 2009, San 
Francisco, alifornia, USA. 

Masri, K., emino, A., & Parker, D. (2009b). "Modular UML for Bette!' UndcJ' tanding," A AC 2009, 
June 6-9, 2009 Niagara Palls, Ontario, Canada. 

Tingling, P., & Masri, K. (2009). "Decisions ac the Top: Does Technology Matter'!," A AC 2009, Juno 
6-9, 2009, Niagara Falls, OJ1tal'io, anatla. 

Masri, K., Gemino, A., &Park.el', D. (2009c). "Modality for Clarity," SIGSAND (AIS Special Interest 
Group on Systems Analysis and Design), J.\,1ay 21-23, 2009, Richmond, Virginia, USA. 

Masri, K., Parker 0., & Gemino, A. (2008). "Combining UML Diagrams to Enhru1ce U11derstandl11g of 
onceptual Models," ASAC 2008, May 24-27, 2008, Hallfox, NS, anada. Rec ived best paper 

award. 

Masrl, K., emlno, A., & Parl er, D. (2008). "Facilitating Undersl,rnding ofUM l, Diagrams by 
lnteraclion and Combination," 'lGSAND AIS Special Tnterest Group on Systems Analysis and 
Design), May 23-24, 2008, Provo, Ulah, USA. 

Masri, I<., Gemino, A., & Parker, D. (2006a). "Using iconic graphics to enhance understanding of 
conceptual models in systems analysis," SfGSAND (Special Interest Group of the Associatio)I for 
Tnformation Systems on Systems Analysis and Design) Symposium Proceedings, May 12- 13, 2006, 
Vancouver, anada, p. 82-88. · 

Masri, K., Gemino, A., & Parker, D. (2006b). "What Are You tadng at? Comparing Iconic Graphics 
with Text in Entity Relationship iagrammin,g,'' A AC 2006, Banff, A.B, anadn. 

Academic Award ' and Servi c 

• "TO Canada Trust Distinguished Teaching" award at the Beedie School ofBusiucss, iu1011 Fraser 
University, 2009 2015. Awarded based on excellence and distinction in teaching and related 
activities. 

• ix-time recipient of the Teaching Honor roll (2004 - 2005 and 2007 • 20 I 0). Awarded to the top 
10% of the faculty in the Beedle School of Business at Sio1.on Fraser University. 

• Two-time recipient of besl paper award at the Administrative Sciences Association of anada 
(A AC) conference 2008 and 20] 0. 

• Recipient of the ocial Sciences and Humanities Res arch Council (SSHRC) Doctoral Fellowship 
award in 2006. $40,000. 

• Four-time recipient of SPU Gradual Fellowship award (2004 to 2007). $6,000 ach. 
• Reviewer, Journal of the Association for [n formation Systems (2008) 
• Reviewer, Americas 011fe1·ence on Information ystems (AM IS 2006, 2007, and 2008). 
• Reviewer, Manageme11t Information ystems Quarterly (MISQ 2011) 
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Career Profile 

Kate C. Dilworth BScN R.N. MBA lCD.D 
Vancouver Canada 

011 601\ 306 1787 

34 years h dlth care dlnlcal and consuJtlng xperlence, teaching, learning and dev lopment design, focused on new program 
development, health service design, Inter agency/system coordination, public and professional education, con ultatlon and 
facllltatlon related to leadership development, governance and sus alnablllty, transformatlve change, Innovative models of care 
ahd professional practice. Specialist In custom designed learning and facllltatton to address complex challenges and Influence 
transformatlve change for Interdisciplinary post-secondary and International learners, board directors, senior leaders, practice 
professlonals, multl·stakeholder Initiatives. Cllnlcal background In mental h a Ith and addictions and health consulting on system 
design, quallty and delivery. 

EDUCATION 
Institute of Corporate Directors-Rotman, Directors Education Program 
Rotman School of Business, University of Toronto, Canada 2015 
Master of Business Administration - Strategic Management 
Sauder School of Business, University of British Columbla - Vancouv r, Brit! h Columbia 2001 
Baohelor of Science, Nursing 
Unlverslly of British Columbia -Vancou ver, British Columbia 1985 

PROFESSIONAL AFFILIATIONS and DESIGNATIONS 
BC Coll g of Nursing Professionals (Reglst red Nurse R.N, 596925) 
ICD.D • Institute of Corporate Directors, Canada 
Nurses ,md Nurse Pr ctltlonets of BC 
Canadian Nurses Association, Canada 

PROFESSIONAL EXPERIENCE 

Adjunct Professor and Director Learning Deslcn and Health Programs 2001 - Present 
Ex cutlve Education, Beedle Simon Fra r University, Canada 

• De.sign and facllltatlon of professional learning and development In areas of Governance Leadership, Sustalnablllty, 
O,ange L adershlp, Innovation and Value Creation, working with Boards of Directors, Senior Lead rshlp Teams and 
practice leaders. (First nations, Physicians and Health Professionals, Resource Sector, Government and Clvll Society) 

• Health pracllc lead for development/design of customized lnterprofesslonal leadership d velopment education for 
health professlonal , physician, executives). Providence Healthcare, Canadian Cancer Society, BC Children's Hospital, 
He Ith Care Leaders Association, UBC Faculty of Medicine, Ministry of Health, Medical School Pediatric Chairs of Canada, 
General Practice S fvlccs Com mitt e, , Alberta Primary Care, Resident Doctors of BC 

• Teaching and Facllltatlon of he lthcaro cllents·(physlclan leads, academics, s nlor e)(ecutlves) 
• Faculty/Instructor Health Programming· ~s rvlce Excellence"-Process design, redesign and operations mana ement· 

Impact on professlonal rol sand practice, pat! nt experience, quality and patl nt safety, team-bas d care, Primal\' Care 
Networks. Leadership and Engagement- Certified DISC Assessment & Facllltatlon, Leading Teams, Change, Multi 
stakeholder Engagement. Governance, Strategy Innovation & Valu Creation 

• Program Destan, Acad mlc Direction and co-facllltatlon of program (10111 year) upportlng I ad rshlp and governance 
development for BC Primary Care Initiative (270 family medicine physician graduates to date) 

• Co-Design and Facllltatlon- Industry Council for Aboriginal Buslne s "Leadership Exch nge" • A first In anada, leadership 
lntenslv for pairings of First Nations Chiefs and Corporate CEO's with a vision to build understanding and common 
ground for the purposes of economic and community dev lopment. 

• Academic supervisor· EMBA Aborlglhal Business and L ad rshlp capstone projects. 
• M ntor/Coach· SFU Entrepreneurship and V nture Connection Interdisciplinary team 
• BUS238· Introduction to Innovation and Entr preneurshlp 

Canadian International Resource Development Institute 
Academic Director, Program Design Leod and Faculty 1016- 2018 1/Leode I A P re I e 

• Design and delivery of an eight-day leadership program In Arequipa P ru for leaders, ,emerging lead rs and 
professionals from community, NGO, government, clvll ociety and private sector working to ere t sustainable legacies 
within and beyond th resource sector. 

Ka.le Diltvorth dilworth@sfu.ca Dt:ccmbcr 2019 



• Co/.qb Peru-SFU/UnJvmJtv Cgtol/cn San Pablo Change Lab-Arequipa Peru -Facllltator of stakeholder and student 
sessions focused on change and Innovation and coach for student entrepreneurship project teams. 

PDAC 2014· ln partnership Intergovernmental Forum on Mining Minerals Metals and Sustainable Development· Transfer Pricing, 
BEPS Tai< Pollcy-Sustalnable Development· "An lnternatlonally Focused Seminar" 

Canad/on International Resource Development Insti tute & Canadian Coalition for Global Health Research - Project Director, 
Desfgner and Faculty- 2014 - 2016 
"Health Impact Assessment Learning qncJ Development Program" South Gobi. Monaol{a 

• Co design and delivery of a twelve-day program for Mongollan government lnter·mlnlsterlal and World Health 
Organization officials 

• Learning focus-Health Impact Assessment, resource governance, public health, and change leadership. 

Dilworth and Associates Health Consulting- Select Engagements 2002 & Ongoing 

British Columbia Cancer - Strategic Direction, Facilitation and Planning 2018- Provlnclal Primary Care Program- FamHy Practice 
Oncology Network to enhance the systems of cnre between specialist cancer care & urban & rural primary care system. Design & 
facllltatlon session "Bui/ding Bridges Strengthening Care"· BC Cancer, University and Primary Care System 

Mental Health Commission of Canada· "At Home Chez Sol" Research Oemonstrntlon Project 011 Mental illness and 
Homelossness 

• Designed and facllltated strategy to enaage Persons wllh Lived E)(perlence (PWLE) to provide Input to the research & 
Principle Investigators- a 4-year randomized control research demonstration project examining "Houslna First" strategy 
with supports. Vancouver site research appllcatlon-authored "An Inv/ration to Share In the Learning" 
Engaging PWLE with Homelessness and Mento/ Illness" 

• Consultative and practice support to Assertive Community Treatment Team- Service & Housing Leads, Research Team In 
development of roles/strategies to enaage PWLE In peer support, research assistant, patient navigation and community 
education roles. 

Morris J. Wosk Centre for Dialogue Simon Fraser Unlverslt- Dialogue Forum Associate-2004 to 2012 
• Dialogue Forum· examining the role of dialogue In advancing public heollh pollcy 
• Undergraduate Semester In Dialogue- "Health &Care" Design & Delivery- Impact on Vulnerable Populations 
• Action Canada Federal Leadership Program- ''Sustalnabillty In Health Care" 
• Fraser Health Aulhorlty Hip Fracture Coflaboratlye (Care Redeslan- elder hip fracture patients) Dialogue as a systems 

approach to contribute to quality patient care & development of strong working relatlonshlps across care continuum. 
Co-facllitator Co-author of analysis paper. 

Addltlonal Health Clients and Consulting Engagements 
• Provincial Health Services-HIV AIDS Care, leadership Development 
• Sunnyhlll Centre for Children- Professlonal Practice and Care Delivery 
• Vancouver Coastal Health-Riverview Hospital Redesign and $125 M new service design 
• Fraser Health- Home and Community Care Strategy 
• UBC Faculty of Medicine Department of Ophthalmology and Vancouver Hospital Eye Care Centre 
• Health canada and UBC Department of Ophthalmology and Visual Sciences- Teleophthaln,ology 
• Force Society for Kid's Mental Health - Peer Models of Care 

Governance, Advisory Volunteer and Special Projects 
A EDES Asoc/acfon Espec/allzada Para El Desarrollo Sastenlble, Arequipa Peru- Boord Member, General Assembly- 2018 and 
ongoing 
Institute of Families fo r Child and Youth Mental Health· Inaugural Advisory Committ ee 2010 to 2015 
Minerva Foundation NHelplng Women Work Program"- Steering Committee Member and Mentor (2004-2010) 
St Jomes Community Service Society and Foundation-Director (Finance, HR Committ ees) (2004 ·2007) 
UBC Commerce Faculty Equity Committee (2000· 2002) 
Positive Women's Network- Director (1994-1995) 

Volunteer 
BC Innovation Counc/1· New Ventures Competition" -Jury Member- (2002 to Present) 
UBC Faculty of Pharmaccullcal Sciences Research Week - Presenter "Health Career P.iths for Graduate Students" 
Minerva Foundation-Women Leading the Way Program-Tutor and Coach 
Student Blotechnology Network - Event Presenter and Mentor (2005· Ongoing) 
College of Registered Nurses, BC-Practice Standards Volunteer Reviewer/ Reader (1999 - 2010) 

AVAILABLE UPON REQUEST 
Professional Development Customized Learning Development Design Portfolio Committee Involvement References 

Kate Dilworth dilworth@sfli,C/1 2 December 2019 



E U ATION 

1992 - 1999 

1990 - 1992 

1982 - 1986 

KATHLEEN M. BURKE 
Beedle School of Busit1ess 
Simon FraserUnivel'sity 
8888 U11iversity Drive 
Burnaby, B.C. 

anada V5A 1S6 
Ph: (778) 782-5605 
Email: kburke@sfu.ca 

Doctor of Philosophy, Criminology 
Simon Fraser University, B.C. 

Dissertation: 1'Tal e it like a man: 
The silencing of men's experiences 
of sexual abuse during childhood." 

Ma. ter of Arts, Criminal Justice 
Indiana University, Bloomington, (N 

K. M. Burke .V. , 2019 

Bachelor of Arts (Cum Laude), 'ociology 
Indiana Univel'sity, Bloomington, IN 

A ADEMIC/ AD MINI TRA TIVE APPOINTMENTS 

Sept. 2019 - Present 

Sept. 2012 - Aug. 2019 

University Lecturer 
Beedie School of Bu sine s 

imon Fra er University 

ore Course o rdinator - BUS303 

US303-3 
"Busin ess Society and Ethics " 

enior Lecturer 
Beedie Scbool of Business 

imon Fraser University 

Course Coordinatoi-- BUS303 

BUS303-3 
"Bu~·iness Society and Ethics" 
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BUS 511-2 
"Busines Ethics" 

o-taught wi.th Tom Brown 
DBA program 

K. M. Burk .12019 

OMMUNITY EN A EMENT/LEADERSHIP 

2015 - present 

GRANTS 

2018 

2015 

PUBLI 

2019 

2019 

2019 

2019 

2017 

Lead, CutTiculum Developer, tnstruotor 
Envision Financial Community Leadel's lgniting Change 

• 12-week leadership development pm gram to promote community 
engagement and support in the Fra er Valley. 

• .To int pa1tnersbip of Envision FLnancial, SFU Surrey Surrey 
Poverty Reduction oalition 

• 6 cohorts (73 participants) have completed to-date 
• 7111 cohort scheduled for January 2020 

Principal Applicant - SFU Teaching and Leaming Development grant 
ow·se Design Project 

"The darkness around us is deep": Using narrative to model reflection and 
promote engagement in business ethics education. 

a-Applicant with tephe11 Dooley, •xecutive Director lJ Suney 
S •U Community Engagement Initiative Program grant 

• Funding for pilot launch C>f the o:mmtmity Leaders Igniting 
l1E1nge 12-week community lender hip program. 

Burke, K. & BhaJJoo, S. "'1 am in room 523' : Sexual harassment in the 
oontexL of #MeToo and #times up." Joumal of Busine8s Ethics Educat ion 

ase, 16. 

Burke, K. & .Bhalloo, . '" Jam in room 523' : Sexual harassment in lhe 
context of#M eToo and #Limesup." .Toimwl ofBu siness Ethics Educatio n 
Teaching N Le, 16. 

hallo , S. & Burke, K. "Falsifying expense receipts: Eve1ybody docs it!" 
Journal of Business Ethi cs EducaOon Case, 16. 

BhaJlo , . & Burke, K. "Falsifying expense receipts: Everybody does it!" 
.Journal of Bus iness Ethics Educa tion Teaching Note, 16. 

Burke, K. & Bhalloo, S. "A joint for the joints: Maiijuana in the workplace." 
Journal of Business E thics Education ase and Teaching Note, 14, 327-330. 

2 



Beedie School of Business 
imon Fraser University 

8888 University D1'ive 
Burnaby, B anada V5A 1 6 

lEMIC POSITION 

LILY LIN 

2017 - present A sistant Professor, Marketing 
Simon h·a er University 

• el: 778-782-9729 
Email: Jily_Jin@sfu.ca 

2013 - 2016 Assistant Professor, Marketing 
Californfa State University, Lo Angeles 

.En.lie , ~ ----- ----;==================== == 
Ph.D. Bus;ness Administration (Marketing), May 2013 

auder chool of Business, University of British olumbia, Vancouver BC, Canada 

MSc., Psychology (Social Psychology), May 2008 
Department of P ychology, University of Western Ontario ondon, ON, Canada 

B.A. (lJt class), Psychology (Major), Commerce (Minor), May 2004 
University of ritish Columbia, Vancouver, BC Canada 

Lin, LiJy, JoAndrea Hoegg, and Karl Aquino (2018), "When Beauty Backfires: The ffects of 
Server Attractiveness on Con umer Taste Perceptions," Journal of Retailing, 94 (3), 296~31 l. 

Media Coverage: The Daily Mail, The Conversation, The National Post, Econo Times, 
Research2Reality 

Lin, Lily, Darren W. ahl, and Jennifel' J. Argo (2017), "Refining the Tightness-Looseness 
Framew d with a oosumer Lens," Journal a/Consumer Psychology, 27 (3), 377-391. 

Lin ily and Brent Mcf erra11 (2016) "The Oronic) Dove Effect: Use f Acoeptance Cues for 
Larger Body Types Increases Unhealthy ehav ior ," Journal of Public Policy & Ma,.keting, 3 5 
(1), 76-90. 

Media Coverage: People Magazine, J'he Hufjington Post, Forbes, hape Magazine, The 
Globe and Ma;t, The Vancouver Sun, Science Codex, Eu,·ekAleNI, Mic.com, Daily Mail, New 
Room America, news. com. au, New York Post, CTV News, Global News, CBC News, CKNW 
AM 980 (Vancouver:}, CF.AX 7070 (Victoria) 



White Katherine, Lily Lin Darren W. ahl, and R bin Ritchie (2016), "When do onsumers 
Avoid Imperfections? uperficial Pac! aging Damage as a ontamination ue," Journal of 
Marketing Research, 53 (1 ), l l 0-23. 

Lin, Lily arren W. Dahl, and Jennifer J. Argo 2013), '1Do the 'rime, Always o the Time? 
Insights into Consumer-to- onsumer Punishment Decisions," Journal of Consumer Research 40 
(June), 64-77. 

J,.,fedia Coverage: Fox Business News, Business News Daily, The Guardian, The Vancouver 
Sun, Sydney Morning Herald, RedOrbit, Science odex, EurekAlert!, Scfence Daily, el 
Science News, Science NewsLine, Phys. Org, News A/It[ 1130 (Vancouve,~, KOO Newstqlk AN! 
810 ~ an F7'ancisco) 

Szeto, Andrew . H., Richard M. rrentino, Santoru Yasunaga, adafusa K uhara, and Lily Lin 
(20 J I), "M tivation and Performance: Uncertainty Regulation in anada and Japan," .Motivation 
and Emotion, 35, 338-50. 

ksistant Professor, Marketing Area, imon Fraser University 
• Introduction to Marl eting, ummer 2017 (l ection); um mer 2018 (2 ections); um mer 

20 l 9 (2 ections) 
• New Product evelopment & Design, Pall 2017 (1 ection); Fall 2018 (2 ections)· Fall 

2019 (2 ections) 

Assistant Professor, Department of Marketing, alifornia tate lJniver ity os Angeles 
• Principles of Marketing - Honours Program, all 2016 (1 ecti 11) 

• Principles of Marketing, Fall 2013 (1 ecti n); Winter 2014 ( l Section); pring 2014 (.I 
ection); Fall 2014 (2 ections); Winter 2015 (2 ections); Spring2015 (I ecti n)· Fall 

2015 (1 ection); Winter 2016 (1 ection); pring 2016 (1 ecti n); Fall 2016 (I Se tion) 
• Marketing Managemeut in the Jobal Environment (MBA Core), Spring 2015 (] ection) 
• International Business, pring 2014 (1 ection); pring 2015 (I ection) 

Instructor, Marketing Division, University of British olumbia 
• Buyex Behavior, 2010 (l cction) 

• Attendance at Teaching & earning Luncheon ( FU), March 2017 Apri l 2018, April 20J 9 
• Attendance at ase Teaching Workshop ( FU), May 2018 
• Attendance and P1:11ticipation at California tate University ( SU) curse Development & 

Redesign Workshops (CS A), June 2015-January 2016 
• Attendance at U Teaching Conference ( ULA), March 20 15 
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DJ·. Michael R. John on 

Abbreviat d Curriculum Vitae 

1 mployment istory at Academic Institutions 

September 2010- Present Senior Lecturer, Beedie School of Business, Simon Fraser University 

September 2014 - 2017 Academic Dil'ect 1· MMagement of Technology (MOT) MBA Program, 
Beedie chool ofBu$i1,ess, Simon •raser University 

Se1 tem.ber 1998 - 20 IO Faculty, School of Business, Operations Management, BCIT 

Other Employment Hi tory 

June 2003 - 2004 Insight ngineering, Principal Consultant 
Vancouver, BC. 

July l 998- 2002 Co-founder and President, Renewit roduct tewardship SoJutions, Inc. 
Toronto, OnLa.rio. 

September l 998 - 200 l Research· ngineer, Vehicle Recycling Partnership (VRP), 
HighJand Park, Michigan 

June 1997 - 1998 Principal, Yellow Creek Consulting, 
Toront , Ontario 

February 1996 to Aug/96 f:>roduction upervisor, Pirelli Cables Inc. 
Surrey, BC 

November 1994 to Aug/95 Industrial Engineer, eanix Techn logy 
Richmond, B. . 

EducatjouaJ Back •round 

Ph.D. (2002) University of Windsor, Windsor, Canada. 
Dept. oflndustr ial and Manufacturing Systems •ngineering 

M.A. c. (1994) University of Windsor, Windsor1 anada. 
Dept. ofJndustriaJ and Manufacturing Systems ~ngineering 

B. 1 ng. (1992) Ryerson Polytechnic Vnivet·sity, Toronto, Canada. 
Dept. of Industrial •ngineering (Management Science Option . 

Tcacbmg Histot·y 

oursc Taught at SFU: 
BUEC 232: Data and Decisions I (Business tatistics) 
BUS 336: Data and Decisions U (Introduction to Management cience) 
BUS 474: Supply hain Mtu1agement 
BUS 553: Business Analytics 
BU 758: Business Operations Design 
BlJ 831: Analyzing and Visualizing Data 



Cout'ses Taught at BCIT: 
Business Statistics (OPMT 1130, 1208 and L211) 
Quantitative Methods for BL1siness (OPMT 330 1 and 3308) 
Management Science (BUSA 3500, BUSA 3515, OPMT 2197) 
Math Models for Business (OPMT 575 1 and OPMT 4408) 
Business Mathematics (OPMT i 110 and 15 l 0) 
folroduction to Operations Management (OPMT 1100) 
Topics in Operations Management- Environmental Management (OPMT 4442) 
Information Technology (OPMT 3344) / E-Commerce I (OPMT 4344) 
Projec t Managemenl (OPMT 1170) 
Problem Solving and Process (mprovemcnt (OPMT 2201) 
Synchronous Systems (OPMT 4465) 
Total Quality Management (OPMT 1182) 
[ndustrial Engineering (OPMT l 184) 
Reliability Principles (OPMT 4446) 
Advisor - Applied Industry Project (OPMT 4449) 
Advisor - Process Improvement Project (OPMT 3341) 

Selected Works 

McCru·thy, l.P., Collard, M., Johnson, M.R.(2 0 17). Adaptive organizational resilience: an evolutionary 
perspective. Current Opinion in Environmental Sustainability, 28, pp.33-40. 

Treen, E.R., i\tan asova, C., Pitt, L.P., .Johnson, M.R.(20 16). Evidence from a large sample on the effects 
of group size and decision-making time on performance in a marketing simulation game. Journal of 
Marketing Education. 38(2), pp.130-137. 

Johnson, M. R. and McCarthy, 1. (2014). Product recovery decisions within the context of Extended 
Producer Responsibility. Journal of Engineering and Technology Management - Special Issue in 
Sustainable Business Development, 34, pp.9-2 8 

Spicer, A.J. and Johnson, M.R. (2004). Third-party demanufacturing as a solution for extended 
producer responsibility. The Journal of Cleaner Production, 12(1 ), pp.37-45 . 

Johnson, M.R. and Wang, M.IJ. (2002). Evaluating Policies and AL1tomotive Recovery Options 
According to the European Union's DLrective on End-of-Ii fc Vchfolcs (BL Vs). The Joumal of 
Automotive Engineering. 216(9), pp. 723-739. 

Huang, II.T., Wang, M.H., and Johnson, M. ( l 999), Disassembly Sequence Generation Using A Neural 
Network Approach. Journal of Manufacturing Systems, 19(2), pp.73-82. 

Johnson, M.R. and Wang, M.H. (1998). Economical Evaluation of Disassembly Operations for 
Recycling, Rcmanufacturing and Re Use. International Journal of Production Research, 36( 12), 
pp.3227-3252. 

Notable Awards 
TD Canada Trust Distinguished Teaching Awal'd - Beedie School of Business, 20 11. 
Beedie School of Business - Teaching Honour Roll (9 years) 
Best Paper Award ( 1998) - International Journal of Production Research (TJPR). 
BCIT's Excellence in Teaching Award - The School of BLlsiness, British Columbia Institute of 
Technology ( 1999). 



Miremad Soleymanian 

Contact 
J nforma tion 

Employment 

Education 

Rcscarcl1 Interests 

Honors and 
Achievements 

Publications in 
Refereed Journals 

Beedie School of Business B~Mail: mJremad_solcy munian@sfu.ca 
lmon Frm;er University 

8888 University Dr 
Bumaby, BC V5A 1 6 
Phone Number; + I (778) 990 5241 

imon Fraser University, Burnaby, BC, Ci1nada 

Beedle SchooJ of Iluslne s 

• Assistant Professor of Marketing 

University of Drltish oh~mbia Vancouver, BC, Canada 

Business Admini tration (Marketing) 

• Doctor of Philoso1,hy (P.h.D) 

nivcrslty of Florida, Gainesville, Florida, U A 

Statistic 

• Ma ter of Science 

harif UnJvcrsity of Teclrnology, 'l hran, Iran 

Industrial Engineering 

• Master of Science 

harJf Univc1·sity of Technology, Tehran, Iran 

Industrial Engineering 

• Bachelor of Science 

• losu1tccb Industry 
• Machine Learning 
• Dynamic Structural Modeling 
• Bayesian Statistics 
• Privacy issues 

• AMA-Sheth Doctoral onsorUumFelJow, University of Leeds, 2018 

July 2019- pres ent 

2014- 2019 

2012-2014 

2009-2012 

2005-2009 

• Quantitative Marketing and h"uclural Econometric Wol'Jcshop ll'ellow, Northwestern University, 
2015 

• Research and Graduate P1·ogram Fellow hip (also known as Grinter Award), Department of Statis-
tics, University ofFJorida, 2012-2014 · 



Working Pnper 

Non-Refereed 
Publicallons 

onfercnc 
Presentation 

Acadcmi 
Experiences 

• Mix-emad olcymanian hades B. Weinberg, Ting Zhu, "Sensor Data and Behavioral TI·acklrtg: 
Doe U age•Based Auto l11surai1ce Be11e,fit Drivers?", Marketing cicnce, 20 J 9. 

• Niaki STA, Khcdmati M, olcymaniRn ME, "Statistical Monitoring of Aulocorrela/ed Simple Lin­
ear Profiles Based 011 Ptin.cipol Co111po11e11ts Analysis", ommunicallons in Statistics-Theory and 
Method , 2015, 44:2l, 4454-4475. 

• Soleymanian ME, Mehlooji H, Kil drnati M, "Phase If monitoring of bi11a1')' response profiles", 
Intemational Journal of Science and Technology, 2013 20(6) 2238-2246. 

• M. Ke.ra.matpour, S.T.A. Niaki, M. 1 • Soleyrunnfan, M. IGtedmati, " Monitoring and Change Point 
Estimation of AR(!) A11to correlated Polynomial Pro.files" ; lnternaUonal Journal of •ngineering 
er . ). 2013, 26(9). 933-942. 

• Miremad , oleymanfan, horles B. Weinberg, Ting Zhu, "Usuge-Based Altto 111 ·u,race: avi11gs vs. 
Privacy onsideratio11s." (Ondc1· R1 view at Mal'Jcellng Science) . 

• Mil'emad oleymanian, harlcs B. Weinberg, Ting Zhu, "loT, and Customer Relationship Ma,wge· 
men.I: Coverage choice, pricing and information in. the ml.tomobile i11sun111ce." (Under Review at 
Journal of Mal'keUng) . 

• , a.eed Karimifard, Miremad Soleymooian, Mehrded homi, "Cvmparision of Machine Lecm1i11g 
Method~'f'Or Morphological Heart Arrhythmia." 

• MJrentad Sol ymanlan, harles B. Weinberg, Ting Zhu "Mac/tine Learni11g Merl,ods of Forecasting 
in Retail f11dastry", Retail Annlytks: Transforming t.h Science of lling, Paul R. Messinger 
( ditor), Business Expert Press: New York, rthc ruing. 

• Empirical and The()retic:al (ET) ymposium, uelph, ON 2018 
"Usage-Based /\1110 lnsur,mce; Savtngs vs. Privacy Co,1sideraLio11s." (Postel') 

• Ma1·1, ting cience oue 1·cn ·c, Los Angeles, A 2017 
"Sensor Do/a, Privacy, 011d .Behnvioral Tracking: Does Usage-Ba dAuto Insurance Benefit Drivers? 
" 

• Qunnlitat.iv J\ifol'I eting and I conomics (QME) onferen e, Evan ton, U~ 2016 
''Sensor Do.fa, P1·ivacy, and Behavioral 11-acking: Does Usage-Based Auto hrsi1ra,1ce Be11efir Drivers? ,, 

• Empirical and 'rheol'et..ical (ET) Symposium, Lake Louise, Alberta 
''The Value of Usage-Bc,sed .lnsurcmce beyond Bet/er Targeting: Beller Drivin!J." 

Utaivcl'sity of British olumbin 

• "Marketing Research COMM 365 "(Undergrad), ( pring 2017) 

'Unive1· ity of Florida 

• "E11gineel'ing Statistics T'A 3032"(Undergrad), (Spring 2014) 

2016 



MISSION 

Education can be entertaining. 

My mission Is to provide high quality 
instruction to students by utilizing 
humor, popular media, real world 
examples, and my own personal 
experiences ·to enhance engagement 
and retention of comolex toofcs. 

CONTACT 

1i +1 604 265 5542 

~ scott_maceachern@sfu .ca 

SKILLS 
MS Office SimpleTax 

VBA Profile 

Sage Netsulte 

Caseware Xero 

Mindbrfdge Tableau 

English 

French -Portuguese (BR) -
EDUCATION 

CPA, CA DESIGNATION 
2008 • 2011 

CA Schoof of Business 

Qufckbooks 

Freshbooks 

Taxprep 

Power Bl 

Relativity 

100% 

50% 

40% 

BACHELOR OF COMMERCE 
WITH DISTINCTION 
2003 • 2007 

University of Victoria 

EDUCATOR' . 

EXPERIENCE 

VISITING LECTURER 
Simon Fraser University 
2018 • Present 

Lecturer for BUS 251 'Financial Accounting I', BUS 321 ' Financial Accounting - Equities', 
BUS 330 ' Income Taxation for Individua ls', BUS 426 'Auditing and Assurance'. Second 
reader for l(PMG Master of Science in Accounting with Cognitive Analytics BUS 839 'Applied 
Project'. Assisted with development of KPMG Maste r's program analyt ics too l bootcamp. 

PARTNER 
Ledgerllberty Solutions Inc. • Accounting B: Education Firm 
2013 - Present 
Develops unique courses and apps for CPAs. Formerly serviced the full accountins cycle 
needs for companies of all sizes, with an emphasis on small public companies. 

EDUCATOR 
2011 • Present 

UBC Sauder Executive Education (ongoing) 
Co·teach self-deve loped course 'Building a Business Case'. 

CPA Western School of Business (ongoing) 
Session Leader for Capstone 1 a Associate Session Leader for Capstone 2. 

Densmore Consulting Services Inc. 
Trafner for Common Final Examination (CFE) & Uniform Final Evaluation (UFE) programs. 

Canadian Institute of Chartered Accountants 
Marker of the Comprehensive port ion of the 2012, 2013, and 2014 UFEs. Multiple choice questlo11 
developer for the CPA trai ning program. 

CHIEF FINANCIAL OFFICER 
2015 · 2018 

Ute Access Technologies Inc. - Fibre Optic Cable Deployment Multinational 
Responsible for initial public filings during the go public process, transition to TSX-V, three 
rounds of financing, expansion to United f<lngdom, business strategy, tax strategies , 
subsidiary acquisitions, issm1nce of financial information , and cash management . 

CONTROLLER 
2011 • 2013 

Canadian Nexus Ventur es Ltd. • Jun ior Mining Management Company 
Contracted to act as Controller for companies listed on the TSX and TSX·V within the 
junior mining and Investment industries. 

SENIOR STAFF ACCOUNTANT- ASSURANCE AND FINANCIAL ACCOUNTING 
2006 · 2011 

Ernst 8: Young LLP 

Clients Included mining companies rn the explor ation, development, and operational 
stages, as well as companies in the telecommunications and investment Industries. Provided 
audit, T1 personal tax and T2 corporate tax services. 



SHAFII( BHALLOO 
1] 00-505 Burrard Street, Vancouver, B.C. 

Email: Sbhallao@sfu..ca sbballaa@kornfeldllp .. crun 

EDUCAT ION AND QUALIFICATION S 

2004 

1996 

1986 to 1989 

198l to1985 

EX PE.RIEN CE 

2016 (May) to current 

2000 to May 2016 

1997 to 1999 

York University, Osgoode Hall Law SchooJ 
Graduated with an LL.M. in cBusiness Law 

Continuing Legal Education 
Attained certification in Advanced Mediation 

University of British Columbia, Law School 
Graduated wilh LL.B. in 1989 

Simon Fraser University 
Completed B.A. (Honours) in Criminology 

Associate Professor of Practice, Simon Fraser· University 
Teaching, researching and writing in the areas of Commercial law, 
Employment law and Business Ethics at the undergraduate and 
graduate levels in the Becdie School of Business. Tnvolved in course 
designing of law and ethics courses. 
Legal Counsel, Kornfeld LLP 
Practicing in the areas of Commercial and Civil litigation, Labour and 
Employment law, Human Rights law, Administrative Jaw, Labour 
and Employment law, Insurance law and Real Estate litigation. 

Partner, Kornfeld LLP 
Practicing in the areas of f-Iuman Rights law, Administrative law, 
Civil litigation, Labour and Employment law, Commercial litigation 
and Insurance and Real Estate litigation. Ac1ing as an adjudicator on 
the Employment Standards Tribunal (2006 to date). Adjtu1cl 
Professor in the Beedie Schoo.I of Business (2009 lo date) and the 
School of Criminology (2005 to 2008) at SFU 

Associate, KornJeld Mackoff Silber LLP 
Practi.cing in the areas of Labour and Employment law, Human 
Rights law, Corporate/Commercial litigation, General Civil litigation~ 
lnsurance law and Real Estate litigation. Participating as counsel in 
Labour and Commercial Mediations and Arbitrations. 

C:IU1011\sb\AppD111\Loc&l\MlcfUllOI\\Wl"dows\JN01Cocho\Conlon1.0odooklb68AC.l:.fl'\2020CV ,SJ•U, Abbcov1e1od· SbaOk m,olloo,do, 



l990 to 1996 

2 

Associate lawyer with Harri' & o Freeman and o and Miller 
TJ1ompson 
Practiced in the areas of Commercial and Civil litigation, Insurance 
law, abour Jaw, Employment law, Human Rights law. Appeared 
before the Supreme Court of ritish Columbia, British olumbia 
C url of Appeal, the Labour Relations Board and Human Rights 
Tribunal. Participated in Arbitrations and Mediati ns in civil and 
commercial as well as labour and employment matters. 

AD.JUD ATOR EMPLOYMENT STANDARDS TRIBUNA 

2006 to present 

TEAC. N AWARD 

2018 

2013 

Tribunal Member on the Employment Standards Tribunal- Authored 
ver 350 appeal decisions in employment disputes 

Awarded TD Canada Trust Distinguished eaching Award in th 
eedie chool of Business at 

Awarded TD Canada Trust Distinguished Teaching Award in the 
Beedie chool of u ine sat FU 

AI POINTMENTS AND MEMBERSIIlP 

2006 to present 

20 l 4 to present 

2005 to 2007 

2003 to 2005 

1999 to 2002 

1998 to 1999 

Appointed Adjudicator on the Em.ploymellt Standards Tribunal 

West Van ouver Police Board- Co- hair on the Board and Chair of 
the Governance and HR Committees 

Member, lhe Judicial Advisory Committee, Provincial omt of 
ritish olumbla 

Member of the Vancouver Police Departmcnt>s Chief Constab1e,s 
Dive!' ity Advisory ommittee 

Mediator - onciUation and Arbitratio11 oard, Isn1aili Council for 
ritish olumbia 

Legal Officer on the IsmaiJi ouncil for Brit ish olumbia 

REFERENCE 
Available upon request 

LIST OF PUBLI ATION 

Available upon request 

C:\Uul1\,b\AppDnlklLocol\MJcro,;ofl\Wlntlo1111\INot ••h•IContcnt,Oullook\6681\CRl~"\2020CV •Sf11• i\bl11ovl,1ed· Shllfik Bhnlloo,doc 



IlDU TI N 

SRlNI I<RISHNAMOORTHY 
ncedi School of Busines , Simon Fraser Univer ity 

Burnaby, BC V'::-A 1$6, Canada 
Sriniyas Krishnamoortl,y@sfu,ca. 504.228.5261 (C) 

• PhD- Deci ion, Risk & Operations, 2005 
Columbia Business School, Columbia University, New York 

• PGDM (MBA) - •inane , Operations & rnformation Systems, 1996 
Indian Tn ti.tut o.f Man gcrnent, Lucknow, lndia 

• B.Tech - M chanka l ~nginc ring, 1994 
Indian lnslitute of Teclmology, Madras, India 

ACAD _MIC & PR0l1E5SIONAL EXPERIENCE 
• Lecturer -Tedmo logy. & Op •1:atio21s Manag ment 

Beedi School of Business, Simon Fras t' Uni.vcrsily 
Apr il 2017- present 

• essional Lecturer 
Rotman School of Management, Univer ity ofTot'Onto 
Jan 2017 - April 2017 

• Visiting Assistant Professor - Managem 1t Scienc 
A,B. Freem n School of Bu sin ss, Tulane Univ rsity 
July 2014- D c2016 

• As istant Pl'Ofcs 'Or - Ma.nag ment Sci en e 
Ivey 13usiness School at Western Univ i-sity 
Ju ly2005-Jw,e 2014 

• Research Analyst- Deming nter, Columbia Business School, Columbia Unlver ity, 
2003-05 

• Managel' of lnvestments, Unit Trust of lnclia, Mumbai, 1996-1998 

TEACHING &RE EAR HINTERESTS 
• Analytic of Winner-Tak -All Markets 
• Sports & Ent rtainm ent AnalyLic 
• Revenue Management & Pridng Analytics 

PEER RllVIBWTID ARTICLES 
1. Pricing of •xces Inventory on Groupon 

Maclean KD.S., Wilson J., and I<1i hnamo rthy . lntel'l"lnlional Journal of Rcve1111e Mnnngeme11t., 
2017, 10 (1), 52 -74 

2. Pricing Sh·ategies with R fereiice Effects in Comp Htive Indu stries 
Coulter l ., and l<ri hJiamoorthy S. /nlcmalionnl Trn11snc/ions in Opemtio11nl Rescnrc111 2014, 21(2), 
263-274 

3. Writing RMS/Analytics cases 
B g 11 M., Krishnamoorthy S., and Wil on J. WIiey's En yclopedin of Opcrntlo11s Rcscnrc/1 nud 
lyJa,1nge111e11t Scie11ce1 2013, DOI: 10.1002/9780470400531.eormsl083 

4. Tea hing ORMS/Ai,alytics with cas s 
Begen M,, .Kti1ilmamoorthy S, and Wilson J. Wiley's Encyclopedia of Operations Researd1 nncl 
Mnnnge111e11t Science, 2012, DOI: 10.1002/9780470400531.eot'msl061 

5. Compelitiv R v nu.e Manag m •nl with Forward and Spot Markets 
Gall.ego G., Krislu1amoorthy S,, and Phillips R. Journnl of Revenue nnd Pricing Ma11nge111e1it, 2011, 
10(2), 132-160 

6. Dynamk Revenue Management Games with Forward and Spot Markets 
Gall go G., I<:dslmamoorthy S., and Phillips R. Jouma/ of Reve1111e and Pricing M11nnge111e1lt, 2006, 
5, 10-31 



l'inl Krlshnamool'thy 

PUOLISHBD CASil 
1. :Asian Crill: Finding the Optimal Table Mix (Madean K. and Kri Imam orthy S.), 2017, Ivey 

Publishing 
2. Th ascad n l3r adway (Mac.lean K. and l<rishnamoorthy S.), 2013, lvmJ Publishing 
3. M bials (van den 13erg M. and Krislmamoorthy S.), 2013, Ivey P11blis/1ing 
4-. The 11ab Four of Tenni s (IG:ishnamoorthy S. and Pil1lo J.), 2013, Ivey Pub1ishing 
5. Pinpoi.nt Consulting (01 tan D. and I<tlslu1amoorthy S.), 2011, Ivey Publishing 
6. Beck Ta i (01andras kh t· R. and Krlshnamoort.hy S.), 2009, lvey Pirb/ir./ring 
7. Arthur Hill (13ell P. and Krishnamoorthy .), 2009, Ivey Publishing 
8. M2 Univ ·sal ommw,i ations (Bansal A., Bell P., Kdshnamoorthy . and Vaz P.), 2009, JveiJ 

Publisliing 

INVJTE CONFERENCE PRTISENTA IONS 
• AWOL-The Analytic s Concep ts Mi sing in our Courses 

1. INFORMS Annua l Confcrenc , Seattle, Oct 2019 
2. CORS Annual Meeting, Halifax, Jun 2018 

• Glitz Investments 
3. INFORMS Case nd Teaching Mal rial ompetil-ion al Annual Conference, Hou ton, 0 t 

2017 
• Broadway Blockbuster Strategy· The Role of tars and Mu icals 

1. SJ Annu IM eling, Washington P , Nov 2017 
2. P MS 2017, Seattle, May 2017 

TEACHING AWARDS/HONOURS 
1. Winner of 2017 lNFORMS case competiti on for the a : Glitz lnvestments - Predicting a Blockbuster, 

Bajaj S., Banclyopndhyay S. and Krishnamoorthy S. 
2. Dean's Teaching J-Tonow· Roll, Beedie School of13u i.n ss, Simon Fraser University 

(2017-18, 2018-19) 
3. Rotman Sc.110010£ Manage ment Teaching Award of Excellence, University fT ronto 

(2016·17) . 
4. US Teaching Honour Roll Awatd of Excellence fot· 2013-14, Western University 

(2005,06, 2006-07, 2009-10, 2010-11, 2011-12, 2013-14) 
5. David G. Burgoyn Award for Outstand ing orom itment to Student vel pment, Ivey Dusiness 

Sch ol, 2006 

EXTERNAL 8 RVICE 
1. Chair for Educ.ition Session t D 'J Armu, I Me •ting, New 0Ileans, Nov 2019 
2. Chair f th Edu atlon Ouster for COHS ( anadian Opernlions R seard Society) Annual Meeting, 

Halifax, June 2018 
3. hail' for Education Clus ter at CORS AnnuaJ Meeting - Vancouv r, 2013 
4. Judg for Sludent ap r Comp liti n,. CORS Annual Meeting - Vancouver, 2013 
S. Chair for Education Cluster at CORS Annual Meeting- Niagara PaUs, 2012 
6. hair for Pricing and Re.venue Man g mentSession at CORS-INFORMS lntemational onf r nce-

Toronto, June 2009 
7. Chair for Pricing and R ven ue Manag e.n.,ent Session at lNFORMS Aiinual Confer nc - WashingtOt\ 

D , Octobel' 2008 
8. Judge for INFORMS a e Compet:ition - Seattle, Nov n,ber 2007 
9. R view er for Interfaces, JNFORMS Tmnsnctions 011 Educnfio11, Nm;n/ Rese(lrc/r Logistics, bilemationa/ 

Trn11snctions in Operalio11al Research, Socio-Economic Plmrning Sciences 

l,ASTIMES 
Playing ·quash, tasting wine, creating comedy, cooking, reading 



Tom Culham P. Eng., MA. Sc, Ph.D. 

CAREER PROFILE 
An educat ion professiona l wit h experlence researching, teaching and mahaging in a 
postsecondary business environm ent. A former member of Weldw ood of Canada Ltd. executive 
management team w ith proven eff ectiveness in imp lementing strategic organizational change, 
negotia tin g compl ex supply contracts and reducing total supply chain costs. 

Research Interests 
Curr ently conductin g action research in postsecondary classes to evaluate the effect iveness of 
et hics pedagogy and evaluat ing the contrib utio n of contemp lat ive exercises to et hics education . 

Education 
Ph. D. awarded March 14, 2012; accepted without revisions Faculty of Educati on, Simon Fraser 
University. Dissertati on Title: Ethics Education of Business Leaders. 
M.A .Sc. Transportat ion Engineeri ng UBC Thesis Titl e: An Analytical Meth odolo gy for Shor t Run 
Urban Transporta ti on Polley Questions 
B.A.Sc. Civil Engineering University of Waterloo, Ontario 

Universit y Teaching and Management Experience 2005 - Present 
SFU Beedle School of Business, Lectur er in Strategy, 2019 - Present 
SFU Beedle School of Business, Visiting Lecturer 2014 t o 2019 

• 2014 to present BUS 303 Business Society and Society 
• 2017 BUS 707 Business Ethics 
City University of Seatt le In Vancouver, Professor, Program Director Schoo l of Management 
com mencing May 2017 

• Responsible for management of the School of Management program ln Vancouver Including 
facu lty hirin g and management, & program quality 

UBC Sauder School of Business, Sesslonal Faculty 2008 to 2017 
• Teaching In the Operation s and Logist ics Division, undergraduate 3rd - 4ih year and MBA level 

supply chain management and operations management courses. 

• Teaching In the Organizational Behaviour and Human Resources Division, undergraduate 3rd 

- 41
~ year courses on et hics, criti cal th inking, and diversity management . 

TRU (Thompson Rivers University) Schoo! of Business and Economi cs, Sesslonal Faculty , 2010-15 
• On beha lf of Thompson Rivers University delivered undergrad operat ions management 

course at Shanghai Inst it ute ofTech nology June 2011-13. 

• On behalf of Thompson Rivers University delivered undergrad operat ions management 
course at Tianjin Universit y ofTechnology June 2010 and 2015 

City University of Seattl e In Vancouver Schoo l of Management, Senior Faculty, 2005-7 
• Responsible for management of the School of Management program In Vancouver includin g 

faculty hiring and management, & program quality 2005-7 
Research Funding Awards 

2018-20 Morrison Foundat ion Award, Adm in. by City University of Seattle In Canada 
2017-18 Morri son Foundatio n Award , Adm In. by City Universi ty of Seatt le In Canada 
2016 Morrison Foundat ion Award Admin. by UBC Mauri ce Young Center for Ethics 
2013 - 14 Clement Fung Chair of Asia Stand ard Hong Kong Administered by UBC Maurice Young 
Center for Appli ed Ethics 
2008, 2009, 2010 Graduate Fellows hip, Simon Fraser University 

Recognition Awards 
2012 Simon Fraser University Dean's Convocat ion Medal : 
2010 Paul Tai Yip Ng Memo rial Award, best graduate student paper : 



Refereed Contributions 
Journal Articles 

Burton, N., Culham, T., Vu, M . (Under Review) . A Spiritual Turn In Management Educatlon 
Pedagogy: Insights and New Pathways, Journal of Acddemy of Manag ement Academy of 
Management Learning & Education 
Lin, J., Culham, T., and Scott, C. (2020) . Vi rtue as Emergence from Contemp lati ve Practices . 
Journal of Character Education Special issue on Virtuous Leadership, 
Yang, F., Lin. J., Culham, T. (2019) From Int imid ation to Love: Taoist Philosophy and Love-Based 

Environmental Education, Educational Philosophy and Theory, 001. 
10.1080/00 131857 .2018.1564659. Taylor & Francis 

Culham, T.1 (2015L Virtue Ethics as a Framework for Teaching and Evaluating Business Ethics, 
Journal of Business £thlcs Education, 12 (4). 
Culham, T. (2015 ). Reunltlng Virtue and Knowledg e. Journal of Philosophy of Education, 49(2), 
294-310. 
Culham, T., (2014 ), Cultivating Compassion: A Daoist Perspective, Paldeusis Vol. 21. 

Culham, T. Bai, H., (2011 ), Emotional Inte lligence M eets Virtue Ethics: Implications for 
Educator s, Journal of Thought, 43(3&4 ) 25~43. 

Books 
Culham, T., and Lin, J. (under contract). Hollstlc Education, Deep Leorntng, and Daolsm: 
Cultivating Virtue and Life Energy Qi. New York : Springer. 
Un, J., Culham, T., Edwards, S. (2019} (Eds.) of Contemplotlv e Pedagogies for Transformatlve 
Teaching, Learning, and Being. In J. Lin, R. Oxford, (Eds.) Book Serles: ransforming Education for 
the Future. Charlotte: Information Age Publishtng. 
Lin, J., Culham, T., Oxford, R., (2016) {Eds.) of Toward a Spiritual Research Paradigm: Exploring 
New Ways of Knowing, Researching and Being. In J. Lih, R. Oxford, (Eds.) Book Series: 
Transforming Education for the Future. Charlotte: Inform ation Age Publishing. 
Culham 1 T., (2013), Ethics education of business leaders: Emotiono l lntel/(gence, virtues and 
contemplative learning. In J. Lin, R. Oxford, (Eds.) Book Series: Transforming Education for the 
Future. Char lotte: Information Age Publishing. 

Chapter Publications 
Culham, T., Shivhare, N. (2019). An Action Research on the Application of Meditat ion In Business 
Ethics Education. In Lin, J., Edwards, S., Culham, T. (Eds.) Contemp lative Pedagog{es for 
Transformative Teaching, Learning, and Being. Charlotte: Information Age Publis hing. 
Culham, T., Oxford, R., Lin, J., (2018). Cultiv ating the abi lities of the heart: Educating through a 
pedagogy of love. In J. Miller, K. Nigh, M. Binder, B. Novak & S. Crowell (Eds.) International 
Handbook of Hollst/c Education. New Yori<. t{utledge. 
Culham, T., Lin, J, (2016). Explorin g the Unity of Science and Spir it: A Daoist Perspective. In J. Lin, 
T. Culham, & R. Oxford, (Eds) Toward a Spiritual Research Paradigm: Explorfng New Ways of 
Knowi11g, Researching anc/ Being. Charlotte: Informat ion Age Publishing. 
Lin, J., Culham, T., and Oxford, R. (2016). Developlng .a spiritual research paradigm: A Confucian 
perspective . (Pp. 141-169). In Llr,, J., Oxford, R., & Culham, T. (Eds.), Toward a Splrftual Research 
Paradigm: Exploring New Ways of Knowing, Researching and Being. Charlott e, North Carolina: 
Information Age Publishing. 
Bal, H., Cohen, A.1 Culham, T., Parle, S., Rabi, S., Scott, C., Tait, S., (2014). A call for wisdom in 
higher education: Voices of contemp lative inq1.1iry. In o, Gunnlaugson, et al. (Eds.), 
Contemplatrve approaches to learning and inquiry. New York: State University of New York 
Press. 
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n1ployment 

Victor Song CV 

(Short Version) 

Lecturer in inance, Beedie ohool of BusLness, imon Fraser University, since 'opt 2015 

Teaching 

Term ourse 

•all2015 BU 418 Dl/02 

Spring 2016 BUS 418 Dl/D2 

ummer 2016 BUS 413 Dl/D3 

Fall 2016 BU 413 D1/D3 

pdng 2017 US 413 01/BUS 418 01 

Summer2019 

Teaching .E nluation Average: 3.85/4 

E ccltent Teaching Awards: 

BUS 413 01/El 

1 va luation 

3.84/4 and 3.79/4 

3.89/4 and 3. 75/4 

3.88/4 and 3.85/4 

3.86/4 and 3.73/4 

3.9/4 and 3.76/4 

3.85/4 and 3.9/4 

• 
• 

eaching Honor Roll, Beedie chool of Business, Simon Fraser University, 20l 7 . 
eaching Honor Roll, Beeclie School of Business, Simon Fraser University, 2016 . 

• Teaching Recog11ition Letters, eedfo School of usiness, imon Fraser University, Fall 
2015, pring 2016, ummer 20 16, ,aJl 2017, pring 20 17, ummer 2019. 

• ~eaching Excell nee Award, Department of Economics, University of Calgary, 2012 . 

• eaching Excellence Award, Graduate Students> Association University of algary, 
2009. 

Research 

Peer-Reviewed Journal Articles 
L 'Indu try tructure a11d the trategic Provision of rade redit by Upstream Finns," with 

Alfred Lehar and Lasheng Yuan, T/te Review of Fhzancial Studies, 2019. 
2. "Ba1tk Trading, apital, and Profitability" with Jijun Niu, Journal of Applied Finance 

and Ba nking, 2019. 
3. "Pyramidal tructure, rLI -tal ing and firm value: Evidence from China's Es" with 

Kun u and Rui Wan, Tlie Economics ofTnmsWon, 2018. 



Peer-Reviewed Policy Papers 
4. "What Dependency Issues? Re-Examining Assumptions about anada's Reliance on the 

U.S. Export Mark.et," with Eugene Bcaulicu1 The School of J ublic Policy Research 
Paper, 2015. 

Dool Chapter 
L. Winner's Curse, ' with Robert xoby I Real World Decision Making: An Encyclopedia of 

Behavioral of Economics, Morri Altman (ed.), New York: Praeger, 2015. 
2. "l e erogenoous agents," with Robert xoby, Real World Decision Making: A,1 

Encyclopedia of Behavioral of Economics Encyctoped;a (Print), Mord · AltmaJ1 (ed.), 
New Yod: Praeger, 2015. 

Working Papers 

1. "Financial truoture and Olig p ly: The R&D Effect/ 1 with Jam Brander. (presented 
at Annual Conference of Canadian Econo,nics A sociation Canadian Economics). 

2. " ocial Ti-ust and tock Price Cra h Risk: vidence rom China," with Kun u. 
(Submitted) 

3. "Market Organization and Hayek.'s iscovery Conjecture i11 a Mark.et Entry Game" with 
Robert Oxoby. 

4. "Puppy-Dog and ··a lter l~at-Cat under Price-Matching," with Kent 'ellows 
5. "Price-Matching and trntegic Adverti ing Investment," wHh ubhasish Duga,·. 
6. " oes an •xploration Firm Have to Contract with All Landowners? Insights from a 

tackelberg Leader Game," (Winner of the Graduate Scholarship in Energy Economics, 
Canadian Association for Energy Economics, 2010). 

erv1ces 
ommittec 

• Design Co111mittec for Master in Management program, Simon Fraser University, 20 l9. 
• Becdie Finance Field choolDirector, since 2019. 
• eedie International Programs Committee, imon Fraser University 2018. 
• Becdic ommittec Teaching & eatning ommittcc, imon •rascr Univer ity, 2016, 

2017. 
• Beedie ommittee ommunicati n [nitiative Action omtnittee, imon Fraser 

University 2016, 2017. 
• University ornmittoe enatc ommittec on Uhlvct·sity Teaching and Learning, 1mon 

Fraser University, 2016 2017. 

Student Supe'l'yision 

• Serve as a main upervis r for Ma. t r of 'cience in Finance projects (2 projects) 
• Serve as a second mad er for Master of Science in Finance projects (30 project ) 



Curriculum Vitae 
Shauna Jones, MA 

Proflle 

Work: 778-782-5568 
EMAIL: SHAUNAJ@SFU.CA 

Senior lecturer, facilitator, and coach with over twenty years' experience developing and Implementin g 
curricula that focus on helping learners develop th emselves Into self-reliant, resilient and highly 
employ able Individu als. Proven tr ack record delivering educatio n related to collaborat ion, business 
comm unlcatl ons, leader.ship, faculty development, and career management. Conduct Scholarship of 
Teaching and Learning research on teaching team work In post-secondary educat ion. 

Post-Secondary Teaching Experience 

SIMON FRASER UNIVERSITY, BEEDIE SCHOOL OF BUSINESS 
Burnaby, BC 

Senior Lecturer, Faculty Teaching Fellow 

Faculty Lecturer 

Visiting Lecturer 

September 2015 - present 
2006-present 

2003, 2005,20 06 

• Collaborat ively develop and teach the cur riculum for BUS 202: Foundatio11s In Collaborative 
Work Environments 

o Instr uct and fac ilitate up to 90 students per section In t his experiential course focusing 
on developing students ' self-awareness, awareness of oth ers, and abilities to work in 
teams 

o Implem ent Exp/left Team Learning to ensure students learn who best to work In teams 
whil e wor king on a team project 

o Supervise two t eaching assistants per section 
• Inst ruct students in a 13-week, 3rd.year mandato ry, business communication course wh ich 

focuses prim arily on writin g 
o Partner with industry professionals t o create exper ient ial learni ng for a semester -long 

student team assignment 
o Developed a peer-review compon ent to th e course in partn ership wi t h SFU's Student 

Learning Commons to improve students learning and develop skills In providin g 
constructive feedback 

o Superv ise one teaching assistant per section each semester 
• Design and update course mate rial, assessments and lessons each semester taking a student· 

centr ed approach and using backward design 
• Mark and grade student papers 

SIMON FRASER UNIVERSITY, CENTRE FOR EDUCATIONAL EXCELLENCE 
Burnaby, BC September 2013 • present 
Instructor, Certificate Program in University Teaching and Learning 

• Co-Instru ct this 13-week program for graduate students 'from multi disciplines to develop and 
refin e their course design and t eaching pract ice 

• Provide feedback on stud ents' lesson plans and delivery, teac hing philosophies and course 
design 



SHAUNA JONES 

page 2 

SIMON FRASER UNIVERSITY1 CENTRE FOR EDUCATIONAL EXCELLENCE (CON'T) 

Work: 778-782-5568 

Facilitator, Rethinking Teaching Spring 2015 & 2016 

• Facilitate small groups Within this course for faculty designing or redesigning their courses 

• Provide feedback and support to participants In this 4-day workshop 

Serv;ce to the University 

SENATE 
Senate Appeals Board for Withdraws with Extenuating Circumstances (Alternate) 
Senate Appeals Board for Withdraws with Extenuating Circumstances (Member) 

BEEDIE SCHOOL OF BUSINESS 

2018 
2015-2017 

Member, Master of Management·(MIM) Design Team present 
• Contribute to the design of the MIM program, including proposa l and course design 

Memb er, Undergraduate Program Review Committee present 
• Contrib ute to the review of the Undergraduate Program, lnclud i ng redesigning the program 

goals lh collaboration with other members 
Faculty Teaching Fellow & M ember, Teaching and Learning Council present 

• Support the tra nsition from Committee to Council for teaching and learning at Beedle 
Faculty Teaching Fellow & Chair/Co -chair, Teaching and Learning Committee September 2014 - present 

• Lead this comm itt ee focused on su pportlng teach ing and learning at Beedle 
• Work closely with the Associate Deans and Dean to meet the teaching and learning priorities for 

the school 
• Co/design, coordinate, and co/de liver professional development opportunities for facu lty and 

sesslonals 
Coordinator, Teaching and Learni ng Group (TLG) December 2011 - present 

• Coordinate TLG workshops that Include acting as liaison with workshop present rs and ensuring 
the promotion ofthe workshops 

• Collaborate With Teaching Fellow, Adm in staff, and Associate Dean to produce the Teaching 

Newsletter 
• Design, organize and coordinate, in cooperation with the Associate Deans, Educational 

Consultant and the presenters, Beedle's annual Teaching and Learning Luncheon 

TEACHING AND LEARNING CENTRE 
Planning Committee, TLC Teaching Symposium May 2013, 2014, 2016, 2017 
Academic Planning Committee Member, STLHE Annu al Conference, June 2015 

Relevant Research Project 
The Where and How Teams are Used, Taught, dnd Assessed Across Core Courses In a Business 
Undergraduate Curriculum. (Work In Progress]. SFU Teaching and Learning Development Grant (Started 
January 2018 - work in progress) Collaborators: Shauna Jones and Anirban l<ar 

Education 
Master of Arts in Leadership and Training 
ROYAL ROADS UNIVEHSITY, Victoria, BC 

2002 



Beedie School of Business 
Simon Fraser University 
500 Granv ille Street 
Vancouver BC V6C 1W6 
Canada 

Education 

Carneg ie Mellon University 

Terri L. Griffith 

+1 (650)-861-1961 
+1 (236)-333-231 1 
t at TerriGrifflth dot com 
@terrig rlffith 
T err iG riff Ith. com 

Grad uate School of Industrial Administration (now the Teppe r Schoo l of Business) 
PhD Organizatio nal Psychology & Theory (Focus: Techno logy Management) 1989 
MS Organizationa l Psycho logy & Theory 1986 

University of California, Berke ley 
BA Psychology (Focus: lndustrial/Orga nlzationa l) 1983 

Professional Employment 

Simo n Fraser Univers ity - Beed ie Schoo l of Business 
Keith Beedle Cha ir In Innovation and Entrepreneurship 
Professor of Innovation and Entrepreneu rship 

Sa nta Clara University - Leavey School of Business 
Professor of Management & Entrepreneurship 
Associa te Dean, Leavey Schoo l of Business 
Chai r, Department of Management & Entrepreneurship 
Chair, University Coord inating Comm ittee 
Entrepre neurship Leaders hip Team, Leavey Schoo l of Business 
Chair-Elect, University Coordinat ing Committee 
Chair, Unive rsity Taskfo rce on Communi cation & Collaboration 

Hyperloop Transportation Technologies, Inc. 
Crowd Adv isor and Contr ibutor 

Was hington University - John M. Olin School of Business 
Associate Professor of Org . Behavior & Technology Management 

Visiting Positions & Affiliations 

Center for Effective Organizations, USC: Aff iliated Faculty 
Conste llation Research, Inc.: Affi liate 
Universi ty of California , Berkeley , Haas Schoo l of Business 

2019 -pres 
.2019 -pres 

200 1-2019 
20 15-2018 
2013-20 15 
20 13-2014 
20 10-2017 
20 12-20 13 
2011-2012 

2016-Pres 

1998-2000 

2018 -Pres 
2014 -Pres 

2000-2001 



Editorial Positions 

Senior Editor: 
Organization Science (1997-2006, 2014 to 2017) 

Associate Editor: 
Group Decision & Negotiation (1996 to present) 
ICJS (2000, 2010) 
MIS Quarterly (2000-2002) 

Guest Editor: 
Academy of Management Journal (2000) 

Panel Member: 
National Science Foundation (multiple years) 

Special Issue Editor: 
Organization Science: Information Technology and Organizational Form and Function (2007, 

with Ray Zammuto, Ann Majchrzak , Deborah Dougherty, and Samer Faraj) 

T. L. Griffith 

Journal of Engineering and Technology Management: Beyond Sociotechnlcal Systems (2001, 
with Deborah Dougherty) 

Selected Publications 

Griffith, T.L., Gudergan, G., Moghaddam, Y., & Spohrer, J. (2019). The future of work: Digital 
workers helping people get things done. In International Rerspectives and 
research on tl,e "future of work." Stuttgart, Germany: Fraunhofer-lnstitwt fur Arbeitswirtschaft und 
Organisation IAO, 42-58. 

Griffith, T.L., Spell, C., & Bezrukova, Y. (2019). The Impact of artificial intelligence on self­
employment: A think piece. London: Center for Research on the Self-Employed. 

Griffith, T.L., Sawyer, J.E., & Poole, M.S. (2019). Systems savvy: Practical Intelligence for 
transformation of sociotechnical systems. Group Oecis;on & Negotiation, 28(3), 475-499. 
https://doi.org/10.1007/s10726-019-09619-4 

Majchrzak, A., Griffith, T.L., Reetz, & D., Alexy, 0 . (2018). Catalyst organizations as a 
new organization design for innovation: The case of Hyperloop Transportation Technologies . 
Academy of Management Discoveries, 4(4). https://doi.org/10.5465/amd.2017.0041 

Griffith, T.L., Nordb~ck, E., Sawyer, J.E., & Rice, R.E. (2018). Field study of complements to 
supervisory leadership In more and less flexible work settings. Journal of Organizational Design, 
7(10) https://doi.org/10.1186/s41469-018-0034-5 

Griffith, T.L., (2018). It's In our control: Review of conquering digital overload. Work&Place, 
August, 17- 19. 

Applegate, L.M., Griff ith, T.L. , & Majchrzak, A. (2017) Hyperloop Transportation Technologies: 
Building breakthrough innovations in crowd-powered ecosystems. HBS No. 817134-PDF-ENG. 
Boston, MA: Harvard Business School Publishing. 
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Associate Professor 
Beedie School of Business 

imon Fraser University 
8888 University Drive 
Burnaby BC Canada V5A I 6 

i ducation: 

Jason Yiu hung H 

Doctol' of Philosophy ln Marketing, 2005 
The University of Br it ish olumbia, anada 

MasteJ of Philosophy In Marketing, 2000 
The hinese University of Hong Kong, Hong Kong 

Email: jason_ho_3@sfo.ca 
Phone: (778) 782-5836 

Bachelor of Business Administration (First lass degree with Honors), 1995 
The Chinese University of Hong Kong, Hong Kong 

csearcl.1 Publications 

"An Empirical tudy of Uniform and ifferential Pricing in the Movie Theatrical MaJket" (with Y. 
Liang, J. Yan and C. Weinberg), Journal ofMc1rketing Research, 55(3), 2018, p.414-431 

"Mere Newness: Decline of Movie Preference over ime" (with R. Krider and J, Cha11g), 'anadian 
Journal ofAdministrative Sciences, 34(1), 2017, p.33-46 (Honorable Mention of Best Paper 2017) 

"hnplementing "Marketing Me": A simulation enha11ced variant foJ· a tudent self-marketing exercise" 
(with A. Flostrand and R. Krider), Journal of Marketing Education, 38(2), 2016, p.83-89 

"Who Decides What to Watch on TV at Home? Insights from People-Meter Data in Mexico: Measuring 
o-Viewing and Preference Influence To Help Broadcasters Promote Programming" (with J. Mora and 

R. Krider), Journal of Advertising Research, 55(1 ), 2015, p.22-3 6 

"Televi ion Co-Viewing in Mexico: An Assessment on People Meter Data" (with J. Mora and R. 
Krider), Joumal of Broadcasting & Electronic J.l.{edia; 55(4), 2011, p.448-469 

" eginenting Consumers of Pirated Movies" (with , Weinberg), .Journal of Consumer Marketing, 
28(4), 20 J 1, p.252-260 

"Viral Marketing: Motivations to forward electronic content" (whh M. Dempsey), Joumal ofBusiriess 
Research, 63, 2010, p.1000-'I006 

"Playoff Payoff: Super Bowl Advertising for Movies" (with T. bar and . Weinberg), International 
Journal of Research in Marketing, 26(3), 2009, p.168-179 

"Silv rSc hedulel': A Demand-driven Modeling Approach for the CoJ1structi.on of Micro-Schedules of 
Movies tn a Multiplex" (with J. Bliashberg, Q. Hegie, D. Huisman, S. Miller, . Swami, . Weinberg, 
and B. Wierenga), International Journal of Research in Marke1ing 26(2), 2009, p.75-88 (Besl Paper 
Award, 2009) 

Uuivcrsity and Post-secondn ry Teaching Experiences: 

lmon Fraser University, Canada, 2007 - Present 
Courses taught: 
• Introduction to Marketing 
• Marketing Research 



• Customer Analytics 
• Web Analytics 
• Analytics Project ( usiness Analytics & Decision Making ertificatc capstone cow•se) 
• Dil'Cctod tudies: ayesian tati tics (Jose . Mora, doct ral student) 

(TeachingHonourR 11,Becd ie cho l ofB usine s,2 010/2011, 2013/2014,20 18/2019) 

Ryers n University, Canada, 2005- 2007 
'ow·se taught: c-Marketing 

The University of British lumbia, anad 2003 
ourse taught: rmroduction to M rketing 

Hong Kong lnstitut of Vocational ducatiou, Hong Kong, 1998- 2000 
ourse taught: Marketing and Professional Prncticc (£nterior Design) 

niv r it-y and Academi ommunity rvic : 

Organizer, FU Business Analytics Hackathon, Beedie cho l of Business, FU, 2016-2019 

Member, teering Committee, Data cionce Major FU, 20 I 7-2020 

Area oordinator, Marketing Area, Beedle chool of Business S U, 2011-2014 

Coach of FU marketii1g team in Lnter-collcgiate Buslne s Competition 2009/2010 & 2010/2011 (1st 
place in 2010/2011) 

ach of FU marketing team in JDC West Business ompetition 2009 & 2010 

Member, Editorial Board, Journal of Interactive Marketing, 2014-Pre en! 

Member, Editorial Board, Canadian )oumal f Ad mini trative Scie11ces, 2012-Prcsent 

Iudu try I xp rience, : 

arlsberg Brewe1y Hong Kong Ltd. Marketing Officer, Hong Kong, J 997 - l998 
Miller Br wing International Inc./ Dah Chong Hong Ltd., Marketing Officer, Hong Kong, 1995 - 1996 

2 



Su an Chri tie-Bell 
38 47 Peaks Place, Squamish, B , V8B OV 

ell: 778-970-02 4 / ""mail: usan_chri tio-bell@sfu.ca 

H 1 V 1MEN ' Teaching Honour Roll, FU Bced.ie chool of Business 
20-year eaching Appreciation Award, apilano niver ity 

Ma ter of "du ati n egree 
Business Administration tudies 
Tourism and Travel e1t ificate 

ommunications tudies 
r alive Arts iploma 

NAL I PERI •N . 

imon Fraser University urnaby, 
apilan Univer ity, quamish 

Lasalle olleg , Mo11treal, 
oncordia University, Montreal, Q 

Marianopolis allege Montreal, 

Teaching/ urricuJum D velopment / Pn1gram Managem nt 

• Currently leaching BU 20 l Introduction to Busines BU 217W Critical Thinking in. 

2006 
199 . 

1985 
1984 
1981 

Business. aught BU 360W Business ommunicaaon 2011-2013. 011 i tently sc re above 
3.6 overall in student evaluations. 

• Member of the development team for lhe B 2 l 7W course· ucce sfully piloted the cour e in 
all 20 l 7 and have continued to d velop the coui· e si11ce. 

• our e lead responsible for the BU 217W and BU 20 I courses for 20J 9-2020 acadc,mic 
year. Responsibiliti s include mentorsbip o in truclional team and course administration. 

• Bxpetience in curriculum design and deyclopment of writing assessment to Is. Active i11 
learning and impact a e ment at course nd credential Jev l . 

• edicat d to continuous development and u e of active and exper iential learning strategies . 
• Member or apilano University enate urriculum Committee for Jive years, pa t hair for 

chool fTouri m Manag mcnt urriculun, ommitlce, nvenor/ ordinator over 14 year 
within the chool of Bu iness ch ol of ommunication, and the chool of Touri m 
Management. 

• evel ped and delivered internationally recognized WoddHost customer service programs for 
1 l years with Destination BC: S,,rvice Fundamentals1 !•1-ontltne Mam1gement Solut.i ns, Japane e 
ervic:e Expectations, ervice Acros · Cultures, Customer with DI ctbilitie , ervice in Health Care. 

• rained, evaluated, and certified new instructors through ut anada fi r Destination BC. 
• evelopcd and conducted Human esource evclopmcnt anada •mploymcnt Assistance ervice 

pr grnms and work. hops for nine years - included Life kill·, Career Exploration Job Search 
trategies, and Project Management. 

• Developed and delivered training seminar r airline and travel indu try pet· onnel, three travel 
information computer y t ms ( abre, Apollo, Reservcc) 
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ro s CulturaJ Communication/ English as an Additional anguagc & ntemation.al Education 

• Conducted intense teacher training and cross-cuJtural initiation sessions for new instructors in Japan 
includjng customer service expectations, classr om dynamics, principles of adult learning, and public 
speaking. Provided the Japane ·e executive management team with a persotial evaluaUon of each 
trainee instructot's teaching skill, professionalism, and potential to be a valuable employee and 
effective instructor. 

• onducted cross-cultural communication skill eta ses fol' major Japanese corporations in J pan. 
• Taught Engli h as an Additional Language classes (pl'ivate, group, corporate se sions) for beginner t 

advanced level students in Kobe, Osaka, Kyoto, and Tokyo, Japan. 
• Conducted English/or International Business classes for major Japanese corporations, ir1cluding 

Nissho Iwai, Mitsubishi Bank, Eli Lilly Phal'maceuticaJs, and Daimaru Department Stores. 

Bu.sin s / 'ntrep~·eneur hip 

• mall business own r in the ea to Sky corridor for seven year ; oxpcrience with design and 
implementation of business and marketing plan . 

• Adm.in.istered Human Resource Development Canada (HRD ) 1mploym nt Assistance ervice 
training programs through the Sea to Sky corri.dor. 

• Experience in business management relating to planning, organizing, marketing, human resources 
communications, and financial management. 

• xten ive experience with written forms of busines comtrrnnication, it,cluding proposals, reports, 
and busines letters. 

EMPLOYMENT HISTORY 
Visiting Lecturer 
Faculty 
Partner 
Master Trainer (Contract) 
E, L Instruct r (Contract) 
Trainer / In tructor 
[nstnictor 

imon ~raser Univel' ity, Burnaby, BC 
Capilano University, N rth Vancouvel', B 
TriUnity Leaming entre, quamish, BC 
Destination BC, Victoria, BC 

.I.N.C. quamish B 
BiLingual Language Institut , Kobe/ ol yo, Japan 
Gemini Group of Ail' anada, Montreal, QC 

SUMMARY OF O RS, " AUGHT, UNlVER ITY 

Beedfo chool of Bu incs , imon Fra ·er Univer ity 
BU 201 Introduction to Business 
BUS217W ritical Thinking in Business 
BU 360W Bu iness Communication 

20 L 1-Prescnt 
2001-Present 
l993-2000 
L994-2005 
1994-1995 
l 99 l-1993 
1988-1991 

School of 
CMN 154 
CMN 164 
CMN 220 

ommunication, Faculty of Bus.iness and Prof'es ional Studies Capilano University 

MNS250 
MN 305 

NABU335 

mmunications in Outdoor Recreation and Tourism 
Advanced onununication and Interactions for T urism Management International 
Advan.ced Business Writing and Editing 
Technical Writing 
Advanced (nternational Interactions 
No11h American Law and :,ffective Business ommunication 




