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Master in Management 

SUMMARY 

1) Proposed ct·edcntial to be awarded 

The proposed Master in Management (MiM) program is intended for recent university graduates 
with less than throe years of relevant full-time work experience. The M iM program credential was 
chosen to clearly differentiate this program from MBA programming and to mirror established 
global MiM prognims as demonstrated in the 2019 fi nancial Times MiM Program ranking. The 
Master in Managemenl' (MiM) is globally recognized as a pre-experience graduate program focused 
on management essentials for career launch. The growing impo1tance of' Lhis credential is supported 
by an external report of MiM offerings by Hanover Research in Appendix D. 

MiM students will come from non-business major undergraduate programs. The target market will 
be students from Simon Fraser University (SFU). Last year, 3,394 students graduat·ed from non­
business major SFU programs ' . Demand for business education from non-business major s at SFU 
has been demonstrated through the Business Minor program, which currently serves 400 students. 
Business Minor graduates wilt also be admissible into the MiM program, providing lhem wilh 
additional business cL11TicuJum and the business-related co-curricular experience and career 
management services that the minor docs not provide. Non-business major st11donts are ideal 
candidates for the MiM as the program aims to bridge the gap between important critical Lhinking, 
l'esearch and communication skills provided in non-business 1m~jor undergraduate education and 
the management/digital literacy skills demanded by employers fo1· new labour mark.et entrants. 

The MiM will feature a core that combines people and performance enabling skills with digital 
literacy in the context of management and will culminate with a Strategic Applied Project. The 
management core will be complemented by career management services, co-curricular experiences 
and a stream made up of four courses. This structure is an educational platform lhat will 
complement sludents' non-business major four-year undergraduate degree with a one-year graduate 
( 4+ I) experience designed lo prepare students to more successfully enter the workforce. As the 
program grows, the intent is for the business school to work closely with other facullies at sru lo 
ofter interdisciplinary streams that enable students to access expertise and graduate-level education 
ucross the university that will help them successfully leverage their undergraduate education and 
more effectively launch their careers (lel1ers of intent have been received from the Faculty of 
Health Sciences; Faculty of Communieation, Art and Technology; and, meetings have taken place 
with the Faculty of A11s and Social Sciences). 

2) Location of' program 

The program will initially be offered at the Burnaby campus using a blended approach that 
incorporates face-to-face and on-line components. This will allow for flexibility and the potential 
for the program to be offered in more locations as it grows. A benefit of designing the program 
around on-line components is to enable tile program to be offered in locations outside of the Greater 
Vancouver Regional District, for example in Northern B.C. 

3) Academic unit(s) offering proposed program 

The Bcedic School of Business (SFU Bccdie). 

1 The munber ofundcrgrntlualc degrees nwArded in lite 201 K/ 19 ac11den1ic ycnr l11cludcd 2, 1<13 from the r acully of Aris and Science, 
714 degrees from the fl11culty of Science 1111rt 537 degrees from the Fnc11lty of Co1111nunicatio11, Art and Technology. 
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Program learning goals were then developed from this skills framework. The learning goals 
combine the knowledge and skill categories within a management context. The highlighted words 
in the learning goa Is below are intended to bring attention to key object ives in the school's mandate. 
These learning goals serve as the basis for course designs, learning assessments, career 
management, and co-curr icular experiences. The program learning goals are: 

I . Communicate an organizat ion's pos ition and understand how natura l, social, and cultural 
systems create opportunities and constraints for delivering on its mission. 

2. Jdcnti fy opportunities, develop a plan, create a budget and co llaborate effectively to 
achieve complex i1111ovatio11 objectives in a team-based proj ect environment. 

3. Generate sustainable alternatives through global research and data analysis and apply 
mult iple criteria to make evidence-based recommendations. 

4. Use a systems approach to analyze an organizational process and propose an i1111ovatio11 
that could create .rnstainable stakeholder and shareholder value. 

5. Identify key messages, develop persuasive stories and create impactfol visuals using 
technology that effectively communicates trends and recommendations to stakeholders. 

6. Demonstrate emotional intclligcnco, an awareness of human behavior and the need for 
equity, diversity, and inclusion to collaborate and lead in global work env ironments. 

8) How does the proposed program fit within tbe mandate of the inst itut ion? 

The program aligns with SFU's mission: "To he the leading engaged univers ity , deJined by its 
dynamic inlegmt ion of i11novati11e education, cutting edge research, and fa r-reaching community 
engage/J/ent. Equipping st11de11ts with the knowledge, skills, and ex.pe1·ie11ces that p repare them fo r 
life in an ever-changing a11d chalfenging world." 

SFU's support showcases its commitment to offer innovat ive education that features applied 
proj ects that engage the community. ln particular, the program supports the miss ion by equipping 
post-secondary students with knowledge, skills, and experiences necessary in the fulllre of work. 
T he program learning goals align with the socially responsible, innovative and global perspective 
e lements made explicit in the Beedie School or Business' (SFU Beedie) calling: ''We deve lop 
i1111ovallve and socially responsible business leaders wilh Ct global perspective through education, 
inspired by research a11d gro unded in practice. '' 

9) How does the proposed program support the current academic and strategic 
plan of the institution'? 

The MiM program aligns with SFU's Academic PIAn 2019-24 by addressing 4 of the 5 challenges 
identified within the plan. Specifica lly, the MiM program addresses the following challenges: 

• /\cadcmic Quality/C un iculum : fnnovating program del ivery incl11ding blended on-line 
and face lo face programming and flipped classroom instruction. 

• Engage ment : Placing an emphasis on experiential learning with the inc lusion of 
community-integrated learning projects, possible international partnership opportunities, 
and optional community-based internships. 

• Bridg ing D ivide s: A single stream has been detai.led in this proposal, but the intention is 
to build multiple streams that incorporate faculties other than 13usiness. We have already 
sought interest from other faculties around this opportunity. The streams provide a 
mechanism for partncrsh ips with other facu ltics across interdisciplinary boundaries. The 
School of l ntcractivc Arts and Technology (ST/\ T) is comm ittcd to working with Beed ie to 
inc lude the Graduate Certificate in Visual Analytics as a stream within the MiM. 
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• Faculcy Renewal: Provi.ding opportunities for faculty to further develop graduate 
program/course design and ins1ructional skills as well as increasing the tuition revenue to 
suppott the faculty complement. 

I 0) Target Audience 

MlM sh1dc11ls will be recently gn1duatcd, non-business undergraduate majors, including U10sc that 
have compleled a Business Minor, from Simon Fraser U11iversity (SFU) or students working 
through a non-traditional pathway. The program will be or special interest to those who wish to 
obtain more management· knowledge and career management experience post-graduation so that 
they con be better prepared to enter the changing labour market. 

To better understand the target audience, we have relied on informalion from the BC tudcnt 
Outcomes, colleeteJ in the /\nnua l Surveys for BC Baccalaureate Studies by program area. ln the 
2018 survey of 20 16 graduates, Q. 24 (p. 4) indicated 4 l % of Arts and Science graduates 
categorized their main job 2 years after graduntion as 13usiness, Finance & Administration or Snles 
and Services, bul Q. 2 1 (p. 4) shows that 45% of these students indicated their main job was not 
very related, or not at· all related, to their prog1·am of study. In co11trasl, students in the Business and 
Management program area, Q. 24 (p. 4) shows that 82% of students indicated their main job was 
Business, Finance & Administration or Sales and Services and Q. 2 1 {p.4) shows that 84% of 
students indicated their main j ob was either somewhat or ve1y related to their program. 

To gain further insight into our target audience, we surveyed non-business major students 
(including active Business Minor students) from SFU who expressed interest in the program. 
Respondents wore asked a series of survey questions to belier understand: why they pursued their 
degree of study; what their career goals are; how they feel about grndwrtion and their career 
prospects; and, if' they have plans to further their education. The respondents also provided their 
initial feedback on Lhe proposed MiM. Appendix J includes the survey questions. 

Survey responses included patticipants from tile Faculty of /\it s and Social Science, (47. 1 %), 
r aculty of Communication, Art and Technology (35.3%), and othel' faculties ( 17.6%). Although 
1'11cre was a rclAlively equal split between students who expressed positive emotions about 
graduation and students who felt ncutrnl or negative about it, about 40% of respondents did not feel 
the.ir current experiences would help them in their future career pursuits. These resul1s closely 
111irro1· the BC Student Outcome statistics. /\fle r the respondents were provided with a brief 
description of' the proposed program, approximately 82% indicated their interest in the MiM 
program slHting reasons such as: obtaining foundational rnanagcmenL lcnowledgu; more education 
in project and team maiu1gement; practical knowledge; <1nd, the benefits of an internship or co-op 
experience. 

11) Related programs in the institution or other British Columbia post-secondary 
instit utions and outside of Uritish Columbia 

The growth of MiM programs has increased over the pasl 20 years, originating in Europe and then 
expanding to North America and Asia. /\ccording to the 20 19 Graduate Management Admissions 
Counei I Application Trends Report (p.28) "among programs that accept GMA Tscores the nu111ber 
of business Master's (3,389) exceeded that of MJJA prog,·ams (3,283)." A comparative ana l.ysis of 
Master in Management programs was conducted by I lanover Research (Appendix D) which 
highlighted industry trends among JO comparable institutions in North America and Europe. 

Related programs include the Master of Management program offered by UBC (MM) , and the 
proposed Master of Management at University of Victoria (MM) as well as the Master of 
International Business (Queen's University), Master of Management (York Univers ity, Schulieh 
School of Business) and the Master of Management' at the University or Calgary, Haskayne 
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Schoo l of Business. All related programs in Canada fall into the Classification o [ Jnstructional 
Programs (ClP) code 52-B usiness, management, marketing, and related support scrvices2• The 
subcategory for the MM al UBC, for example, is 52.02- Business administration, management, 
and operations. The local programs primarily, but not exc lusively, attract students who arc 
internal to their University. Those students arc often pre-experience, non-business major students. 
On a national scale, SFU's proposed MiM is differentiated by its focus on the future of work 
skills as described earlier in Section 7. 

On an international scale, there are a large number of global options for MiM as noted in the 2019 
Financial Times MiM Ranking. Top schools include: I IBC Paris; London Business School; 
Rotterdam School of Management, Erasmus University; IE Business School; and, Univcrsita 
Bocconi. This suggests that Lop business schools have recognized the need lo add MiM programs 
as an impo,tant part of their graduate offerings. 

12) What cliflcrcntiatc s the p1'oposed prog1·am from all other related program s in 
the province? 

The first differentiator is the curriculum. Both the UB C MM and the UVic MM and other graduate 
programs within SPU Bcodie have a curriculum designed around business functional areas (finance, 
accounting, operations, etc.). This is an accepted design principle underlying the majority of 
business graduate programs. The SFU Bcedie MiM program takes a less traditional design path. 
Having conducted an extensive review of needs for future labour market skills (Appendix E) we 
incorporated digital literacy and people skills at the center of the design for tl,is program. This is 
evident in the program learning goals provided on page 4. Digital I itcracy is essential for students 
to be successful in the future and, in parallel, people skills and LhE} ability to collaborate are c1t the 
forefront of the digital age; these skills often drive automation and technological innovation. By 
having a program that integrates people skills with digital literacy, and focusing these skills through 
performance enabling techniques in lhe context of management, the program will more uniquely 
equip students to be successful in the workforce and tackle emerging cha llenges integrating 
technology and automation. 

The second differentiator of the proposed program is the target market. A large number of UBC 
Master of Management (M M) students complete the MM degree as a continuation o[ their bachelor 
degrees and the proposed UVic MM requires students to complete prerequisites offered in UVic's 
undergraduate programs, These programs offer education largely, but not exclusively, to students 
within their institution. The SFU Becdie MiM will similarly recruit primarily from within SFU's 
current pool of non-business major undergraduate students. The BC Labour Markot Outlook 
suggests a large number of potential jobs in this area, consider ing thal hal r of the over 900,000 jobs 
in B.C. will be filled by people under 29 and half of these j obs will be in NOC's associated with 
management. 

Tho MiM curriculum is additionally different iated from other programs, such as an undergraduate 
business minor, t·hrough a design focus on the reinforcement and application of management skills 
at a graduate level; spccifi.cal.ly, through tho graduate stream that is required in the program that a 
business minor docs not provide. As an example, The Business Minor program al SFU offers on ly 
4 courses in 300 or 400 level and does not offer integrated career management services or co­
curricular support for Minor students, whereas, the MiM design specifically integrntcs career 
management and co-curricular services and hence 11111st charge graduate business tuition to provide 

' This series comprises insln1ctio1rnl programs thnl prcp11rc individuals lo perform managerial, technical s11pporl, und nppliecl research 
functions related lo the operation or co111111crcial and non-pront enterprises and the bnying a11d selling or goods and services. 
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the services. The oxperientiid components and graduate cohort experience present a different level 
of training than a traditional undergrnduate I3us.incss Minor program can provide. 

It is important to note that as the program grows, the intent is to increase the number of streams in 
the program. For simplicity, we have started with a single stream from Business, blll we expect 
folure streams will be offered by faculties other than Business. Letters of support from other 
faculties suggests that tbe streams arc possible and desirable. This interdisciplinary potential would 
also differentiate the program and we have worked to create the sll'ucturnl platform necessary Lo 
work collaboratively with other faculties in offering this program. The number of streams will be 
dctcrrn incd by the success of recn1itment for the program. 

The final differentiator is the opportunity to offer the program on-line to non-traditional students 
outside of the lower mainland; for example, Northern BC Communities as noted earlier. Combined 
with a non-traditional pathway that prepares students fo r graduate managomenl education, the MiM 
could deliver education to communities historically underserved by graduate education. SFU 
Bcedie has a 20-yeal' history ofo ffering the Graduate Diploma in Business Administration (G OBA) 
completely on-line demonstrating our success in providing the technological platform to deliver 
0 11- J ine graduate management education. Moreover, given SFU Beedie's experience in delivering 
the EMBA in Indigenous Business Leadership, the MiM program could enable increased access to 
graduate management education to indigenous and non- indigenous community members outside 
of the lower mainland to beller support the career tnmsitions, digital literacy and management 
ex,pectations associated with the future of work in Northern eomml111itics. 

13) An overview of the Jevcl of support and recognition from other post-secondary 
insti.tutions, and relevant regulatory or professional bodies 

Active consultation within the community has occurred tlu•oughout the design of this program. 
Peedback has already been incorporated inlo iterations of the design and will continue as the 
development of the program continues. Lelters of supporl for the progra1n can be found in 
Appendix C. Letters include those from sru•s Faculty of Communication, Art and Technolo&iy 
and Faculty or Health Sciences, the University ofV ict·oria's Gustavson School of Business, Royal 
Roads University's School of Management, Thompson Rivers University's School of Business and 
l200110111ics, the Vancouver Economic Commission, Proctor and Gamble, the Greater Vancouver 
Board of Tracie, the Royal Bank of Canada as well as othct·s. 

As a regulatory body, the Bcedie School of Business is accredilcd by both lhe Association lo 
Advance Collegiate Schools of Business (A/\CSB) and the European Federation for Ma1rnge111ciit 
Development's Quality lmprovcmenl System {EQUJS). As parl of the 11ocreclitation mandate, SFU 
Becdie undergoes continuous improvement reviews through the Assurance of Learning (AoL) 
process lo ensure that we have the resources, processes, policies, and programs in place lo deliver 
the highest possible standard in business education. 

14) What added v11lue will the proposed program offer graduates in terms of 
employment opportunities'! 

Added value from the program first comes from closing tho skills gap and increasing knowledge 
and sk.i.lls that are needed in the labour market. The BC Student Outcome annual baccalaureate 
survey 2018 suggests /\rt s and Science students cou Id benefit from more ski II development 
associated with the NOC's for Business, Finance & Administration and Sales and Services. 

Added value also comes from the set of experiences and applied proj ects 01at will enable students 
to not only reinforce their knowledge and skills, but also demonstrate these competencies for 
employers. Career management is tightly integrated within the program to ensure students can 
clearly communicate their M iM competencies and experiences in job interviews. 'J'he program will 
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also provide optiotrnl internships that-arc offered competitively as part of the career management 
sorviccs. We expect employers will be attracted by the potential for internships with these 
graduating students. 

Finally, the added value of personal and professional connections that the students will develop 
within their coho1t and alumni network will be of significant importance as the program grows. 
Alumni of business programs regularly note how vital these network connections are as they 
deve lop their cai-eers. 

15) Do potential employers require a degree for graduates to gain employment in the 
field? 

According to the BC Labour Market Outlook (2018), as well as current employers that we have 
consulted with, there is an increasing requirement to have a graduate degree to gain employment. 
In the next IO years, it is expected that 36% of j ob openings will require a bachelor 's, graduate or 
professional degree while 77% of j ob openings will require some level of post-secondary education 
or training (BC Labour Market Outlook, 2018). It is anticipated that the supply of j obs will 
outweigh the demand for those enter ing the market and "a 111oderare increase in the percentage of 
yo ung people in post-secondary education will be required l o match people l o the projected job 
openings" (BC Labour Market Outlook, 20 I 8, p. 15). The changing demographics suggest that a 
higher participation rate in graduate education will also be required to adequately folfill demand. 

16) Potential areas/sectors of employment for graduates and/or opportunities for 
further study in the field 

In the emerging labour market, there is a shift towa1·d recognizing ihc value of a more diverse set 
of career skills. Through our interviews with relevant employers, this became more apparent. 
Below are some sample interview responses we received regarding the concept of the MiM: 

Scaspa11: "There ls an increasing need for more technical roles to understand the business 
function and process. We are seeing this a lot more in Business Analyst capacities, where we 
require a strong technica l understanding of certain concepts and the ability to t ie it all together 
from a meaningfu l business acumen." 

SAP Canada: "I think lLhe instruction of the MiMJ will be a key differentiating factor as it is 
easy to be a developer who ju st codes, but i1 is a lot harder to be a developer who not only 
codes, but can see why he/she codes what she/he codes, ca11 communieAte well and arliculate 
what he/she is doing, cAn think end lo end ... land.I shows critica l thinking skills and 
understanding or the business as well." 

Proctor & Gamble: " P&G is interested in recrni!'ing diverse talent and we often get different 
skill sets from different disciplines." 

With these results in mind, the career programming throughout the program as well as the program 
curriculum will aim at preparing students to launch their careers in diverse areas. As students gain 
years of experience in the workforce , there is the potential for them to transition into higher level 
or more in-demand j obs or return to university for additional education in either a Master of 
Business Administration or Executive MBA. These programs require particular levels of 
management experience, not initially accessible by MiM students, but represent established 
opportunities for further studies wil'h career experience. 

l7)Does the propo sa l lead to a specific occupation'! 

The program wi 11 focus on providing genera I management knowledge and ski I ls integrated with 
digital literacy and people skills needed for a wide variety of futme of work positions. The MiM 
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The first year or the program (anticipated in Fall 202 1) will feature I cohort. The pl'Ogram is 
expected to grow one cohort per year over the next 4 years. This would suggest that the MiM 
Program would grow to a total of 4 cohorts by 2024/25 with the expectation that the number of 
credentials awarded in 202 1/22 through to 2024/25 would be 37, 74, I 12 and 149 respectively. It 
is expected that one of these four cohorts could be offered on-line if the opportunity arises. 

Due to the high expected costs arising from career management services, experiential learning and 
applied community projects, the minimum viable cohort size is estimated at 24 students. This 
includes an analysis of direct, administrative and faculty costs. Cohorts smaller than 24 students 
will result in net losses to the program and should not be run. 

21) Delivery methods 

Courses will use a blended approacli incorporating face-to-face and ou-line components enabling 
the program to be offered at any of the three SFU campuses (Burnaby, Surrey, and Vancouver) to 
promote the efficient use of existing University resources. 

The progrnm will be supported by Canvas - SFU's learning management system - as well as in­
class instruction. The MiM cohori offered on-line would feature technology-enhanced courses 
designed to maximize student engagement. It is anticipated thal the on-line program will feature 
some face-to-face opportunities to orient the students and build personal networks. The program 
will feature high levels of instnrctor and peer feedback delivered wilh a blend of asynchronous and 
synchronous activities. 

In addition to core course requirements, there will be consistent career programming, an applied 
project component, and an optional internship or exchange offerings. We will not offer guaranteed 
intemsh ips for al I MiM students so that studcn(s face !he competitiveness of the job market' they 
will soon be entering. 

In preparation for a diverse applicant pool, a small set of on-line admission pathway courses are 
envisioned to prepare students from various undergraduate bAckgrounds to ensure they can 
successftrlly complete the MiM core requirements. This preparatory pathway may include courses 
in communications, financial literacy, accounting, digital literacy, and personal productivity. Some 
of these courses could be wa ivcd for students with previous work experience or evidence of existing 
skills. These prepat'aLory cour•ses will provide an avenue for non-traditional students to be admitted 
with confidence from different educational and life-experience backgrounds. 

22) Eligibility for scholarships, awards, and financial aid 

MiM students will not be able to apply for scholarships and awards associated with BASS funding. 
Students may be eligible for external and donor funded internal scholarships, awards, and fin.111cial 
aid, so long as they meet the other eligibility criteria. 

23) Does the proposed program offer an alternative exit, if appropl'iate? 

Students facing unplanned events or circumstances will be able to exit the program wi1h a Graduate 
Diploma in Management a~cr completing 24 units of the program. 

24) Resources rcc1uired and/or available to implement the program 

This progrnm will require additional staff and faculty and have delivery costs similar to other 
graduate program offerings. 

The additional recruitment, admission, career services, and operational stafi will be completely 
supported by Lim share of tu.ition provided by SFU to the program. As the program matmes, 
economies of scale can be found by building on existing staff opera!ions. 
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The additional instructional costs, estimated at 12 scctions3 in year I and moving lo 56 sections in 
year 3, will be covered by new faculty and temporary instructors. These additional faculty costs, 
including benefits, will also be covered by a share oft uition but only in cohorts larger than 24. 
Teaching loads will initially be impacted as the Bccdic School continues to push to recruit more 
faculty over the next five years as indicated in Beedie's 2018-2023 Five-Year Academic Plan. The 
goal is to move to an increased number of faculty members by 2023 as it will provide the increase 
in teaching load necessary to offer the MiM program. 

To implement the program, startup costs will be allocated lbr an Academic Director> program 
designer, projec t manager and learning management technician. These startup costs will be covered 
by the Beedie School of Business as an investment that will be recovered by tho School through 
tuition revenue over the first four years of the program. 

25) Program evaluation and acadernic/administrHtivc oversight 

Program oversight will be provided by the appointed Academic Dircclor as well as three SFU 
13eedie graduate committees: The Graduate Programs Committee (GPC), the Graduate Curriculum 
Committee (GCC) and the Graduate Assurance of Learning Commillee (GALC). 

GPC is an operational committee made up of the Associate Dean, Academic Directors and senior 
staff tlrnt establishes and manages graduate program guidelines and procedures~ whereas, the GCC 
is a dec ision-making body concerning graduate curriculum, defined as: learning objectives and the 
overall outline of a course and its content. /\ s a general guideline, one faculty mombor from each 
area of concentration is assigned to the GCC to allow for a holistic and robust review of the 
eurric1ilum. The GALC is responsible for ensuring that all Graduate programs speci1y and adopt 
learning goals, objectives and rubrics that allow for the measurement of student learning. This 
SLlppoits accrcd.itation and program quality. 

26) Faculty member' s teaching/supervision 

Tho MiM will feature team-based applied proj ects rather than thesis-based project work. This 
provides student's with an important applied experience while reducing individual faculty 
supervision requirements and the impact on faculty resources that is necessary in thesis-based 
programs. An acadcrn ic director for the MiM will serve as the graduate supervisor for students in 
the program. 

As identi lied in Bccdie's 2018-2023 Five-Year Academic Plan, faculty hiring is a strategic priori Ly. 
The goal is to increase the core faculty numbers through 2022/23. A11other part of the faculty 
renewal planning includes consideration of the appropriate mix of rank/position for our continuing 
faculty members. Based on internal financial modeling, balanced with consideration of research 
output, it is suggested to uli lize a combination of tenure track faculty 1111d teaching faculty (lecturers, 
senior lecturers, and university lecturers). It is also expected that the MiM program will need to 
integrate practitioner faculty in the program. The tics to industry professionals provided by 
practitioners are essential in a program focused on career development and community 
engagement. Given the practical focus of the MiM, Professors of Practice will naturally be utilized 
more directly. 

Additional faculty will be needed as the program grows. Jt is also expected that program revenues 
will fund additional faculty needs. The program will also serve as a means for developing graduate 

1 Sections refers 10 1h1: number of clusscs offered with dilTcrcnl professors and lime slots. There may be several sections (Seel ion 
DIOO, D200, EIOO) of the sorne course (BUS 201) 
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instructional skills for faculty members and serve as a bridge for further development of graduate 
teaching abilities that will benefit all graduate programs within SFU Beedic. 

27) Js the program focus primarily on meeting social bcncfit(s) or economic 
bcncfit(s)'! 

The program will provide both social and economic benefits by aligning moveme11ts in labour 
demand with student knowledge and skills that directly support these changing needs. This will 
bridge the gap between academic skills provided in the students' post-secondary education and the 
more practical management skills that arc demanded in the j ob market today. Students will be able 
to professionalize their undergraduate maj or knowledge with management skills needed for t·hc 
future labour market, become more competitive in the j ob market through career management 
services, and make their resumes more att ractive to potential employers by highlighting 
demonstTated competencies related to lhe fulure of work. 

Regarding economic benefits, we recognize that students and their families make large investments 
of time and money to complete any degree, and particularly for Masters degrees. The potentia I 
earnings Associated with these degrees are of key importance to students making decisions about 
their education. 

A report from Statistics Canada regarding the payoff of a graduate degree indicates 1'11at "women 
and men with a master's degree in business and related studies earned 28% and 27% more, 
respectively, than those with a bachelor's degree in the same field (p. 7).'1" The repo1t also notes 
thal students with a master's degree in business and related studies were more likely to work as 
senior and speciAlized managers (38% ) than I hose with a bachelor's degree in the same 11eld (24%). 
The report also suggests that ''These students also had higher earnings than bachelor 's degree 
holders in these occupations; fo r example, among men, specialized managers with a bachelor 's 
degree in business and related studies earned $108,000, while those with er master 's degree earned 
$126,400 (p. 7)." These results provide evidence that the investment in Master level education in 
the proposed program has the potential to bring significant economic benefits over time that 
normally far exceed the initial tuition invested in the program. 

28) How wou ld the proposed program advance socia l goods or govern ment 
priorities? 

The program can initially support two strategics initialed by the BC government: I) the Creative 
Economy initiative; and 2) the Emerging Rconomy Task Force. The Creative Economy initialivc 
is an important economic driver in BC and includes arts and culture, film, television, music, 
publishing, and the interactive and digital media industries. Recently graduated undergraduate 
maj ors in the Arts with additional skills in digital literacy and management, would be an important 
source of human resources, entrepreneurship, and growth forlh c creative economy. Streams within 
the MiM program featuring the creative economy would provide an excellent source of future 
management leaders for the creative economy. 

The Emerging Economy 'fHsk Force for BC could also benefit from the cducalion provided by the 
MiM program. Several of the program learning goals for the MiM include considerations of 
environment issues and technological innovation. These skills me particularly relevant to the 
emerging economy. The MiM program is designed for students who arc interested in developing 

1 Wall, Kntherfoc; Zhno, John: Ferguson, Sarah-.lmrc imd Rodrig11c1_., Carlos. (2018). "RcsL1l1s from the 2016 Census: Is field of study n 
f~ctor in the payoff of 11 grndualc d~grce?" Calaloguc no. 75-006-X, ISSN 2291-0840 
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skills for the future of work include the abi.lity lo analyze and implement transformative 
technologies and innovations that will change business and society over the coming decades. 

The skills development proposed in the MiM program generally supports the strategic direction of 
the Minist1y of Advanced Education, Skills and Training by providing students in DC with llle 
skills and competencies needed to enter the workforce and access well-paid, in-demand j obs Lo 
support an inclusive economy. 

29) What social , cultural, regional , communit y, environm ental , institutional and/o r 
intellectual benefit would the proposed pro gram provid e'! 

The "Calling" of the Oceclic School of Business supports the vision of innovative and socially 
responsible business leaders with a global perspective. The values underlying this vision suggest 
that business education has the potential to spark new ideas, fuel social innovalions, and advance 
society as a whole. Through teaching and learning powered by world-class research, meaningful 
community engagement, and a global outlook SPU Bcedie has the potenlial to take business 
education beyond the traditional academic environment and empower people from diverse, non­
traditional backgrounds and perspectives to reimaginc the role of 1nanagemenl in l'ackling society's 
most significant challenges. 

This program will use innovations in pedagogy nnd technology to create the potential for graduate 
interdisciplinary programming for students to meet future labour market den1ands. t\.s noted earlier, 
th~ on-line options suggested in the MiM program may provide a platform for extending further 
graduate education options to Northern BC. This will help provide the people in these communities 
with the skills necessary to generate sustainable economic growth that continues lhe development 
of the emerging economies in BC. The MiM has the potential to prepare more students for their 
careers and connect them to current and emerging opportunities in BC's economy and beyond. 

30) How would the propo sed pro gram supp ort economic growth and /or gove rnme nt 
economic prioriti es? 

The program will support sustainable economic growth ii i BC by educating a larger number of 
post-seconda,y students with skills !hat better match the emerging skills being demanded i11 the BC 
economy. In addition, the program may provide increHsed graduate education options Lo 
communities that have traditionally received fewer opportunities fo r graduate education so that 
tl1esc communities can also participate in the j obs resulting from the changes in labour demand. 
Graduate posl-seconda1y education will be essential for access to these emerging jobs and this 
program provides additional graduate post-secondary opportun it ios. 

31) What direct and /or indir ect economi c, indu strial or labour mark et benefit s 
would th e program offer the student , community , region or province? 

The program provides direct economic, industrial and labour market benefits in better meeting 
forecasted gaps in labour market demand with ta1·geted post-secondary education. As noted cal'licr, 
the 3 largest NOC's (BC LAbour Market Outlook, 2018) include Sales and Services, Businoss, 
Finance and Administration and Management which reproscnt over 50% of job openings of the 
next l O years. The MiM program targets the skills essential in these NOC's. As an example, the 
20 18 OC Baccalaureate Studios in the program area of Arts and Science indicated 4 1% of2016 
graduates categor ized their main job as Business, Finance & Administration or Sales and Services 
but Q. 21 (p. 4) shows 45% these students indicAtcd their main job was not very related, or not al 
all related, to their program of study. The bene!'it would be to reduce the skills gap identified by 
graduates in the DC Baccalaureate Study and to increase !ho successful transition of early-career 
non-business undergraduate maj ors into emerging labour mArkcts. This should, in turn, create more 
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succcssrul hiring , more rnpid progression through the ranks and more successful and d.iversc 
organizatio ns that could further contr ibute to environ mentally sustainable, sociall y responsibl e 
econom ic growt h. 
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Calendar Entry 



 
 

 
 

 
 

 

For more information or to discuss program fit, contact Beedie School of Business.

 



Standard Format for Grad uate Program Calendar Entries 

Other Inf orn1ation 
Internship 

Students may take an optional internship after the completion of all course requirements. 

Strateg ic Applied Project 

Strategic applied project docs not need to be deposited to the library. 

Academic Requiren1ents within the Graduate General Regulations 
All graduate students must satisfy the academic requirements that arc specified in the graduate general 
regulations, as well as the specific requirements for the program in which they are enrolled. 
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GRAD UAT E AND 
PO STDOCTORA L STUDI ES 

New Graduate Cours e Proposa l 

Course Subject (cg. PSYC) BUS I Number (cg. 810) 580 
Course lllle (max. 100 chnrnclers) 

Enabling Results Through Collaboration 
Short tllle (for cnrollmcnl/transcrlpt - 111ax. 30 chnrncters) Results Through 

Unfls (cg. •1) 3 

Collaboration 
Course description for SFU Cnlcndar (course descriptions should be brief nnd should never begin with phrases such ns '"I hi.~ courne will .. :' or "'The 
purpose of this course Is .. :' Jf the grading basis is satlsfoclory/unsalisfoclory Include this In the description) 

Develop ability to harness talents and expand personal and team capacity to solve a complex organizational problem. Students will work 
to develop themselves as a high performing tea m. Students wlJI deep en their existing knowledge about tea ming and collaboration while 
working to solve an organizational problem. /\s part of Iha process, they wlJI also continue to Increase their awareness of self and others. 
By the end o f this course, s tudents should know how to develop and s upport a hlgh·performlng tea m In their organization. 

Rationale for Introduction oflhls course 

See attached Masters In Management proposal. 

Term of initinl offering (cg. Fnll 2019) Course delivery (cg. 3 hrs/week for 13 weeks) 
Fall 2021 35 hrs of blended instruction 

Frequency of ofTerlngs/yenr T , 
wrce a year 

Estimnlcd enrollment per oflertng 
40 

l!qulvalent courses (courses thnl replicates the content of this course to such an cxtenl thal students should nol receive credit for both course.,) 

n/a 
Prcrc11ulsflc nnd/or Corequlsllc n/a 

Criminal record check rcqulrcd10Y cs If ye& ls sclcclcd, nd d lh Is 11s prerequisite Additional course fees! 0 Ycs 0N o 

Campus where course will be lAughl 0 Burnaby !Z] surrey [Z)vancouvcr 0 Grcal Northern Way 0 orr campus 

Course Components • 0L ccture O scminnr 0L ab D1 ndcpendenl O ca pslone [] 

Grading Basis [ZJ Letter grades 0 Satisfactory/ Unsatisfoctory Din Progress/ Complete 

Repent for crcdil1 0 Yes !ZJ No 'lotal repeats allowed? 0 Repent wllhln n lcrml D Yes 0 No 

Required course? 0 Ycs O No fllnal exam required? D Yes [l] No Capstone course? D Yes [l]N o 

Combined with R undergrad course! 0 Yes @N o I( yes, id~ntlfy which undergrnduale course and lhc additional course rcquircmcnt.s for 
Brnduate students: 

• Sec important definitions on the curriculum wehsile. 
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.... RESOURCES 
If nddllional rcsomces arc required to offer this course, provide lnformatlon on the source(s) of those additional resources. 

Faculty membcr(s) who wlll normnlly tench this course 

Shauna Jones, Susan Christie-Bell , Kathleen Burke , Kate Dilworth, Tom Culham 
Addilional faculty members, spncc, and/ol' specialized equipment rcquJrcd ln order to offer lhis course 

.... CONTACT PERSON 
Academic Unit/ Progrnm Nnme (typlCllllY, Graduate Program Chair) Ilmnll 

Beedie Graduate Programs Stephanie Reimer reimer@sfu.ca stephanie_ 

.... ACADEMIC UNIT APPROVAL 
A course outllne must be Included. 

Non-departmentalized faculties need not sign 

Grndunte P,·ogrn1n Committee 

Dc:pnrtmcnt Chnlr 

.... FACULTY APPROVAL 

Signatu.rc Dnlc 

Signature Dnle 

'Ille course form nnd outline musl be sent by FGSC to the chairs of each PGSC (fgsc-llsL@sfu.ca) lo check for im overlap in content 

Overlap check done? [Z] YES 

This approval lndicates U1at all the necessary course content and overlap concerns have been resolved. The Faculty/ Academic Unil 
commits to provlding the necessary resources. 

Paculty Graduate Slndics Committee 

Andrew Gamino 
Signature e Dntc 

January 8, 2020 
A Jlbrnl'y review will be conducted. If ndditional fonds ~re ncccssnl'y, DGS will contact the academic unit prior to SGSC . 

.... SENATE GRADUATE STUDIES COM 
)JQte 

MAR 1 6 2020 
SenAlc Gradunle Studies Committee 

Jeff Derksen 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Check: ______ _ 
Course Attribute: _____ _ If different from regular units: 
Course Attribute Value:----- Academic Progress Units: _ ____ _ 
Instruction Mode: _____ _ Financial Aid Progress Units:-----
Attendance Type: _____ _ 
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BUS 580: Enabling Results Through Collaboration 

Course ~escript~on 
In a world of uncertainty, complexity, volatility, and ambigu ity, organizations are faced with 
Increas ing challenges. Harnessing the power of high-performance teamwo rk, and understanding 
your strengths and weaknesses as a team playe r, wi ll be crucial to solving complex and meaning ful 
problems. CEOs , CPOs and NGOs state that we need to 11increase our capaci ty to collaborate'1 not 
just in our Institutions, but also across institutional boundar ies and sector boundar ies if we are to 
make a difference In the world (Scharmer, 2019) . 

Enabling Results Through Collaboration deve lops students' ability to manage onese lf and others : to 
expand capac ity within and for themselves and others to solve a complex organizatio nal problem . 
Research shows that the best way to learn about collaboration is to collaborate. Drawing on recent 
and pivotal team resea rch, students wi ll work to deve lop themse lves as a high performi ng team. 
Students wi ll deepen their existing knowledge about teaming and collaboration while working to 
solve an organiza tional problem . As part of the process, they will also contin ue to increase their 
awareness of self and others . By the end of this course , students should know how to deve lop and 
support a high-performing team In thei r organization. 

Objectives 
By the end of this course, stude nts wi ll: 

• Reflect on your own management strengths and weaknesses 
,. Recognize and define the characteristics of collaborat ive teams and know when it is 

advantageo us to use teams 
• Demonstrate empathy and emotional, socia l and cultural intelligence in work ing with their 

teams and organizat ional partner 
• Discuss and recognize the organiza tional context of teams 
• Apply the processes of teamwo rk including stages of develop ment, cycles, coope ration and 

competition , and communicat ion to achieve desired results 
• Experience , work through and ref lect on Issues teams face, such as conflict, power and 

social influence , decision-maki ng, leadership, problem-so lving, creat ivity and divers ity 
• Harness the power of individuals and cr itical think ing to create high-performing teams for the 

purpose of achiev ing organizat iona l objectives 

Subjects/Topics 
In each module students wi ll have a theoretica l and practical component. The theoret ical 
components are listed below. The practica l compone nts wil l have students' comp lete tasks and 
processes for to their team development. 

Module 1: Characteristics of High Performing Teams 

Module 2: The processes of Teamwork through 5 Lenses 

Module 3: A Deeper Dive Into Relationship Theory 

Module 4: Decision Making, Commun icat ion & Meetings 

Module 5: Cooperation and Competition 

Module 6: Hosting Productive Co nflict 1 



BEEDIE 
SCHOOL OF BUSINESS 

Module 7: Hosting Productive Conflict 2 

Module 8: Problem Solving 

Module 9: Power & Socia l Influence 

Module 10 : Organizationa l Contex t of Tea ms 

Book and Materials 

Masters in Management 

1. Levi, D. Group Dynamics for Teams, 511, Edition. (20 17). Thousand Oaks, California: SAGE 
Publications Ltd. 

• ISBN# 978-1-4833-7834 -3 
2. Selected read ings may also be provided on Canvas or through external links 

Learning an<!_~ssE:_ssments 
INDIVIDUAL ASSESSMENTS - 40% 

Reflectiv e Learning Portfolio - 25% 
Students wi ll complete a week ly reflection and submit to their online Learning Portfol io. The 
purpose of the portfolio is to have students reflect on their learn ing and what it means to them. 
They will learn as part of this assessmen t. The Instructor will pose questions and make 
comme nts to prompt more thinking and expand the students learning about teaming and 
collaborat ion and the part they play as an individual: what works , what doesn't , what they still 
grapp le wlth, and "aha" moments, to name a few . 

Case Analysis - 15% 
Students will be provided with a team case where they respond to questions to demons trate how 
they might app ly their semester long learning to another orga nizationa l situa tion. 

TEAM ASSESSMENTS - 60% 

Experiential Collaboration Proj ect - 40% 
Students wlll collaborate in teams of 4-5 members in an experie ntial project with an NGO to 
solve an organiza tional issue or challenge. They will deve lop their ski lls In collabora tion while 
solving a complex problem that could not be solved individually. Students will report to tl1e 
organiza tion's representa tives as we ll as their instructor. Students will submit: 

1. A project plan and team agreement (5%) whic h outlines the team's understa nding of and 
goals for the project , their norms, agreed on guidelines for work ing together, and 
performance criter ia on which eac h member w ill be evaluated. 

2. An assessment and project update (15%) presenting their findings mid-point through the 
project to ensure they are on the right track with the ir organiza tiona l partner. This will be 
presented to and followed by a discussion with the organ izationa l partner. The team will use 
the feedback to move forward with the project. 

3 . A final presentation (20%) offering their findings and recomme ndations to the 
organ izational partner. Teams wi ll draw on the learning from previo us courses on how to 
present data and recommendations in a purposef ul and persuasive manner. 

Final Team Debrief Interview - 20% 
Your team will meet with your instruc tor and one other perso n (a TA or orga nizational partner} 
whe re you will reflec t on your process, learni ng, and appl ication around collaboration and how 
you have met the course learning objectives. This debr ief will be more of a conversation or 
question period than an actual "ora l report 11 or "presen tation". You will be asked questio ns to see 
how you applied the course content to effec tive ly co llaborate on the exper iential collaborat ion 
project. All membe rs must be present to receive a grade. 
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Assessment summary 

** Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Individual 

Team 

Refl ective Learning Portfolio 

Cas e Analysis 

Exp erlential Collaboration Project 

• Project Plan & Team Agreement 

• Assessment & Project Update 

• Final Presentation 

I Team Debrief Interview Fina 

Tota I 

25% 

15% 

40% 
5% 

15% 
20% 

20% 

100% 

.. *Special Note on Grading : 40% of a student's team grade is subject to his/her contribution to the 
entire team project. All team members will assess his/her contribution to the overall project, and they 
will provide a percentage reflective of this contribution. The instructor will assign the contribution 
score based on submissions by team members using the Team Agreement as a reference. 
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New Graduate Course Proposal 

Course Subject (eg. PSYC) BLJS I Number (eg. 810) 581 I Units (eg. 4) 3

Course title (max. 100 characters) 

Making Decisions with Data 
Short title (for enrollment/transcript - max. 30 characters) Making Decisions with Data

Course description for SFU Calendar (course descriptions should be brief and should never begin with phrases such as "This course will .. :' or "The 
purpose of this course is .. :' If the grading basis is satisfactory/unsatisfactory include this in the description) 
The fundamentals of statistical analysis, data visualization and business analytics with an emphasis on how to communicate effectively with 
data in a collaborative team environment. Working with a variety of data sources and software, work in teams to learn how to conduct 
descriptive and inferential statistics and apply it to business decision making. Understand tools for cleaning and preparing data sets in order 
to investigate relationships between variables, and to create visualizations to derive meaningful insights. More advanced topics will 
investigate modeling business decisions using analytical tools such as predictive analytics, multiple regression and decision analysis. Work 
in teams to develop and interpret models in a variety of applications to business decision making. 

Rationale for introduction of this course 
See attached Masters in Management proposal. 

Term of initial offering (eg. Fall 2019) 
2021 

Course delivery (eg. 3 hrs/week for 13 weeks) 
. Fall 35 hours of blended instruction 

Frequency of offerings/year 
T w1ce a year 

Estimated_ enrollment per offering 
40

Equivalent courses (courses that replicates the content of this course to such an extent that students should not receive credit for both courses) 
n/a 

Prerequisite and/or Corequisite 
n/a

Criminal record check required? D Yes if yes is selected, add this as prerequisite Additional course fees? Des 0No 

Campus where course will be taught IZJBurnaby [Zlsurrey [Zlvancouver 0GreatNorthern Way [Zl Off campus 

Course Components* 0Lecture Oseminar 0Lab Drndependent Ocapstone □ 

Grading Basis IZJLetter grades D Satisfactory/ Unsatisfactory Orn Progres� / Complete 

Repeat for credit? D Yes [Z] No Total repeats allowed? 0 Repeat within a term? D Yes [Zl No 

Required course? [Z] Yes D No Final exam required?   Capstone course? D Yes [Z]No 
Combined with a undergrad course? 0Yes [Z]No If yes, identify which undergraduate course and the additional course requirements for 
graduate students: 

* See important definitions on the curriculum website.

Page I of2 Revised December 2017 

[Z] Yes D No 



... RESOURCES 
lf ncldltiom1l resources are required to offer this course, provide Jnformallon on the source(s) of those additional resources. 

Faculty member(s) who will normnlly teach this course 

Michael Johnson, Srini Krishnamoorthy , Jason Ho, Miremad Soleymanian 
.Additional faculty members, spilcc, 1111d/or spcclnllzcd equipment required In order to offer thls course 

... CONTACT PERSON 
Academic Unll / Program Nome (typically, Grndunlc Program Chair) 

Beedie Graduate Programs Stephani e Re imer 

... ACADEMIC UNIT APPROVAL 
A course outline must be Includ ed. 

Non-departmentalized faculties need not sign 
Graduate Program Committee Slgnnlurc 

Department Chnlr Signature 

... FACULTY APPROVAL 

Bmoil 

stephanle_reimer@sfu.ca 

Do.le 

Date 

'J11e course form and outline must be sent by FGSC to the chairs of each FGSC (fgsc-list@sfu.ca) to check for an overlap In conteJ1t 

Overlap check done? [Z] YES 

This approval Indicates that all the necessary course content and overlap concerns huve been resolved. The }laculty/Academlc Unit 
commits lo providing the necessary resources. 

l'Rculty Graduate Studies Comnilltcc Signature Date 

Andr ew Gemino January 8, 2020 
A library revl.ew will be conducted. If addllional funds are necessary, DGS will contact the academic unit p rior to SGSC . 

... SENATE GRADUATE STUDI ES COMMITTEE APPROVAL 
Dnlc 

MAR 16 WW 

ADMINISTRATIVE SECTION {for DGS office only) 
Library Check: _ _ ____ _ 
Course Attribute: _____ _ If different from regular unlt.s: 
Course Attribute Value: ____ _ Academic Progress Units: __ ___ _ 
Instruction Mode: _____ _ Financial Aid Progress Units: ____ _ 
Altendonce Type: _____ _ 
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BUS 581: Making Decisions with Data 

Course Description _ 
In this course , students will learn the fundamentals of statistical analysis, data visual ization and 
business analytics with an emphasis on how to communicate effectively with data In a collaborative 
team environment. Working with a variety of data sources and software, students wil l work in teams 
to learn how to conduct descriptive and inferential statistics and apply it to business decision making. 
This course presents tools for cleaning and preparing data sets in order to investigate relations hips 
between variables, and to create visualizations to derive meaningfu l insights. More advanced topics 
will investigate modeling business dec isions using analytical tools such as predictive analytics, 
multiple regression and decision analysis . Students will work in teams to develop and interpret models 
in a variety of applications to business decision making. A capstone assignment wil l require student 
teams to communicate statistica l findings using visualization and storytelling techniques. 

Objectives 
By the end of this course, students will: 

• Work with team members to solve complex real-life business issues using sophisticated and real 
data sets. 

• Apply basic data cleansing and preparation techniques . Conduct exploratory data analysis to 
visualize data using a variety of perspect ives. 

• Understand the use of descriptive and inferential statistics in the context of business decision 
making 

• App ly critical thinking , jud gement and creativ ity in the context of data and statistical 
interpretation. 

• Apply an analytics mindset to ask the right questions, collect data, prepare it and conduct 
statistical analysis . 

• Apply statis tical and analytical techniques to develop business intelligence insights, and present 
them in a compe lling way to enable smart and sustainable business decisions . 

• Develop and evaluate decision models related to risk, capital investme nts and strategic business 
decisions. 

• Conduct predictive analytics using time-series methods to forecast business data 
• Develop a multivariate predictive model that demonstrates reliable predicto rs. Understand the 

context of qualitative (or categor ical information) and how it cah be modeled using regression 
analysis. 

• Communicate findings within individual and team-based environments using visualization and 
storytelling techniques. 

Subjects/Topics 
Module 1: Descriptive Statistics 
Descriptive statistics, appropriate use and application . Interpret statistics (Including strengths and 
limitations) in the context of business decisions. 

Module 2: Visualization I 
Data preparation, cleansing techniques and the identification of outliers and their potentia l 
consequences. Exploratory data analysis using visualization tools. Create a variety of visualizations 
to explore relationships and develop meaningful insights. 

Module 3: Visualization II 
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Advanced topics In visualization inc luding using multiple data sources and cross-jo ins, calculated 
fields and the creation of interactive dashboards and story boards. Topics in story telling with data 
with applicat ions and examples. 

Module 4: Hypothesis testing for comparative groups 
Hypothesis test ing for compa rative groups . Independent and depend ent t tests for com parat ive 
analysis . Create visualiza tions that support the investigat ion of relationships between two variables . 

Module 5: Simple Linear Regression 
Deve lopment of a simple linear regress ion model to Investigate relationships between da ta and the 
development of a predictive tool. Interpretation and validation of key properties of the statistical 
model. Transforma tions and non- linear relationships. 

Module 6: Multiple Regression 
Multiple regressio n. Interpretation and validation of key properties of the statistica l model. 

Module 7: Predictive Analytics I 
Time -series methods for forecas ting and predic tion including stationary, trend and seaso nal effec ts. 

Module 8: Predictive Analytics II 
Advanced methods for predic tive ana lyt ics. App ly methods to evaluate the acc uracy of comparativ e 
predictive mode ls. 

Module 9: Decision Analysis I 
Decision Ana lys is applied to manage rial problem solving . A variety of approaches will be 
Investigated to model and eva luate business decis ions (payof f tables, tree diagrams and decision 
trees). 

Module 10: Decision Analysis II 
Sens itivity analysis to understand uncerta inty and risk associated business decis ions (Monte Car lo 
simulation, data tab les). 

Book and Materials 
1. Business Ana lytics: Data Analysis & Dec ision Making, 7th Edition , S. Christ ian A lbright/Way ne L. 

Winston, Cengage, 202 0. 
2. Storytel ling with Data : A Data Visualization Guide for Business Profess ionals, By Cole Knaflic, 

Wil ey, 20 15. 

Learning and Assessments 

Assessment su~mar!' 

Evaluation in the course wi ll be based on a com bination of group and individual work. As in all large 
courses In the Beedie School of Business , grading norms will be observe d. In other words , studen ts 
with the top marks relative to the class average wi ll rece ive the top grades. 

** Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Individual Fina I Exam 40% 
-

Peer Assessmen t 10% 
- - ·-----+--

gnmen t #1 : Descript ive Statist ics Case Study 15% 

gnment #2: Vizathon Compe tition 15% 

Assi 

Assi 
Group 
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--
Assignment #3: Predictive Ana lytics Case Study 20% 

Tota l 100% 



Course Subject (eg. PSYC) Number (eg. 810) Units (eg. 4)

Course title (max. 100 characters)

Short title (for enrollment/transcript - max. 30 characters)

Course description for SFU Calendar (course descriptions should be brief and should never begin with phrases such as “This course will...” or “The 
purpose of this course is...” If the grading basis is satisfactory/unsatisfactory include this in the description)

Rationale for introduction of this course

Term of initial offering (eg. Fall 2019) Course delivery (eg. 3 hrs/week for 13 weeks)

Frequency of offerings/year Estimated enrollment per offering

Equivalent courses (courses that replicates the content of this course to such an extent that students should not receive credit for both courses)

Prerequisite and/or Corequisite

Criminal record check required? o  Yes       if yes is selected, add this as prerequisite Additional course fees?      o Yes    o No

Campus where course will be taught    o Burnaby            o Surrey o Vancouver             o Great Northern Way             o Off campus

Course Components *           o Lecture o Seminar              o Lab o Independent o Capstone o__________________

Grading Basis o Letter grades o Satisfactory/ Unsatisfactory o In Progress / Complete

Repeat for credit?           o    Yes    o    No Total repeats allowed?  ______________ Repeat within a term?     o    Yes    o    No

Required course?          o Yes    o    No Final exam required?      o       No Capstone course?              o Yes    o   No

Combined with a undergrad course?   o Yes    o No    If yes, identify which undergraduate course and the additional course requirements for
graduate students:

* See important definitions on the curriculum website.

New Graduate Course Proposal
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Accounting Literacy in Organizations
Accounting Literacy

An understanding of generally accepted accounting principles and the ability to use and interpret financial
reports. Business drivers, analysis techniques and a deeper understanding of organizational opportunities
and challenges to effectively use financial data to support management decisions and planning.

See attached Masters in Management Proposal

Fall 2021 35 hours of blended instruction

twice a year 40

n/a

n/a

✔

✔ ✔ ✔ ✔

✔

✔

✔ 0 ✔

✔ Yes     ✔

✔

✔



... RESOURCES 
Jf addltional rcsomces are required to offer this course, prnvlcle Information ou the source(s) of those additional resources. 

Faculty mcmbcr(s) who wlU normnlly teach IJ1is course 

Scott MacEachern, Fereshteh Mahmoudian , Jamal Nazari 
Additional fnculty members, space, 011d/ol' specialized equipment required In order to offer this coul'se 

... CONTACT PERSON 
Academic Unit/ Progrnm Name (typlcolly, Graduate Prognun Chnk) Emoll 

Beedie Graduate Programs Stephanie Reimer stephanie_reimer@sfu.ca 

... ACADEMIC UNIT APPROVAL 
A course outline must be Included. 

Non-departmentalized faculties need not sign 

Grnd11ate Pro5rnm Committee 

Depnrtmcnl Chair 

... FACULTY APPROVAL 

Signature Dale 

SJgnaturc Date 

'Ilic course form and outline musl be sent by PGSC to the chairs of each fGSC (fgsc-list@sfu.ca) to check for an overlap In content 

Overlap che ck done? [Z] YES 

'!his npprovnl indicates thnt all the necessary course content and overlap concerns have been resolved. The Faculty/ Academic Unit 
commits to providing the necessary resoul'ces. 

Faculty Graduate Studies Commlltcc Sign11ture Dntc 

Andrew Gemino January 8, 2020 
A library review will be conducted. If addlllonal fonds arc necessary, DGS will contacl the academic unit prior to SGSC . 

... SENATE GRADUATE STUDIES COMMI 
Signature Dnlc 

MAR 16 2020 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Check: ______ _ 
Course Attri bute: _____ _ If different from regular units: 
Course Al trlbtlte Value: ___ _ _ Academic Progress Units: _____ _ 
Instruct ion Mode: _____ _ flmmclcil Aid Progress Units: ____ _ 

Attondance Type:------
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BEEDIE Masters in Management 
SCHOOL OF BUSINESS 

BUS 582: Accounting Literacy in Organizations 

Course Description 

This course assumes no prior Knowledge of accounting or expos ure to accounting courses. Students 
will be provided w ith basic accounting and financial know ledge to strengthe n decision- making with 
respect to resource allocation for value-creation . 

Students will be provided with the knowledge and capabi lities needed to work with accounting and 
finance depa rtments of various compan ies. This includes an understanding of genera lly accepted 
accounting principles and the ability to use and interpret financia l reports. Business drivers, analysis 
techniques and a deepe r understanding of organizationa l oppor tunities and challenges will feed into 
preparing students to effectively use financia l data to support management dec isions and planning. 

O~_ectJ_ves 
The course objective is to enhance a business professional's use and understanding of accounting 
tools and processes, and enhance cross-co llaboration with Finance colleag ues. By the end of this 
course, students wil l: 

• Demonstrate an understa nding of core accou nting principles (eg. accrual accounting, historic 
cost, etc.) and the reason ing behind these, 

• Critica lly evaluate financial statements and relationships between financial statement 
accounts, 

• Demonstrate an understanding of the informational content within management reporting, 
• Demonstrate a deeper understanding of management reports and cost analysis , leading to 

more insightful managemen t decisio n-mak ing, 
• App ly enhanced use of budgeting and forecas ting techniques for planning and monitor ing of 

performance agains t plans, and 
• Demonstrate an understand ing of how to manage working capital to maxim ize cash flows. 

Subjects/Topics 
Module 1: Introduction to Accounting 
What is accounting and how useful is acco unting Information? Who are the users of accounting 
informat ion, what are their needs and what are the costs and benefi ts of meeting these needs? What 
is the difference between managemen t accounting and financial accounting? What are the different 
forms of businesses that requi re accounti ng? 

Module 2: Measuring and Reporting Financial Position 
An overview of the three major financial statements and the relationships between them, followed by 
a comprehensive introduction to the statement of financial position . Identification and class ification of 
assets and liabilities. Va luation and impairme nt of assets . Business entity, historic cost, prudence, 
going conce rn and dual aspect accounting conve ntions. 

Module 3: Measuring and Reporting Financial Performance 
An introduction to the income statement, revenues, cost of sales, gross profit, expenses, and net 
income. Accrual accounting concepts including reven ue recognition criteria, the impact of long-term 
contracts, and situations where expense may be greater or less than cash outflows. Depreciation via 
the straight- line and reducing balance methods. How the costing of inventories impacts cost of sales 
and how difficulties collecting accounts receivab le can impact the income stateme nt. 
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Module 4: Analysing and Interpreting Financial Statements 
Using financia l ratios to exa mine the financial health of a company. Identification of primary finan cial 
ratio classi fications, including profitability efficiency, and liquidity . Focus on key ratios incl uding the 
current ratio, acid test ratio, earnings per share, and P/E ratio. 

Module 5: Relevant Costs for Decision Making 
Wh at is meant by 'cost ', relevant cost, opportunity cost, and sunk cost. Performing cost-benefit 
ana lys is with cons ideration of these costs. 

Module 6: Cost-Volume -Profit Analysis 
Cost behaviour of fixed, variable and semi-fixed cos ts. Finding the break-even point when a 
compa ny sh ifts from a loss position to profitability. The contributi on marg in rat io, margin of safety, 
and achieving a target profit. Using marginal ana lysis to conside r only costs and revenues that vary 
wi th a decisio n to assess opport unities including: entering contracts, efficien t use of scarce 
resources, make-or-buy decislohs , and clos ing or continuation decisions . 

Module 7: Full Costing 
Defining full costing and how it works In a single- or multi-product business. Overheads, absorpt ion, 
and cost-plus pricing. Using full costing for pricing dec isions, output decisions, exercising contro l, 
assess ing efficiency, and assessi ng performance. Compa ring full cos ting and variab le cost ing. 

Module 8: Managing Working Capital 
The importance of work ing capital and its component parts. Establishing policies to control working 
capita l by managing inventories, cash, trade receivables and trade payab les . 

Module 9: Budgeting 
How budgets link with strategic plans and objectives. Time horizons , importance of budge ting, how 
budge ts link to one anothe r, and the budget -setting process . Incremental versus zero-base 
budgeting. Preparation of static and activity-based budge ts. 

Module 10: Accounting for Control 
Using a budge t to exercise control over the business . Va riances in sa les, materials, labour and 
overhead, wi th explanations for these var iances. Standard quanti ties and costs and setting these 
standards. 

Book and Materials 

1. Mcl aney, E., & Atrill, P. (2016) . Accounting and Finance: An Introduction wl MyAccountingLab . 
Harlow, U.K.: Pearson Educa tion ltd . 

• 1SBN#978 -129-2 183-763 
2. https:/ ~roy.accoilOiing la b..c.am 
3. Selected read ings rnay also be provided on Canvas or throu gh external links 

Learning and Assessments 

Assessment summary _ 

Evaluation In the course wll l be based on a combinati on of group and indiv idual work. As In all large 
courses in the Beedie School of Business, grading norm s will be obse rved. In other words, students 
wi th the top marks relative to the class average will receive the top grades , 
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** Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade . 
- --

~ee kly Quizzes 15% 
Individual Particieation 10% 

Final Exam 25% 

Group 
Grou~ Presentation 20% 
Group A~signment 30% 

Total 100% 
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New Graduate Course Proposal 

Course Subject (cg. PSYC) BUS I Number (eg. 810) 583 
Course title (rn[ll(. 100 characters) 

Creating Value in Organizations 
Short title (for enrollment/lrnnscrlpt - mnx. 30 charoclcrs) Creating Value 

I Units (cg. •J) 3 

Course description for SPU Calcndnr (course dc.~crlptlons should be brief ond should never begin with phrn~es such ns "11,ls course will .. :' or "'The 
purpose oflhis course ls .. !' Jfthe ernrllng basis Is snllsfoctory/unsntlsfactory Include ll1ts In the description) 

Analyzing how organlzalions create value, or Impact. Is a. foundational skill for management The analysis begins wllh an understanding ot an 
organization's value chain and Iha processes It usos lo achieve value and extends lo the Business MOdel Canvas to explore an organization's 
model for value creallon. Develop skills In anQlyzlng processes lrom a customer perspecllve using a design lhl11klng approach ond explore 
customer experience using customer journey maps. Design process lnnovallons using a sorvlce doslgn approach. Develop skUls In product 
1110-cycle assessment using a sys toms perspeollve, and use a design thinking approach to propose reductions In environmental Impacts 
Within a product llle-cyole. 

Rationale fol· hll'roductlon of this courn~ 

See attached Masters In Management Proposal. 

Term oflnlllal offering (cg. Pnll 7.019) Course delivery (cg. 3 h1·s/wcck for 13 weeks) 
Fall 2021 35 hrs of blended instruction 

Prcqucncy of 0£fcrl.ngs/ye;1.r T , 
w1ce a year 

llstlmatcd enrollment per offel'l11g 
40 

Equ1valcot oourscs (courses that repllcntes the content of !his course to such an ~xtent that sludc11ts should not rccclvc crcdlt for both courses) 

Prerequisite and/or Corcqulsitc 
n/a 

Crl111 lnnl record check requ lrcd 10 Yes If yes ls selected, add this ns prerequisite Addllionol course fees? 0Ye s 0No 

Co.mp us where cou rsc wlll be LnuglH [Z]nurnnby [Z] Surrey [Z]voncouver 0Gr eatNorthcrn Way lllolf campus 

Course Components* 01. ecturc O semlnnr 0Lub D 1ndependent O c11pslooe D 

Grndl11g Basis [Z] Leiter grades O satisfoctnry/ Unsatlsfoctoty 01n Progress/ Complete 

Repent for credit? D Yes 0 No Total ,epcntG allowed? 0 Repent within n term? D )'ca l2J No 

Req ulred comse? [lJ Yes D No l1Jnol cx:im rcqulrcd! D Yes [Z] No Cnpslone course? 0Yc s [Z)No 

Combined wlth a tindergrod course? O xes (Z]No 
nrnduute students: 

lf yes, identify wltich undcrgraduete coul'sc and the nddltlonol course rcquirement.s for 

~ Sec Important definitions 011 the currlculum wcbalte. 

Pnge 1 of 2 RcvJscd December 2017 



-- RESOURCES 
If addltlonal l'esources Ol'e 1·cqulred to offer this co11rse, provide lnformallon on the source(s) of those additional resources. 

Faculty mcmbcl'(s) who wlll 11orm111ly teach this course 

Andrew Gemino, Andrew Harries, Kate Dilworth, Sarah Lubik 
Addltlonnl faculty members, ~pace, nnd/or spcclaUzcd equipment requ,xed ln order to offer lids course 

-- CONTACT PERSON 
Academic Unll / J>t'ogrnm Name (typlcnlly, Graduate Prngrnm Chair) Emall 

Beedie Graduate Programs 

--A CADEMIC UNIT APPROVAL 
A course outline must be Included. 

Non-departmen talized faculties need nol sign 

Grnduote Program Committee 

Department Choir 

-- FACULTY APPROVAL 

Slgnnture Date 

Slgnnlure Date 

The course form and outline mus t be sent by FGSC to the chairs of ench PGSC ([gsc-llst@sfu.cn) to check for on ovel'lap in contenl 

Overlap check done7 [l) YES 

'!his approval Indicates that all the necessary course co11tenl and overlap concerns have been rt:solved. The Faculty/ Academic Unit 
commits to provld!ng lhc necessary resources. 

Faculty Graduate Studies Commlllec Slgnalurc Dute 

Andrew Gamino January 8, 2020 
A library review will be conducted. If nddltlom1l funds are necessary, DGS will contact the ncndemlc unit pl'lor to SGSC. 

-- SENATE GRADUATE STUDIES COMM IT 
Slgnnturc DAtc 

MAR 1 6 2020 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Check: ______ _ 
Course Attrlbt1te: ______ _ If different from regt1lar units: 
Course Atttlbute Value: ____ _ Academic Progtess Units: _____ _ 
Instruction Mode: _____ _ Financial Aid Progress Units: _____ _ 
Allen dance Type: ______ _ 
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BUS 583: Creating Value in Organizations 

Cours! Description 
Analyzing how organizations create value, or impact, is a foundational skill for management. The 
analysis begins w ith an understanding of an organization's value chain and the processes it uses to 
achieve value and extends to the Business Model Canvas to explore an organizat ion's model fo r 
value creation. You will develop skills in analyzing processes from a customer perspective using a 
design thinking approach and explore customer experience using custome r journ ey maps. From this 
foundation you will be able to design process innovations using a serv ice des ign approach. Fina lly, 
you wil l develop skills in product lifecycle assessmen t using a systems perspect ive. This integrated 
perspect ive will enable you to propose reduction s in environmental impacts within a product 
lifecycle. 

Objecti~es 
By the end of this course, students will: 

• Describe an organ izatio n's value chain 
• Analyse va lue creation using a bus iness mode l canvas 
• Ana lyze a customer 's expe rience using custome r journey map 
• Use service des ign f ramework to redes ign a process 
• Create a life cyc le assessme nt of a product or service 
• Desig n an innovation that address an environm ental issue in a life cycle assessme nt 

Module 1: Strategic Analysis and the Value Chain 
Introduces strategic analysis using compe titive advantage and the value chain . Considers the global 
supply chain and value generation. 

Module 2: Business Model Canvas 
Explore an organization's value creation model using the Business Model Canvas. Use the idea of 
minimum viable product and challenge yourse lf to identify the smallest elemen t of a product that 
could provide value to the customer. 

Module 3: Design Thinking 
Work thrOL1gh the 5 stages of design thinking and understand the importance of empathy, ideation, 
defining, prototyping and testing ideas. 

Module 4: Customer Experience Mapping 
Introduces the customer experience map that expresses the customers level of engagemenU 
frustration with an exist ing process . Develop skills in customer jou rney mapp ing and analysis. 
Understa nd the importance of the customer/stakeholder perspective, 

Module 5: Service Design 
Explore the activity of plann ing and organizing components of a service to improve its quality and the 
interaction provider and customers . Service design uses a design thinking approach to enact a 
process of change for an exis ting service. 

Modul e 6: Lean Management 
Define a value stream and deve lop an exper iment Intended to improve value for customers for the 
value stream . Suggest how the value can be pulled through the system by the customer. 
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Module 7: Systems Thinking and Life Cycle Assessmen t 
Introduces basic foundations of general systems theory and open systems. Uses Life Cycle 
Assessment as a systems technique to assess environmental Impacts across stages of a product's 
life from raw materials through processing, manufacture, distribution, use, repair and 
disposal/recycling 

Module 8: Process Innovation 
Apply the tools you have learned (design thinking, journey mapping, lifecycle assessment) to 
translate an idea Into an innovation that creates value or impact. Identify an opportunity in your life 
cycle assessment and suggest a process innovation that can make an environmental impact 

Module 9: Present ing your Innovation 
Reinforce your learning by presenting your group innovation proposal that describes an 
environmental impact on an existing produce or service. 

Module 10: Reflecting on Creating Value 
Discuss what is meant by "value" in organizations. Consider your role In value creation and the role 
of intellectual property in value creation. Consider the difference between intrapreneurs and 
entrepreneur. 

Book and Materials 
1. Porter, Michael E. "The value chain and competitive advantage." Understanding Business 

Processes (2001 ): 50-66. 
2. Martin, R. {2007). How successful leaders think. Harvard business review, 85(6), 60. 
3. Brown, T. (2008). Design thinking. Harvard business review, 86(6), 84. 
4. Rawson, A., Duncan, E., & Jones, C. (2013). The truth about customer experience. Harvard 

Business Review , 91(9), 90-98. 
5. Erl, T. (2016). SOA Principles of Service Design. Prentice Hall Press. 
6. Kast, F. E., & Rosenzweig, J. E. (1972). General systems theory: Applications 'for organization 

and management. Academy of management journa l, 15(4), 447-465. 
7. Curran. M. A. (Ed.). (2012). Life cycle assessment handbook : a guide for environmentally 

sustainable produc ts. John WIiey & Sons. 
8. "Defining Life Cycle Assessment (LCA)." US Environmental Protection Agency. 17 October 

2010. Accessed Oct. 17, 2019, ~lb inkstep._comLliEe.:.cycle;aas.essment 
9 . Adner, R. (2006). Match your innovation strategy to your innovation ecosystem. Harvard 

business review, 84(4), 98. 
10. Selected readings may be provided on Canvas or through external links 

Videos and External Links 
lnnQ\laJlo.o..~w. 
.G.uy_KawazaliL-=..ArlaUnno..vation 
Leyla Acamglu,-E.ape.Lb.eats...eJastic - Ted Talk-201.3. 
Ser_\ljc.a.Q.es.ign - A Ial.ao.U..wa Caff ee_Sbops 

• WhY is.Jo.nmiatiorub.e_huzzward rlgJl.Lno.w? (Llnlis_to .an ~teroalsite...). 
• 5J~eµte.p.sJ.a cceatiog.._at1-inn.OY_atlonJ1Jindsel(.Uoks.Ja....ao_exte.r.nalsite_) 
• 5 ways to mas_ter..tbe..nel&'J.onovatlon game (Links to an extecoalsile..) 
• .3...wa)(5...1ba.Lo.a~decbnoJogles are acceleca1iog_ioomtatio.n. 

Learning and Assessments 
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Asses~ ment summary_ 

Evaluation in the course will be based on a combination of group and individu al work. As in all large 
courses in the Beedie School of Business, grading norms will be observe d. In other words, students 
with the top marks relative to the class average will receive the top grades . 
0 Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Assignment # 1: Business Mode l Canvas 20% 

Individual Ass ignment #2 : Customer Journey Mapping 20% 
- - --- -
Peer assess ment 20% 

- -- --
Ass ignment 3: Group Lifecycle Assessme nt 15% 

Group --
Assignmen t 4: Group Innovation Presentation 25% 

-

Total 100% 
-
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New Graduate Course Proposa l 

Course Subject (cg. PSYC) B LJ S l Number (cg. 810) 584 
Course tllle (max. J 00 characlcts) 

Managing Projects 
Short title (for enrollment/transcript - max. 30 characters) Managing 

Units (cg. 4) 3 

Projects 
Course description for SFU Calendru: (course descriptions should be bdef and should never begin wllh phcoses such as "This course wlll .. '.f or "'lhc 
purpose of this course ls .. :' [f the s-radlng basis Is sallsfactory/unsallsfactoty lndud e U1is ht U1c dcscrlpllon) 

Project management skills will be developed using both plan-based and agile approaches. Agile 
methods will include SCRUM techniques. Project managemen t techniques are reinforced with 
deve lopment of a business case using data from enterprise systems. Data Integration sl<ills, including 
structured query language, are introduced and used to develop and present a business case. 

Rationale f~r Jntroduction of this coumc 

See attached Masters in Management Proposal. 

Term ofin itial olfering (cg. Jlall 20J9) Course ilelivcry (eg. 3 lirs/week for 13 weeks) 

Fall 2021 35 hours of blended instruction 

Frequencyofoffer ings/yea,· twice a year Bstlmoted enrollment per offerlng 
40 

!Zquivalent courses (coun;es Lhol replicates the content of this course lo such an extent thal students should not receive credit for both courses) 

n/a 
Prerequisite and/or Corequlsitc n/a 

Criminal rccol'd check required? D Yes Jfyes ls selected, add this as prcrcqu!sltc AddHionnl course foes? 0Yc s [Z]No 

Campus where course wlil be taught [ZJBurnaby [Z] Surrey [Z] Vat ICOUVCI' 0Grcat Northern Way [Z] Off campus 

Course Components" 12] Lecture Oscminar 0L ab 01n <lcpcndCJ1! D ca pslonc n 
Grading Basis 12] Letter grades O sat lsfactory/ Uusatlsfocrory 0Tn Progress/ Complete 

Repeal for credit? D Yes IZJ No Totnl repeats allowed? 0 Repent within a term? D Ye~ 0 No 

Required course? [Z] Yes D No Jlinni exam requlred? D Yes [Z] No Cnpstone course? D Yes [Z]No 

Combined with 11l111dergradcoursc? OYl.'s @No If yes, identify which undergradual'c course and the additional course requirements for 

grnduntc students: 

» See .lmpol'lant definitions on U,e currlculu m website. 
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RESOURCES 
If addit iona l resources are required to offer this course, prov ide information on th e sou rce(s) of those add itional resources. 

Faculty mcmbcr(s) who wJII nol'lnall.)' teach this course 

Kamal Masri, Andrew Gemino, Blaize Reich 
Additional faculty m cmbeis, space, and/or spccinlizcd equipment required Jo order to offer lhis course 

.... CONTACT PERSON 
Ac:ndemlc UnJL / Progrnm Nome (Lyplcnlly, Grnduatc Prognun Chair) 

Beedie Graduate Programs Stephani e Reimer 

ACADEMIC UNIT APPROVAL 
A course outline must be Included. 

Non -depar tmenta lized faculties need not sign 

Graduate l'rog r:un Commilt ee Signature 

Deplll'tmcnt Cho.Ii· Slcnature 

FACULTY APPROVAL 

Email 

stephanie_reimer@sfu.ca 

Dote 

Date 

'l11e course form and outline must be sen t by FGSC to the chairs of each FGSC (fgsc-list@sfu.ca) to check for an overlap In conten t 

Over lap check done ? [ZJ YES 

This approva l ind icates that all the n ecessary cours e content and overlap concerns have been resolved. 'Jhe Faculty/Academ ic Unit 
commi ts to providing the necessary resources. 

PaculLy Graduate Studies CorninilLee Signature Dote 

Andrew Gemino January 8, 2020 

A library review will be condu cted. lf additio nal fund s are necessary, DGS will cont act the academ ic unit prior to SGSC. 

Senate Grn~~fft>~rl{Se n Slgnolure Dat e 
MAR 1 6 2020 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Checl<: ______ _ 

Course Attribute:------- If different from regular units: 
Course Attribute Value: ____ _ Academic Progress Units: _____ _ 
Instruction Mode: _____ _ Financial Aid Progress Units:------
Attendance Type:_ -=====~ -~~~~~ 
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BUS 584: Managing Projects 

Cou~se C?_e~cription 
Gett ing things done requires vision, planning, analysis, coordination , determinat ion, and the 
foresight/courage to pursue opportunities when they emerge. Project management skills will be 
developed using both plan-based and agi le approaches. Agile methods will include SCR UM 
techniques . Project management techniques are reinforced with deve lopment of a business case 
using data from ente rprise systems. Data integration ski lls, including structured query language, are 
introduced and used to deve lop and present a business case. 

Objectives 

By the end of this course, students will: 

• Create a work breakdown structure to plan a project 
• Use agile methods to define and work towards project objec tives 
• Develop data skills to integrate data across enterprise systems. 
• Reinforce data skills by creati ng a business case for a proposed change. 
• Create presentation on the business case and make a recommenda tion. 

Subjects/Topics 

Module 1: Project Management I 
Develop skills in work breakdown structures, activity depende ncies and work package constra ints to 
create a project plan with cost estimates and timelines. 

Module 2: Agile Project Management 
Use techniques from SCRUM methods to design a series of weekly sprin ts that will result in 
success fully comp leting the final project in the course. Participate in a stand-up meeting . 

Module 3: Project Management II 
Develop a simple com munication plan to suppo rt coordination. Use a risk management framework to 
estimate project risk and suggest mitigation activities to manage risk. 

Module 4: Creating a Business C~se 
Explore the elements of a business case and understand the important of storytell ing in developing 
an effec tive business case . 

Module 5: Enterprise Systems 
Understand enterprise systems using the context of global supply cha ins and the importance of the 
supply chain in BC economy. 

Module 6: Enterprise Data Overview 
Introduce enterprise data integrat ion, the foundations of relational database and access ing data . Use 
the contests of global supply chain to show integrat ion challenges . 

Module 7: SQL Skills and Data Integration 
Develop introductory skills in SQL and basic scrip ting to create data to integrate data from multip le 
systems around an opera tional issue . 
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Module 8: SQL Skills and Business Case Support 
Reinforce data skills by integrating and using data to support a business case around an opportunity 
for improvement. 

Module 9: Applying Data Skills 
Work in team environment to complete a business case for opportunity. 

Module 10: Presentations: Business Case 
Reinforce learning and integrate aspects across Modules 1 - 9 by presenting the development of a 
business case. 

Book and Materials 

1. PM BOK® Guide - Sixth Edition (2017). Chapter 1. 
2. Schwaber, K. (2004). Agile project management with Scrum. Microsoft press. 
3. Heath, C., & Heath, D. (2007). Made to stick : Why some ideas survive and others die . 

Random House (Chapter 1 ). 
4. Schaltegger, S., LOdeke-Freund, F., & Hansen, E. G. (2012). Business cases for 

sustainability: the role of business model innovation for corporate sustainability. International 
Journa l of Innovation and Sustainab le Development, 6(2), 95-119. 

5. Selected readings may be provided on Canvas or through external links 

Videos and External Links 
Work Breakdown.S1ruclure 
Dan eink: Ihtluzz.le _oLMnfula1i.on 
Yv.es..Morie.ux:_6.-8..uJes 
What is a business_case.2 
11sln~...SQL 

Learning and Assessments 

Evaluation in the course wi ll be based on a combination of group and individual work. As in all 
courses in the Beedie School of Business, grading norms will be observed. In other words, students 
with the top marks relative to the class average will receive the top grades. 

*.,, Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Assignment #1: SQL Data Integration Assignment ---------
Individu al Assignment #2: Business Case Vision Statement 

Peer assessment ,____________ -------

Group 
Assignment 3: Agile Sprints Definition 

---
Assignment 4: Business Case Presentation 

Total 

20% 

20% 

10% 

25% 
-

25% 
-

100% 



GRADUATE AND 

POSTDOCTORAL STUDIES 

New Graduate Course Proposal 

Course Subject (eg. PSYC) B LJ S I Number (eg. 810) 585 

Course title (max. 100 characters) 
Financial Literacy in Organizations 

I Units (eg. 4) 3 

Short title (for enrollment/transcript - max. 30 characters) 
F j nan ci a I Literacy 

Course description for SFU Calendar (course descriptions should be brief and should never begin with phrases such as "This course will..:' or "The purpose of this course is ... " If tl1e grading basis is satisfactory/unsatisfactory include this in the description) 
Economic models that influence and affect business management. Understand how consumers and firms make economic and 
business decisions and how they interact in markets. Understand major decision-making areas confronting modern financial 
managers today. A general understanding of financial markets and how they can be used for personal finance. Covers traditional 
subjects such as capital budgeting, net present value, risk/return, capital structure and corporate governance. 

Rationale for introduction of this course 
See attached Masters in Management Proposal. 

Term ofinitial offering (eg. Fall 2019) 
2021 

Course delivery (eg. 3 hrs/week for 13 weeks) 
Fall 35 hrs of blended instruction 

Frequency of offerings/year t . 
w1ce a year 

Estimated enrollment per offering 
4 Q 

Equivalent courses (courses that replicates the content of this course to such an extent that students should not receive credit for both courses) 
n/a 

Prerequisite and/or Corequisite 
n/a 

Criminal record check required? D Yes if yes is selected, add this as prerequisite Additional course fees? Des 0No 
Campus where course will be taught [Z]Burnaby [{]surrey [Z]vancouver D Great Northern Way [ll Off campus 
Course Components * 0Leclure Oseminar D1ab D1ndependent Ocapstone □ 

Grading Basis [Z]Letter grades D Satisfactory/ Unsatisfactory 01n Progress / Complete 
Repeat for credit? D Yes [ll No Repeat within a term? D Yes [Z] No 
Required course? [Z] YesO No 

Total repeats allowed? 0

Final exam required?  Capstone course? 0Yes [Z]No 
Combined with a undergrad course? 0Yes [Z]No If yes, identify which undergraduate course and the additional course requirements for graduate students: 

* See important definitions on the curriculum website. 
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RESOURCES 
If additional resources are required to offer this course, provide information on the sout·cc(s) of those Rdditional resources. 

Pnculty member(&) who wJll nornmlly Lench this course 

Victor Song, Jan Simon 
Addition al faculty members, ~pace, and/or specialized equipment required in order to offer this course 

CONTACT PERSON 
Academic Unit / Program Nnme (typically, Gradunte Program Chall') Bmnll 

Beedie Graduate Programs Stephanie Reimer stephanie_reimer@sfu.ca 

ACADEMIC UNIT APPROVAL 
A course outline must be Included. 

Non-depar tmentalJzed faculties need not sigu 

Gl'Oduatc Program CommJUec Signattu·e Date 

Department Chair Signature Date 

FACULTY APPROVAL 
The course form and outline must be sent by FGSC to the chairs of each PGSC (fgsc-list@sfu.ca) to check for an overlap in content 

Overlap ch eck done? [Z] YES 

'Ihis approval Indicates that all the necessary course content and overlap concerns have been resolved. The Faculty/Academic Unit 
commils to providing the necessary resources. 

Faculty Grndunlc St11dlc$ Commlttee Signature ' Dale 

Andrew Gemino January 8, 2020 

A library revlcw will be conducted. If additional funds are 11ecessnry1 DGS will contact the academic unit pJior to SGSC. 

APPROVAL 
Dnte 

MAR 1 6 2020 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Check: ______ _ 
Course Attribute: ______ _ If different from regular units: 
Course AtlrlbuteValue: ----- Academic Progress Units: _____ _ 
Instruction Mode: _____ _ Financial Aid Progress Units:- - - ---
Attendance Type:--::- ===== 
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BEEDIE Masters in Management 
SCHOOL OF BUSINESS 

BUS 585: Financial Literacy in Organizations 

-~~urse Description 
The objec tive of the first part of this course is to introduce students to economic models that 
influence and affect business management and students will learn how consumers and firms make 
economic and business decisio ns and how they interact in markets. 

The focus of the second part is the major decision-making areas confronting modern financial 
managers today. Provides a general understanding of financ ial markets and how they can be used 
for personal finance. Cavers traditional subjects such as capital budgeting, net present value, 
risk/return, capital structure and corporate governance. 

Objectives 

By the end of this course, students will: 

• Utilize key economics concep ts of the theory of the firm In practice 
• Identify different market settings and their impact on firms 
• Employ economic tools and theor ies in resource alloca tion problems 
• Utilize key financia l analysis tools 
• Understand the relationships between Investment, operational and financing decisions 
• Interpret financial statements and analyze corporate financial performance 
• Set appropriate Internal financ ial targets and evaluate a company's capital structure 
• Understand how capital structure affects firm valuation 
• Understand the role of corporate governance in practice 

Subjects/Topics 
Module 1: Consumer behavior 
Introduce and explain preferences and utility; budget sets; optimal choice and derivation of a 
demand function. 

Module 2: Firm behavior 
Introduce opportunity costs, sunk casts, depreciation, the user cost of capital and economic profit; 
profit maximization; cost minimizat ion. 

Module 3: Market structure 
Introduce and explain monopoly, oligopoly, imperfect competition , Nash equilibr ium and other pricing 
strategy. 

Module 4: Measuring a Nation's Income and Cost of Living : GDP and CPI 
Introduce key macroeconomic variables of interest, national income, unemployment, inflat ion, 
interest rates, growth rates, and exchange rates. 

Module 5: Financial Markets and Net Present Value 
Introduce the basic concept of financial market in a perfect competitive environment and explain the 
concept of net present value. 

Module 6: The Time Value of Money 
Introduce the co ncept of opportunity cast and how to measure the time value of money by using the 
concept of opportunity cost. 

Module 7: Net Present Value and Other Investment Rules 



BEEDIE Masters in Management 
SCHOOL OF BUSINESS 

Introduce why NPV rule is the dominant rule for financial forecast, and explain why the other 
investment rules serve as complements. 

Module 8: Net Present Value and Capital Budgeting 
Introduce the projected earnings generated by a project or Investment as part of a business plan. 

Module 9: Capital Structure : Basic Concepts and Limits to the Use of Debt 
Introduce the Interaction between equity and debt and explain the benefits and cost for the use of 
debt financing. 

Module 10: Corporate Governance 
Introduce the Importance of corporate governa nce for the firm valuation and the basic mechani sms 
of corpo rate governance . 

Book and Materials 
1. Text Book (required): Berk/DeMarzo/S trangeland, Corporate Finance, 4th Canadian edition 
2. Manager ial Economics in a Global Economy, 7th Edition by Dominick Salvatore (Oxfo rd 

University Press) 

Learning and Assessments 

Assessment summary 

Evaluation in the course will be based on a combination of group and individua l work. As in all large 
courses in the Beedle School of Business, grading norms will be observed . In other words , students 
with the top marks relative to the class average wi ll receive the top grades. 

"'* Please remember that as per graduate grading policies, group assignments should not add 
up to more than 50% of the total grade. 

Individual 

Group 

Class pa rticipatlon 

Exam 

am 

Midterm 

Final Ex 

Assignm 

Assignm 

Assignm 

ent #1 

ent# 2 

ent# 3 

Total 

15% 

20% 

50% 

5% 

5% -
5% --

100% 
-- -
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SFU GRA DUATE AND 
POSTDOCTORA L STUDIE S 

New Gradu ate Course Proposal 

Course Subject (cg. PSYC) B LJ S I Number (cg. !110) 586 Unlts (eg.4) 3 

Course lltlc (mux. 100 characters) 

Marketing and Sales 
Shorl !Ille (for enrolhncnt/trnnscrlpl - 11u11c 30 charnctcrs) Marketing and Sales 
Course descr.lptlon for SFV Calendar (comse dcscrlpllons should be bclef nnd should never bcoln with phrases such os ''This course wil l..:' 0 1· '"Die 
purpose of this course is .. ~· If the gmdlng bRNls Is satlsfoctory/unsalisfactory Include this In the description) 
Progress within organlzallons and society depends not only on lnnovatlvo Ideas but also on persuasion - the ability of Innovators to get others to adopt 
these Ideas. Tills course Is designed lo provide students wllh a road-mai, rrom understanding organizations' and consumers' markellng environments, 
to collecting and lnterprellng markellng data, to croatlng Innovative marketing strateglos, to etfecllvely communicating these strategies and Ideas. 
The foundations of tho course Include: (1 J en lnlroducllon to marketing concepts and resea(ch (Including dlgllal marketing), (2) the development or a 
brand (for products, services or peoplo Including yourself), (3) presentation design and delivery, and (4) str11leglc selllna and slorylelllng. 

Ratlonalc for lntroducti()n of this course 

See attached Masters in Management Proposal 

Term oflnltlnl offerJng (cg. Pall 2019) Coucse delivery (cg. 3 )u s/wcck for 13 weeks) 

Fall 2021 35 hours of blended instruction 
Frequency of offcrlngs/yoor t . 

w1ce a year 
E~tlmntcd enrollment pe1· offering 

40 
Equivalent courses (courses lhnt replicates the content of this course lo such an cx:tcnl that students should not receive credll for both courses) 

PJ'erequlsllc and/or Corcqulsltc 

Crlminol record check required? D Yes tr yes Is selected; add this as preroqul$lle Additional counc fees? O res 0No 

CAmpus where courac will be tnught [Z]Dumnby 0surrcy [ZJ Vnncouver 0 Great Northern Way II] Off campus 

Course Components• [ZJ f.ccturc Oscminnr 0Lab 01 ndcpcndcn1 O capstonc D 

Gl'l\dlng Basis [ZJ Le lier grndcs O sntisfoctory/ Uns"tl~foctory 0111 Progress/ Complete 

Rcpclll for credit? D Ye., [Z] No 'l'otnl repeats allowed? 0 RCJ>Cl\t wllhtn n term? D Yes [ZJ No 

Required course? [Z] Ye~ D No Pinal exam required? D Yes [Z1 No Capstone course? 0 Ycs (Z]No 

Combined with a undergrad cOlltt c? 0Yc s [ZJNo lf-ycs, identify which undergrnduotc cou"e and the addiUooal course requirements for 
grndua1c sludenls: 

• Sec lmport;1ot definitiom· 011 the cu1"1'lcul11m webslte. 
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-- RESOURCES 
If additlonnl l'esources nrc required to offer this course, provide lnfonnalioi, on rhc source(s) of those additional resources. 

Faculty member(s) who will normally teach this course 

Lily Lin, Andrew Harries, Miredad Soleymani an 
Addltlo11Al faculty membern, sp11cc, ond/or spcclnH1.ecl equipment requh·ccl In order to offer lhls course 

-- CONTACT PERSON 
Acodcmic \Jnll / Progrnm Nome (typlt11lly, Groduntc Program ChnlJ·) 

Beedie Graduate Progra ms Stephanie Reimer 

-- ACADEMIC UNIT APPROVAL 
A course ou tli ne mu st b e Included. 

Non-departmentalized faculties need not sign 

Graduate Prog,·am Commluec Signoturc 

Deportment Chair Signature 

-- FACULTY APPROVAL 

Email 

stephanie_reimer@sfu.ca 

Date 

Dnte 

The course form and outline must be sent byFGSC to the chairs of each FGSC (fgsc-llst@sfu.cn) lo check for an overlap In content 

Overlap check done? [ZJ YES 

'flits approval indicates that nil the necessary course content and ovedap concerns have been resolved. 'Ille Faculty/Academic Unit 
commits to providing the necessary resources. 

Fnculty Grnduotc Studies Comm!ltce Signature Dale 

Andrew Gemino January 8, 2020 
A library rev Jew will be conducted. If additional funds are necessary, DGS will contact the academic unit prior to SGSC. 

-- SENATE GRADUATE STUDIES COM 
Scnnte 'd u~ l~es Cop~nlltcc 

en L1en"sen 
Signature Dale 

MAR 1 s zoro 

ADMINISTRATIVE SECTION (for DGS office ohly) 
Library Checl<: ______ _ 
Course Attribute: ______ _ If different from regular units: 
Course Attribute ValUei ____ _ Academic Progress Uhlts: _____ _ 
Instruction Mode; _____ _ Financial Aid Progress Units; _ ___ _ _ 
Attendance Type: ______ _ 
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BEEDIE Masters in Management 
SCHOOL OF BUSINESS 

BUS 586: Marketing and Sales 

Course_ Description 
Progress within organizations and society depends not only on innovative ideas but also on 
persuasion - the abi lity of innova tors to get others to adopt these ldeas . This course is designed to 
provide students with a roadmap from understanding organizations' and consumers ' marketing 
environments, to collecting and interpreting marketing data, to creating innovative marketing 
strategies, to effectively communicat ing these strategies and ideas. 

The foundatio ns of the course include: (1) an introduct ion to marketing concepts and research 
(including digital marketing), (2) the development of a brand (for products, services or peop le 
including yourself), (3) presentation design and delivery, and (4) strategic selling and storytelling. 

Objective~ 
The overall objective of this course is to provide students with a set of ski lls that will enable them to 
position, promote and sell ideas, services and products to colleagues, partners and custome rs. 
These skills are esse ntial in the rapidly evolving workplaces of the future. 

Upon successf ul complet ion of this course, students will be able to: 

• Identify innovative ideas and marke ting oppor tunities through market research 
• Simplify ideas and build com pelling vis ion for products or services 
• Segment markets and define personas at the centre of those segments 
• Build effective branding and marketing strategies 
• Develop and enhance their personal brand {some emp loyers are now expecting their recruits 

to !?ave a strong personal brand: 
bUp_S.:lfww.wJ(u:bes..JWJJ~Lglean/lop/s/2I)j_3L~niiing =is.:a:l..eader.sl1ip:; 
re.quir..ermm 8J.a~ =sell-prom.o.tKJ./1:C1JJ11PDigolJM.9..ab e13.aa226fJ 

• Develop the ability to communicate knowledgeably and persuasively about market ing 
communications and professio nal presentation skills. 

Subje~t~_!Topics 
1. Defining Your Offer 
What problem are you solving, for whom , what alternat ive ways can they solve the problem, why 
would they find your offer more compe lling that the alternatives 

2. Personas , Segments and Positioning 
Defining Personas . What binds them together to form segmen ts? What criteria do they use most 
heavily to make a purchase decision? Position ing statements and maps. 

3. Brand Development 
How to build a brand. Branding things, services and people including yourse lf. Branding in the age of 
social media . Net promote r score . 

4. The Marketing Mix: An Introduction (Part 1) 
Building your go-to-marke t plan . Introduction to the 4 P's. 

5. The Marketing Mix (Part 2) & Digital Marketing 
Integrate the three components of marketing planning, namely situational analysis , STP, and the 
marketing mix in a non~traditional marketing context. Guest lecture from digital/socia l markete r on 
the state of the art in maximizing the effectiveness of your marketing spend. 



BEEDIE Masters in Management 
SCHOOL OF BUSINESS 

6. The Marketing Mix (Part 3) & Integrated Marketing Communications 
Putting integrated marketing communications Into practice. Designing effective marketing campaigns 
for local companies. 

7. Highly Effective Presentations & Storytelling 
How to build and deliver t1ighly effective presentations. Presenting m.arketing campaign to local 
businesses. 

8. Strategic Selling: An Introduction (Part 1) 
An introduction to personal and team selling. General overview of concepts and strategies for selling 
in different industries. 

9. Strategic Selling (Part 2) 
Apply knowledge to real-oases. A hands-on primer on consultative selling. 

10. Strategic Selling (Part 3) 
Sales training in the field and an Interactive engagement with potential customers. 

Book and Materials 
1. Kerin, R. & Hartley, S. (2020). Marketing : The Core (8th ed.) . McGraw Hill. 
2. Cialdini, R. C. (2006). Influence: The Psychology of Persuasion (Revised ed.). Harper Business. 
3. Berger, J. (2014). Contagious : How to Build Word of Mouth in the Digital Age . Simon & Schuster. 
4. Selected readings may also be provided on Canvas or through external links 

Learnin~ and Assessments 

Assessment summary 

Evaluation in the course will be based on a combination of group and individual work. As in all large 
courses in the Beedie School of Business, grading norms will be observed. In other words, students 
with the top marks relative to the class average will receive the top grades. 

Participation 20% -
Individual Branding Assignment 15% 

Individual -- ,- --
Individual Strategic Selling Exercise 15% - -- - -
Midterm Exam 15% 

Group Project 20% 
Group 

Group Presentation 15% -
Total 100% --



GRADUATE AND 
POSTDOCTORAL STUDIES 

New Graduate Course Proposal 

Course Subject (cg. 'PSYC) 8 LJ S I Numbcr(cg.810) 587 
Course I itlc (max. 100 choractm) 

Applied Project 
Short title (for enrollmcnt/ll'llll.~Cript - max. 30 chnrnctcrs) App Ii ed Project 

I Unlts (cg. 4) 3 

Course descript ion for SPU Calendar (course descriptions should he bi:icf;md should never begin with phrases such as "TI1is cournc will..:' or '"Die 
purpose of this course ls .. :• If the grad I nu bnsis is salisfactory/unsnllsfaclory include this Jn Lhc descrlplion) 

The opportunity to apply student learning in the context of a management challenge outside of the classroom. An 
emphasis is placed on the integration of learning across the core program and reflective practice. Student will 
integrate their l<nowledge across courses using an experience outside of the traditional classroom and work In a 
team to achieve a goal. The course serves as an opportunity to apply skills on a significant management challenge 
and to reflect on, and communicate about, students' management practices. 

Ratlonalc for introduction of this course 

See attached Masters In Managemen t Proposal. 

Term ofl nitial oCfcring (eg. Foll 2019) CouJsc delivery (cg. 3 hrs/week for 13 weeks) 
Fall 2021 35 hrs of blended instruction 

J1rcquency of offerings/year t . 
w1ce a year 

Ilslimated enrollmcnl per oCfering 
40 

Equivalent conrses (courses Lhal l'eplicates the content of this course to such an extent that sludcnts should not receive c~cdit for both cou1·ses) 

n/a 
P.l.'erequisitc ond/or Corcquisite n/a 

Cdmlnal record check required? D Yes lfycs is selected, add this as prcrcqulslte Addilional course foes? 0 Ycs 0N o 

Campus where course will be taught 0B t.m1aby 0s un-ey 0vo ncouver 0 GreatNorthern Way 0 offcrunpus 

Course Components• @L ecture D seminar 0Lab Ol ndependcnl D caps tone D 

Grading Das ls [Z]Lettcr grades O satlsfactory/ Unsati~factory DI n Progress / Complete 

Repeat for credit? D Yes IZJ No Totnl repeats allowed? 0 RcpcRtwltl1in a term? D Yes 0 No 

Required course? [ZJ Yes D No Final exam required? D Ye.~ [Z] No Capstone course? 0 YeR [ZJ No 

Combined with a undcrnrnd course? 0 Yc.~ IZ! No If yes, idenlify which undergl'aduate course nnd the ndditionnJ course requirements for 
graduate students: 

• Sec Important dcfo11lions on the currlculum wcbsltc. 
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RESOURCES 
If additional resources are required to offer this course, provide Information on Lhe source(s) of those addillonal resources. 

FnculLy mernber(s) who will norm1tlly teach this course 

Shafik Bhaloo, Kathleen Burke , Tom Culham , Kate Dilworth 
Additlonal faculty members, space, and/or specialized cqujpment reqttired in order to offer this course 

CONTACT PERSON 
Acndcmlc UnJt / Program Nnmc (typlcally, Graduate Pl'ogmm Chair) Email 

Beedie Graduate Programs Stephanie Reimer stephanie_ reimer@sfu.ca 

ACADEMIC UNIT APPROVAL 
A course outl ine must be Included. 

Non-departm entalized faculties need not sign 
Graduate Prngmm Committee 

Department Chair 

FACULTY APPROVAL 

Sig11atui·c Date 

SJgnature Dat.e 

The course form and outline must be sent by FGSC to the chairs of each FGSC (fgsc-Jist@sfu.ca) to check for an overlap In content 

Overlap check done? [Z] YES 

11lis approval indicates tbat all the necessary course content and ovedap concerns have been resolved. 'lh e Faculty/Acndeo,Jc Unit 
commits to providing the necessary resources. 

Faculty Graduate Studies Committee Signnture Date 

Andr ew Gemino January 8, 2020 
A library review will be conducted. If additlonnl funds lll'C necessary, DGS will contacl the ncndcmic unit pl'lor to SGSC. 

SENATE GRADUATE STUDIES COMMIT 
Senate Grnduate Studies Committee 

Jeff Der · ·A 
Signature Date 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Check: _ _____ _ 
Course Attribute: ______ _ If different from regular units: 
Course Attribute Value: ____ _ Academic Progress Units: _____ _ 
Instruction Modci _____ _ Flnanclal Aid Progress Units: _____ _ 
Attendance Type: ______ _ 
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BEEDIE Masters in Management 
SCHOOL OF BUSINESS 

BUS 587: Applied Project 

This is an experiential course designed to provide a management challenge to students . The course 
provides the opportunity to apply student learning in the context of a management challenge outside 
of the classroom. This project builds on the knowledge gained in the Experient ial Project at the start 
of t11e program. An emphasis is placed on the Integration of learning across the core program and 
reflect ive practice. Student wi ll integ rate their knowledge across courses using an experience 
outside of the traditional classroom and work In a team to achieve a goal. The course serves as an 
opportunity to apply skills on a significant management challenge and to reflect on, and 
communicate about, students' management practices . 

Objectives 

The course objec tive is to apply management skills and integrate knowledge across the courses In 
the program core. Upon completion of this course you w ill: 

• App ly skills learned throughout the program to a management challenge 
• Reflect on the use of the skills wi thin a management co ntext 
• Provide peer assessment feedback to others about their practice 

Subtects/Topics 

Module 1: Project Introduction 
Students will be Introduced the applied project . Example applied projects will adapt to each cohort 
and will Include comm unity partners. App lied projects may require students to work with communit y 
projec ts, not-for -profit partners or environmental projects . 

Module 2: Applled Ethics 
Consider the practical application of moral considera tions in a workplace context. Students will 
consider real-world actions and their moral considerations. This topic will be considered throughout 
thee project 

Module 3: Applying Reflective Practice 
Students will apply reflective practice techniques introduced in ear lier courses and complete a 
weekly reflection towards their online Learning Portfolio . The purpose of the portfolio Is to have 
students reflect on their work within the project. 

Module 4: Accepting and Providing Feedback 
Feedback wil l be an important part of the project process . Students will learn to acce pt feedback and 
respond positively to conce rns from others . Students wi ll also be asked to provide feedback to 
others in a professional way . 

Module 5: Interacting with Stakeholders 
Students wil l be asked to work wi th stakeholders to adapt and pivot the projects as necessa ry. The 
importance of stakeho lder communicat ion and consu ltation will be demonstrated throughout the 
project. 



BEED IE Maste rs in Management 
SCHOOL OF BUSINESS 

Book and Materials 

This is an experiential course. Course work and tex tbooks from previous co urses w ill provide the of 

the material necessa ry to successf ully complete the course. 

Suggested Readings 
1. Teal, T. (1996). The human side of management. Harvard Business Review, 74(6), 35. 
2. Badaracco Jr, J. L. (2016). Managing in the gray : Five timeless questions for resolving your 

toughest problems at work. Harvard Business Review Press . 
3. Badaracco Jr, J. L. (2020). Step back : Bringing the art of reflection into your busy 

life. Harvard Business Review Press . 
4. Near. J . P., & Miceli1 M. P. (2016). After the wrongdo ing: What managers should know about 

wh istleblowing. Business Horizons, 59(1 ), 105-114. 

Learning and Assessments 

Assessment summ ary 

Evaluation in the course will be based on a combination of group and individual work. As in all large 
courses In the Beedie School of Business, grad ing norms will be observed. In other words, students 
with the top marks relative to the class average will receive the top grades. 

-
Reflective Learning Portfolio 25% 

Individ ual -
Peer Feedback 25% -
Experiential Collaboration Project 35% 

• Project Plan & Team Agreement 15% 
Tea m • Final Presentation 20% 

Final Team Feedback Interview 15% 

Total 100% 



GRA DUATE AN D 
POSTD OCTORAL STUDIES 

New Graduate Course Proposal 

Course Subject (cg. PSYC) 8 LJ S I Nurnhe1· (eg. 810) 588 
Course title (max. 100 chnrncteu) 

Strategic Consult ing and Advising 
Short title (for enrollmen\/h:nnscrlpt - mnx. 30 characters) st rat. CO n s u It in g 

I Units (eg. 4) 3 

& Advising 
Couuc descrJpllon for SFU Calcndnr (course descriptions should be brlcf 11nd should never begin wllh phruses such ns "'Jl1is course will..'.' or '"I11c 
purpose oft hls course Is .. :· Tfthe grading basis ls sntlsfacto1·y/uns11llsfnctory Include this ln lhc descdtltion) 

Uses case studies to reinforce techniques for problem Identification, data collection, strategic analysis, 
alignlng objectives, establishing key requirements, determining scope, presenting recommendations 
and developing time and material estimation for initiatives. Provides the tools and techniques that are 
Important In relationship management and serving In the role as a trusted advisor for an organization. 

Rntionolc for lntroductlon of this course 

See attached Masters in Management Proposal. 

Term of In llinl otferlni: (cg. Fnll 2019) Course delivery (cg. 3 lm/wcck for 13 wee.ks) 
Fall 2021 35 hours of blended instruction 

Frequency of ofTel'ings/yeal' , 
twice a year 

Ilsllmnled enrollment per offering 
40 

Equlvnlent courses (courses thllt replicates the content of this course to such nn extent lhat studenlli should not receive credit for both courses) 

PrerequisJte and/or Corequislte 

Criminal record check required? 0 Ycs lf yes ls selected, ndd this ns prerequisite At.klltional course fees1 0Yes 0 No 

Campus whel'e course wJII be taught [Z]num11by [Z] surrey [Z]voncouvcr 0 Greal Northern Way 0 o ffcompus 

Course Compo"ents ' ' [Z] Lecture D seminor 0 Lab Orndepc nde.nt D ca pstone D 

Grading !Iasis [Z]Lellcr geodes D Satlsfaclory/ Unsatisfactory D In Pconrcss / Complete 

Repeat for credit? D Yes 0 No 1'ot0l repents allowed! 0 Repent wllhin a term! D Yes [Z] No 

Required course? .@ Yes O No l11nnl exorn required? D Yes [l] No Cnpstone course? D Yes [Z] No 

Combined with n undergrnd course? 0 Yes 0 No lfyes, ldenllfy which undc,·grnduotc course and the ndditional course requirements for 
grnduatc &tudcnls: 

• Sec Important clcfinllions on the curclcnlum website. 
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-- RESOURCES 
If11dditlonal resoLu·ces ore l'cquil'ed lo offel' this course, provide lnfonnntion on the source(s) oftlmse additional resources. 

Faculty membcr{s) who wlll normally teach this course 

Blaize Reich 
Addltlonnl faculty members, space, and/or speclnllzed equipment 1·equfred in order to offer· this colll'sc 

-- CONTACT PERSON 
Academic Unll / Program Name (lyplcaUy, Graduate Program Choir) 

Beedie Graduate Programs Stephanie Reimer 

-- ACAD EMIC UNIT APPROVAL 
A course outline must be Included. 

Non-dcpartmentallzed facullles need not sign 

Grnduntc PJ'Ogram Committee Sigualure 

Deportment Chnlr Signature 

... FACULTY APPROVAL 

Email 

stephanie_reimer@sfu.ca 

Dntc 

Dnte 

The course form and outllne must be sent by FGSC to the chairs of each FGSC (fgsc-llst@sfu.ca) to check for an overlap In content 

Overlap check done? [ZJ YES 

This approval Indicates that 1111 the necessary course content and overlap concerns have been resolved, The Paculty/Academlc Unit 
commits to providing the neccssul'y resources. 

Faculty GrndulltC Studies Comm illec Signature Dale 

Andrew Gemino January 8, 2020 

A library review will be conducted. If addltlonal funds are necessary, DGS wlll contact the academic unit prlo r to SGSC . 

... SENATE GRADUATE STUDIES COMM ITTEE APPROVAL 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Check:-------
Course Attribute: ______ _ 
Course Attribute Value: ____ _ 
Instruction Mode:------
Attendance Type: ______ _ 

Dale 

MAR 1 '1 2020 

If different from regular units: 
Academic Progress Units:------
Financial Aid Progress Units: _____ _ 
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BEEDl:E Masters in Management 
SCHOOL OF BUSINESS 

BUS 588: Strategic Consulting and Advising 

Course Description 

Uses case studies to reinforce techniques for problem identification, data collection, strategic 
analysis, aligning objectives, estab lishing key requirements, determining scope, presenting 
recomme ndatfons and developing time and material estimation for initiatives. Provides !li e tools and 
techniques that are important in relations hip management and serving in the role as a trusted 
advisor for an organization. 

Objectives 

By the end of this cou rse, students w ill: 

• Utilize frameworks to analyze cha llenges to an orga niza tion from a strateg ic perspectiv e. 
• Co llect data that contributes to establishing sco pe and key requireme nts . 
• Prese nt a compelling set of aligned reco mmendations relating to an initiative . 
• Develop a propo sal, including reso urce requir ement s (time, budge t) for an initiative. 
• Crea te a commu nicat ion plan to support relationship management. 

Subjects/Topics 

Module 1: Problem Identification 
Uses the case study approach to search beyond symptoms to find the root cause for strategic 
problems that an organization is facing. 

Module 2 and 3: Using Frameworks for Strategic Analysis 
Working through a history of strategic frameworks, students will develop an understanding of the 
latest approac hes to strategy and strategic thinking . Uses a variety of strategic frameworks to 
explore an organizational issue . 

Module 4 and 5: Managing Relationships : Conversations and Interviews 
Use techniques to prepare for data collection and more successfu lly conduct conversatio ns and 
personal interviews by applying these techniques to an analysis. Create a communication plan to 
support relationship management. 

Module 6 and 7: Aligning Operations with Strategy 
Learn the essentials of social alignment in strategically aligned organizatio ns. Identify gaps betwee n 
strategic objectives and operations and seel< ways to adapt operations to narrow the gaps . 
Understand the negotiat ing process and some negotiating tactics for change managemen t. 

Module 8 and 9: Estimation and Initiatives 
Use a proposal template to outline the purpose of a change initiative, highlight key requirements and 
estimate schedule, time and material costs for the initiative. Identify different pricing strategies and 
their strengths and weaknesses. 

Module 10: Presenting Recommendations 
Create a compelling visual presentation that outlines the purpose of an initiative, its key 
requirements with a proposed schedule and cost analysis. 
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Book and Mater ials 

The course wi ll use case studies from a variety of orga nizations to provide oppor tunities for students 
to hone their ski lls in problem identif ication , strategic ana lys is and project estimation . In addition to 
case studies (that wi ll change regularly) a select ion of articles w ill be provided for a wider view of 
consu lting and relationsh ip managem ent. Examp le art ic les are prov ided below . 

Articles 

1. Turner, A. N. (1982). Consu lting is more than giving advice . Harvard bus iness review , 60(5), 
120-129 . 

2. Bradley, C., Dawson, A., & Montard, A. (2013) . Mastering the building blocks of 
stra tegy . McKinsey Quarterly, 4, 36-47 . 

3. Sturdy, A. (2011 ). Consultancy's consequences? A cr it ical assessment of management 
consu ltancy 's Impact on management. British journal of management, 22(3) , 517-530. 

4. Christe nsen, C. M., Wang , D., & Van Bever, D. (2013). Consu lting on the Cusp of 
Disruption . Harvard business review , 91(10) , 106-114. 

5. Sturdy, A., Clark, T., Fincham, R., & Handley, K. (2009) . Between innovation and leg itimat ion­
boundaries and l<nowledge flow in management consu ltancy . Organization, 16(5), 627-653 . 

6. Gerbert , P., Justus, J., & Hecker, M. (2017). Competing in the Age of Art ificial Intelligence . The 
Boston Consulting Group. Boston, 1-7. 

Addi tiona l selec ted readings may be prov ided on Ca nv as or through externa l links. 

Cases Studies: 

We lls, John R., Winkler , Caro le A ., & We instock , Benjamin (20 18) . Faceboo k Fake News in the 

Post -Tr uth Wo rld . Harvard Bus iness Rev iew. 720373 -PDF-E NG 

Co ntrac tor, Farok . (20 17) . Molto De liz ioso : Prici ng and Profits Following Brex it Deva luatio n . 

Harvard Busi ness Review . W 17205 -PDF -E NG 

Lane, Brian, Klassen, Brooke & Bruni-Boss io, Vince . (2017) Mountai n Musica l Theat re 
Compa ny: Mak ing a Statement. Harvard Business Review . W17315 -PDF -E NG 

Ding, Yua n, Zhang, Hua , Jiang, Ellen & X ie, Ch un. (2017) SAPMER: Strateg ic Growt h and Its 
Financia l Imp licatio ns . Harva rd Busi ness Rev iew. W17192 -PDF-ENG 

Learning and Asse !..sments 

Assessment s~mmary 
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Evaluation in the course will be based on a combination of group and individual work. As in all large 
courses in the Beedie School of Business, grading norms will be observed. In other words , students 
with the top marks relative to the class average will receive the top grades. 

Case Ana lysis #1 : Probl em Statement Ass ignment: 20% 
Busine ss Model Canvas 

Individual Case Ana lysis #2: Strateg ic Ana lysis 20% - - -
Case Ana lysis #3 : Estimation 20% -
Interview Assignment: Peer Assess ment 10% 

Group 
Ass ignm ent 4: Visua l Group Presentation 30% 

Total 100% 
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New Gradua te Course Proposal 

CourscSubJcct {en. PSYC) BUS I Number (cg. 810) 589 Units (eg. 4) 3 
Course lltle (max. 100 chnrnctcrs) 

Business Solutions Design 
Short tltle (forenrollrnent/trnnscrlpt • m~l(. 30 chnroctcrs) Business Solutions Design 
Course description for SPU Celcndnr (course descriptions should be brief and should never begin wllh phrases such ns "11tis ~oursc wJII .. :' or "'llie 
purpose of this course Is .. '.' Jf the grueling busls is sntlsfactory/unsatlsfactory include lhls In the description) 

The support of business solutlons through Cllent Server Architecture (CSA), Service Oriented Architecture (SOA) 
and cloud computing Is Introduced. These architectures are contrasted with a management'perspectlve In different 
Industries and technical environments. Business perspectives on system development methodologies Including 
lradlllonal, agile and hybrid methods are discussed. Transforming organizations by aligning technical Infrastructure 
with strategic directives Is considered In the overall context of service design. 

Rationale for Introduction of this course 

See attached Masters in Management Pr o posal 

Term of tnillnl o!fcrJng (eg, Pall 2019) Course delivery (cg. 3 hrs/week for 13 weeks) 
Fall 2021 35 hours of blended instruction 

FJequency or offerings/year t . 
w1ce a year 

Estimated cnroUment per offering 
40 

Equivalent courses (courses lhnt replicates the contecll of this course to ~uch an extent Lhnl students should not receive credit for both courses) 

Pl'crcquislte and/or Corequlsltc 

Crimi nnl record check required? D Yes If yes Is selected, ndd this os prcrcqulsllc Addltlonnl course fees? 0Ycs 0No 

Campus where course wJII be lnught [Z]Burnul>y [Z] SurJey 0vnncouvcr Ooreat Northern Way 0 orrcnmp us 

Course Components• [Z] Lecture: Oscmlnnr 0Ln b Drndepcndent D ca pstone n 
Grading Basis [Z]Lettcr gmde-~ D Satisfactory/ Uns1tllsfactory D1 n Progress I Com pie to 

Repeat for credit? 0 Yes [lJ No Totnl repeats allowed? 0 Repent within n terrn? D Ye.! IZJ No 

Required course? ~ Yes O No Flnul cxom required? D Yes IZJ No Capstone courser 0 Ycs [Zh" o 

Combined with a undergrad course? Oves @No If ye$, Identify whlch undergroduntc courac nnd the nddltlonnl course requirements for 
grnduatei tuclcnts: 

• See Important definitions on the curriculum website. 
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... RESOURCES 
If additional resources are required to offer this course, provJde information on the source(s) of those additional resources. 

Fncully member(s) who will normally teach this cournc 

Andrew Gemino 
Additional foculty members, sprtce, nnd/or specJGllzcd equipment requlrcd In order Lo offer 1his cou1·ac 

... CONTACT PERSON 
Acndcmic Unit/ Pxogram Nome (typlc01ly, Grnduale Progrnm Chair) 

Beedie Graduate Programs Stephanie Reimer 

... ACADEMIC UNIT APPROVAL 
A course ou tline must be Included. 

Non-departmentalized faculties need nol sign 

Graduate Progrnm Comrnillce Signature 

Dcpnrlmcnl Choir Signature 

... FACULTY APPROVAL 

Emnll 

stephanie_ reimer@sfu.ca 

Onie 

Dnlc 

The course form nnd oulllnc must be sent by PGSC to the choirs of ench PGSC (fgsc-11st@sfu.cn) to check for an overlap In content 

Overlap check done ? [Z] YES 

This approval Indicates that all the necessary course content and ovel'lap concerns hove been resolved. The Faculty/Academic Unit 
commits to providing the necessary resources. 

Pacully Grndunlc Studies Commillcc Signnlurc Dole 

Andrew Gemino January 8, 2020 
A library review will be conducted. If additional fonds arc necessary, DGS will contact the ncadcmlc unit prior to SGSC . 

... SENATE GRADUATE STUDIES COMM ITTEE APPROVAL 

Dale MAR 1 6 2020 Senate Grnduote Studies Commlltec 

Jeff Derksen 

ADMINISTRATIVE SECTION (for DGS office only) 
Llprary Check: ______ _ 
Course Attrlbtlte: ______ _ If different from regular units: 
Course Attribute Value: ____ _ Academic Progress Units: _____ _ 
Instruction Mode: _____ _ Financial Aid Pro~ress Units: _____ _ 
Attendance Type:-------
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BUS 589: Business Solutions Design 

Course Description 

The support of business solutions through Client Server Arch itecture (CSA), Service Oriented 
Architecture (SOA) and cloud comput ing is introduced. These architectures are contrasted with a 
management perspect ive in different industries and technical environments . Business perspectives 
on system development methodolog ies including traditional, ag ile and hybrid methods are 
discussed. Transforming organizations by aligning technical infrastructure with strategic directives is 
considered in the overa ll context of serv ice design. 

Objectives 

By the end of thi s course , studen ts will : 

• Ana lyze technical infrastructure needs for an organi zation and out line implicat ions on 
business proc esses res ult ing frorn thi s cho ice . 

• Use techniques from the ag ile approac h to achieve a project's objectives . 
• Analyze and recommend an infra structure for an organizatio n and provid e anafys is on 

the long-term imp lication fo r sca le and adaptab ility . 
• Use a serv ice des ign app roac h, in a team enviro nment 1 to desig n the technical support 

for a se rvice process. 

Subjects/Topics 

Module 1 and 2: Solution Architectur es for Business 
Introduce client-server architecture, service-o riented architecture and cloud computing. Discuss 
costs and benefits of each architectural approach. Discuss the major technica l building blocks for 
each from a management perspective . Demonstrate use of architectures across different industries 
and organizations. 

Module 3 and 4: System Development Approaches and Methods 
Introduce system developmen t approaches and the methods and techniques associated with these 
approaches. Focus will be placed on agile/hybrid methods and how organ izatio ns and consu lting 
firms utilize these approac hes to support business solution design. 

Module 5 and 6: Service Design and DevOps 
Build on the prior design think ing knowledge and introduce service design approach to business 
solution deve lopment. Utilize a service des ign approach to develop recommendations for a simple 
business process. Suggest technical architecture that would best support the recommendations. 
Introduce the DevOps approach to operational deve lopment. 

Module 7 and 8: Applied Business Solution Design 
Utilize knowledge of solution architectures and systems development approaches to develop a 
business solution proposa l using a service design approach. Work through alternatives, in a team 
environment, for supporting a comp lex business process and provide reco mmendations for final 
design, including long-ter m implications for scale and adaptability. 
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Modu le 9 and 10: Solution Assessment and Presentation 
Provide a peer assessment of 2 other team's proposed business solution . Provide at least three 
areas for further researc h or Improve ment. Use the peer feed back to deve lop a presentat ion for a 
client, suppo rted by a proposal, fo r the business solution design that your team has deve loped . 

Book and Materials 

Required Textbooks 

1. Erl, T. (2016) . SOA Princip les of Service Des ign (paperback). Prentice Hall Press. 

2. Mcswee ney, Alan. (2019) . Introduction to Solution Architecture . 

Supporting Articles and Books 

1. Schwabe r, K. (2004) . Ag ile project managemen t with Scrum. Microsof t press . 

2. West, D., Grant, T., Gerush, M., & D'Silva , D. (2010). Agile deve lopment: Mainstream adop tion 
has changed agility . Forrester Research, 2( 1 ), 41 . 

3. Zomerdijk, L. G., & Voss, C. A (2010). Service design for expe rience-centr ic services . Journa l of 
Service Research , 13(1 ), 67-82. 

Learning and Assessments 

Assessment summary 

Eva luation in the course w ill be based on a combinat ion of group and individual work . As in all large 
courses in the Beedle School of Business, grading norms will be observed . In other words, students 
with the top marks relative to the class average wi ll receive the top grades . 

Individual 

Group 

tu re Assig nme nt #1 : Architec 
Outline a working bu siness so lution arch itec ture --
Method 
Recom 

o logy Assignme nt #2: 
mend a meth od based on the indus try situat ion 

- -
Pee r As sess ment: Prov ide feedb ack on 2 other team's 
proposa Is 

Gro up P 

G ro up P 

Total 

--
Ian : Deve lop a Plan using the Agi le Method 

rese ntat ion: Servi ce Des ign Proposa l 
-

25% 

15% 

10% 

--
20% 

30% 
-

100% 
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New Graduate Course Proposal 

Course Subject (eg. PSYC) 8 LJ S I Number (eg. 810) 590 
Course tlllc (mruc. 100 chnl'ac1c1·s) 

Innovation and Change Management 

Units (cg. 4) 3 

Short llllc(forcnrollment/lranscrlpl- mo.x. 30 chmctcrs) Innovation & Change Management 
Course descrlpllon for SPU Cnlcndar (course descriptions should be brlc( and ahould never begin with phrnscs such as "This course wm .. :· or '"I11c 
purpose of tltls course is .. :• If the grading bnsis is satlsfactory/unsatisfnclory Include thls Jn the descrlpllon) 

As dlgilal technologies advance, an organization's ablllly to Innovate will be key to delivering value 1t,rough technological change. f<ey 
skllls supporting tills Innovation Include Identifying opportunities , assessing their net Impact and, tr polenllal Is ldentllled, initialing and 
managing positive organlzallonal change. A focus wlll be placed on developing creallvlly skllls, supported wllh feedback and critical 
assessmen t skills, In a team environment. Models for managing change within organizations will be examined to Identify Important factors 
Impacting change within organlzallons. These skllls should develop your ability to positively conlrlbule to organizational change. 

Rationale for introduction of this course 

See attached Masters in Management Proposal 

Tutm of b11tlal offering (eg. Pall 20 l9) Couuc delivery (eg. 3 hrs/week for 13 weeks) 
Fall 2021 35 hours of blended delivery 

Frequency of offerings/year T , 
w1ce a year 

Estimated enrollment per offering 
40 

Equivalent courses (ooursCll tlint replicnte~ the content or this course to auch an extent lhal students should nol receive credit for both courses) 

P1·crequlslte and/or Corequisilc 

Crlmlnnl record checkrequlrcd70Y cs ifycs ls selected, ndd this as prercqulsllc Addltlonnl course fees? 0Yes IZJNo 

Campus whe1·e course will be lnughl IZJ1.111rnoby 0 surrey @vnncouver 0 GrcatNorthcrn Wny 0 orr carnpus 

Course Components• @Lecture Osemlnar 0Lab 01ndepcnden t O c11ps1onc D 

Grading Dosls [lJ Letter grades D Sallsfactory/ Unsatisfactory Din Progcc5S / Complete 

Repeat for crcd lt 7 0 Yes 12] No Toto I repents allowed? 0 Repeal wJlhln a t·erm? D Yes [Z] No 

Required course? llJ Yes D No Finni exam .reqt1lred? D Ye.1 [Z] No Cnpslonc course? D Ye& [Z]No 

Combined with n undergrad course? 0Ycs 0No If yes, identify which unde,gtaduote course 11nd the l\ddlllonal course rcqulremc.nts fo.r 
sraduole students: 

"SeeJmporlent definitions on the curriculum website. 

Pnne l 0(2 Rev:lscd December 2017 



... RESOURCES 
Jfnddlllonal resources are required to offer this course, provide information on the source(s) of those addilio11al resources. 

FRculty memher(s) who will normnlly tench this course 

Terri Griffith, Andrew Harries 
Addllionnl fuculty rncmbers, space, and/or speclnlli.cd equipment required in order to offer thls com·Bc 

-- CONTACT PERSON 
Academic Unit / PJ"Ogram Nnme (typlcnlly, Graduate Program Chair) l3mnil 

Beedie Graduate Programs Stephanie Reimer stephanie_ reimer@sfu.ca 

-- ACADEMIC UNIT APPROVAL 
A course out line rnust be Included. 

Non-departmentalized faculties need not sign 

Graduate Pcogrnm Commillcc 

Department Choir 

... FACULTY APPROVAL 

Signature Dntc 

Signature Dn.tc 

The course form and outline must be sent by FGSC to the chairs of each FGSC (fgsc-llst@sfu.ca) to check for an overlap In content 

Overlap check done? [Z] YES 

This npprovnl Indicates that all the necessary course content and overlap concerns have been resolved. The Faculty/Academic Unit 
commits to providing the necessary resources. 

l1nculty Groduntc Studies Committee Signature Dnte 

Andrew Gemino January 8, 2020 

A librnry review wlll be conducted. 1f ndditlonal funds are necessary, DGS will coJ1t11ct the acudemlc unit pri or lo SGSC. 

-- SENATE GRADUATE STUDIES COM 
Dnte 

MAR 16 2020 
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Attendance Type: ______ _ 
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BUS 590: Innovation and Change Management 

"There is immense power when a group of people with similar interests gets together lo 
wort< toward the same goals." 

fdowu Koyenikan, Weaflh for Alf: Living a Ufa of Success al the Edgo of Your AbJf~ty-

Course Description 

As digital techno logies advance, an organization's abi lity to innovate w ill be key to delivering value 
through technologica l change . Key skil ls supporting this innovation include identifying opportunities, 
asses sing their net Impact and, if potential is identified, initiating and managing positive 
orga nizational change . A focus will be placed on developing creativity skills, supported with 
feedback and critica l assessment skills, in a team environment. Models for managing change within 
organizations will be examined to identify important factors impacting change within organiza tions. 
These skills shou ld develop your ability to positively contribute to organizational change 

Objectives 

By the end of this cou rse, students w ill: 

• Use a var iety of creative think ing techniques to ident ify oppo rtunities 
• Work in a team environmen t to deve lop an assessment rubr ic to eva luate the net impact 

of a proposed change 
• Estimate the impact of an opport unity using multiple scena rios 
• Use a change management fra mework to determine success fac tors and risks fo r a 

cha nge initiative 
• Create a change management plan to support a change initiat ive 

SublE:cts/Topics 

Module 1 and 2: Creativity in Organizations 
Introduce Amab ile's model for creativity in organizations. Demonstrate creative problem-so lving 
techniques and use to generate ideas in individua l and team environment. Discuss barriers to 
creativ ity in organizations and how these bar riers can be addressed through managem ent 

Module 3 and 4: Evaluating Creative Ideas 
Introduce system 1 and 2 thinking and the cognitive biases inherent in human decision mak ing. 
Discuss qualltive and quantitative evaluation rubrics and create a rubric to assess the net impact of 
an opportun ity. Evaluate opportunities on an individua l basis and within a team environment to 
demonstra te the importance of diversity In evaluation . Utilize multiple scenarios to add sensitivity to 
evaluation. 

Module 5 
Teams will present their opportun ities and receive feedback from multiple teams. The team will have 
the opportunity to pivot their ideas on the basis of feedback 

Module 6 and 7: The Challenges of Change Management 
Introduce the historic difficul ties of making change In organ izations. Introduce the history of change 
management models and reasons for the adaptations. Use Case studies to reinforce the importa nt 
factors in successful organizationa l cl'lange. 
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Module 8 and 9: Change Management Planning 
Introduce change management planning. Identify the importance of providing individual reasons for 
participating in change. Use knowledge of change management framewor ks to develop a change 
management plan for the opportunity that the team has recognized. 

Module 10: Change Management Plan Presentation 
Each team present their change management plan and provides feedback and advice on 2 other 
plans. Team should incorporate the peer feedbac k provided in Module 5 and demonstrate how they 
pivoted based on feedback. 

Learning and Asse ssments 

Ass eSJ!!' ent summary 

Evaluation in the course w ill be based on a combination of individual and team-based assignments. 
There are no exams. The table below shows the breakdown of assignments and marks allocated. 
You will note there are actfvltles and Assignments. Assignments are marked. Activities should be 
posted to the discussion board and students are expec ted to provide comments on others work in 
the discussion. These comrnents will form a part of your participation grade. The assignment will 
generally take more time and you should note this In planning your time allocation for the course. 
Please also make sure to fo llow the format of the assig nments with regard to how many students are 
to work together on any given assignment. 

Ind ividual 

Grou p 

Peer Review 

Ass ignm ent #1: Ind ividua l Creativity Ass ignm ent 

Ass ignment #2: Case Study Analysis 
Change Management -------------

20% 

15% 

Pee r Assess ment: 
Feedback on 2 other tea m's creative ideas 

15
% ;..;....;._.c..c.:...:~------lf'-----

Tea m Prese ntation : Evaluating Creative Ideas 25% 
-- -- ------ ll----- 1 

Tea m Prese ntat ion : Organiza tional Change 25% 
Manaaement 

Tot a l 100 % 

For peer reviewed assignments, you wil l be asked to provide reviews for two other students in the 
course. These should be placed in the assignment discussion. You w ill not be able to comment on 
another student's ass ignment unless you have already submitted your assig nment. 

The instructor will assess the peer reviews. Each student/group should receive 2 student reviews, so 
please cl1oose to review students who do not already have 2 assessments. I suggest you seek to 
review different people during the modules to get a better feeling for the class and their contribution. 
You should provide your comments on the student assignment. Your peer assessme nts will 
themselves be assesse d by the instructor as part of the overall participation mark. 

2 
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Book and Materials 

Resources 

1. Amabile, T. M., Conti, R., Coon, H., Lazenby, J., & Herron, M. (1996) . Assessing the work 
environment for creativity. Academy of management journal, 39( 5), 1154-1184 . 

2. Gregoire, C . 18 Things highly creative people do differently. The Huffington Post. 
bllpsJlwww..hufflogianpo_s_Lca/201AL03L04Lcreativlty-babits....n.. !!1859.769.. 

3. Kahneman, D. (2011). Thinking, fast and slow. Macmillan. 

4. Beer, M., & Nohria, N. (2000). Cracl<ing the code of change. Harvard Business Review, 
78(3), 133-41, 216. 

5. Kotter J. P. (1995) . Leading Change: Why Transformation Efforts Fail. Harvard Business 
Review. 73(2). 59-67 . 

Supporting Articles and Books 

1. Amabile, T., & Kramer, S. (2011 ). The progress principle: Using small wins to ignite joy, 
engagement, and creativity at work. Harvard Business Press. 

2. Cameron, E., & Green, M. (2015). Making sense of change management: A complete guide 
to the models, tools and techniques of organizational change. (Links to an external site.) 
Kogan Page Publishers. 

3. Kotter, J. P. (2012). Leading change. Harvard business press. 

4. Scharmer, C. 0 . (2009). Theory U: Learning from the future as it emerges. Berrett-Koehler 
Publishers 

5. Optional: Pink, D. H. (2013). To sell is human: The surprising truth about moving others 
(Links to an external site.). Penguin. 

6. Kaufman, S. B., & Gregoire, C. (2016). Wired to create: Unraveling the mysteries of the 
creative mind. Penguin. 

Case Studies 

Nidumolu, Ramakrishna, Seshadri, D.V.R. & Jalan, Ratan. (2019). Stork Home Fernandez Hospital: 
Going to Market with a Purpose-Driven Disruptive Innovation. Harvard Business Review. 

Birkinshaw, Julian, Ke, Dickie Liang-Hong & De Diego, Enrique. {2019). Innovation and Agility at 
Tencent's WeChat. Harvard Business Review. 
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Acade!!'lic Honesty 

Plagiarism is the unacknow ledged use of other people's ideas or work . Plagiarism is often 
unintentional and can be avoide d through careful work habits and famil iarity with academic 
conventions. But whe ther intentional or unintentional, plagia rism is recognized as a serious 
academic offence. The university's strong stance against plagiarism reflects our shared commitm ent 
to intellectual honesty , and the original co ntributions of each student and faculty member validate 
and sustain the university as a vita l centre of knowledge and research . It is your responsibility , as a 
student and a member of the academic community, to ensure that you have cor rectly ack nowledged 
and cited all the resources you have used in writing your work . 

The following examp les are represe ntative but not exhaust ive of activities const ituting academ ic 
dishonesty : 

• Plagiarism (presenting the work of another person as your own) 

• Submitting the same work more than once without prlor approval 

• Trans lating a work from one language to another without comp lete and proper citation. 

• Cheating 

• Impersonation (having someone else write your exam) 

• Submitting false records or informat ion (forged medical notes) 

• Stealing or destroying the work of another student 

• Unauthorized or Inappropriate use of computers, calculators and othe r forms of technology in 
course wo rk, assignme nts or examinat ions. 

You are expected to post comments, and write repor ts and exams in your own words. Wheneve r you 
take an idea or passage from another author, you must acl<nowledge It by appropriately citing the 
source. If you are struggling to comp lete an assig nment please see your instructor or the program 
office for additional assis tance. 

For more information you w ill find the SFU policy on Academic Honesty at: 
http://www .sfu.ca/po licies/gazette/s tudent. html 

•I 
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New Graduate Course Proposal 

Course Subject (cs. PSYC) 8 LJ S I Numbc1· (ell. 810) 591 
Course title (mnx . . I 00 d1aracters) 

Strategic Applied Project 
Shorl lltlc (for cnrollmc11t/lrn11scl'ipt - 1rnnr. 30 characters) Stra teg i C App Ii ed 

Unils (eg. 1) 6 

Project 
Course descriJ,llon for SPU Calendar (course descriptions should be Lide( and should nevc1· begin with ph rnscs such as "1his course will..." or "1hc 
purp ose of this course is ... " If the nrndl11n bnsis is b'atisfactory/unsritisfactory include this In the description) 

Undertake a team-based strategic business analysis and develop a document with supporti ng appendic es. The 
student teams will be supported by the instructor and an industry partne r. The instructor will negotiate the 
purpose, con tent and del iverables of each project with 1110 stude nts and the sponsori ng organ izatio n. Commo n 
topics include a process innovat ion proposal, in-depth analysis of a business solution, or a detailed projec t plan. 

Rnlionnlc for introducllon of this coui·sc 

See attached Masters in Management Proposa l 

Term of initial offering (cg. Pnll 2019) Course delive1·y (eg. 3 hrs/week for 13 weeks) 
Fall 2021 35 hours of Blended Instruction 

Prcqucncyofoffcrings/y car Twice per year Eslimalcd cnrollmcnl per offering 
40 

Equivalent courses (coursC.!l thot replicates lhe contenl of this course lo such nu cxlcnl lhal stu<lcnls should 110 1 receive credit for both courses) 

Prerequisite and/or Corcqulshc 
n/a 

Criminal rccorrl check rcquired?0 Yes if yes is selected, add this ns prerequisite Additional course foes? Ovcs 0No 

Campus where course will Lie taught 0uurnnb y [Z] Surrey [Z] vancouvcr 0 Grcat Northern Way 0 o tr cnmpus 

Course Components • 0L eclure O seminar 0Lab 0J ndepcndcnl D c avstonc D 

Grading Ba.sis [ZJ Let tcr grades 0 Snlisfoctory/ Unsl\lisfoctory 0 111 Pronress / Complete 

Repent for credit? D Yes 0 No Tolnl repeals allowed? 0 Repent within n term? 0 Yes [Z] No 

Required course? ~ Yes 0 No Pinal cxom required? D Yes [ZJ No Copstonc course? IZJ Yes 0N o 

Combined with.a u11dcrgrnd course? Ovcs 0No Jf yes, identify which undergraduate course oitcl the adclitiorrnl course requl rements for 
graduate studcuts: 

• Sec important definitions 011 Ilic curriculum website. 
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RESOURCES 
If additional resources are required to offer this course, provide information on the sourcc(s) of those ndditlonal resources. 

Paculty mcrnbcr(s) who will normally teach this course 

Andrew Gemino , Blaize Reich 
Addltlonnl faculty members, space, and/or spcdoli1.ed equipment required in order to offer this course 

CONTACT PERSON 
Acndemic Unit/ Progra1i1 Nome (Lyplcally, Grndualc Procnun Chair) 

Beedie Graduate Programs Stephanie Reimer 

ACADEMIC UNIT APPROVAL 
A course out line must be Included. 

Non -departmentalized fncultles need not sign 

Grnclualc Program CommJuce Signature 

Dcpurlmcllt Chair Slgnnturc 

FACULTY APPROVAL 

.llmnll 

stephanie_ reimer@sfu.ca 

Date 

Dale 

'The course form and outline must be sent by PGSC lo the chairs of each PGSC (fgsc-list@sfu.ca) to check for an overlap in content 

Overlap check done? IZ] YES 

TI1is approval indicates thnt all the necessary course content and ovednp concerns have bec.n resolved. The Faculty/Academic Unit 
commits to provJding the necessary resomccs. 

Fncully Gmdualc Studies Committee Slgnoturc Dale 

Andrew Gemino January 8, 2020 
A library review wiU be conducted. Jf additional funds are necessary, DGS wJll contact the academic unit prior lo SGSC. 

SENATE GRADUATE STUDIES COMMITTEE APPROVAL 
Senate Graduate Studlcs Committee 

Jeff Derksen 

ADMINISTRATIVE SECTION (for DGS office only) 
Library Check; ______ _ 
Course Attrlpute:--6._C""""'-A.L;§).__ __ 
Course Attribute Value: Pc:~t-:e*: 
Instruction Mode: _____ _ 

Attendance Type:_===-===-

Dnlc 

MAR 1 6 2020 

If different from regular units: 
Academic Progress Units: _____ _ 
Financial Aid Progress Units: _____ _ 
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BEED IE Masters in Management 
SCHOOL OF BUSINESS 

BUS 591- Strategic Applied Project 

Course Description 

Students will undertake a team-based stra tegic business analysis and develop a document with 
supporting appe ndices. The student teams will be supported by the instructor and an industry 
partner. The instructor will negotiate the purpose, content and deliverables of each project with the 
students and the sponsoring organization. Common topics include process innovation proposal , in­
depth analysis of a business solution, or a detailed project plan. 

Objectives 

Th e applied project provides students with an opportu nity to compreh ensively integrate the 
vario us subjects studies during the MiM program. Collaborative learning is facilitated through a 
final presentation to the industry partner organization. Success in this course is pred icated on: 

• Consolida ting knowledge gained over the two-yea r MSc td develop well-reaso ned 
so lutions to prob lems currently faced by industry partner. 

• Delive ring a clear, compelling and well-rehea rsed prese ntation 
• Delivering a detailed , well-wr itten report 
• Working effec tively with your team 
• Demonstrating profess ionalism in all aspects of your relationsh ip with the organ ization 

and its manag ement 
• Evalua ting the performanc e of your peers in a fair and objective fashion 
• At the end of the course, preparing a concise self- reflec tion summ ariz ing your key 

learn ing outcomes 

Course Expectations - - -
During the semester, students can expect at least 10 hours of out-of-class work weekly for the 
course. These out-of-class activities may include participating in on-line discussions with your team 
or industry contacts, preparing readings from research or cases, writing, coding interviews and other 
activities. 

Assessments 

Each assignment is assessed on a satisfactory/ unsatisfactory basis and will be approved only after it 
meets a minimum quality threshold by the course instructor. Students will be expected to revise their 
work until that threshold is met. The quality thresho ld is a function of content including analytical 
processes and conclusions and University standards for oral and written communication. The 
relative weights for each assignment are provided in the table below. As all ass ignment are marked 
on a S/U basis, the weights only suggest the proportion of time that should be spent on each 
requirement. 



BE EDIE Masters in Management 
SCHOOL OF BUSINESS 

Self report 20% 

Individual Peer Review 20% 

Part icipat ion 10% 

Project Proposal (writt en document) 25% ---Group Team Presentation 25% ,__ ~ 

Total 100% 

Self-Report - Final report 

A final self-report will be collected for each team membe r. This reflective self -report should consider 
the expe riences and knowledge gained in completing the project proposal plan. Studentts are asked 
to demonstrate how they have improved their abili ty to team and participate in projeet-based work . 
Studen ts are asked to Integrate readings and other experiences and Include specific examples 
whenever possible . Students will be evaluated on the breadth and depth of the narrative and the 
quality of the writing provided in the document. 

Group Project Presentation 

Students will work in teams to make a time-restricted, business presentation of this proposal to 
Industry partners . This presentation should integrate theier klarning across the MiM. The 
presentation should be fformatted for a business executive audience. Teams will be assessed on 
their abi lity to effectively visualize and communica te the quality of the project that emerges frokm 
their teamwork . 

Group Project Proposal (written) 

Each team will be required to deliver a report to accompany the presentation. The report should 
include detailed charts, projections, figures and analysis that might be not be appropr iate to Include 
for the presentation but are necessary to develop a comp lete picture off your team's proposed 
solution . Each team should also provide the slide deck used in the presentation with the document. 

Peer Review 

For peer reviewed assig nments, you will be asked to provide reviews for two other students in the 
course . These should be placed in the assignment discussion. You w111 not be able to comment on 
another studen t's assignment unless you have already submi tted your assignment. 

Book and Materials 

There are no required reading for the course. A canvas page will provide you with: 

• Detailed information and schedule deadlines 

• Selected readings and informat ion about resources 

• Submission requirements information 



BE EDIE Masters in Management 
SCHOOL OF BUSINESS 

Academic Honesty 

Plagiarism is the unacknowledged use of other people's ideas or work. Plagiarism is often 
unintentional and can be avoided through carefu l work habits and familiarity with academic 
conventions. But whether intentional or unintentional, plagiarism is recognized as a serious 
academic offence. The university's strong stance against plagiarism reflects our shared commitment 
to intellectual honesty, and the original contributi ons of each student and faculty member validate 
and sustain the university as a vital centre of knowledge and research . It Is your respons ibility, as a 
student and a member of the academic community, to ensure that you have correctly acknowledged 
and cite d all the resources you have used in writing your work . 

The following examples are representative but not exhaustive of activ ities constituting academic 
dishonesty : 

• Plagiarism (presenting the work of another person as your own) 

• Submitting the same work more than once without prior approval 

• Translating a work from one language to another without complete and proper citation. 

• Cheating 

• Impersona tion (having someone else write your exam) 

• Submitting false records or information {forged medical notes) 

• Stea ling or destroying the work of another student 

• Unauthorized or Inappropriate use of compu ters, calculators and other forms of technology in 
course work, assignments or exam inations. 

You are expected to post comments, and write reports and exams in your own words . Wheneve r you 
take an idea or passage from another author, you must acknowledge it by appropriate ly citing the 
source. If you are st ruggling to compl ete an assignment please see your instructor or the program 
office for addit ional assistance. 

For more information you will find the SFU policy on Academic Honesty at· 
http://www.s fu.ca/policies/gazette/student.html 
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GRA DUAT E AN D 
POSTDOCTORAL STU DIES 

New Graduate Course Proposal 

Course Subject (cg. PSYC) 8 LJ S r Number (efl· 810) 59 2 
Cour~e ~Ille (mruc. 100 characters) 

Specia l Topics 
Short lllle (for enroUment/trnnscrlpl- mox. 30 chnrncters) Specia l Topics 

Unlts (cg. 4) 3 

Course description for SPU Calendor (course descrlptlo11s should be brief and should never besln with phrnscs snch os ''TI1ls course wlll . .:' or "The 
purpose oftl1ls course Is .. :· If the grncllng basis Is sntlsfoctory/unsatlsfoctory Include this In the dC1Jcrlptlon) 

Rationale for lntroducllon of this course 

See attached Masters In Mahagement 

'I'crm oflnltlal offering (cg. Pnll 7.019) Course delivery (cg. 3 hrs/week for 13 weeks) 

Fall 2021 35 hours of bJended instruction 
l1requency of offerings/year t . 

w1ce a year 
Esthnated enrollment per olrerlng 

40 
I!qulvolcnt courses (courses lhnl replicates the content of this course to &uclt ~n extenl thot students should not receive credit for both courses) 

Prerequi.sltc nnd/or Corcquislte 

Crlminnl record chcckrcquircd?0 Yes If yes is selected, ndd this ns prerequisite /lddlt.lon3l course fees? 0Yc s (f(No 

Campus where course wlU be tnught [Z]Burnaby [Z] surrey [Z] Vancouver 0 GrcntNorlh cm Way [Z]orr campus 

Course Components .. [Z] Lecture D scmlnnr 0Lub Drnd ependent D cnpstone D 

Grading D11sls [Z]Letter grades Oso tlsfacto,;y/ Unsatlsfnclory D1n Progress/ Complete 

Ucpcat for credit? D Yes [Z] No Total n:pe11ts allowed? 0 Rcpeotwithin n lcrm? D Yes [Z] No 

Rcquli:cd cournc? 0 Yes Cl 't-{o Final ex~m required? D Yes [ZJ No Capstone course? D Yes [l]N o 

Combined with u undcrgrnd course? 0Y ca @JN o Jfycs, identify which undel'graduntc course and the nddltlonal course requirements for 
sr·adualc students: 

.. See lmport1111t clclintUons on the cu~rlculum website. 
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.... RESOURCES 
If additional 1·csources are required to offer thls course, pJOvide information on the source(s) of those additional resources. 

Faculty mcmbcrM who wlll normally teach this course 

Addltlonalfnculty members, space, and/or specialfacd equipment required in order to offer this course 

... CONTACT PERSON 
Academic Unit/ Program Name (typicnlly, Gmduote Pl'ogrnm Chair) 

Beedie Gradu ate Programs Stephanie Reimer 

... ACADEMIC UNIT APPROVAL 
A course outline must be Included. 

Non-departmentalized facullles need not slgn 

Graduate Program Committee Signature 

Deportment Chnl.r Signature 

.... FACULTY APPROVAL 

Email 

stephanie_reimer@sfu.ca 

Date 

Date 

'D1e course form and outllnc rnusl be senl by PGSC lo the chairs of each FGSC (fgsc-list@sfo.ca) lo check for an overlap in content 

Overlap che ck done? [ZJ YES 

This approv11I ind icates that all the necessary course content and overlap concerns have been t'Csolvcd. The Faculty/Academic Unll 
commits to providing the necessary resources. 

Faculty Graduate Studies Committee Slsnoturc Dote 

Andrew Gemino January 8, 2020 
A librnry review will be conducted. If additional funds are necessary, DGS will contact the academic wilt prior to SGSC . 

... SENATE GRADUATE STUDIES COMMI EE APPROVAL 
Senate GracJ\ ate ~~dlA, Committee 

en ue rkse rii 
Slgnnturc Date 

ADMINlSTRATIVE SECTION (for DGS office only) 
Library Check: ______ _ 
Course Attribute: ______ _ If different from regular units: 
Course Attribute Value: ____ _ Acc1detnlc Progress Units: _____ _ 
Instruction Mode: _____ _ Flnanclal Aid Progress Units: _____ _ 

Attendance Type:-------
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SIMON FRASER UNIV E RSITY 
E N GAG IN G THE WOR LD 

APPENDIX C 

Letters of Support 



All Dastmalchian 
Dean 

BEEDIE 
SCHOOL OF BUSINESS 

Beedie School of Business, Simon Fraser U nlverslty 
500 Granville Street 
Vancouver, BC V6C 1W6 

Dear Ali, 

BEEDIE SCHOOL OF BUSINESS 
ADVISORY BOARD 

The Beedle School of Business Advisory Board (BAB) exists to advise the Dean and member s of the Beedie 
School of Business on strategic matters of t he schoo l, w ith th e Maste rs in Manageme nt (MIM) being one of 
th ese matter s. As yo u previously prese11ted th e concept of the MiM program at a Board meeting, it is great to 

see that th e program has come to fruition through this propo sal. 

The fore sight applied In th e creation of a program that foc uses on enhancing t he employab ili ty of recent 
graduates by providing them wit h tran sferrable management skills and relevant experientia l opportun it ies 
needed for emp loyme nt in the future of work Is both comme ndable and admirable. For th ese reasons and 
more, as the Chair of the Beedle School of Business Advisory Board, I am happy to endorse th e School's 
proposed Masters In Management (MIM) program on behalf of all of t he members of t he Beedle Schoo l of 

Business Advisory Board. 

The BAB comprises of members of the business, governm ent, non-profit , associati on and alum ni community , 
locally, national ly, and globally. As a group, we believe th e Beedle School of Business has done a great Job at 
Ident ifyi ng t he gap in skills needed fo r the th e future of work and new labour market ent rants. As members of 
the BAB are also potentia l emp loyers, we are encouraged by th e educati on that SFU Beedle is bringing to the 
commun ity and the opportun ity t o hire students wit h know ledge and skills In management and digita l literacy. 

A great deal of tho ught has gone int o t he creation and developmen t of the Masters in Management program 
and it w ill not only contribute to the skills needed fo r the future of wo rk but also in the advancement of the 
Schools achieve ment of its vision and calling. The Board will conti nue to support the MIM program through its 
purpose of providing a link to those indiv iduals and organizations w ith the resources, knowledge and contr acts 
th e School requires to achieve its object ives and enact its calli ng. 

The members of the Beedie School of Business Advisory Board and I are excited by the potentia l of t he Masters 
in Management graduates and I have no doubt that thi s program will be a great success. The resources the 
Schoo l will gain from this program will allow for t he continu ed developme nt of innovative program off erings 

such as the Masters In Management program. 

SIM ON PRA SER UNl VBRS I TY ENOAO IN O TltE WORLD 

LErMo 
"' EQUIS 

"C(IIOfJIO 



SIMON FRASER 
UNIVERSITY 

February 19, 2020 

RE: SFU Beedie School of Bus ines s - Master 's in M anagement 

Dear Andrew Gemino, 

FACULTY OF COMMUNICATION, ART, 
AND TECHNOLOGY 
SCHOOL OF INTERACTIVE ARTS & 
TECHNOLOGY 

250-13450 102t1o Avenue 
Surrey, BC, Canada V3T 0113 

TEL + 1 604 75~ 1191 
SIAT.SFU.CA 

I' m writing to offer stro ng support for your proposed Masters in Management (MiM) program at Simon Fraser 
University. I appreciate you sharing the proposal and discussing the benefits that it can provide to students at 
SFU. We have further discussed it within our Graduate Program Committee and find the proposed program to 
be highly compelling and strongly aligned with the needs of students and industry. We believe that the MiM 
program is an excellent opportunity for collaboration between the School of Interactive Arts and Technology 
(SIAT) and SFU Becdic. 

As you know, SIAT offers the graduate certificate in visL1al analytics (VA) an interdisciplinary graduate program 
consist ing of technology and theory courses that focus on four key aspects of visual analyt ics: cognition, 
technology, society, and integration. We strongly feel that the VA certificate would be ideal to integrate within 
the MiM program to provide students with training opportunities in visual analytics. This would provide 
graduates with skills highly sought afte r by indL1stl'y. SIAT is committed to working with SFU Beedie to explore 
options for providing the YA certificate as part of the MiM program and as part of the MIM's graduation 
requirements. 

I look forward to further discussions about lhe MlM program and our collaborat ions within it. Best of luck with 
your proposal moving forward. 

Sincerely, 

Dr. Cannan Neustaedtcr 
Director and Professor, School of lnternctive Arts and Technology 
r:aculty of Communication, Art, and Technology 

CANADA'S ENGAGED UNIVERSITY 
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SFU 

February 20, 2020 

Ali Dastmalchian 
Dean 

FACULTY OF COMMUNICATION, 
ART AND TECHNOLOGY 

Beedie School of Business 

RE: Master 's in Management Proposal 

Dear Ali, 

'l'EL+ I 778 782 8790 
FAX + I 778 782 8789 

sru.ca/fcnt 

Offire of the Dt1111 

Simon Frnscr University 
T/\SC n 

Bumaby OC 
Cnnuda VSA IS6 

I am writing in support of the 13eedie School of Business' proposed Master' s in Management (MiM) 
program at Simon rra ser University. The proposed program offers students the oppo11unity to build 
imporlant professional skills that align with demands and current gaps in industry. I believe Lhe MiM 
program is an excellent opportLJnity for interdisciplinary engagement and collaboration - a 
foundational principle of the Faculty of Communication, Art and Technology, and something which 
adds value to the SFU experience - both for students and faculty. The program seems well 
differentiated and we join you in suppo1ting the digital literacy and people skills learning outcome. 

I understand that discussions arc already underway with the School of I ntcractive Ar t and 
Technology and they are positive about the oppo11unity to collaborate, patticularly with respect to 
Visual Analytics curriculum which could become a specialization or track area within your program. 

Sincerely. 

Owen U nderh i 11 
Dean pro fem 
Faculty of Communication, Art and Technology 

cc: Andrew Gcmino, Associate Dean, Grad~mte Programs, Beedic School of Business 
Philippe Pasquier, Associate Dean, Academic, Faculty of Communication, Art and Technology 

S I MON FIIA ~ Efl U N I V IJUSITV ENGAGIN G lH E WORLD 



Ali Dastmalchian 

FACULTY OF HEALTJ I SCIBNCES 
SIMON FRASER UNIVERSITY 
ENGAGING THE WORLD 

Dean, Beedie School of Busine ss 
Professor, Management and Organization Studi e!i / 
Internationa l Business 
Beedie School ofB usiness 
Simon Fraser Univers ity 
Email : beedje dean@sfu.ca 
December 8, 2019 

RE: Letter of support for Propos ed Masters in Management, Beedic Schoo l of Business 

Dear All, 

Thank you for sharing your proposal for the Masters In Management (MiM) program here at SFU. We have 
talked about th e oppor tun ity to work together, combinin g th e st rengths of the Faculty of Health Sciences and 
th e Beedie School of Business. I believe th is program provides the platform for collaboration between our two 
facu lti es. It is particularly well suited for stude nts in the health sciences w ho are looking for a career launch and 
developing th eir leadership and management skills in the health secto r. As you know, the public health sector 
accounts for 11% of Canada's GDP and Canada's health Innovation sector cont ributes over $8 bill Ion annually to 
Canada's economy, wi th t remendous growt h potentia l. Both public, not-for-profit and private sector 
organizations seek employees suited to advancing patient care and the knowl edge economy. 

We endorse th e proposed Master of Management program at SFU Beedle and wou ld like to work w ith SFU 
Beedle to develop a graduate certifi cate in healt h sector leadership and management as part of the program in 
th e fu tur e. As you are aware, it is difficu lt to commit resources to projects that are not yet approved, but the 
Faculty off Healt h Sciences wou ld be interest ed in worl<lng with you to refine the design of t his program for the 
benefit of our students. Our faculty is particularly interest ed In the emphasis t he proposal has placed on the 
combi11at ion of digita l lit eracy, leadership and management skills. In particu lar, th e program will be an valued 
add on to our undergrad uate program focused on health services, health data science, biostatistics, health 
economics, and epidem iology. We additio nally have graduate-level courses in to pics that set the context fo r 
leadership and management in t he health sect or and are ready to provid e select off erings fr om our current 

Masters in Public Health program. 

The Faculty of Health Science ls very interested in part nering wit h the Beedle School, and I am personally excited 
about the potentia l for future collaborat ions. As you know, before I came to SFU, I was a Professor in the School 
of Public Healt h at th e University of Alberta and an Adjunct Professor at Alberta Business. I t aught in both MPH 
and MBA programs at t he University of Alberta and am highly aware of th eir complementarit y. I wish you all th e 
best with th e proposal and I look forward to furth er discussions on our part nership . 

Sincerely, 

Tania Bubela, BSc (Hons), PhD, JD, FCA!-IS, FRSC 
Pro fessor and Dean 

BLUSSON II AU , , ROOM 11300 
88R8 UN IV E RSITY ORIVF: 

S IMON FRASER UN IVE RS ITY , BUR NA BY BC 
CA N A O A, V 5 ,\ I S 6 



Gustavson 
School of Business 
Universi ty o f Victoria 

December 9, 2019 

University or V ictoria 
PO Box 1700 STN CSC 
Victoria BC VBW 2Y2 

Degree Quality Assessment Board Secretariat 
Ministry of Advanced Education , Skil ls & Training 
PO Box 9177 Stn Prov Govt 
Victoria, BC V8W 9H8 

Tel 250.721.6420 

Fax 250.721.6613 

bizdean@uvic.ca 
uvic.ca/gustavson 

Re: SFU - Masters in Man agement 

Dear Membe rs of the DQAB Board: 

AACSB 
A0CkD0IU1D 

L HFMn 
,,. EQU/S 

•rt •,•1•1• 

I wish to express my support for the proposed SFU Beedie Masters in Management program. 
Coming from a School who has also propo sed a new Master of Management program, we at 
UVic recognize t he value of thi s type of prog ramming to prepare students for career s in a 
rapidly changing work environm ent. Similar to our concept, SFU Beedie's MiM aims to bridg e 
the gap betwee n the broad skills provid ed in post -secondary education wit h the 
management/di gital lit eracy skills demand ed in the labour market for new employ ees. 

With our emphasis on partn erships with Vancouver Island-based organizations, the UVic MM is 
designed to serve this region's organization s and student s by off er ing a pathway fo r preparing 
students to remain within the region. Therefor e, we do not believe th ere w ill be a cross-over in 
market demand betwee n UVic's MM and SFU Beedie's MiM . In both cases we see the primary 
audiences for th ese programs as our own respective graduates . 

Yours sincerely, 

Saul Klein 
Dean 



February 4, 2020 

Dr. Andrew Gemino 

THOMPSON 
RIVERS 
UNIVERSITY 

Associate Dean Graduate Programs 
Beedie School of Business 
Simon Fraser University 
Vancouver, BC V6C 1W6 
gemino @sfu. ca 

RE: Proposed Master in Management Program 

School of 
Business& 
Economics 

Thank you for the oppo rtunity to review Simon Fraser University Beedle School of Business' propo sal for 

a Master in Management credentia l. 

The proposal responds to an emerging demand for graduat e management and business educat ion for 

non-business undergraduate degree holders. There is signifi cant evidence that liberal arts graduates 

who are pursuing careers in business, but with no forma l management education, are limited in their 

career progr ession . The proposal is positioned to effectiv ely respond to the demonstrated demand for 

business managers. 

A clear stre ngth of the proposal is that it wi ll be accessible to an under-served popu latlon - that outs ide 

of the BC lowe r mainland and those who have career, care-giver and oth er related responsib ili ties. 

I have reviewed the struct ure of t he degree and feel as though th e inclusion of the four -course elective 

specialization wi ll give students the opportunity to take coursewo rk direct ly related to their current 

career sector- or the sector w here they want to pivot their careers. 

I commend the Beedie School of Business for bringing fo rw ard th is stro ng proposal and am pleased to 

provide my support. 

Yours truly, 

M ichael Henry 

Dean, Schoo l of Business and Economics 

805 TRU Way, Kamloops BC V2C OC8 Canada I tru.ca/business 



DOUG LAS COLLEGE 
PO Box 2503 New Wostmlnster BC 
Cana.da V3L 582 

Now Westminster and Coquitlom 
dougloscollege.ca 
604627 5400 

December 17111
, 2019 

Dr. A li Das lmalchi an 
Professor & Dean 
Beedie School ofU usii,ess, Simon Fraser University 
President. GLOBE Project 
Burnaby I Vancouver I Surrey 
British Co lumb ia, Canada 

Emailed to : beedie dean@sfu.ca 

Dear Dr. Dastm alchian: 

On behalf of Douglas College, I am writi ng to express our stro ng support for the proposed SFU Beedle 

School Masters in Management {MiM) program. 

I note that the MiM alms t o be globally recognized as a "pre-experience" graduate program focusing on 

management essenti als for career launch. Moreover, I can see that t his program wil l bridge a signifi cant 

gap betw een t he fou ndational educatio n that students obta in in most undergraduat e degrees and the 

specific management/digita l litera cy skills now demanded by the labour market. I agree w ith you t hat 

thi s program wil l be a very attractive to recent graduates from non-business disciplines w ho have less 

than three years of fu ll-tim e wo rk experience. 

For Its part, Douglas College alms to provide edL1cational experiences to students th at challenge, 

enl ighten, and open doors to lives of passion and purpose. Import ant ly, our strateg ic goals are closely 

linked to our effort s to establish robust 'pathw ays' fo r Douglas degree graduat es and univ ersity tr ansfer 

students . SFU and Douglas College have a long and successful history of collabo rations that support 

student transfer and degree completio n. Consequent ly, we strongly endor se the proposed Masters in 

Management and are excited by the oppor tuniti es it will prov ide for our students to furth er t heir 

studies. 

Please fee l free to contact me if you have further questions or require more info rmat ion. 

Slncerely1 



DOUGLAS COLLEGE 
PO Box 2503 New Woslminslor BC 
Canada V3L 582 

Now Wost minster and Coquitlam 
douglascollogo.ca 
604527 5400 

Thor Borgford , Ph.D. 

Vice President Academic and Provost 

Douglas College 

604-527-5222 
borgfordt@doug lascollege.ca 

cc: George Stroppa, Rachael Newton 



Royal Roads 
UNIVERSITY 

January 31, 2020 

Dr. Andrew Gemino1 

Associate Dean, Beedle School of Business 

Simon Fraser University 

500 Granvil le Ave, Vancouver , BC 

Dear Dr. Gemino, 

Re: M aster in Management, Beedie School of Business 

It is my pleasure to provide the following commentar y on the propo sed Master in Management 

to be offered by the Beedie School of Business at Simon Fraser University . 

As a course-based, profe ssional, 'pre -experience' degree, the Simon Fraser University Master of 

Management Is designed to provide new graduates of non-bu siness undergraduate programs 

the business skills needed to facilitate their job -readiness when commenc ing the ir profe ssiona l 

careers. The fu ll-t ime blended delivery will provide students with the opportunity to study in a 

flexible technolo gy-enhanced environm ent. 

Providing unde rgraduate students in non-business majors who have chosen to take business 

minor s the oppo rtunity to leverage their business minor s as transf er credit or advanced 

standing int o the Mast er in Management facilitates a tim ely and effici ent way of providing new 

graduates of non-business undergraduate programs t he opportunity to acquire business skills 

needed to assist th em in launching their careers. The one-year durat ion of the program wi ll no 

doubt be attractive t o prospective part icipants. 

The pract icum and other experientia l components of the program contribute to the breadth of 

student exper ience directly relevant to their futur e careers In business focused work 

environment s. The movem ent away from concentrat ion on th e traditiona l functional areas of 

business in favour of a focus on a suite of integrat ive skills Is designed to assist the stud ents In 

developing the resilience and adaptability required to succeed in a dynamic and rapid ly 

changing work environment. 

Royal Roads Unlv erslly 

2005 Sookc Road Victoria , BC, Canada V9B SV2 

T 250.391.2511 F 250.391.2500 TF 1.800.788.8028 roy~ lroads.ca LIFE.CHANGING 



The Simon Fraser University Master In Management, as a pre-experience masters program 

targeted at graduating undergraduate students In non-business programs, does not compete 

directly wit h graduate program s at Royal Roads University wh ich are oriented more towards 

the mid-career professiona l and require varying periods of work exper ience fo r eligibility for 

admission . 

Sincerely, 

Willlam R. Holmes, DBA, CPA, CMA, CGA, CPHR 
Dean, Faculty of Management I Royal Roads University 
T 250.391.2518 I F 250.391.2610 
2005 Sooke Road, Victoria, BC Canada V9B SY2 I royalroads.ca 
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December 4, 2019 

All Dastmalchian 
Dean 
Beedie Schoo l of Business, Simon Fraser University 
500 Granville Street 
Vancouver, BC V6C 1W6 

Dear Mr . Dastmalchian, 

The proposed Masters in Management (M iM) at SFU Beedie School of Business is 
an import ant addition to the training and education of qualifi ed personne l In 
Greater Vancouver In order for th e city to hold Its place as a vibrant hub for 

com merce, tr ade, tr avel, and free ente rpri se. 

As Western Canada1s most active and influential business association, we're aware 
of the curr ent skills gap between th e relevant competencies needed for the fu ture 
labour market and th e broad skills provided In undergraduate educat ion. The MIM 
addresses t hese labour market needs by providing the skills necessary for young 
graduates to secure positions in the most demanded occupation al categor ies, 
namely: Sales and Service; Business, Finance and Admini stration; and, 
Management . 

As we look to the futur e, technological advancements w ill shape the future 
demand for new skills and competencies. SFU Beedle's focus on people and 
management skills combined with digital literacy - embedded in business context­
wil l equip students to deal w ith pressing globa l challenges aff ectin g the econo my 
and the enviro nment as wel l as local and regional comm uniti es. 

As a support ing sponsor of th e Board ofTrade's Leaders ofTom orrow Program, 
the GVBOT and SFU Beedle have a histo ry of working t ogeth er to support the 
pro fessional and personal grow th of emerging young leaders In the areas of 
Mentors hip, Leadership, Networking and Volunteer ism. We look forward to 
engaging with t he stud ents in SFU Beedie's MIM program to support their 
successfu l career launch. 

Sincerely, 

Greater Vancouver Board of Trade, per 

David Crawford 
Vice President and Assistant Secretary· Treasurer 
Greater Vancouver Board of Trade 



y VANCOUVER 
ECONOMIC COMM ISS ION 

All Dastmalchlan 
Dean 
Beedle School of Business, Simon Fraser U nlverslly 
soo Granville Street 
Vancouver, BC VGC 1W6 

Re: Latter of Support for new SFU Beadle's proposed Masters in Management (MIM) 

Dear All Dastmalchian, 

Decembe r 3, 2019 

Great er Vancouver has entered a period of unprecedent ed economic and population growt h, bringing a wealth of 

new opport unity to Vancouverltes. How ever, to fu lly leverage these outcomes fo r a prosperous, inclu sive and 

resillent region, we must be ready to act on In the context of our hlghstech and creat ive economy and the climate 

emergency. As the econom ic develop ment agency for the city of Vancouver, we feel the se changes call for a global 

perspect ive and greater levels of educatio n in emerging area of Innovation and social and enviro nmentnl 

responsibili ty. 

The Vancouver Economic Commission Is buildin g a prosperous, inclusive and resilient economy for Vancouver, Its 

businesses and Its residents. We work t o strength en Vancouver's thriving economy by supporti ng compan ies, 

attracting high-impact Investme nt and promoting internationa l trade. VEC collaborates with business, academia nnd 

govern ment organizations to positi on Vancouver as a global dest ination for Innovative, creative and sustainable 

business. 

As such, we support the creatio n of th e proposed Mas'ter of M anagement program at SFU Beedle. Its focus on 

developing fundamental management skil ls with an emph asis on peop le skills and digita l liter acy will contrib ut e to 

the dev'illopm ent of skills In our early -grad uate community -s kills essentia l to sustaining and deepening th e quality 

of our region's grow ing workforc e. 

We would particularly encourage the exploration and development of in te rdlscipllnary specializations noted In th~ 

proposal. We see them as prov id ing management context for the clim at e emergency, personalization of healthcare, 

and smart city Innovati on for th e region In the decades to come. 

As a region , It Is Incumbent upon us to better underst and the social, economic, and environment al Impacts of these 

tren ds while seeking opportunitie s to develop local skills and exper tise in Innovation. Having worked with th e 

Beedle School of Business on our Economic Transformation Lab, we have seen firsthand how the school has 

considered how these tr ends ,nay af fect the futur e workforce, especially young workers, and the skills gap. 

The VEC has effec tiv ely partnered with the SFU Beedle School of Business to develop novel ;research fo r th e region 
I • 

and we' re excited to extend this collaborati on to provide our suppo rt In their plan to enha·nte the next generation 

of managers and Innovator s. 

Slncetely, 

Director 

Vancouver Economic Commission 

/1 SUITE 1SOO, 40 1 W. GEORGIA, VANCOUVER, BC I VGB SAl I (G04) 1332 9G68 VI WWW.VANCOUVERECONOMIC.COM 
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Helena Gottschllng 
Chier Human Resources Officer 

December 16, 2019 

To Whom It May Concern: 

Re: SFU Masters in Management Program Proposal 

Royal Bank of Canada 
200 Bay Street 
Toronto, ON M5J 2J5 

Tel: (416) 955-3395 
Helena.gotlschUng@rbc,com 

RBC Future Launch is our commitment to help young people prepare for a new world of work . In 
developing Future Launch, we crisscrossed the country and spoke with students and workers in 
their early careers, with educators and policymakers, and with employers conducting one of the 
biggest labour force data projects in Canada. This effort uncovered high numbers of unemployed 
youth not trained for current job openings and young Canadians who feel they aren't ready for the 
future of work . The report also suggests that the age of automation need not be a threat and if 
we apply our humanity - to be creative, crltica l and collaborative - it can be a competitive 
advantage . 

Educating students from disciplines outside of business, with the combination of human skills 
and digital literacy is on point with the skill gaps identified In RBC's report "Humans Wanted: How 
Canadian youth con thrive in the age of disruption". The skills framework underlying the proposed 
Master of Management program at SFU Beedle focused on developing fundamental management 
skills, with an emphasis on people skills and digital literacy ls aligned with the skills gap identified 
in our report. We believe early career graduate education wou ld contribute to the development 
of skills to support growth in Canada. 

The propo sed MiM program would open an educational pathway for students to support their 
undergraduate major with a graduate degree that focuses on collaboration and creativity In the 
context of management. The program's focus on career launch and the importance placed on co­
curricular experiences in career development should prepare students to successfully 
achieve their early career goals and their ability to adapt to the challenges in the future of work. 

Sincerely, 

//(~ 
Helena Gottschling 
CHRO,RBC 



Procler&Gamble 
Post offi ce box 355 Station "A", Torohto, Ontar io, Canada, M5W 1C5, (416) 730-47 11, www.pg.com 

December 17, 2019 

To Whom it May Concern; 

On he half of Procter & Gamble, I am pleased to provide this lelte r of support for Simon r raser University (SFU) 
Beedie School ofBusiness's propO$al for the hew Masters in Management (MiM) program aimed at developLng 
business and management skills for non-business undergraduate students. 

As a highly engaged organization, Procter & Gamble has collaborated with SPU Beedie for many years. We hire 
SFU Becdie's Bachelor ofBus iness Administration (BBA)/ Masters ofBusiness (MBA) students for var ious 
internsh ip oppor tunities and full-time positions across a variety of functions - sales, brand, finance, HR, supply 
chain and IT. This partnership is extremely valuable to Procter & Gamble as it enables us to tap into significant 
expert ise and diversify our team to broaden our capabilities. 

We see tremendous benefit in the proposed MiM program for non-business undergra duates ill developing 
business analytical skills. This will help expand the market for new graduates seeking management positions in 
the rapidly tra nsforming and highly innovative labour market. There is an increasing need for more techn.ical 
roles that require a st rong technical understanding of key bus iness concepts. MiM will provide candidates with 
leadership qualities to develop to be future managers and leaders. 

I am delighted to support an initiative that will prepare future leaders with essential analytical thinking skills, 
project management, and business acumen. I look forward to the development of the proposed new MiM 
program. 

Regards, 

Lois Bruce 
Director of Regional Sales 
Procter & Gamble 



Ali Dastmalchlan 
Dean 
Beedie School of Business, Simon Fraser University 
500 Granville Street 
Vancouver, BC V6C 1 WG 

Dear All Dastmalchian, 

As a member of t he Beedle School of Business Governance Committee , I am invo lved in providing 
overs ight and feedback on program design and development wo rk. The Governance Committee 
considers and approves recomm endations which match market needs to school requirements and 
program goals and str uctures. Therefore, we are Involved in provid ing feedback to the Masters in 
Management Design Team on t he program design and developm ent. 

Throughout t he development process of t he Masters In Managemen t program, t he Governance Team 
met with t he Design Team to provid e advice regarding responding to changing market needs, innovat ion 
being made by faculty and staff, upholdi ng accreditation standard s, developing new revenue, and 
aligning the School's programs with it s vision . The Design Team was receptive to suggestions fo r 
Improvem ent and were bold In their approac h of the overa ll direct ion of th e program and differentiating 
th e Masters of Management progr am fr om its compet it ion. 

As an employer and member of th e Beedle School of Business Advisory Board, I am imp ressed with the 
propo sed program and I would defi nitely hire graduates of t he program. I wou ld also recomme nd to my 
peers to hire from t he program. MiM program focuses on practi cal and widely applicable skills for th e 
new realiti es of organizations that must continually adapt and innovate. I believe there will be a stro ng 
demand for th e program from recent graduates of arts and science degrees. 

To conclude, the design and development process of the Masters In Management program was very 
wel l done and I look forward to the potent ial of t he program graduates in the future of work . I fully 
support th e proposed Master s in Management program as it opens up opport unities for students as well 
as employ ers. 

Jamie Gray·Dona ld 

SVP, QuadReal Property Group 

Jamie .gray@guadrea l .cohi 

604-975·9596 
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APPENDIX D 

Hanover Research 

Master in Management Market Analysis 



In the following report , Hanover Research presents the 
results of a market analysis of Master's in Management 
programs, specifically highlighting industry trends among 
10 comparab le institutions in North America and Europe. 



Table of Contents 
Market Analysis: Master's in Management 

Executive Summary Page 3 

Research Questions and Methodology Page 4 

Literature Review Page 5 

Benchmarking Analysis Page 9 

m~r~0 ·~~ 2 



Executive Summary 
Market Analysis: Master's in Management 

Recommendations 
Based on an analysis of li terature and 10 ~double-accredited" Master'$ In Management 
(MIM} programs in North American and Europe, Hanover recommends that Simon 
Fraser University (SFU}: 

CD 

@ 

® 

Offer a one-year program that includes experient ia l learning as 

we ll as a team-based capstone project w ith an employer . Other 
dual-accredited MIM programs in Canada offer either internships or study 
abroad programs, typically at the end of the program. Additionally, they all 
require a team-based, consulting project as the capstone of the program. 

Offer dual degree options with other SFU faculties and institution s 
such as study abroad dest inations for MIM students . Four of the ten 
dual accredited MIM programs analyzed in this report offer specializations, 
but they are only offered in business fields. Four of the ten also offer dual 
degree options with partner institutions for study abroad options and 
with in their institution. SFU's non-business faculty specializations may 
provide distinction in the market. 

St rate gically set internationa l tui t ion relat ive to other Canadian 

and UK competitors . While Canadian MIM programs have relative ly less 
expensive domestic tuition compared to most competitors , international 
tu iti on is often higher than top ranked MIM programs in the UK, such as 
those at Imperial College and City, University of London. SFU may be able to 
boost international enrolments by competitively setting international 
tuition relative to these institutions. 

Fast Facts 

71% 

,,- :1 137 

Proportion of all English -speaking MIMs 

located in Europe. 

Dual -accredited institutions by both EQUIS 
and AACSB. 

Key Findings 

MIM programs have grown rapidly over the last two decades, first in Europe 
and t hen more broad ly. MIM Compass maintains a database of over 600 MIM 
programs around the world, 92 percent of which are taught in English. According to 
GMAC, the majority of MIM programs in the US have experienced a decline in 
int ernational as well as overall applications while MIM programs in Europe have 
experienced growth in both these areas. 

Internationally accredited MIM program s tend to attract more internationa l 
students . According to an MIM Compass 2014 survey of MIM programs, they also 
tend to: help students find low interest loans; have students with higher GMAT scores; 
charge higher tuition; have larger class sizes; and have more students who find work in 
consulting. 

MIM programs tend to be shorter in North America and t he UK com pare d to 
cont i nenta l Europe. Benchmarked programs in North America and the UK tend to 
be roughly 12 months Jong. In comparison, those in Europe are closer to two years. 

MIM s in Canada offer interns hips or study abroad opt ions that are 
i nt egrated into the program . All four benchmarked dual-accredited MIM programs 
in canada offer either an internship or study abroad option. They also require team­
based, consulting capstone projects. 

Benchmarked M IM programs do not offer spec ial izat ions outside of 

bu siness fie lds but common ly off er dua l degrees . Four of ten benchmarked 
institutions offer business specializations. Most benchmarked institution s also offer 
some upper-division electives from pre-approved lists of business courses. Four of ten 
offer dual degrees, most commonly with partner institutions that offer study abroad 
destinations for MIM students. 

Domestic tu it ion for Canad ian MIM s tends t o be lowe r than average, bu t 
in ternationa l tuition at these same institut ions tends to be higher t han key 
competito rs. The four Canadian MIM programs benchmarked in this report have 
lower domestic tuition than four of the six other benchmarked programs (including 
University of Mannheim, which offers free domestic tu ition as a public German 
institution). However, international tu ition at some Canadian Ml Ms is more than that 
of highly ranked UK Ml Ms at Imperial College and City, University of London. 

3 



Research Questions and Methodology 
Market Analysis: Master's in Management 

Methodology 

To assist Simon Fraser University (SFU) as it seeks to design a new Master's in 
Management (M IM) program , Hanover conducted a literature review and 
benchma rking analysis to determ ine key tre nds in Nort h America and Europe. 
The analysis aims to provide insight into inte rrelated research quest ions 
about dual accreditat ion and program structure. 

The fo llowi ng analysis is based on a review of info rmation drawn from 
inst it ut ional websites as we ll as publicl y available data sources includ ing 
AACSB, EQUIS, GMAC, MIM Compass, the Financial Times, and others. 
Hanover selected the 10 competitor and aspirant institut ions included in t his 
analysis based on their location in the US, Canada, and Europe, th eir 
accreditation by both EQUIS and AACSB, and the overa ll reputat ion of their 
MIM program . 

Benchmarked Institution Characteristics 

University Business School Location 

University of Briti sh Columb ia Sauder School of Business Vancouver, BC, Canada 

Pet er B. Gustavso n School of 
University of Vict ori a 

Business 
Victori a, BC, Canada 

Research Questions 

Master of Management 

Master of Global Business 

Master of Management 

What market trends exist relative to the MIM degree, especially 
in Canada, the US, and Europe? 

How do other double accredited schools of business structure 
the MIM program, particularly with respect to: program 
length, price, admissions requirements and typical student 
characteristics, common courses, specializations, and delivery 
format? 

How common are interdisciplinary partnerships in MIM 
programs, and how are these offered? 

AACSB 
Accredited 

Yes 

Yes 

Yes 

EQUIS 
Accredited 

Yes 

Yes 

Yes 

Financial Times 
MIM Ranking 

2018 

49 

69 

Queen's University Smith School of Business Kingston, ON, Canada Master of International Business Yes Yes 53 (tie) 

Hult Interna t iona l Business 
Cambridg e, MA, US Master's in International Business Yes Yes 53 (tie) 

School -
City, University of London Cass Business School London, UK MSc Management Yes Yes 33 

Impe ria l College Business School London, UK MSc Management Yes Yes 15 

University of Glasgow Adam Smit h Business School London, UK MSc Management Yes Yes 96 

Uni versity of M annheim Business Schoo l Mannheim, Germany Master's in Management Yes Yes 14 

WHU 
Otto Beisheim School of 

Vallendar, Germany 
Ma nagement 

Master's in Management Yes Yes 16 

ESSEC Business School Paris, France Master's in Management Yes Yes 4 

E rh~?~fR Source: Financial Times; AACSB; and EQUIS. 4 
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Overview of MIM Programs 
Market Analysis: Master's in Management 

Overview of MIM Programs 

MIM degree programs have rapidly spread from Europe to the rest of the 
world over the last two decades. MIM degree programs originally were offered 
in Europe in the wake of the Bologna Process, through which European 
countries agreed to offer shorter higher education degree programs. This 
degree type has since spread around the world, and MIM Compass currently 
maintains a database with more than 600 MIM programs. The bottom right 
chart in this slide includes the global distribution of full-time, English MIMs 
based on their 2014 survey of this database. According to this survey, 92 
percent of all MIMs are taught in English. 

Numerous ranking systems have been developed for MIM programs . The 
chart below indicates the top five countries with the most top 100 MIM 
programs, as ranked by the Financial Times. At least three addit ional ranking 
systems have been developed by: 

• Times Higher Education 
• MIM Compass 
• The Economist 

Global Distribution of Top Ranked MIMs 

20 

France 

~ .;_.:.\IC ER 
ili4 H . - '1 

5 

UK Germany Belgium 

Source: Financial Times MIM Rankings 2018 

4 

Neth erlands 

Definition of MIM Program 
MIM Compass defines an MIM program as having three specific attributes, 
listed below. Beyond this basic definition, significant variations often exist in 
each country. 

Source: MIM Compass 

Global Distribution of Full-Time, English MIMs 
1% 

• Europe 

• North America 

• Asia/ Pacific 

• Latin America 

Source: Global MIM Survey 2014 
6 



MIM Program Trends 
Market Analysis: Master~s in Management 

MIM Program Trends 

Enrolment in MIM programs varies signifi cantly and tends to be larger for 
those w it h mo re internat ional accredit atio ns. Based on a sample of the top 
100 ranked MIM programs by Financial Times. enrolment size in 2017-18 
ranged from a low of 28 at Shanghai Jiao Tong University to a high of 1,274 at 
EMLyon Business School. The average enrolment across all 100 programs was 
308 students. According to the MIM Compass 2014 survey. those MIM 
programs wi t h more international accreditations tend to: 

• Help students find low interest loans. 
• Have students with higher GMAT scores. 
• Charge higher tuition. 
• Have larger class sizes. 
• Attract more international students. 
• Have more students who find work in consulting . 

Enrolment in Top 100 MIM Programs 
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The length of MIM programs is generally shorter in Nort h Amer ica and 
longer in Europe. Based on a sample of the top 100 ranked MIM programs by 
Financial Times. program length in 2017-18 varied from a low of eight months 
at University of British Columbia to a high of 36 months at EM Strasbourg 
Business School. The average length across all 100 programs was 20 months. 
Three Canadian institutions are included in th is top 100 list, and their 
information is included in the tabl e below. 

Institution 

Queen's University 

University of British Columbia 

University of Victor ia 

Enrolment 
2017-18 

98 

91 

57 

Length 
(months) 

12 

8 

14 

Program Length of Top 100 MIM Programs 
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MIM Application Trends 
Market Analysis: Master's in Management 

MIM Program Application Trends 

Globally, slightly more than half of MIM programs have reported recent declines in MIM application volume. According to a 2018 GMAC survey of 66 MIM programs 
around the world, 52 percent reported a decrease in application volume compared to the previous year, 39 percent reported increased volumes, and nine percent 
reported stable volumes. In the US, MIM programs increasingly reported declining application volumes between 2015-18 while European MIM programs increasingly 
reported growth in applications during this same period (see charts below). Overall, application volumes for MIM programs has experience positive growth since 2008. 

Most MIM programs in the US report recent declines in international applicants while MIM programs in Europe report increases. In 2018, 49 percent of all 
applications to US MIMs were intern at ional students, compared to 75 percent of applicants to European Ml Ms. While trends for international applications in Canada 
are not available in this survey, the report does state that 53 percent of all postgraduate business program applications in Canada are from international applications, 
compared to 36 percent in Canada. This trend suggests that recent declines in US application volumes may not apply to Canada. 

Relative Change in Application Volume (US) Relative Change in Application Volume (Europe) 

• Decline • Decline 

• Stable • Stable 

• Growth • Growth 

2015 2016 2017 2018 2015 2016 2017 2018 

Source of Applications 2018 (US) Source of Applications 2018 (Europe) 

International • Growth International 68% 18% 13% • Growth 

• Stable • Stable 

Domest ic • Decline Domestic • Decline 

111:.H.~NOVER 
iffl 1 E;. t < I:; rl 

Source: GMAC Application Trends Survey 2018 
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Benchmarking Analysis 
Market Analysis : Master ~s in Management 

Class Profile Analysis 

MIM class profiles tend to be relatively young and highly international. Only a 
few of t he benchmarked programs disclose student class profi les. The average age 
for MIM students at Queen's University is 24, and 75% of the students are from 
outside of North America (the largest source of students is China: 41%). At 
University of British Columbia's MIM program, the average age is 23, and 51% of 
the students are international. At City. University of London. the average age of 
incoming students is also 23. 

MIM Programs do not compete with MBA Programs because they target 
different segments and offer different outcomes . These programs do not require 
work experience and target younger students direct ly from undergraduate 
programs in business and non-business fields. M IM Programs support students ' 
attainment of early-career management roles; MBA Programs help students 
transition to senior-level management roles. 

Tuition Analysis 
Canadian MIMs tend to be significantly cheaper for domestic 
students compared to MIMs in other countries, though internat ional 
tuition for Canadian MIMs can be higher than key competitors . The four 
Canadian MIM programs benchmarked in this report have lower domestic tuition 
than four of the six other benchmarked programs (including University 
of Mannheim , which offers free domestic tuition as a publ ic German institution) . 
However, the internatio nal tuition for some of these Canadian programs is higher 
than competitor programs abroad. For example, the internat ional tuit ion for 
both the MIM at Imperial College and at City, University of London is lower than 
two of the four benchmarked Canadian programs (see chart to right) . 

Note: Currency is listed in Canadian Dollars using exchange rates fro m April 2019. 

*H ult is not ind uded in this chart as th e tuiti on is diff erent for each interna ti onal campus. See 
benchmarking tab le for Hult tuiti on (Slide 13). 

MIM Applicant Work Experience 

rlrA"l~ 

CJ Les.;-:ha n 3 •{ears 

Q ,j l"..i """"· U 1cn E 'i b~ :. 

a 1& ta =! h:a:mtr-.r- =r;; 

a jQ ·/ E~!S Cf-- .~ ,-~ 

Source: Application Trends 
Survey Report 2018 

Total Tuition 

Imperial College 

City, University of London 

WHU 
$45,694 

$36,675 ---------.............. S S0, 13 S 
Queen's University -- $19,919 

UniversitvofBrit ishColumbia ............ $44,566 
-- $29,610 

University of Victoria 

UniversityofVictoria ........... $39,914 
...... $24,955 

University of Glasgow 

University of Mannheim 

---- $37,08 1 
..... $16,910 

- $9 ,020 so 

• Non-resident • Residen t 

. . 

m r\·\~OV;R iffl P. - ... : A ~ ·-

"W HU provides t he tu iti on for tw o d iff erent credit tracks (See Slide 14). ----------- 10 



Benchmarking Analysis 
Market Analysis: Master 's in Management 

MIM Program Requirements 

Canadian M IMs are typica lly 12 months long and divided into thre e distinct periods of t ime, culminat ing in an applied proj ect and experient ial learning component . 
The first two periods are generally dedicated to mandatory coursework that may include a small number of electives. UBC's MIM program divides each of these 
periods into shorter modules that each last for just over a month. Programs typically have a course that extend throughout at least the first two periods focused on 
professional development. Queen's University's Master's in International Business has a Team Internat ional Consulting Project that extends throughout the ent ire 
program and is presented by the students at the end. 

However, most benchmarked Ml Ms in Canada have a team consult ing project that lasts for one semester or less, which is still presented at the end of the program. 
Most of the programs also end with a third period that includes either an internship or study abroad experience. However, UVic's new MIM (opening in May 2020} will 
offer the internship during the second period, and students will complete additional coursework during the third period. Multiple study abroad options often allow 
students to customize their curr iculum through whichever courses are available at a given location. 

MIM specializations are only available w ithin business topics and not other university facult ies. Four of the ten benchmarked programs offer specializations within 
various business fields. For example, Imperial College offers four specializations in: Finance; Strategy; Innovation; and Marketing. However , none of the specializations 
offered by benchmarked institutions appear to be in collaboration with any faculties or disciplines outside of business. Additionally, benchmarked institutions 
frequently offer the option to take electives, but these electives are only from pre-approved lists focused exclusively on business. 

Double degree options are commonly offered w ith partner institut ions. Four of the ten benchmarked programs offe r the opportunity for students to complete a 
double degree, typically with a partner institution that offers a study abroad destination for students in the program. Hult offers dual degrees with other business 
master's programs offered by Hult. Additionally, UBC offers an integrated bachelor's/master's option for their MIM. 

Average Months of MIM Programs by Region 

23 

Europe UK Canada us 

Note: Averages are calculated using the minimum time possible in 
which a degree can be completed. 

Typical Canadian MIM Program Model 

Capstone 
Project 

On-Going Coursework (E.g. " Leadership" or "Career Development " ) 
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Competitor Programs Benchmarking Summary 
Market Ana lysis: Master 's in Management 

Overview of MIM Programs at Competitor Institutions in Canada 
Benchmarked programs are institution s located in the Canada, offering a MIM program. Add itionally, all programs are offer ed from instiMions that are dual occred;ted by AACSB and EQUIS. 

. 112 M IM in Nort h 
America 

I · · t .. h 
Maximum two Community Business 

u nivers1ty o Bntls . Domestic : Opt ional online years work 
Project and Capstone 

Columbia Vancouver, BC, Master of $29,610 preparation; . Optiona l Study 
9 months August 91 experience; None 

Souder School of canada Management . Internationa l: On-campus Abroad 
Bachelor's 

Business ~ courses . Integrated BA/MIM 
Equivalent 

also availab le . MIM £MIMin 
GBS Dual Degree 

Work experience 

September or . Domestic : 
preferr ed but not 

January $24,95456 
required; . Extremely diverse 

Master of Uorl6 Four paths 
29 On-campus Bachelor's 2018 cohort 

Global Business months . Internationa l: $3 avail able 
9,913.93 

Equivalent w ith 
core business 

University of coursework 

Victoria Victoria, BC, . Opens in M ay 2020, 
Peter 8. Gustavson Canada 
School of Business Pre~per ience; 

subject to approval by . Domestic : BC Ministry of 
Bachelor's 

Master of 
12 months May N/A $28,851.50 

On-campus Equivalent with None 
Advanced Educat ion 

Management . Internationa l: . 4-mont h work 
$37,433.63 

core business 
experience term (paid 

coursework 
and unpaid options) 

Flexible coursework 
Pre-experience; . Team-based project 

Domest ic.: Bachelor's . International exchange 
Queen's University 

Kingston, ON, 
Maste r of $29,919 Equivalent (one semester ) 

Smith School of Internat ional 12 months September 98 On-campus None 
Canada . International : with core Double 

Business ~ $S0,13S business Degree available 
coursework 

Sources: lnstiMional Websites (see embedded hyperlinks ); The Financial nmes : Masters in Mana gement Rankin 
Note: Currency calculations done t hrough X-Rates.com using exchange rates from April 2019. 
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Competitor Programs Benchmarking Summary 
Market Analysis : Master 's in Management 

Overview of MIM Programs at Competitor Institutions in Canada 
Benchmarked programs ore instituti ons located in the Canada, offer ing a M/M progrom. Additi onally, all programs ore offered from insti tut ions that ore dual accredited by AACSB and EQU/S. 

#13 MIM Ranking, 
according to the 
Economist, 2017 

Marketing #53 MIM Ranking, 

Finance 
according to th e 

London : $57,411 Maximum Financial nmes, 2018 
Master's in . Boston : $61,945 thre e years work : Entrepreneurship • 

4 dual degrees Hult Internationa l Cambridge, MA, Business International 11 mont hs September 980 . San Francisco: On-campus experience; avail able wi th Business School us 
$64,638 Bachelor's analyti cs 

second Masters Business 
Disruptive Dubai'. $601873 Equivalent 
Techno logy in Internationa l 

Marketing, Finance, 
Business Analytics , 
or Disruptive 
Innovation {18 
months ) 

. Domestic: Maximum 
City, University of 

$40,884 three years work ex 
London MSc perience ; 1133 Globally (FT London, UK 12 months September 173 • International : On~campus None Cass Business Management 

$40,884 
Bachelor' s MIM Ranking} 

School Equivalent 

- -
Pr~experience, 

Finance Flexible coursework 

Imperial College MSc EU: $421S37 Bachelor's 
Strategy Optional Study 

London, UK 12 mont hs September 167 . Internati onal: Hybrid Equivalent with Abroad and Business School Management 
$42.S37 quant itati ve Innovat ion 

Immersion . Marketing 
coursework Experience 

Work experience . 11th in the world 
Univers ity of . EU: $16 ,910 preferred but for Masters in 

Glasgow MSc not requ ired; Management (THE/ London, UK - 12months September 326 . International : On-campus None Adam Smith Management Bachelor's WSJ Business 
Business School $37,081 

Equivalent Schools report, 
December, 2018) 

Sources: Institutio nal Websites (see embedded hyperlinks); The Financial nmes : Masters in Management Rankings 
Note: Currency calculations done through X-Rates.com using exchange rates from Apri l 2019. 
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Competitor Programs Benchmarking Summary 
Market Analysis : Master 's in Management 

Overview of MIM Programs at Competitor Institutions in Canada 
Benchmarked programs ore institutions locared in the Canada, offering o MIM program. Additionally, all progroms ore offered from institutions that ore duo/ accredited by AACSB ond EQUJS. 

University of 
Mannhe im 

Business School 

WHU 
Otto Beisheim 

Schoo/of 
Manageme nt 

ESSEC Busi ness 
School 

Mannheim, Master's in 
Germany Management 

Vallendar, Master's in 
Germany Management 

Paris, France 
Master's in 

Management 

32 months September 339 

21 months September 97 

21 months September 815 

Domestic free 
• International : 

$9,020 

90 credit track: 
$36,67S . UO credit track 
jincludes study: 
abroad): ~5 1694 

. EU: $50,954 . Non-EU: $67,488 

Sources: Institut ional Websites (see embedded hyperlinks); The Financial Times: Masters in Management Rankings 
Note: Currency calculat ions done through X-Rates.com using exchange rates from Apri l 2019. 

lffl ;-;ANOV~r., am. E: ! k;., -: .. 

Pre-experience; 
On-campus Bachelor's 

Equivalent 

Maximum 
two years work 

On-campus 
experience; 
Bachelor's 
Equivalent 

Pre-experience; 

On-campus Bachelor's 
Equivalent 

. . 

. 

Account ing & 
Taxation 
Finance 
Information 
Systems 
Management 
Marketing 
Operations 
Management 

Accounting 
Economics 
Innovation 
Marketing& 
Sales 
Strategy & 
leadersh ip 
Supply Chain 
Management 

None 

. 

. . 

Mixed German and 
English track or 100% 
Engli sh track 
Double degree options 
available with multiple 
institutional partners 

#2 MIM Program 
Ranking in Germany 
and #16 Globally, 
according to Financial 
Times 
Double Degree Options 
through partne r 
institutions 

Taught in English or in 
French 
Flexible coursework 
and personalization 
Exchanges available 
Double degree options 
around the world 
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MIM Programs: Alternative Delivery Methods 
Market Analysis: Master's in Management 

Double and Dual Degrees 

Formats 
• Undergraduate/Graduate 
• Graduate-Level Only 
• Intra-University Partnerships 
• External Partnersh ips 

Benefits 

Institution 

• Facilitation of admissions 
processes 

• Potent ial cost savings 
• Ability to leverage faculty's 

strengths 
• Establishment of partnerships 

Exchange Programs 

Students 

Facilit ation of admissions 
processes 
Potential cost savings 
Accelerated degree 
completion 
Time savings 
Competitiven ess in 
professional market 

Although many of the benchmarked institutions offer optional study 
abroad or global experiences, formal exchange programs are less 
common due to the financial and logistical considerat ions. While 
students who participate in study abroad continue to pay the host 
institut ion, students who participate in exchange programs pay 
tuition and fees to the attend ing institu t ion. Therefore, in an 
exchange program, it is important to have a reciprocal number of 
students. To facilitate t his exchange, it is common for institutions to 
requi re dual-degree completion at t he part ner inst itution . 

Source: NAFSA 

lffl:t"!C?~I-

Selected Programs 

UBC Sauder School of Business: M2M UBC-Yale Dual Degree 

• UBC Master of Management and Master of Management Studies in 
Global Business and Society (GBS) degree from the Yale School of 
Management 

• Two-year program (one year at each school) 
• Joint admissions 

Queens University, Smith School of Business: Double Degree Options 

• Second master's degree from any of ten partner universities 
• Two-year program 
• One of first schools in North America to offe r double degrees 
• Different admissions requirements than single degree (ie: Dual 

degree requires Bachelor's Degree in Business} 
• Thesis required 

Hult Master's in International Business: Dual Degree Options 

Four options for second master's degree: Internat ional Marketing, 
Finance, Business Analytics, Disrupt ive Innovation 
18-month accelerated program 
Campuses in Boston and San Francisco (dependent on degree choice) 
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Resource Artic les 

Bri tish Columbia Mini stry of Advanced Education, Skil ls and Tra ining. (2018). Briti.s.b..C.olumb.ia.Lab.o.ut 
Markcl QuUuok.. 

Burning Glass- The Business Higher Education forum. (2018). 'Che ~ m.datinnaLS.k.iHs of the Digital 
&.o.ntm1~c Devel aping l'be Pea fessionals . .oJ..the. fu ture.. 

Business Council of Canada.(2018) blrudgating .. Charige· 20 I 8 B11siness£n unciLSkills..SunLcy.. 

Deloitte I nsighls - Building the Lul.:ky Country #7. (20 19). The Path to Prospru:Ly..:_Wh.y.J.he...fut11rc or Work 
is Human. 

The Financial Times Ltd. (2019). Business Education_Masters in ManagemenL2.0l.9.Jlao.kings. 

Government of Brit ish Columbia. (n.d.). em.au.~ 

Graduate Managcme11t Admission Council. (2019). AµµJfoatioo Trends Sw'Ycy Report. 

Manpower Group. (20 18) Skill s Rc_\l..nlJ.ttian..2.Q . .Rnb.ots.blcc.d .. N.ot Ap.µJ,y· Human So)utions..furJhc Sk.ills 
R~ olu!ioo. 

Priccwatcrhouse Coopers. (2018) ..W.O.rl<.forcc oL'.,Chc. .. 81tw:e..:.JJic _Cornpe.Ling Forc;es Shaping.20.lQ. 

Randstad. (20 17) . .WO.rkforce 2025;.:Chtl uturo oL~arl d af Wark. 

Roynl Bank of Canada Future Skills Report. (2018) ilumawdNarued· How Canadian Youth Can J]lli\1Un 
The Age of Disrupti.U1l. 

Statistics Canada - Insights on Canadian Society. (2018). ltcs11its frnmJbe 20 16 Census· Is Geld of stud)[ 
a..faclor tn Llrn pa.y.ollof.a .grnduate degree? 
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Curriculum Vitae 

Andr ew C. Gemino, 
Associate Dean, Graduate Programs 
Professor, Management Information Systems 
Beedie School of Business, Simon Fraser University 
&mai l: gum.in.o.@s.fu.. 

EducaHonal BacJcground 

1999 Ph.D. Management Infonnation Systerus, University of British Columbia, Canada 

1993 M.B.A. Management Science/ Management Information Systems, Simon Fraser University 

1989 M.A. Economics, SimOJ1 Fraser University 

1986 13.A. Economics, Simon Fraser Universily 

Employment History 

Sept. 20 17 - current Associate Dean, Graduate Programs, Segal Graduate School, Becdie·School 
of Business, SFU, Vancouver, British Columbia, Canada 

Sept. 201 1 - current Professor, Management Information Systems, Beedie School of Business, 
SFU, Vancouver, British Columbia, Cunada 

March 2006 - Aug. 2011 

July 1999- March 2006 

H.cfcrccd Journa l Articles 

Associate Professor, Management Information Systems, Simon Fraser 
University, Vancouver, British Columbia, Canada 

Assistant Professor, Management Information Systems, Simon Fraser 
University, Vancouver, British Columbia, Canada 

( hilps ·/!scholar googw.calciia.tions?11seFl)illY.rQ_wA 8 8 A l&h~) 

I. Serrador, P., Gemino, A., & Reich, B. H. (2018). "Creating a Climate for Project Success.'' Journal of Modern 
Project Management, 6( I). doi: l O. l 9255/jmpm338 

2. Gemino, A.C., Reich, B.H., Sauer, C. (20 15). "Plans versus People: Comparing Knowledge Management 
Approaches in IT-Enabled Business Projects", International Joumal of Project Management, 33,2, 299- 310. 

3. Reich, B.H., Gemino, A.C., Sauer, C. (2014). "How Knowledge Management Impacts Performance in Projects: 
An J]mpirical Study''. International Journal of Projecl Management, 32:4, 590-602. 

4. Reich, B. II., Liu, L., Sauer, C., Ba1rnerman, P., Cicmil, S., Terry Cooke-Davies, Andrew Gomit\o, Brian Hobbs, 
Harvey Maylor, Carla Messikomer, Beverly l'as ian, Monica Semcnluk, Janice Thomas. (2013). "Developing 
better theory about project organizations," Tnternational Journal of Project Managemenl, 31 (7), 938-942. 

5. Reich, B.B.., Gemino, A., and Sauer, C. (2012) "Knowledge Management and Proj ect-Based Knowledge in IT 
Projects: A Model and Preliminary Empirical Results", International Journal of Project Management 30, 6, 663-
674. 

6. Tingling, P., Gemiuo, A. and Parker, D. (2011), "Changing Channels: The Impact of Web 2.0 on Supply Chain 
Management" Production and Inventory Management Journal, Vol. 47, No.2, 31-44. 

7. Gcmino, A., Sauer, C. and Rtiich, B.H. (2010), "Using Classification T1•ees to Predict Project Performance in 
Information Technology Projects" Journal of Decision Systems, 19, 2, 201-223. 

8. Parker, D. and Gemino, A. (2009). "Use Caso Diagrams in Support ofUso Case Modeling: Deriving 
Understanding from the Picture", Journal of Database Mllnagement, Vol. 20, 1-24. 
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Curriculum Vitae 

9. Brydon, M. and Gemino, A. (2008), "Classification Tl'ees and Decision-Analytic Feedforward Control: A Case 
Study from The Video Game Industry", Data Mining and Knowledge Discovery, Vol. 17, 317-342. 

10. Brydon, M. and Gemino, A. (2008). "You've Data Mined. Now What?" Communications ofthe Association for 
Infonnation Systems: Vol. 22, Article 33. http://aiseI.aisnet.org/cais/vol22/issJ/33 

11. Reich, B. Gcmino, A., Sauer, C. (2008). "Modeling the Knowledge Perspective ofI T Projects", Project 
Management Journal, Vol. 39, S4-SJ4. 

12. Masri, K., Parker, D. and Gemino, A. (2008). "Using Iconic Graphics in Entity-Relationship Diagrams: 'fhe 
Impact on Understanding'' Journal of Database Management, 2008, Vol. 19, lss. 3, 22-4 l. 

13. Gemino, A., Horner-Reich, B. H. and Sauer, C. (2008). "A Temporal Model for fT Project Managemunt", 
Journal of MIS, Winter 2007- 8, Vol. 24, No. 3, 9-4-4 

14. Sauer, C., Gemino, A, and Reich, B.Il. (2007). "Managing Projects for Success: The fmpact of Size and 
Volatility on 1T ProjectP erfonnance", Communications of the ACM, 60:11, Nov. 2007, 79-84. 

J 5. Parent, M., Vandebeek, C. and Oemino, A. (2006), "Building Citizen Trust Through e-Government'', 
Govcmmcnt Information Quarterly, Vol. 22, No.4, 2006, 720-736. 

16. Gemino, A., MacKay, N., .u1d Reich, B.[·J. (2006). "Executive Decisions about Website Adoption in Small and 
Medium-Sized Enterprises", Journal ofrr Management Volume XVIT, number 1, 2006, 34-49, 
http://jitm.ubalt.edu/XV U-1/article3 .pd f 

17. Gemino, A., Parker, D., Olnick Kutzschan, A. (2005). "Jnvestigating Coherence and Multimedia 8ffects of a 
Technology-Mediated Collaborative Envirorn11ent'', Journal of M[S, Winter 2005, Vol. 22, No. 3, 99-124. 

18. Gemino, A. and Wand, Y. (2005), "Simplicity versus Clarity: An Empirical Comparison ofMandatory and 
Optional Properties In Conceptual Modeling", Data and Knowledge Engineering, 55, 2005, 301-326 . 

.l 9. Oemino, A and Wand, Y. (2004). '1A Framework for Empirical Evaluation of Concepllial Modeling Techniques", 
Requirements Engineering Journal, Vol. 9, No. 4, 2004, 248-260. 

20. Oemino, A. (2004). "Empirical Comparisons of Animation and Narration in Requirements Validation", 
Requirements Engineering Journal, Vol. 9, No. 3, 2004, 152-168. 

21. Macl<ay, N., Parent, M. and Oemino, A. (2004). "A Model of Electronic Commerce Adoption by Small 
Voluntary Organjzations", European Journal of Information Systems, Vol. 13, 147-158, June 2004. 

22. Gemino, A. and Wand, Y. {2003). "Evaluating Modeling Based on Models of Learning", Communications of the 
ACM, Vol. 46, No. 10, October 2003, 79-84. 

23. Parker, D., and Gemino A. (2001). "Inside Online Learning: Comparing Conceptual and Technique Learning 
Perfo1111a11ce in Pince-based and ALN Formats", Journal of Asynchronous Learning Networks, Volume 5, Issue 
2, September 2001, 64-74. 

Textbook s 

Kroenke, D., Gemino, A. and Tingling, P. "Ex1;ericncing MrS", 1 ,11 edition, Pearson/Prentice Hal.I, Upper Saddle 
River, New Jersey, 2008. (ISBN: 0-13-143372-7). *(Penrson Education Cnnadn,Book of the Venr, 2008) 

Teaching Awards 
• SFU Teaching Excellence Award, 20 I 1, Simon Praser University. 
• TD/Canada Trust Teaching Award (1993; 2001), Beedie School ofB usb,ess, SFU. 
• MBA Teaching Excellence Awar:d (1997) from Faculty of Commerce at UBC. 
• PhD Outstanding Teaching /\ward (J 996) from Faculty of Commerce at UBC. 
• Teaching honor roll (awarded J 5 times from 1999-2019) indicates top 10% in Beedie School. 
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Resume of 

Andrew S.G. Harries 

aharrles@sfu.ca 
Location: Vancouver BC Canada. 

Summary 

Andr ew Harries Is the Tom Foord Professor of Practice in Entr epreneurship and Innovation at Sim on 
Fraser University' s Beedle School of Business. At SFU Beedle Andr ew blends the latest In theory and 
practice in his entr epreneurship and innovat ion, product management and resourcing new venture 
progr ams. In his advisory practice Andr ew work s closely wi th compani es on business st rategy, leadership 
and governance and the creat ion of viable, high growth business models. 

Andr ew chairs the board of director s at Bsquare Corp orat ion (NASDAQ: BSQR), which delivers enterp rise 
Internet ofThl ngs softw are solut ions and chaired the board at Contractually thr ough Its acquisit ion by 
Coupa Softw are In December 2015. He also serves on the advisory boards of th e Beedle Schoo l of 
Business and Science World Brit ish Columb ia1 wh ere he chaired the organization throu gh the successful 
comp letiori of a $38m renovation and expansion and a major capital camp aign. 

Andr ew was a co-foun der of Sierra Wireless Inc. (SW .TO, SWIR) wh ere he served in a variety of executive 
roles. During his 11 years at Sierra Wireless the company grew from Incept ion through IPO to over $200m 
in annual revenues. Subsequent ly Andrew co-fou nded Zeugma Systems Inc. wh ere he served for six years 
as the President and CEO fr om its initial fundin g to the revenue stage. Tellabs acquired substant ially all of 
Zeugma System s in November 2010. Pr ior to co-found ing Sierra Wireless Andrew w as a senior prod uct 
line manager at Mo torol a Inc. He holds three US patent s and an MBA from Simon Fraser University. 

Executive History 

May 2016 
to present 

Dec 2010 
to present 

Oct 2004 
to 
Nov 2010 

May 1993 
to 
5ept2 004 

lu ly 1989 
to 
Jan. 1992 

SIMON FRASER UNIVERSITY BEEDIE SCHOOL OF BUSINESS 
Tom Foord Professor of Practice In Entrepreneurship and Innovation 

BUSINESS ADVISOR & CORPORATE DIRECTOR 
Serving client s in the Internet of th ings, connected health and enterpri se softwar e 
sectors. 

ZEUGMA SYSTEMS INC. 
President & CEO 
Zeugma delivered service and subscrib er management systems fo r next generat ion 
bro adband netwo rks. Tellabs Inc. acquired substant ially all of Zeugma in Nov 2010 . 

SIERRA WIRELESS, INC. (SW.TO, SWIR) 
Senior Vice President, Sales, Marketing, Operations 
One of tw o found ers of Sierra Wi reless, Andrew architec ted its product and market 
strategies and w as personally responsible fo r over $100m in sales and Joint 
developm ent agreements. The company grew fro m star tup to over US$200rn In 
revenue during Andrew 's tenur e and listed on two senio r public exchanges. 

MOTOROLA INC. 
Wireless Data Division 
Business analyst, Senior Product Line Manager 



Board and Advi sory History 

Nov 2012 
to 
Present 

Jan 2013 
to 
Dec 2015 

Aprll 2014 
to 
Present 

2011 
to 
2014 

2004 
to 
Present 

2004 
to 
Present 

1987-
1989 

1999 

1983-
1987 

BSQUARE CORPORATION 
Bellevue, WA1 USA 
Bsquare's softwa re and prof essional services solution s enab le their enterprise 
customers to monitor device data, automat e processes, predict event s and produce 
better business outcomes that help make digital transformation a reality . 
Chair, Board of Directors and memb er of Audit and Compensation Committees . 

CONTRACTUALLY (Acquired by COUPA SOFTWARE INC.) 
Vancouver, B.C., Canada 
Enterprise Saas provider delivering the fastest, easiest way to negot iate, sign and 
manage contr acts. Led the company's seed financing and advised the founder CEO on 
strategy and financing through the company' s acquisition by Coupa in December 2015. 
Lead Investor and Chair, Board of Director s 

MOJIO INC. 
Vancouver, B.C., Canada 
MoJio Is bulldlng the leading open application s plat form for the connected car. 
Applications for business make fleets mor e prod uctiv e and for consumers make 
driving informative and fun . As Executive Chair and Acting CEO, led Mojio through a 
Series A finan cing, the deve lopment of a strateg ic plan and recruitment of a new CEO. 
Currently an Advisor, formerly Executive Chair and Actin g CEO April 2014-0ct 2015. 

NORSAT INTERNATIONAL INC. 
Richmond, B.C., Canada 
Satellite and microwave commun ications systems for use in harsh environm ents. 
As chair of com pensation comm ittee complete ly revamped executive comp st ruc ture. 
Memb er, Board of Directors & Chair, Compensat ion Comm itt ee 

SCIENCE WORLD BRITISH COLUMBIA 
Vancouver, B.C., Canada. 
World class interactive Science and Technology Museum. 
Advisory Council and formerly Chair of th e Board of Directors 2010-2013. 

SIMON FRASER UNIVERSITY BEE DIE SCHOOL OF BUSINESS 
Vancouver, B.C., Canada 
Member and Past Chair , SFU Beedle Dean's Advisory Board 

Education 

M aster of Business Administr ation, Simon Fraser Univ ersity 
MBA Research Project : INFORM: A Forecasting Model for Technology Innovations 

AEA/Stanford Executive Institute 
Stanford University, Palo Alto, CA 
Executive leadership program, Stanford Graduate School of Business. 

Graduate Memb er of the Marketing Institut e of Ireland 
College of Commerce, Dublin, Ire land. 

Oth er 

• Marri ed with three children • 1999 Deloitte Fast 50: Winn er (Sierra Wire less) 
• Active sports: golf, tennis • 2000 EY Canada Pacific Entrepreneur of the Vear 
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Educational Background 

BEEDIE SCHOOL 
OF BUSINESS 
SIMON FRA SER 
UNIV ERSITY 

Academic CV 

Dr. Blaize Horner Reich 

RBC Professor of Technology and Innovation 
Beedie School of Business, SFU 

Ph.D. (1993) Business Admini str ation , University of British Columbia , Canada 
"Inv esti gatin g th e Linkage betw een Business and Inform ation Technology 
Objectiv es: A Multipl e Case Study in th e Insurance Industry ". 

M.Sc. Business Administr ati on, University of Briti sh Columbi a, Canada 
"The Use of Inform ati on Technology for Comp etitiv e Advantage in Canada" 

B.A. Economlcs1 University of British Columbi a, Canada 

Employment History 

2009 -present RBC Professor of Technology and Innovati on, Beedle School of Business, SFU 

2014-2015 Dean, Beedie School of Business, SFU 

2017-present Visitin g Professor, Swinburn e University, Australi a 

2003- 2008 Visitin g Associate, Templeton College, Oxford University 

2.000-2003 Associat e Dean, Graduate Programs, Beedle School of Business, SFU 

1991-present SFU, Progressively more senior positi ons; curr ent ly Professor, Beedle School of 
Business 

1978-1991 Founder and Principal; Str ategic Data Planning Inc. 

1970-1977 BC Hydro. Progressively more senior positions ending as corporat e Data 
Admini str ation 

Publications- since 2014 

Citati ons at: htt p:// scholar .google.com/c it ations?user=zsFIJSOAAAAJ&hl=en 

Books and book chapters 

• Reich, B.H. "Considering Case Studi es in Project Management", 2015. Ch. 13 in "Designs, Methods & 
Practices for Research in Project Management ", Gower Publlshing, edit ed by B. L. Pasian. 



Publications in Refereed Journals 

• Serrador, P ., Gemino, A., Reich, B.H. "Creating a Climate for Project Success", The Journal of Modern 
Project Management , 6:1, 2018, pp. 38-47. 

• Jla, R.1 Steelman, Z., Reich, B.H. "Using Mechani cal Turk Data in IS Research: Risks, Rewards, and 
Recommendation s", Communications of the Association of Inform ation Systems, 41:14, 2017, pp 

1-14 . http://alsel.ai snet.org/cais/vol41/i ss1/14 

• Carrol l, J. and Reich, B.H. "Technology Portfo lios: How Individual s Manage Multiple Digital 
Techno logies", DATA BASE for Advances in Information Systems, 48:1, 2017, pp. 75-92. 
do l>l 0.1145/3051473.3051478 

• Jia, R., Reich, B.H., Jla, H.H., "Service climate in knowledge -inten slve, interna l service settings", 
International Journal of Quality and Service Sciences, 8:4, 20161 pp.462 - 477. 

• Jla, R., Reich, B.H. and Jia, H.H. "A commentary on: "Creating agile organizat ions through IT: The 
influence of IT service climate on IT service quality and IT agility". Journal of Strategic Information 
Systems, 25:3, 2016. pp. 227-231. http ://dx.do l.org/ 10.1016/j.Jsls.2016.06.0 

• Gemino, A.C., Reich, B.H., and Sauer, C. "Plans versus People : Comparing Knowledge Mcinagement 
Approaches In IT-enabled Business Proj ects", International Journal of Project Management, 33, 
2015, pp. 299-310. 

• Pishdad, A., l<oronlos, A., Reich, B. H., and Geursen, G. ERP Institutionali sation - A Quant itat ive Data 
Analysis Using t he Integrative Framework of IS Theories. Austra lasian Journal of Information 
Systems, 18:3, 2014, pp.347-369. 

• Reich, B.H., Gemino, A.C., and Sauer, C. "How Know ledge Management Impacts Perfo rmance in 
Projects: An Empirical Study", Internat ional Journal of Project Management , 31, 2014, pp. 590-602. 

Academic and Governance Leadership 

Journal Editorial Board 

• Editoria l Board, International Journal of Proj ect Managem ent 

• Editoria l Board, International Journal of Managing Proj ects in Business 

• Senior Editor , Journa l of Information Technology 

• Senior Editor , Journa l of Strategic Inform ation System s 

• Senior Editor, Information Systems Management 

• Department Editor, Project Management Journal (2012-20 15) 

Supervisor and Examiner 

• Head of Accreditation Team - Alberta School of Business, Business Technology Management 
Prograrn (2018) 

• Head of Accreditation Team- Laurier University Business Technology Management Program (2016) 

• Senior supervi sor of over 65 MBA projects. 

• External examiner, 4 PhD dissertations . 



Fercshtch Mahmoudiau, Assistant Professor, PhD, CPA, CGA 

Accounting Area, Bccdie School of Business 

Simon Fraser University 

8888 Universily Drive, Burnaby, BC Canada 

V5A IS6 

EDU ATION 

Phone: 778-782-4068 

Fax: 778-782-4920 

Cell phone: 778-987-7875 

Email: Mahrnoudi@sfu.ca 

o PhD, Accounting, Haskayne School of Business, Universily of Calga1y, Calgary, Canada, 20 16 

o Master of Economics - Specialized in Finance, Tnslitutc for Advance Education & Research on 

Managcmc11L, Tehran, Iran, 2003 

o Bachelor of Science in Applied Mathematics, Shahid Beheshti University, Tehran, Iran, 2000 

ACCOUNTING DESIGNATIONS & CERTlfilCATIONS 

o Chartered Professional Accountant /Certified General Accountant (BC, Canada), 2014 

o Certified Sage ACCPAC Financial and Operational System Consultant (North America), 2007 

TEAC HI NG EXPERIENCE 

o Assistant Professor, Beedie School of Business, Simon Praser University, 2017-Present 

a Lecture,·, Bcedie School ofBusi ness, Simon Fraser University, 2015-20 17 

o Lab Instructor- Haskayne School of Ousincss, University of Calgary, 2009-2013 

o instructor, Mount Royal Universily, Calgary, /\lbcrta, 2008-2011 

BUSINESS EXPERINCE 

o Certified Sage Accpac Financial and Operational System Consultant, Calgary Albel'ta, 2007-2009 

o Supervisor of Training Depa1t menl, EN bank, Tehran, Iran, 2002-2003 

o Banking System Consultant l{arafrain Bank Tehran, Iran, 2004-2005 

RESEARCH 

Pu blications 

o Nazari, .I.A., Hnrzdil, K., M:lhmoudian, F (2017). Asr-;cssing social and environmental performance 

through narrative complexity in CSR reports. Journal of Contomporary Accounting & Economics, 13 

(2), 166- 178. 
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o Mahmoudian, F, Nazari, ).A., Kline, T.J.B and Hcrr cma ns, l.M (2017) Survey research in 

managemenlaccounting: an update. In Methodological Issues in Accounting Resea rch: 

Theories and Methods. (Peer Reviewed Book Chapte r) 

o Hcrrc mans, I.M, Nazari, J.A., Mahmoudian, F (2016). Stakeholder relat ionships, engagement, 

and susta inability repor ting. Journa l of Business Ethics, 138 (3), 417 -435 

o Academic grants/Awards I 3 (over $200,000) 

ACADEMIC CONFERENCE PRESENT A IONS 

f lave presented 24 academic papers at tecognized accounl'ing conferences from 20 IJ-20 19. Some of the 

papers have won best paper awards 

o Canad ian Acade mic Accounting Associat ion (n=8) 

o American Accounting Association (n=8) 

o European Accounting Association (n=4·) 

o Other (n=4) 

SERVICE 

SFU Faculty Committees at Bccdic School of Business 

o Membe r of the /\ ssurancc of Learning Committee - Undergra duate 

o Member of the Teaching and Learning Committee- Undergraduate 

o Membe r of the Communication s Initiative Action Committee 

o Member of the Broad Based Undergraduate Ad miss.Ions Committee 

Membership in the Acndcmic Community 

o Canad ian Academic Accounting Association 

o Amer ican Accounti ng Association 

o European Accounling Association 

Acudcm ic Reviews and Discussirn t 

o American Accounting Association Conference 

o Canadian Academic Accounting Associatio n Conference 

o European Accounting Association 

o Journ al of Business Ethics 

o /\ccounting, Auditing, and Accounta bility Journa l 

Fere.shteh Mah111011dian Curricu/11111 vitae. 2 



Jamal Nazari, PhD, CPA, CMA, CGA 
Associat e Professor of Accounting and Academic Director of l(PMG Graduate Programs 

Beedle School of Business 
Simon Fraser University 
8888 University Drive 
Burnaby, B.C. VSA 156 
Email : jnazari@sfu.ca 
Phone#: 778-782·4604 

EDUCATION 

PhD, Accounting, University of Calgary, Calgary, Canada, 2010 

Dissertation Title: "A n investigation of the relation ship betw een components of intellectua l 

capita l and firm' s finan cial perfo rmance'' 

MA, Accounting, Univ ersit y of Tehran, Tehran, Iran, 2001 
BA, Account ing, University of Mashhad, Mashhad, Iran, 1998 

PROFESSIONAL DESIGNATIONS 

CPA, Charte red Professiona l Accountan t, Canada, 2014 
CMA, Certifie d Management Accounta nt, Alberta, Canada, 2011 
CGA, Certif ied General Accountant, Alberta, Canada, 2011 

WORK HISTORY 

Academic Experience 

• Academic Director, l<PMG Graduate, Simon Fraser University, Vancouver, 2018- Present 

• Associate Professor of Accounting, Simon Fraser University, Vancouver, 2017· Present 

• Assistant Professor of Accounti ng, Simon Fraser Universit y, Vancouver, 2013· 2017 

• Associate Professor of Accounting, Mount Royal Universi ty, Calgary, 2010-2013 

• Assistant Professor of Accounti ng, Mount Royal University, Calgary, 2007-2010 

• Part tim e Professor of Graduate Programs, Sharif University, Iran, 2007-2009 

• Sessional Instruc tor, Univers ity of Calgary, Alberta, 2006-2012 

Business Experience 

• CPA Facilitator, CPA Canada and CPA Western School of Business, 2013-2016 

• CMA Instru ctor, CMA Alberta , Calgary, 2012-2013 

• Chief Financial Officer, Respect General Trad ing Co., Dubai, UAE, 1999-2003 

• Chief Financial and Admin istrative Office r, Bahman Investm ent Co, Iran, 2002 

• Senior Finance Expert, Bahman Group, Mazda subsidiary in Tehran, 1999-2002 

• Auditor, Nationa l Audit Organization, Tehran, Iran, 1998-1999 



TEACHING 

University Teaching Experience 
Variety of courses from Introd uctory to advanced fi nancia l and managerial accounting 

courses at th e undergradua te, graduate and PhD levels at the Univers ity of Calgary, Mount 

Royal Univers ity , Sharif University, and Simon Fraser University 

Professional Teaching Experience 
Facilitat or and instr uctor for a number of modul es and programs for CPA Canada, CPA 

Western School of Business, and CMA programs . 

Recognition 

Have continuously received one of the highest evaluations in the faculty and have been on 
teaching honor rolls (top 10%) continuously 

RESEARCH SUMMARY 

Citation Impact as of December 2019 

Google Scholar Profile: 

h tt ps://s chola r .go ogle .ca/scho lar ?h l=e n &as sdt=0%2 CS&g=Ja ma I+ Nazari& btn G= 

• Citations: 987; h-index: 15; 110-index: 16 

Overall Research Output as of December 2019 

• Peer Reviewed Book Chapter Publicat ions: 4 

• Peer Reviewed Journa l Arti cle Publications: 18 

• Applied Journal s and Magazines and Online Publications: 5 

• Peer Reviewed Conference Proceedings/Pres entati ons: 52 

• Int ernal and Practitione r Presentations and Workshops: 16 

• Int ernal Grants: 8 (I = $ 98,300) 

• External Grants : 6 (I = $ 146,400) 

Recognition 

Publications appear in a var iety of top and quality business and account ing journals. Several 

of th e papers have received best paper awards at recognized accountin g and business 

confere nces. 

SERVICE 

• Several university and school level comm itt ees in Calgary and Vancouver 

• Peer reviewed numerous accou nt ing and business journal papers as we ll as conf erences 

• Supervised a numb er of grad uate and undergrad uate stude nts 

• Served on several professional organization commit tees including CPA Canada 

committ ees and nati onal governmen tal grant agencies 

• Acti ve members hip in Canadian Academic Accountin g Association , American Accountin g 

Association, and European Accounting Association. 



20 10 Ph.D. 

1996 MBA 

1991 LLM 

1988 LLB 

Curriculum Vitae 
Jan R. Simon 

University Lecturer, Finance, Bccdie School of Business 
Simon Fraser University, Burnaby, British Columbia, Canada 

Visiting Professor, JBSE Business School, Barcelona, Spain 

Educatiwi 

Pinancc, University of Essex, UK. Advisors: Neil Kol lard and Yuval 
Millo. 

I BSE Business School, Spain. 

Katholieke Universiteil Lcuvcn, Belgium. 

Katholiekc Universiteit Lcuvcn, Belgium. 

Employ_ment History 

Sep 2013 - Present Senior Lecturer, Finance, Becdic School of Business, SFU. 

Sep 2015 - Present Visiting Professor, Finance, 11.:::SE Busi11oss School and Associate 
Director International Search r und Center 

Sep 20 11 - Aug 20 13 Visiting Assistant Professor, ri nance, Beedie School or Business, 
SFU. 

Jan 20 I 0 - Sep 20 15 Assistant Professor, Finance, I ESE Business School. 

May 2003 - Dec 20 19 Senior Lecturer, Finance, IESE Business School. 

Jun 2004 - Jun 2005 Director, Men·itt Lynch Intl., London. 

Mar 1999- Apr 2002 Executive Director, Goldman Sachs, London. 

Jun 1996- Feb 1999 Vice President, Salomon Brothers, London. 

Jun 199 1 - Sep 1994 Trader, Kredietbank, 13russels. 

Oct 1988- Jan 1990 Special Forces, J BN Para-Commando and NATO Rapid 
Intervention ro rce 



Academic Chairs 

May 20 l4 - Aug 20J 7 Academic Chair, MBA Program, Beedie School of Business, 
SFU. 

May 2014 - Aug 2017 Academic Chair, AMl3A Program, Beedic School of Business, 
SFU. 

Sep 20 16 - Aug 20 17 Academic Uber Chair America's MBA (SFU-FIA-IT/\M­
Vanderbilt) 

Feb 20 14 - Aug 20 17 Academic Chair, MSc Finance Program, Becclie School or 
Business, SFU. 

flcb 2014- Aug 2017 Co-Academic Chair, Diploma Financial Engineering, Beedie 
School of Business-School of Actuarial Studies, sru. 

May 20 13 - Aug 2014 [11teri111 Academic Chair Master of Technology Program 

Sep 20 l 2 - Aug 2017 Academic Chair, EM OA Program, Beedie School of Business, 
SFU 

Sep 2005 - Aug 20 IO Academic Directot·, MBA Program, fESE Business School. 

.Cammi Ltces 

Sep 20 18 - Aug 2019 Graduate Programs Review Task Force 

Sep 2017 - Aug 20 18 Executive Education Commi ltec 

Sep 20.l 2 - Aug 2017 Planning and Priority Committee 

Sep 20 14 - Aug 20 17 Graduate Program~ Committee 

Sep 20 12 - Aug 2017 Assurance of Learning Committee 

Sep 2015 - Aug 2016 Teaching & Learning Committee 

Sep 20 14 - Aug 2015 Executive Education Committee 



Educationa l Background 

C urriculum Vitae 
l(:1111111 Mnsri 

20JO Ph.D. Graduate School of Business (Management lnform11tion Systems), Simon rra ser 
University, Canada 
Thesis Title: Conceplllal Model Design for Beller Understanding. 

1994 M.8.i\. Graduate School of Business (Mfurngcmcnt Science), Simon Fraser University, 
Canada 
Project Title: Improving Extrusion Efficiency at Alcnn Aluminum Ltd Vancouver 
Works. 

19!10 B.A.Sc. Faculty of Applied Science (Mctnls nntl Mnlcl'ial s Engineering), University of 
British Colu111bia, Canada 

Profcssiona I Experience 

,\endemic Director, Undergraduate Progrnms, Bccdie School of Busin~ss, Simon Fraser University 
(2019-prescnt) 

A.cademic Director, MBA programs, Beedie School of Business, Simon r rascr University (2 107-2018) 

Senior Lecturer, Beeclie School of Business, Simon Fraser University (2018-Prcsenl) 

Lecturer, Beedic School of 8 usincss, Simon Fraser University (20 I 1-20 18) 

Faculty, School of Business, K wantl~n Polytechnic University (2008-20 11) 

Selected Research 

Refereed .Journal Articles 

Tingling, P., Masri, K., & Chu, D. (2019) "Catch and release? NJ [L expansion drafi endowment 
effects", Sport, Business and Management: An lntcrnational Journal, https://doi.org/10.1108/SBM-04-
2018-002!! 

Tingling, P ., Masri, K., & Martell, M. (20 11 ). "Ooe~ Order Malter? An Empirical Analysis of NI 11, 
Oran Decisions," Sports, Businei,;s, Management: An International Journal, 1 (2). 

Masri, I(., Parker, D., & Gemino, A. (2008). Using Iconic Graphics in Entity-Relationship Diagrams; 
The Impact on Understanding. Journal of Database Management, I 9(3), 22-41 

Book Chapters 

Parker, D. and K. Masri (2015). The evolution ofonline learning and related tools and techniques 
toward MOOC's. Macro-Level Leaming Through Massive Open Online Courses (MOOCs): Strategies 
and Predictions for the f'uturo. E. McKay and J. Lcnarcie, IGI Global: 2 12-221 

Masri, K., Parker, D., & Gemino, A. (2009). Using Graphics to Improve Understanding of Conceptual 
Models. Principle Advancements in Database Management Technologies: New Applications and 
firarncworks. K. Siau and J. 13rickson, lGI Global 
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Conference s and Presentatio ns 

Tingling, P., Masri, K., Martell, M. (2014) "The Gini & the NHL: Does lnoomc Inequality Correlate 
With Performance?" Putting it on Ice - The Hockey Conference. June 18, 20 14. London, Ontario. 

Tingling, P., & Masri, K.(2012). "New Job, Old Job: Docs Job Security Help or llfoder Decision 
Making," ASAC 2012, June 9- 12, 20 12, St. John's, Newfoundland and Labrador, Canada. 

Tingling, P., & Masri, K. (20 I 0). "Fcasl or Famine: Does Wealth I fclp or Hinder fnnovation in Spo1t?" 
ASAC 20 10, May 22-25, 20 I 0, Regina, Saskatchewan, Canada. 
Received best pnpc1· awanl. 

Ge111ino, A., l'arke r, D., & Masri, K. (20 I 0). " Developing Understanding through Guided lntcrnction in 
Conceptual Modeling," SfGSAND (AIS Special Interest Group on Systems Analysis and Desig,1), May 
29-30, 20 I 0, St. John's, Newfoundland, Canada. 

Masri, K., Gemino, /\., & Parker, D. (2009a). "Combining Diagrams lo Enhance Understanding: 
Forging a Common Language for Different World Views," AMCIS 2009, August 6-9, 2009, Sen 
Francisco, California, USA. 

Masri, I<., Gc111i110, A., & Parker, D. (2009b). "Modular UML for Beller Understanding," ASAC 2009, 
June 6-9, 2009, Niagarn Falls, 0 11tario, Canada. 

Tingling, P., & Masri, K. (2009). "Decisions at lhe Top: Does Technology Matter?," ASAC 2009, June 
6-9, 2009, Niagara Falls, Ontario, Canada. 

Masri, K., Gcmino, A., & Parker, D. (2009c). "Modality for Clarity,'' SIGSANO {AIS Special .Interest 
Group on Systems Analysis and Design), May 2 1-23, 2009, Richmond, Virginia, USA. 

Masri, K., Parker, D., & Gcmino, A. (2008). "Co111bini11g UML Diagrams to Enhance Understanding of 
Conceptual Models," /\SAC 2008, May 24-27, 2008, Halifax, NS, Canada. Received best raper 
award. 

Masri, I<.., Gemino, A., & Parker, D. {2008). "Fac ilitating Understanding of UML Diagrams by 
Interaction and Combination," SIGSAND (AIS Special Interest Group on Systems Analysis and 
Design), May 23-24, 2008, Provo, Utah, USA. 

Masri, K., Gemino, A., & Parker, D. (2006a). "Using iconic graphics lo enhance understanding of 
conceptual models in systems analysis," SlGSAND (Special Interest Group of the Association for 
l11fol'll1atio11 Systems 011 Systems Analysis and Design) Symposium Proceedings, May 12- 13, 2006, 
Vancouver, Carmela, p. 82-88. 

Masri, K., Gemino, A., & Parker, D. (2006b). "What Are You Staring at? Comparing Iconic Graphics 
with Text in Entity Relationship Diagrn1111ni11g," ASAC 2006, Bnnff, AB, Canada. 

Acade mic Awards and Service 

• "TD Canada Tl'ust Distinguished Teaching" award al the Bcedie School of Business, Simon Fraser 
University, 2009, 20 15. Awarded based 011 excellence and disti11ction in leachi11g and related 
activities. 

• Six-time recipient of tho Teaching Honor roll (2004 - 2005 and 2007 - 20 I 0). Awarded to the lop 
10% of the fFJculty in the Bcedie School of Ousincss al Simon Prascr University. 

• Two-time recipient of best paper award at the Administrative Sciences Association of Canada 
(ASAC) conference 2008 and 2010. 

• Recipient of the Social Sciences and Tlu111u11ities Research Council (SSI lRC) Doctoral Fellowship 
award in 2006. $40,000. 

• Four-time recipient of sru Graduate Fellowship award {2004 to 2007). $6,000 each. 
• Reviewer, Journal of tho Association for Information Systems (2008) 
• Reviewer, Americas Confe,·ence on Information Systems (AMCIS 2006, 2007, and 200K). 
• Reviewer, Management fnformation Syslems Quarlerly (MISQ 201 1) 



dllworth@sfu.ca 

Career Proflle 

l<1.1te C. DIiworth BScN R.N. MBA ICD.D 
Vancouver Canada 

011 604 3061787 

34 years health care cllnlcal and consulting experience, teaching, learning and development design, focused on new program 
development, health service design, Inter agency/system coordination, public and professlor,al education, consultatlon and 
fecllltatlon related to leadership development, governance and sustainability, transformatlve change, Innovative models of care 
and professional practice. Specialist In custom desl3ned lea ming and facilitation to address complex challenges and Influence 
transformatlve change for lnterdlsclpHnary post-secondary and international learners, board directors, senior leaders, practice 
professionals, multl·stakeholder initiatives. Clinical background In mental health and addictions and health consulting on system 

design, quality and delivery, 

EDUCATION 
Institute of Corporate Directors· Rotman, Directors Education Program 
Rotman School of Business, U nlverslty of Tororito, Canada 2015 
Master of Business Administration - Strategic Management 
Sauder School of Business, University of British Columbia - Vancouver, British Columbia 2001 
Bachelor of Science, Nursing 
University of Brltlsh Columbia -Vancouver, British Columbia 1985 

PROFESSIONAL AFFILIATIONS and DESIGNATIONS 
BC College of Nursing Professionals (Registered Nurse fl.N. 596925) 
ICD.D - Institute of Corporate Directors, Canada 
Nurses and Nurse Practitioners of BC 
Canadian Nurses Association, Canada 

PROFESSIONAL EXPERIENCE 

Adjunct Professor and Director Learning Design and Health Programs 2001 - Present 
Executive Education, Beedle Simon Fraser University, Canada 

• Design and facllltatlon of professional learning and development In areas of Governance Leadership, Sustainability, 
Change Leadership, Innovation and Value Creation, working with Boards of Directors, Senior Leadership Teams and 
practice leaders. (First nations, Physicians and Health Professionals, Resource Sector, Government and Clvll Society) 

• Health practice lead for development/d esign of customized interprofesslonal leadership development education for 
health professionals, physician, e1<ecutlves). Providence Healthcare, Canadian Cancer Society, BC Children's Hospital, 
Health Care Leaders Association, UBC Faculty of Medicine, Ministry of Health, Medical School Pediatri c Chairs of Canada, 
General Practice Services Committee, , Alberta Primary care, Resident Doctors of BC 

• Teaching and Facllltallon of healthcare cllents-(physlclan leads, academics, senior executives) 
• Faculty/ Instructor Health Programming· "Service Excellence"· Process design, redesign and operations management­

Impact on professional roles and practice, patient <!xperlence, quality and patient safety, team-based care, Primary Care 
Networks. Leadership and Engagement· Certified DISC Assessment & r:actlltatlon, Leading Teams, Change, Mui ti 
stakeholder Engagement. Governance1 Strategy Innovation & Value Creation 

• Program Design, Academic Direction and co-facllltatlon of program (10'" year) supporting leadership and governance 
development for BC Primary Care Initiative (270 family medicine physician graduates to date) 

• Co·Deslgn and Facilitation· Industry Council for Aborlglnal Business "Leadership Exchange"- A first In Canada, leadership 
Intensive for pairings of fl rst Nations Chiefs and Corporate CEO's with a vision to build Lmderstandlng and comrnon 
ground for the purposes of economic and community development. 

• Academic supervisor- EMBA Aboriginal Business and Leadership capstone projects. 
• Mentor/Coach- SFU Entrepreneurship and Venture Connecllon interdisciplinary team 
• BUS238- Introduction to Innovation and Entrepreneurship 

Canadian International Resource Development Institut e 
Academic Director, Program Design tead and Faculty 2016-2018 1/LeadershlpAQP, Arequipa perµ 

• Design and delivery of an eight-day leadership program In Arequipa Peru for leaders, emerging leaders and 
professionals from community, NGO, government, civil society and private sector working to create sustainable legacies 
within and beyond the resource sector. 

Kale Dilworlh dilworlh@sfu.ca December 2019 



• Co lob Peru- SFU/Unlverslt y Cqtollcn San Pablo Change Lab· Arequipa Peru -Facilitator of stakeholder and student 
sessions focused on change and Innovation and coach for student entrepreneurship project teams. 

PDAC 2014· In partnership Intergovernmental Forum on Mining Minerals Metals and Sustainable Development· Transrer Pricing, 
BEPS Tax Policy-Sustainable Development- "An Internationally Focused Seminar" 

Canadian International Resource Developm ent Insti tut e &. Canadian Coa//tl on f or Global Health Research • Proj ect Direc tor, 
Designer and Faculty - 2014 - 2016 
11
/ie alth Impact Assessment Learnin g and Development Prog ram" South Gobi. M ongol/a 

• Co design and delivery of a twelve-day program for Mongolian government lnler-mlnlsterlal and World Health 
Organization officials 

• Learning focus- Health Impact Assessment, resource governance, public health, and change leadership, 

Dilworth and Associates Health Consulting- Select Engagements 2002 & Ongoing 

Briti sh Columbia Cancer . Strategic Direction, Facilitation and Planning 2018· Provincial Primary Care Program- Family Practice 
Oncology Network to enhance the systems of care between specialist cancer care & urban & rural primary care system. Design & 
facili tation session "Building Bridges Strengthening Core"- BC Cancer, University and Primary Core System 

Mental Health Commission of Canada- "At Home Chez Soi" Research Demonstrat ion Project on Mental Illness and 
Homelessness 

• Designed and facilitated strategy to engace Persons with Lived Experience (PWLE) to provide input to the research & 
Principle investigators- a 4-year randomized contro l research demonstration project examining "Housing Fir.st" strategy 
with supports. Vancouver site research appllcatlon- authored ''.An Invi tation to Share In the Leorning '1 

Engaging PWLE wlt/1 Homelessness and Mental Illness" 

• Consultative and practice support to Assertive Community Treatment Team- Service & Housing Leads, Research Team In 
development of roles/strategies to engage PWLE In peer support, research assistant, patient navigation and community 
education roles. 

Morris J. Wosl< Centr e for Dialogue Simon Fraser Unlverslt- Dial ogue Forum Associate- 2004 to 2012 
• Dialogue Forum- examlnlne the role of dialogue in advancing public health pollcy 
• Undergraduate Semester In Dlalocue- "Health &Care" Design & Delivery- Impact on Vulnerable Populations 
• Action Canada Federal Leadership Pronrar:o· "Sustainability in Health care" 
• Fraser Health Authority Hjp Fracture Collaborative (Care Redesicn- elder hip fracture patients) Dialogue as a systems 

approach to contribute to quality patient care & development of strong working relationships across care continuum. 
Co- facilitator Co-author or analysis paper. 

Additi onal Health Clients and Consulting Engagements 
• Provincial Health Services- HIV AIDS Care, Leadership Development 
• Sunnyhill Centre for Children- Professional Practice and Care Delivery 
• Vancouver Coastal Health- Riverview Hospital Redesign and $125 M new service desien 
• Fraser Health· Home and Community Care Strategy 
• UBC Faculty of Medicine Department of Ophthalmology and Vancouver Hospital Eye Care Centre 
• Health Canada and UBC Department of Ophthalmology and Visual Sciences- Teleophthalmology 
• Force Society for l<id's Mental Health - Peer Models of Care 

Governance, Advisory Volunteer and Special Projects 
A EDES Asoc/aclon Especla/Jzada Para El Desarro l/o Sostenlbfe, Arequipa Peru· Board Membe r, General Assembly - 2018 and 
ongoing 

Institut e of Famili es f or C/J/ld and Youth M ental Health - Inaugural Advisory Committ ee 2010 to 20 15 
M fnerva Foundat io n "Helping Women Wark Program"- Steering Committee Member and Mentor (2004-2010) 
St James Community Service Society and Foundati on-Director (Finance, HR Committee~) (2004 -2007 ) 
UBC Comm erce Faculty Equity Commit tee (2000 · 2002) 
Posit i ve Women 's Netw ork- Director (19911-1995) 

Volunteer 
BC Innovation Council- New Ventures Competition " ·Jury Member- (2002 to Present) 
UBC Faculty of Pharmaceutlcal Sciences Research Week - Presenter "Health career Paths for Graduate Students" 
Minerva Foundation · Women Leading the Way Program- Tutor and Coach 
Student Biotechnology Network - Event Presenter and Mentor (2005· Ongoing) 
College of Registered Nurses, BC-Practice Standards Volunteer Reviewer/Reader (1999 - 2010) 

AVAILABLE UPON REQUEST 

Professional Development Customized Learning Development Design Por1folio Committee Involvement References 

!Cate Dilworth diJwprth@lsf\1.cu 2 Occcm ber 20 19 



EDUCATION 

1992 - 1999 

1990 - 1992 

1982 - 1986 

KATHLEEN M. BURKE 
Bcedic School of Business 
Simon Fraser UniversiLy 
8888 University Drive 
But'naby, B.C. 
Canada VSA I S6 
Ph: (778) 782-5605 
Email: kburkc@sl'u.ca 

Doctor of Philosoph y, Criminology 
Simon Fraser University, B.C. 

Di.l'sertation: "Take it like a man: 
The silencing of men's experiences 
of sexual nbusc dtu'ing cJlildhood." 

Mast er of Ar ts, Criminal JusLicc 
Tndiana Univcrtilly, Bloominglon, IN 

K. M. Burke C.V., 2019 

Bachelor of Arts (Cum Laude), Sociology 
Indiana University, Bloomington, TN 

ACADEMIC/ADMINJSTRA'f fVE APPOINTMIJ:NTS 

cpl. 2019 Present 

Sept. 2012 - Aug. 20 19 

University Lecturer 
Beedle School of Business 
Simon Fraser University 

Core Course Coordinator - BUS303 

BUS303-3 
"Business Society and Ethics" 

Senior Lecturer 
8ec die School of Business 
Simon Fraser University 

Course Coordinator - BUS303 

BUS303-3 
"Business Socie~J' and Ethics" 

1 



BUS 511-2 
"Business Ethics" 
Co-taught with Tom Brown 
GDBA program 

K. M. J3mkc C.V. , 2019 

COMMUNITY ENGAGEMENT/LEADERSHlP 

20 l 5 - present 

GRANTS 

20 18 

20 15 

PUBLICATIONS 

20 19 

20 19 

20 19 

20]9 

20 17 

Lead, Curriculum Developer, !nstructor 
Envision Financial Community Leaders Igniting Change 

• 12-week leadership development program Lo promote community 
engagement and support in the Fraser YHlley. 

• Joint partnership of Envision Financial, SFU Surrey, Surrey 
Poverty Reduction Coalilion 

• 6 cohorts (73 participants) have compleled Lo-date 
• 7l 11 cohort scheduled for January 2020 

Principal Applicant - SFU Teaching and Learning Development grnnl 
Course Design Proj ect 
"The darkness around us is deep": Using narrative lo model reflection ancJ 
promote engagement in business ethics education. 

Co-Applicant with Stephen Dooley, Executive Director SFU Surrey 
SFU Community Engagement Initiative Program grant 

• Funding for pilot launch of the Community Leaders Igniling 
Change 12-wcek community leadership program. 

Burke, K. & Bhalloo, S. " '1 am in room 523': Sexual harassment in the 
context of t/McToo and 1/limesup." Jo11mal of Business Ethics Education 
Case, l6. 

Burke, K. & Bhalloo, S. "' l am in room 523' : Sexual harassment in Lhe 
context of IIMcToo and flt imesup.'' .loumal of B11si11ess Ethics Education 
Teaching Note, 16. 

Bholloo, S. & Burke, K. "Falsifying expense receipts: Everybody docs it!" 
Joumal o./B11siness Ethics Education Case, l 6. 

Bhalloo, S. & Burke, K. "Falsifying expense receipts: Everybody docs it!" 
Joumal of Bu.\·l11ess Ethics Education Teaching Nole, J 6. 

Burke, K. & Bhalloo, S. "A joi nt for thcjoinls: Marijuana in the workplace." 
Jou ma / of Business Ethics Education Case and Teaching Nole, I 4, 327-330. 

2 



Bcedic School of Business 
Simon Fraser University 
8888 University Drive 
Burnaby, BC Canada V5A I S6 

ACADEMIC Posnro 

LILY LIN 

2017 - present Assislctnt Professor, Marketing 
Simon rr aser University 

Tel: 778-782-9729 
Email: [ily_ lin@sru.ca 

20 13 -2 0 16 Assistant Professor, Marketing 
California State University, Los Angeles 

Ph.D., Business AdminisJralion (Marketing)1 .May 2013 
Sauder School of Business, University of British Columbia, Vancouver, BC, Canada 

MSc. , Psychology (Social Psychology), May 2008 
Department of Psychology, University of Western Ontario, London, ON, Canada 

B.A. (l s1 clas~), Psychology (Majo,), Commerce (Mino,) , Ji.day 2004 
Univct·sity of British Columbia, Vancouver, BC, Canada 

£.uBLl.CA'.11.illl5-{E EER 8.EY.LEWED1= ========- ------------= 

Lin, Lily, JoAndrea l loegg, and Karl Aquino (2018), "When Beauty Backfires: The Effects of 
Server Attractiveness on Consumer Taste Perceptions," Journal of Retailing, 94 (3), 296-311. 

Media Coverage: The Daily Mail, The Conversation, The National Post, Econo Times, 
Research2Reality 

Lin, Lily, Darren W. Oah I., and Jennifer J. Argo (20 17), "Refining the Tightness-Looseness 
Framework with a Consumer Lons," Journctl of Consumer Psychology, 27 (3), 377-39 l. 

Lin, Lily and Brent McFerran (20 16), "The (ironic) Dove Effect: Use of Acceptance Cues ror 
Larger Body Types Increases ·u nhealthy Beh~tviors," Journal of Public Policy & Marketing, 35 
(I ), 76~90. 

Media Coverage: People Magazine, The Hujfing ton Post, Forbes, Shape lvfagazine, The 
Globe and Mail, 'l'he Vancouver Sun, Science Codex, EurekAlerll, Mic.com, Daily Mail, News 
Room Amel'icc,, news.com.au, New York Posl, CTV News, Glohaf News, CBC News, CK.NW 
Alvl 980 (Vancouver), CFA)( 1070 (Victoria) 



White, Kather ine, Lily Lin, Darren W. Dahl, and Robin Ritchie (2016), "When do Consumers 
Avoid Imperfections? Superficial Packaging Damage as a Contamination Cuc," Journal of 
Market ing Research, 53 ( I), 110-23. 

Lin, Lily, Darren W. Dahl, and Jennifer J. Argo (20 13), "Do the C1·imc, A lways Do the Time? 
Insights into Consumer-to-Consumer Punishment Decisions," Journal of Consume r Research , 40 
(.June), 64-77. 

Media Coverage: Fox Business News, Business News Daily, The Guardian, The Vancouver 
Sun, Sydney Morning Herald, Rec/Orbit, Science Codex, Eurek.A lert!, Science Daily, e! 
Science Ne ws, Science News lin e, Phys. Org, News AM 1130 (Vancouve ,), KGO News talk AM 
810 (San Francisco) 

Szeto, Andrew C. IJ., Richard M. Sorrentino, Santoru YasLmaga, Sadafosa Kouhara, and Lily Lin 
(20 11 ), "Mo tivation and Performance: Uncertainty Regulation in Canada and .Japan," Jvlotivation 
and Emotion, 35, 338-50. 

I.EaC.l:l~G EXPERl l•:N,_ut:.''---::;===== === =============== 

Assistant Professor, Marketing Area, Simon Fraser University 
• Introduction !'o Marketing, Summer 20 L 7 ( l Section); Summer 20 18 (2 Sections); Summer 

20 19 (2 Sections) 
• New Product Development & Design, Fall 2017 ( I Section); Fall 20 18 (2 Sections); Fall 

20 J 9 (2 Sections) 

Assist an/ Projessor, Department of Marketing, California State University, Los Angeles 
• Principles of Marketing - Honours Program, ra il 20 16 ( I Section) 
• Principles of Marketing, Fall 20 l 3 ( I Section); Winter 20 J 4 ( I Section); Spring 20 14 (J 

Section); Fall 20 14 (2 Sections); Winler20 15 (2 Sections); Spring20 15 ( I Section); Fall 
20 I 5 ( l Section); Winter 2016 ( I Section); Spring 20 16 (1 Section); Fall 20 16 ( l Section) 

• Marketing Management in the Global l:::nvironment (M13A Core), Spring 20 15 (.I Section) 
• [nternational Business, Spring 20 14 (1 Section); Spring 20 15 ( I Section) 

Instruc tor, Marketing Division, University of British Columbia 
• Buyer Behavior, 20 IO ( I Section) 

.IEACUl~G.JlE\ffiL0£ME.NT~ .LU.L:u=~======================================== 

• Attendance at Teaching & Learning Luncheon (SPU), March 20 17, April 20 l8, April 2019 
• Attendance al Case Teaching Workshop (SFU), May 20 18 
• Attendance and Pattic ipation at California State University (CSU) Course Development & 

Redesign Workshops (CS ULA), June 20 15-.January 2016 
• Attendance at CSU Teaching Conference (CSU LA), March 20 15 
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Dr. Michael R. Johnson 

Abbreviated Curriculum Vitae 

Employment Hi.story at Academic Institutions 

September 20 IO - Present Senior Lecturer, 13eedie School of Ousiness, Simon Praser University 

September 2014 - 2017 Academic Director, Management of Technology (MOT) MBA Program, 
Beedic School of Business, Simon F'raser University 

September 1998 - 2010 Faculty, School of Business, Operations Management, BCfT 

Other Employment History 

June 2003 - 2004 l.nsight F..ngineering, Principal Consultant 
Vancouver, BC. 

July 1998 - 2002 Co-founder and Pr·esident, Renewit Product Stewardship Solutions, Inc. 
Toronto, Ontario. 

September 1998 - 200 I Research 1--~ngineer, Vehicle Recycling Partnership (VRP), 
Tlighland Park, Michigan 

June I 997 - 1998 Pri.ncipal, Yellow Creek Consulting, 
Torunto, Ontario 

Febrnary 1996 to Aug/96 Production Supe1·visor, Pirelli Cables Inc. 
Surrey, BC 

November 1994 lo Aug/95 Industrial Engineer, Sean ix Technology 
Richmond, B.C. 

Educational Background 

Ph.D. (2002) University of Windsor, Windsor, Canada. 
Dept. or I ndLtstrial and Manufacluring Systems Engineering 

M.A.Sc . ( 1994) University or Windsor, Windsor, Canada. 
Dert. of Industrial and Manufacturing Systems Engineering 

B.IJ:ug. ( 1992) Ryerson Polytechnic University, Toronto, Canada. 
Dept. ofTnduslrial Engineering (Management Science Opliort). 

Teaching History 

Courses Taught :it SFU: 
BUTIC 232: Data and Decisions I (Business Statistics) 
OUS 336: Data and Decisions II (Introduction to Management Science) 
BUS 474: Supply Chain Management 
BUS 553: Business Analytics 
BUS 758: Business Operations Design 
BUS 83 I: Analyzing and Visualizing Data 



Courses Taug ht at BCJT: 
Business Statistics (OPMT 1130, 1208 and 12 11) 
Quantitative Methods for Business (OPMT 330 I and 3308) 
Management Science (BUSA 3500, BUSA 35 15, OPMT 2197) 
Math Models for Business (OPMT 5751 and OPMT 4408) 
Business Mathematics (0.PMT I 110 and 1510) 
I nh·oduclion lo Operations Management (OPMT 1100) 
Topics in Operations Management-E nvironmental Management (OPMT 4442) 
Information Technology (OPMT 3344) I E-Commercc l (OPMT 4344) 
Project Management (OPMT 1170) 
Problem Solving and Process Improvement (OPMT 220 I) 
Synchronous Systems (OPMT 4465) 
Total Quality Management (OPMT J 182) 
Industrial Engineering (OPMT 1184) 
Reliability Principles (OPMT 4446) 
Advisor - Applied Industry Project (OPMT 4449) 
Advisor - Process Improvement Project (OPMT 3341) 

Selected Works 

McCarthy, I.P., Collard, M., Johnson, M.R. (2017). Adaptive organizational resilience: an evolutionary 
perspective. Cun ent Opinion in Environmental Sustainability, 28, pp.33-40. 

Treen, E.R., A tanasova, C., Pitt, L.F., Johnson, M.R.(2 016). Evidence from a large sample on the effects 
of group size and decision-making time on performance in a marketing simulation game. Journal or 
Marketing Education, 38(2), pp.130~ J 37 . 

.Johnson, M.R. and McCarthy, l. (2014). Product recovery decisions within the context of Extended 
Producer Responsibility. .Journal or Engineering and Technology Management - Special Issue in 
Sustainable Business Development. 34, pp.9-28 

Spicer, A.J. and .Johnson, M.R. (2004). Third-party demanufacturing as a solution for extended 
producer responsibi lily. The .Journal of Cleaner Production, 12( I), pp.37-45. 

Johnson, M.R. and Wang, M.I I. (2002). Evaluating Policies and Automotive Recovery Options 
According lo the European Union1s Directive on End-of-life Vehicles (ELVs). The Journal of 
Automotive Engineering. 2 16(9), pp. 723-739. 

llu ang, l I.T., Wang, M.H., and Johnson, M, (1999). Disassembly Sequence Generation Using A Neural 
Network Approach. Journal of Manufacturing Systems, 19(2), pp.73-82. 

Johnson. M.R. and Wang, M.l l. (1998). Economical Evaluation of Disassembly Operations for 
Recycling. Remanufacturing and ReUse. International Journal of Production Research, 36( 12), 
pp.3227-3252. 

Notable Awurds 
TD Canada Trust Distinguished Teaching Award - Beedie School of Business, 20 I l . 
Beedic School of Business - Teaching llonour Roll (9 years) 
Best Paper Award ( 1998)- !nternalional Journal of Produclion Research (JJPR). 
BCIT's Excellence in Teaching Award - The School of Business, British Columbia Institute of 
Technology ( 1999). 



Mircmad Soleyma nian 

Contact 
Information 

Employment 

gducation 

Research Jntcrcsls 

Honors and 
Achievements 

Publications in 
Refereed Journals 

Rcedie School of Business 
Simon I1raser University 
8888 University Dr 
Burnnby, DC V5A I S6 

E-Mail: mjrcmad_soleymanian@sfu.cu 

Phone Number: +1(778) 990 5241 

Simon Frn scr University , Burnaby, BC , Canada 

Bccdic Schoo l of Business 

• Assisrnnt Professor of Marketing 

Univers ity of Ill'iti sh Columbia , Vancouver, BC, Cnnadu 

Business Administration (Marlccting) 

• Doctor of Philo sophy (P.h.D) 

University of Florida , Gainesville, Florida, USA 

Statistics 

• Master of Science 

Sharif Uuiversity of Technology, Tehran, [ran 

lndustdal Engineering 

• Mas ter of Science 

Sharif Unive1·slty or Technology, Tehran, Iran 

Industrial Eugineering 

• Bachelor of Science 

• ln surtcch lnduslry 
• Machine Learning 
• Dynamic Structural Modeling 
• l3ayesiun Statistics 
• Privacy issues 

• AMA-Sheth Doctoral Consortium Fellow, University of Leeds, 20 18 

July 2019- pr esent 

2014-2019 

20)2-20 14 

2009-2012 

2005-2009 

• Quantihitiy e Marlcctin g and Structunil Econometric Work shop Fe llow, Northwcslcrn University, 
20 15 

• Research and Grnduute Prog1·am Fellowship (also known as Grint er Award ), Departme nt of Statis­
tics, University of Florida, 20 J 2-2014 



Working Papers 

Non-Refereed 
Publications 

Conference 
Preseutations 

Academic 
Experiences 

• Miremad Soleymanian, Charles B. Weinberg, Ting Zhu, "Se11sor Data and Behm1iornl Tmc:king: 
Does Usage-Based A11t1J l11surm1ce lle11e.fi1 Drivers?", Marketing Science , 20 l 9. 

• Niakl STA, KJ1edmnti M, Solcymaninn ME, "St(flistical Mo11ifori11g of Autocorrelated Simple lin ­
ear f'roj ile.f Based 0 11 Principal Co111po11e111s A11a/)1sis ", Communk ntions in Sta listics-Theory and 
Method s, 2015, 44:21, 4454-4475. 

• Soleyma nian ME, Mahlooji fl, Khcdmati M, "Phase 11111011itor/11g of binary respo11sc profiles", 
lnternntional .Journ al of Science ond Techn ology, 2013, 20(6), 2238-2246. 

• M. Keramalpour, S.T.A. Niaki, M . . E. Soleymania n, M. Khcdrnati, " Monitoring and Change Poi/// 
E.1·tim(ltio11 1fl\R ( I) Auto correlated Polynomial Pro.filt!s" , International J ourn al ol' Engineer ing 
(IJE ), 20 13, 26(9), 933-942. 

• Miremad Solcymanian, Charles B. Weinberg, Ting Zhu, "Usage-Based Auto ln.1'1/mce: Savings ,,,,,, 
Privacy Considerations." (Under Review at Marketing Science ). 

• Miremad Solcymanian, Charles B. Weinberg, Ting Zhu, "lo1; a11d C11sto111er Relc1tions/1ip Mwwg e-
111c111: Co,•emge choice, pricing and info rmation i11 the (111to111obile i11s11ra11ce." (Under Review al 
Journal of Marketing) . 

• .Saeed Karimifard, Miremnd SoleyrnaniRn, Mehrdad Ghomi, "Co111tJarisio11 of Machi11e Leamin g 
Methods fo r Mo11Jhologic<d ll eart Arrhy1/1111ict." 

• Miremnd Soleyma ninn, Charles B. Weinberg, Ting Zhu, "Machine Leam ing Methods of Forecasting 
in Retail /11d11st1)•", Retail Analytics: Transforming tile Science of Selling, Paul R. Messinger 
(editor) , Business Expert Press: New York, Forthcoming. 

• Em piri cal and Theorelical (ET) Symposium , Guelph, ON 2018 
"Usage-llt,sed Aulo lmwm, ce: Savings vs. Pri1•(fcy Co11sidel'lllio11s. ·• ( Posrer) 

• Marketing Science Conference , Los Angeles, CA 20 J7 
"Sensor Data, Privacy, rmd Behaviom l 7)m·ki11g: Does Usa1:e-!Jtwu l Auto l11.rnra11ce /JeneJit Drivers 'I 
" 

• Quanlitalive Marketing and Economics (QM"E) Conference, Evanston, JL 20 16 
"Sensor Dato, Privacy, a11d Behm1iom l 1h1cki11g: Does Usage-Based A 1110 ln.1·11m11c:t' Benefit Drivers? ,, 

• Enar>irical and Theoretical {ET) Symposium, Lake Lollisc, Albertn 
"The Value of Usage-Based !11s11rw1ce beyo11d Beller 1argeti11g: Beller Driving. " 

Universi ty ul' British Colwnbia 

• "Marketing Research COMM 365 "(Umlcrgrad), (Spring 20 17) 

University ol' Florida 

• "E11gi11eeri11g Sratistics ST/\ 3032 "(Undergrad), (Spring 2014) 

20 16 



MISSION 

Education can be enter taining. 

My mission is to provide high quality 
instructio n to stud ents by Utilizing 
humor, popular media, real world 
examples, and my own personal 
experi ences to enhance engagement 
and retention of comolex tooics. 

CONTACT 

if +1 604 265 5542 

~ scott_ maceac hern@s fu.ca 

SKILLS 
MS Office Simpl e Tax 

VBA Proftl e 

Sage Netsuite 

Caseware Xero 

Mindbrld ge Tableau 

English 

French -Port uguese (BR) -
EDUCATION 

CPA, CA DESIGNATION 
2008 • 2011 

CA School of Business 

Quickbooks 

Freshbooks 

Taxprep 

Power Bl 

Relativi ty 

100% 

50% 

40% 

BACHELOR OF COMMERCE 
WITH DISTINCT/ON 
2003 · 2007 

University of Victoria 

SCOTT MACEACHERN, CPA, CA 
EDUCATOR 

EXPERIENCE 

VISITING LECTURER 
Simon Fraser University 
20 18 - Present 

Lecturer for BUS 251 'Financial Accounting I', BUS 321 ' Financial Accounting - Equiti es' , 
BUS 330 ' Income Taxation for Individuals', BUS 426 'Audi tin g and Assurance' . Second 
reader for KPMG Master of Science in Account ing with Cogni t ive Analytics BUS 839 • Applied 
Project'. Assisted with development or KPMG Master 's program analytics tool bootcam p. 

PARTNER 
Ledgerllbe r ty Solut ions Inc. • Accounting a Educati on Firm 

201 3 - Present 
Develops unique courses and apps for CPAs. Formerly serviced the full account in g cycle 
needs for companies of all sizes, with an emphasis on smal l publi c companies. 

EDUCATOR 
20 11 • Present 

UBC Sauder Executive Education (ongoing) 
Co-teach self -developed course 'Buildi ng a Business Case' . 

CPA Western School of Business (ongoing) 
Session Leader for Capstone 1 ft Associate Session l eader for Capstone 2. 

Densmore Consulting Services Inc. 
Trainer for Common Final Examination (CFE) ft Unifor m Final Evaluation (LIFE) programs. 

Canadian Institut e of Chartered Accountants 
Marker of the Comprehensive por tion of the 2012, 2013, and 2014 UFEs. Multiple choice question 
develop er for the CPA tra inin g program. 

CHIEF FINANCIAL OFFICER 
2015 • 2018 

Li te Access Techno logies Inc. • Fibre Optic Cable Dep loyment Mul tlnattonal 

Responsible for ini tlal pub lic filin gs during the go public process, tr ansition to TSX·V, three 
rounds of financing, expansion to Unite d l<lngdom, business st rat egy, tax str ategies, 
subsidi ary acquisllfons, issuance or financial inform at ion, and cash manaeement . 

CONTROLLER 
2011 • 2013 

Canadian Nexus Venture s Ltd. - Junior Mining Management Company 

Cont racted to act as Contro ller for companies listed on the TSX and TSX·V within the 
j unior minin g and Investment Industr ies. 

SENIOR STAFF ACCOUNTANT-ASSURANCE AND FINANCIAL ACCOUNTING 
2006 · 2011 

Ern st ft Young LLP 

Clients Includ ed mining companies in the exploration, development, and operatio nal 
stages, as we ll as companies In the te lecommunicatio ns and Investment industries. Provided 
audit, T1 personal tax and T2 corpo rate tax services. 



SHAFIK BHALLOO 
1100-505 Burrard Street, Vancouver, B.C. 

ILmail: Sbballao@sfu..ca shhallao@kornfcldllp....c.am 

EDUCATION AND QUALJFJCATJONS 

2004 

1996 

1986 to 1989 

1981 to 1985 

EXPERIENCE 

2016 (May) lo current 

2000 to May 20 16 

1997 to 1999 

York University, Osgoode Hall Law School 
Graduated with an LL.M. in cBusiness Law 

C()ntinuing Legal Education 
Atta.incd certification in Advanced Mediation 

University of British Columbia, Law School 
Gradut1ted with LL.B. in 1989 

Simon Fraser University 
Completed 8./\. (Honours) in Criminology 

Associate Professor of Practice, Simon Fraser lJ II iversity 
Teaching, researching and writing in the areas of Commercial law, 
Employment law and Business Ethics at the undergraduate and 
graduate levels in the Beedie School of Business. I nvolvcd in course 
designing of Jaw and ethics cout·ses. 
Legal Counsel, Kornfeld LLP 
Practicing in tho areas of Commercial and Civi I I itigation, Labour and 
Employment law·, lluman Rights law; Administrative law, Labour 
and Employment law, lnsurance law and Real Estate litigation. 

Partner, Kornfeld LLP 
Practicing in the areas of I luman Rights law, Administrative law, 
Civil litigation, Labour and Employment law, Commercial litigation 
and f nsuranee and Real Estate litigation. Acting as an adjudicator on 
the Employment Standards Tribunal (2006 to dale). Adjunct 
Professor in the Becdie School of Business (2009 to date) and the 
School or Criminology (2005 to 2008) at SFU 

Associate, Kornfeld Mackoff Silber LLP 
Practicing in the areas of Labour and Employment law, I luman 
Rights law, Corporate/Commercial litigation, General Civil litigal'ion, 
Insurance law and Real Estate litigation. Participating as counsel in 
Labour and Commercial Mediations and Arbitrations. 

c,1,, .. ,.lsb\1\ppOn1•ILo• •l\l,l1croson\Wi11do ... 1JN,1Co<hclC011t,111 UUIIOOkl668A('CJf\2020C'V ·SPU· Abbrcvr,ttd· Sh,fik 111,,1100.~ 



J 990 to 1996 

2 

Assoc iate lawyer with Harris & Co, Freeman and Co and Miller 
Thompson 
Practiced in the areas of Commercial and Civil litigation, Insurance 
law, Labour law, Employment law, Human Rights law. Appeared 
before the Supreme Court of British Columbia, British Columbia 
Court of Appeal, the Labour Relations Board and BC l luman Rights 
Tribunal. Participated in Arbitrations and Mediations in civil. and 
commercial as well as labour and employment matters. 

AD.JUDICATOR EMPLOYMENT STANDARDS TRIBUNAL 

2006 to present 

TEACIDNG AW ARDS 

2018 

2013 

TribL111al Member on the Employment Standards Tribunal- Authored 
over 350 appeal decisions in employment disputes 

Awarded TD Canada Trust Distinguished Teaching Award in the 
Beedie School of Business al SFU 

A warded TD Canada Trust Distinguished Teaching /\ ward in the 
Bcedie School or Business at SPU 

APPOINTMENTS AND MEMBERSHlPS 

2006 to present 

2014 lo present 

2005 to 2007 

2003 lo 2005 

J 999 to 2002 

1998 to 1999 

Appointed Adjudicator on the Employmcn( Standards Tribunal 

West Vancouver Police Board- Co-Chair on the Board and Chair of 
the Governance and HR Committees 

Member, the Judicial Advisory Committee, Provincial Court or 
British Columbia 

Member ort he Vancouver Police Department's Chief Constable's 
Diversity Advisory Committee 

Mediator- Conciliation and Arbitration Board, Is maili Council for 
British Columbia 

Legal Officer on the {smaili Council for British Columb.ia 

REFERENCES 
Ava.ilable upon request 

LIST OF PUJlLJCATIONS 

Available upon request 

C.\ lJ.cr-" h\l,oi,0111•\I.Qcal\M1crosofl\Windnw1\IN•1C1cho\Co,11on1 Oo11ookl6<i8AC!ill•\2020l'V -Sl'U· Abbrav,nled $1,r,fik Uhnlloo.dac 



EDUCATION 

SRINI KRISHNAMOORTHY 
Becdic Schoo l of Business, Sim on l1rase rUniv crfiity 

Btm1aby, BC VSA 1S6, Canada 
Sriniyas Krishn amoo l'thy@sfu .ca, 504.228 .5261 (C) 

• l' hl) - Decision, Risk & Opera tions. 2005 
Columbia 13usincss School, Columbia University, New York 

• PGDM (MDA) - Finunce, Opera tions & Ji,formation Systems, 1996 
JJ1dian Ins titu te of Manc1gement, Lucknow, India 

• B.Tech - Mechanica l Bnginee ring, 1994 
fndian lnslitu te of Teclm ology, Madras, lnd ia 

ACAOEMlC & PROPESS10NAL EXl'ERJENCr:: 
• Lecturer -Teclmology &. Opc rationl:i Management 

Bcedie School of Business, Simo11 Frnser University 
Aprll 2017- pl'esent 

• Scss!onal Lecturer 
Rotman Sch ool o( Manogcmcnt, University o( Toronto 
Jan 2017 -Apr il 2017 

• Visiting Assistant Professor - Management Science 
A.Il. Freeman Sd10ol of Business, Tulane University 
July 201'!- Dec 2016 

• Assistan t Professor - M,magemcnt Science 
Ivey Business Scl,ool al Western University 
July 2005-Ju ne 2014 

• Research Analyst • Dcmii1g Center, Columb ia Dusiness School. Columbia Univer sity, 
2003-05 

• Manager of lnvestinents, Unil Trust of lnd ia, Mumb ai, 1996-1998 

TEAO-UNG & RESEARCH INTERESTS 
• Analyt ics of Winner-Take-All Markets 
• Spo rts & Entertiiinment Analytics 
• Revenue Manage ment & Pricing Analytics 

PEER REVIEWED ARTICLES 
I . P1icing of Excess inventory on Groupon 

Maclean K.0.S., Wilson J., and Krishnamoo rthy S. l11fcmnlio11nl fo11mnl of T~eve1111c Mn1111gc111c11/, 
2017, 10 (1), 52 -74 

2. Pricing Strategies with Refere,1ce Effects in Compet itive Industries 
Cou lter B., and Krishnamoor thy S. /11fcr11nlio11nl 'frn11snctio11s i11 Opcmtio11nl Rcscnrc/1, 2014, 21(2), 
263-274 

3. Writin g ORMS/A11alytics cases 
Begen M., Krishnnmoo rthy S., and Wilson J. Wiley's E11cyclopcdin of 011crnli tll1S l~l!8/!t1rcl1 n11d 
MrJ11nge111e11 I Scil!11ce, 2013, DOI: 10. 1002/97804 70400531.corms1083 

4. Teaching ORMS/Analytics with cases 
13egen M., KrishnamoorLhy S, ru,d Wilson J. Wiley's E11cyclopcdin of 011emlio11s Resenrc/1 m,rl 
M1mnge111e111 Science, 2012, DOI: 'I0.1002/9780470400531.corms1061 

S. Competitive Revenu e Management with Forward and Spol Marke ts 
Gallego G., Krishnam oor thy S., and Phillips R. ]011,.,,nl of Reve111ie 1111d Prici11s Mr,11nge111c11t, 201 '1, 
10(2), 132-160 

6. Dynamic Revenue Management Games with Forwat·d and Spot Markets 
Ga llego G., l<l'ishnamoorthy S., nnd Phillips R. )011mnl of Reve1111e mid Pricil1s Mn11nge11.1c11/, 2006, 
5, 10-31 



Srini Kl'ishnamoorthy 

PUBLISHED CASES 
1. /\sian Grill: Finding the Optimal Table Mix (Maclean I<. and T<rishnnmoorthy $.), 2017, Ivey 

P11blls/li11g 
2. The Cascade on Broadway (Maclean l<. a11d Krishnamoorthy S.), 2013, Ivey P11blishi11g 
3. Mobials (van den Uerg M. and Krishnamoort hy S.), 2013, IVl'!J P11b/islii118 
4. The Fab .Four of Tennis (Krlshnamoorthy S. Md Pinto] ,), 2013, Ivey Publishing 
S. Pinpoint Consulting (Chelan D. and J<rishnamoorthy S.), 2011, Ivey /J11blishi11g 
6. Occk Taxi (C'hondrnsekhar R. a11d KrishnamoorU1y S.), 2009, Ivey P11blis/1i11g 
7. Arthur Hill (Bell P. and Krishnamoorthy S.), 2009, Ivey P11l)lishi11g 
8. M2 Universal Commw1icalio ns (Bansal A., Bell P., Krishnamoorlhy S. a11d Vaz P.), 2009. lvey 

P11blis/li11g 

INVITED CONPlmUNCE PRESENT A TIO NS 
• AWOL-The Analytics Concept s Missi.ng in our Courses 

J. JNPORMS Annual Conference, Seattle, Oct 2019 
2. CORS Arumal Meeting, J-Jalifox, June 2018 

• Gli tz l.nvestments 
3. INFORMS Case and Tcad,ing Materials Compe tilion al /rnnual Conference, Houston, Oct 

2017 
• Ill.'oadway Blockbuster Strntegy • Th.c Role of Stars and Musjcals 

1. DS1 Annu<'ll Meeting, Washington DC, Nov 2017 
2. POMS 2017, Seattle, May 2017 

TEACHING A WARDS/HONOURS 
1. Winner of 2017 INFORMS case competit-ion for the case: Glitz /1wes/1J1e11ts - Pm licling n fl/ot)/<b11s/e1·1 

Bajaj S., Uondyopadhyay S. and Krishnamoorthy S. 
2. Dean's Teaching Honour Roll, Oeedie School of Business, Simon Prnser University 

(20J7-18, 2018-J9) 
3. Rotman School of Manageme nt Teaching /1. ward of Excellence, University of Toronto 

(2016-17) 
4. USC Teaching Honour Roll Award of 13xcellence for 2013-14, Western Univcrslty 

(2005-06, 2006-07, 2009-10, 2010-11, 2011-'12, 2013-]4) 
5. David G. Burgoyne Award for Outstanding Comm itment to Studen t Development, Ivey Business 

School, 2006 

EXTERNAL SERVlCB 
1. Chair for Educa tion Session at DSI Annual Meeting, New Orleans, Nov 2019 
2. Chair of t-he Education Cluster for CORS (Canadian Operations Research Sociely) Annual Meetl"g, 

T Talifax, June 2018 
3. Chair for Education Cluster nl CORS Annual Meeting- Vancouver, 2013 
4. Judge for Student Paper Competition, CORS A1111ual Meeting - Vancouver, 2013 
5. Chair for Education Cluster at CORS A11nual Meeting- Niagara flalls, 2012 
6. 01a ir fot Pricing and Revenue Management Session at CORS • INllORMS lnlern alional Conference -

Toron to, } Line 2009 
7. Chair for Pricing and Revenue Management Session at INflORMS Annual Conference - Washington 

DC, October 2008 
8. Judge for INFORMS Case Compctilio11 -Se attle, Novemb er 2007 
9. Reviewer for l11/e1fnces, JNFORMS Trnusnclions Oil erl11cnfio11, Nniml Resenrc/1 Logistics, l11Jcmntic111nl 

Trm1saclio11s i11 Opernlio11nl Research, S0cio-Eco11umic Plm111i11g Science.~ 

PAST1M£!S 
!' laying squas h, tasting wine, creating comedy, cooking, reading 



Tom Culham P. Eng.1 MA. Sc, Ph.D. 
CAREER PROFILE 

An education professional with experie nce researching, teaching and managing in a 
postseco ndary business enviro nment. A former mem ber of We ldwood of Canada Ltd. execut ive 
management team with proven effect iveness in impl ement ing strategic organizati onal change, 
negotiating comp lex supply contr acts and reducing total supply chain costs. 

Research Interests 
Currentl y conduct ing act ion research in postsecondary classes to evaluate th e effect iveness of 
ethi cs pedagogy and evaluc1ting the contrib uti on of contemp lative exercises to ethics education . 

Education 
Ph. D. awarded March 14, 2012; accepted w ithout revisions Faculty of Education, Simon Fraser 
University. Dissertation Title: Ethics Education of Business Leaders. 
M.A.Sc. Transportation Engineering UBC Thesis Title: An Analyt ical Methodology for Short Run 
Urban Transpo rtatio n Policy Questions 
B.A.Sc. Civil Engineering University of Waterloo, Onta rio 

University Teaching and Management Experience 2005 - Present 
SFU Beedle Schoo l of Business, Lecturer in Strategy, 2019 - Present 
SFU Beedle Schoo l ofBus iness, Visiting Lectu rer 2014 to 2019 
• 2014 to present BUS 303 Business Society and Society 
• 2017 BUS 707 Business Ethics 
City Univers ity of Seatt le in Vancouve r, Professor, Program Director School of Management 
commencing May 2017 
• Responsible for management of the School of Management program In Vancouver Including 

faculty hirin g and management, & program quality 
UBC Sauder Schoo l of Business, Sessional Faculty 2008 to 2017 
• Teaching in the Operati ons and Logistics Division, undergraduate 3rd - 4t h year and MBA level 

supply chain management and opera tions management courses. 

• Teaching in the Organizat ional Behaviour and Human Resources Division, undergraduate 3rd 

- 4111 year courses on eth ics, critical thinking, and diversity management. 
TRU (Thompson Rivers University) Schoo l of Business and Economics, Sesslonal Faculty, 2010 -15 
• On behalf of Thompson Rivers University delivered undergrad operations management 

course at Shanghai Inst itut e ofTech nology June 2011-13. 
• On behalf of Thompson Rivers University delivered undergra d operations management 

course at Tianjin Univers it y ofTec hnology June 2010 and 2015 
City University of Seatt le in Vancouver School of Management, Senior Faculty, 2005-7 
• Responsible for management of th e School of Management program in Vancouver including 

facult y hir ing and management, & program quality 2005 -7 
Research Funding Awards 

2018-20 Morrison Foundation Award, Adm in. by City University of Seattl e in Canada 
2017-18 Morrison Foundation Award, Adm In. by City University of Seatt le in Canada 
2016 Morrison Foundc1tion Awa rd Admin, by UBC Maurice Young Center fo r Ethics 
2013 - 14 Clement Fung Chair of Asia Standard Hong Kong Adminl stered by UBC Maurice Young 
Center for Applied Ethics 
2008, 2009, 2010 Graduate Fellowship, Simon Fraser Univers ity 

Recognition Awards 
2012 Simon Fraser University Deah's Convocati on Medal: 
2010 Paul Tai Yip Ng Memorial Award, best graduate student paper: 



Refereed Contributions 
Journal Articles 

Burt on, N., Culham, T., Vu, M. (Under Review). A Spiritual Turn in Management Education 
Pedagogy: Insight s and New Pathways, Journal of Academy of M anagement Academy of 
Management Learning & Educdtion 
Lin, J., Culham, T., and Scott, C. (2020) . Virtue as Emergence fr om Contemplativ e Practices. 
Journal of Character Education Special issue on Virtuou s Leadership, 
Yang, F., Lin. J., Culham, T. (2019) From Inti midation to Love : Taoist Philosophy and Love-Based 
Environm ental Education , Educational Philosophy and Theory, DOI. 
10.1080/00131857.20 18.1564659. Taylor & Francis 
Culhc1m1 T., (2015), Virtue Ethics as a Framework for Teaching and Evaluating Business Ethics, 
Journal of Business Ethics Educati on, 12 (4). 
Culham, T. (2015). Reuniting Virtue and Knowledge. Journal of Phil osophy of Education, 49(2), 
294-310. 
Culham, T., (2014), Cultiv ating Compassion: A Daoist Perspectiv e, Paideusls Vol. 21. 
Culham , T. Bal, H., (2011), Emotiona l Intelligence Meets Virtu e Ethics: Impli cations for 
Educators , Journal of Thought, 43{3&4) 25-43. 

Books 
Culham, T., and Lin, J. (under contra ct) . Holistic Education , Deep Learning, and Doolsm: 
Cultivat ing Virtue and Life Energy Qi. New York: Springer. 
Lin, J., Culnam, T., Edward s, S. (2019) (Eds.) of Contemp lati ve Pedagogi es for Transformatlve 
Teaching, Learning , and Being. In J. Lin, R. Oxford, (Eds.) Book Series: Transforming Education for 
th e Futur e. Charlott e: Information Age Publishing. 
Lin, J.1 Culham, T., Oxford, R., (2016) (Eds.) of Toward a Spiritual Research Paradigm: Exploring 
New Ways of Knowing, Researching and Being. In J. Lin, R. Oxford, (Eds.) Book Series: 
Transforming Education for the Futur e. Charlott e: Informati on Age Publishing . 
Culham, T., (2013), Ethics education of business leaders: Emotional int elli gence, virtues and 
contemplativ e learning. In J. Lin, R. Oxford , (Eds.) Book Series: Transforming Education for th e 
Future . Charlotte: Info rmatio n Age Publishing. 

Chapter Publications 
Culham, T., Shlvhare , N. {2019) . An Act ion Research on the Application of Meditation In Business 
Ethics Educati on. In Lin, J., Edwards, S., Culham, T. (Eds.) Contemplative Pedagogies for 
Transfor mati ve Teaching, Learning, and Being. Charlott e: Informa t ion Age Publishing. 
Culham, T., Oxford, R., Lin, J., (2018). Cultivatin g the abilitie s of th e hear t: Educating th rough a 
pedagogy of love. In J. MIii er, K. Nigh, M. Binder, 8. Novak & $. Crowell (Eds.) Interna tional 
Handbook of Holistic Educatio n. New York. Rutledge. 
Culham, T., Lin, J. (2016). Exploring the Unity of Science and Spirit : A Daoist Perspect ive. In J. Lin, 
T. Culhan,, & R. Oxford, (Eds) Toward a Spiritual Research Paradigm : Exploring New Ways of 
Knowing , Researching and Being. Charlott e: Inform ation Age Publishing. 
Lin, J., Culham, T., and Oxford, R. (2016). Developin g a spiritua l research paradigm: A Confucian 
perspectiv e. {Pp. 141-169). In Lin, J., Oxford, R., & Culham, T. (Eds.), Toward a Spiri tual Research 
Paradigm: Explorin g New Ways of Knowing, Researching and Being. Charlott e, North Carolina: 
Inform ati on Age Publishing. 
Bai, H., Cohen, A., Culham, T., Park, S., Rabi, S., Scott, C., Tait , S., (2014). A call for wisdom in 
higher education : Voices of contemp lative inquiry . In 0. Gunn laugson, et al. (Eds.), 
Contemplative approa ches to learning and Inquiry . New York: St at e University of New York 
Press. 
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E1nployment 

Victor Song CV 

(Short Version) 

Lecturer in Finance, Beeclie School of Business, Simon Prase1· University, since Sept 20 [ 5 

Teac hjng 

Tcrn1 Co urse 

Fall 2015 BUS 4l8 DI/D2 

Spring 2016 BUS 4 1 8 DI /02 

Summer 2016 BUS 4 13 DJ/D3 

Fall 20[6 BUS 4 13 DI/D3 

Spring 20 17 BUS 4J3 DI/BUS 418 D I 

Summer 20 19 

Teac hing Eva luation Ave rage: 3.85/4 

Exce llent Teaching Award s : 

BUS 413 D l/El 

Eva luati on 

3.84/4 and 3.79/4 

3.89/4 and 3.75/4 

3.88/4 and 3.85/4 

3.86/4 and 3.73/4 

3.9/4 and 3.76/4 

3.85/4 and 3.9/4 

• Teaching Honor Roll, Bcedic chool of Business, Simon Fraser University, 20 17. 

• Teaching Honor Roll, Beedie School of Bus.iness, Simon Fraser University, 20 16. 
• Teaching Recognition Letters, Becdic School of Business, Simon Fraser University, Fall 

2015, Spring 2016, Summer 20 16, Fall 20 17, Spring 2017, Summer 2019. 

• Teaching Excellence Award, Department of Economics, University of Calgary, 20 12. 
• Teaching Excellence Award, Graduate Students' Association, University of Calgary, 

2009. 

Research 

Peer-Reviewed Joumal Articles 
I. "l'ndustry Structure and the Strategic Provision of Trade Credit by Upstream Firms," with 

!\ lfrcd Lehar and Lasheng Yuan, The Review of Financial S tmlies, 2019. 
2. "Bank Trading, Capital, and Profitability'' with Jijun Niu, Joumal ofAp plied F inan ce 

and Banking , 2019. 
3. "Pyramidal slruclurc, risk-laking and firm value: Evidence from China's SOEs," with 

Kun St 1 and Rui Wan, Tlte Eco110111ics ofT ra11sitio11, 2018. 



Peer-R eview ed Policy Papers 

4. "What Dependency Issues? Re-Examining Assumplions aboul Canada's Reliance on the 
U.S. Exporl Market," with Eugene Beaulieu, The School of Public PoUcy Research 
Paper, 2015. 

Boole Chapters 
I . Wi.nner's Curse/ wilh Robert Oxoby. Real World Decision Making: An Encyclopedic, of 

Behavioral oj'Economics, Morris Allman (ed.), New York: Praegcr, 2015. 
2. '' Heterogeneous agents," with Robert Oxoby, Real World Decision Jvfaking: An 

Encyclopedia of Behavioral of Economics Encyclopedia (Print), Morris Altman (ed.), 
New Yoek: Praeger, 2015. 

Working Papers 

I. "Financial Structure and Oligopoly: The R&D Effect,'' with James Arander. (presented 
at Annual Conference of Ccmadian Economic.v Association Canadian Economfr:4 

2. "Social Trust and Stock Price Crash Risk: Evidence from China," with Kun Su. 
(Submitted) 

3. "Market Organization and I layck's Discovery Conjecture in a Market Entry Game," with 
Robert Oxoby. 

4. '' Puppy-Dog and Fatter Fat-Cat under Price-Matching," with Kent Fellows 
5. "Price-Matching and Strategic Advertising lnvestrncnl," with Subhasish Dugar. 
6. <•ooes an Exploration Firm Have to Contract with A II La11dow11crs? Insights from a 

Stackelberg Leader Game,» (Winne r of the Graduate Scholarship in Energy Economics, 
Canadian Association for Energy Economics, 2010). 

Services 
Committees 

• Design Committee for Master in Management program, Simon fi'rascr University, 20 19. 
• Beedie Finance Field School Director, since 20 19. 
• Beedie lnternalional Programs Committee, Simon Fraser University, 20 18. 
• Beedie Committee Teaching & Learning Committee, Simon Fraser University, 20 16, 

2017. 
• Beedie Comrnittee Communicalions Initiative Action CommiUcc, Simon Fraser 

University, 20 16, 20 17. 
• University Commillec Senate Committee on University Teaching and Learning, Simon 

Praser University> 20 16, 20 17. 

Student Supervision 

• Serve as a main supervisor for Master of Science in Finance projects (2 proj ects) 
• Serve as a second reader for Master of Science in Finance projecls (30 projecls) 



Curriculum Vitae 
Shauna Jones, MA 

Profile 

Work: 778-782-5568 
EMAIL: SHAUNAJ@SFU.CA 

Senior lectur er, facilitator, and coach with over tw enty years' experience develop ing and implem enting 
curricula that focus on helping learners deve lop t hemselves int o self-reliant, resilient and highly 
employabl e individuals . Proven track record delivering educat ion related to collaboration, business 
commun ication s, leadership, facu lty development, and career management . Conduct Scholarship of 
Teaching and Learning research on teaching teamw ork In post-secondary education. 

Post-Secondary Teaching Experience 

SIMON FRASER UNIVERSITY, BEEDIE SCHOOL OF BUSINESS 
Burnaby , BC 

Senior Lectur er, Faculty Teaching Fellow 
Faculty lecturer 
Visiting Lectur er 

September 2015 - present 
2006-present 

2003,2005,2006 

• Collaboratively develop and teach the curricu lum for BUS 202: Foundations In Collaborati ve 

Work Environm ents 
o Instruct and facilit ate up to 90 student s per section in this experiential course focusing 

on developing students' self-aware ness, awaren ess of others, and abi litie s to work in 

teams 
o Impl ement Explicit Team Learning to ensure student s learn who best to work in team s 

whi le working on a team proj ect 
o Supervi se two teaching assistants per section 

• Instru ct student s in a 13-week, 3rd.year mandatory, business communi cation course which 

focuses primarily on writing 
o Partn er with industry professiona ls t o create expe rienti al learn ing for a semester -long 

stud ent team assignment 
o Developed a peer-review compon ent to the course in partn ership w ith SFU's Student 

Learnin g Commons to imp rove stud ents learnin g and develop skills In providing 

const ruct ive feedback 
o Supervise one teaching assistant per sect ion each semester 

• Design and updat e course material, assessments and lessons each semester takin g a student ­
centr ed approach and using backwa rd design 

• Mark and grade stud ent papers 

SIM ON FRASER UNIVERSITY, CENTRE FOR EDUCATIONAL EXCELLENCE 
Burnaby, BC Septemb er 2013 - present 
Instructor, Certificate Program in University Teaching and learning 

• Co-Instru ct thi s 13-week program for graduat e stud ents from multl disciplines to develop and 
refine their course design and teaching practice 

• Provide feedback on stud ents' lesson plans and deliv ery, tea ching phil osophies and course 
design 



SHAUNA JONES 
page 2 

SIM ON FRASER UNIVERSITY, CENTRE FOR EDUCATIONAL EXCELLENCE (CON'D 

Worl<: 778-782 -5568 

Facilitator, Rethinking Teaching Spring 2015 & 2016 

• Facil itate small groups within this course for faculty designing or redesigning their courses 

• Provide feedback and support to particip ants In thi s 4-day workshop 

Service to the University 

SENATE 
Senate Appeals Board for Withdraws with Extenuating Circumstances (Alternate} 
Senate Appeals Board for Withdraws with Extenuating Circumstances (Member) 

BEEDIE SCHOOL OF BUSINESS 

2018 
2015-2017 

Member, Master of Management (MIM} Design Team present 
• Contr ibute to the design of th e MIM program, including proposal and course design 

Member, Undergraduate Program Review Committee present 

• Contribute to the review of th e Undergraduat e Program, Includin g redesigning th e program 
goals In collaboratio n with oth er members 

Faculty Teaching Fellow & Member, Teaching and Learning Council present 
• Support the tran sition from Committ ee to Counci l for teaching and learning at Beedie 

Faculty Teaching Fellow & Chair/Co -chair, Teaching and Learning Committee Septemb er 2014 - present 

• Lead thi s commi t tee focused on supporting t eaching and learn Ing at Beedie 
• Work closely with the Associate Deans and Dean to meet the tea ching and learning prioriti es for 

th e schoo l 
• Co/design, coordinate, and co/ deliver professional development opj:Jortunities for faculty and 

sessionals 
Coordinator, Teaching and Learning Group (TLG) December 2011- present 

• Coordinate TLG workshops that Include acting as liaison with works hop presenter s and ensuring 
th e promotion of the workshops 

• Collaborate with Teaching Fellow, Ad min staff, and Associate Dean to produce the Teaching 
Newsletter 

• Design, organize and coordin ate, in cooperation with th e Associate Deans, Educationa l 
Consult ant and th e presenters, Beedie's annual Teaching and Learning Luncheon 

TEACHING AND LEARNING CENTRE 
Planning Committee, TLC Teaching Symposium May 2013, 2014, 2016, 2017 
Academic Planning Committee Member, STLHE Annual Conference, June 2015 

Relevant Research Project 
The Where and How Teams are Used, Taught, and Assessed Across Core Courses in a Business 
Undergraduate Curricl./lum. [Work In Progress]. SFU Teaching and Learning Developm ent Grant (Started 
January 2018 - work in progress} Collaborators : Shauna Jones and Anirban Kar 

Education 
Master of Arts in Leadership and Training 
ROYAL ROADS UNIVERSITY, Victori a, BC 

2002 



Beedie Schoo l of Business 
Simon Fraser University 
500 Granville Street 
Vancouve r BC V6C 1 W6 
Canada 

Education 

Carnegie Mellon University 

Terri L. Griffith 

+1 (650) -861- 1961 
+1 (236)-333-2311 
t at Te rriGrifflth dot com 
@terrigriff ith 
Te rriGriffith .com 

Graduate School of Industr ial Adm inistration (now the Teppe r Schoo l of Business) 
PhD Organizat ional Psychology & Theory (Focus : Technology Management) 1989 
MS Organizational Psychology & Th eory 1986 

University of California, Berkeley 
BA Psychology (Focus : Industrial/Organizational) 1983 

Professional Employment 

Simon Fraser University - Beedle School of Business 
Keith Beedle Chair in Innovati on and Entreprene urship 
Professo r of Innovation and Entrepreneurship 

Santa Cla ra University - Leavey School of Business 
Professo r of Management & Entrepreneurship 
Associa te Dean, Leavey School of Business 
Chair, Departm ent of Manageme nt & Entrepreneurship 
Chair, University Coo rdinating Committee 
Entrepreneurship Leadership Team, Leavey School of Bus iness 
Chair-E lect, University Coordinat ing Committee 
Chair, University Tas kfo rce on Comm unication & Col laboration 

Hype rloop Tra nsportation Technologies, Inc. 
Crowd Adviso r and Contributor 

Was hington University - John M. Olin Schoo l of Business 
Associa te Professo r of Org . Behavior & Technology Management 

Visiting Positions & Affiliations 

Center fo r Effective Organizat ions, USC : Aff iliated Facu lty 
Conste llat ion Resea rch, Inc.: Affiliate 
University of Ca liforn ia, Berkeley, Haas Schoo l of Business 

2,0 19-pres 
2019-p res 

200 1-2019 
2015-2018 
20 13-2015 
2013-2014 
2010-20 17 
2012-2013 
2011-20 12 

2016- Pres 

1998-2000 

2018- Pres 
2014 -Pres 
2000-2001 



Editorial Positions 

Senior Editor : 
Organization Science (1997-2006, 2014 to 2017) 

Assoc iate Ed itor : 
Group Decision & Negotiation (1996 to present) 
ICIS (2000, 2010) 
MIS Quarterly (2000-2002) 

Gues t Editor : 
Academy of Management Journal (2000) 

Panel Member : 
National Science Foundation (multiple years) 

Specia l Issue Editor : 

T. L. Griffith 

Organization Science : Inform ation Technology and Orga niza tional Form and Function (2007 , 
with Ray Zammuto, .A.nn Majchrzak, Deborah Dougherty, and Samer Faraj) 

Journal of Engineering and Technology Management: Beyond Sociotec hnical Systems (2001 , 
with Deborah Dougherty) 

Selected Publications 

G riffith , T.L., Gudergan, G ., Mog haddam, Y., & Spohrer , J. (2019) . The future of work : Digital 
workers helping people get things done . In International perspectives and 
research on the 1'futu re of work. " Stuttgart, Germany : Fraunhofer - lnstitut fOr Arbeitswir tschaft und 
Organisation IAO, 42-58 . 

Griffith, T.L ., Spe ll, C., & Bezrukova, Y . (20 19). The Impact of artificial intellige nce on self­
emp loym ent: A think piece . London : Center for Research on the Se lf-Emp loyed . 

Griffith , T.L., Sawyer, J.E., & Poole , M.S. (20 19). Sys tems savvy : Practical intelligence for 
tran sformat ion of sociotec hnical systems . Group Decision & Negotiation , 28(3), 475-499 . 
https://doi.org/10 .1007 /s10726 -019-09619 -4 

Majchrzak , A., Griff itl1, T.L., Reetz, & D., A lexy, 0 . (2018) . Catalyst organizations as a 
new organizat ion design for innovation : The case of Hyperloop Transportation Techno log ies. 
Academy of Management Discoveries, 4(4) . https://doi.org/10 .5465/amd .2017 .0041 

Griffi th , T.L., NordMck , E., Sawyer , J.E., & Rice, R.E. (2018) . Fie ld study of comp lements to 
supervisory leaders hip in more and less flexible work se tting s. Journal of Organizational Design , 
7( 1 O) https ://doi.org/10.1186/s41469-018-0034 -5 

Gr iffith, T.L ., (20 18). It's in our contro l: Review of conquering digita l over load. Work&P/ace , 
August. 17- 19. 

Applegate , L.M., Griff ith , T.l ., & Majchrzak, A . (2017) Hyperloop Transportation Technologies: 
Building breakthrough innovations in crowd -powered ecosystems . HBS No. 817134-POF-ENG . 
Boston, MA: Harvard Business School Publishing . 
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Associate Professor 
Bceclie School of Business 
Simon Fraser University 
8888 University Drive 
Burnaby 13C Canada VSA I S6 

Ed ucation: 

Jason Yiu Chung Ho 

Doctor of Philosophy in Marketing, 2005 
The University of British Columbia, Canada 

Master of Philosophy in Marketing, 2000 
The Chinese UniversiLy of Hong Kong, Hong Kong 

Email: jason_ho_3@sfu.ca 
Phone: (778) 782-5836 

Bachelor of BL1sinoss Administration (First Class degree with 1 lonors), 1995 
The Chinese University of Hong Kong, Hong Kong 

Research Publications 

"An Empirical Study of Uniform and Differential Pricing in Lhe Movie Theatrical Market" {with Y. 
Liang, J. Yan and C. Weinberg), .Joumal of Market ing Research, 55(3), 20 18, p.414-43 J 

''Mere Newness: Decline of Movie Preference over Time" (with R. Krider and J. Chang), Canadian 
Journal o.f Administ 1·ative Sc iences, 34( I), 20 17, p.33-46 (l lonorable Mention of Best Paper, 20 17) 

" Implementing "Marketing Me": A simulation enhanced variant for a student self-marketing exercise" 
(with A. Flostrand and R. T<ri.der), Journal of Marke ting Education , 38(2), 20 16, p.83-89 

"Who Decides What to Watch on TV at I lome? Insights from People-Meter Data in Mexico: Measuring 
Co-Viewing and Preference lnlluences To Help Broadcasters Promote Programming" (with J. Mora and 
R. Krider), Journal(>/ Advert ising Research, 55( I), 20 15, p.22-36 

"Television Co-Viewing in Mexico: An Assessment on People Meter Data" (with J . Mora and R. 
Krider), Journal o.f BroadcC1sting & Electronic Media, 55( 4), 2011, p.448-469 

"Segmenting Consumers of Pirated Movies" (with C. Weinberg), Joul'l1al of Consum er Marketing, 
28(4), 20 1 l , p.252-260 

"Viral Marketing: Motivations to forward electronic content" (with M. Dempsey), Journal of Business 
Research, 63, 20 I 0, p. I 000-1006 

"Playoff Payoff: Super Bowl /\dvet·tising for Movies" {with T. Dhar and C. Weinberg), lntemationol 
Joumal of Research in Marketing, 26(3), 2009, p.168-179 

''S i lverScheduler: A Demand-driven Modeling Approach for the Construct ion of M icro-Schedulcs of 
Movies in a Multiplex" (with J. Eliashberg, Q. Hegie, D. Huisman, S. Miller, S. Swami, C. Weinberg, 
and B. Wierenga), Internat ional Journal of Resear ch in Marketing, 26(2), 2009, p.75-88 (Bost Paper 
/\ward, 2009) 

University and Post -secondary Teach ing Exper iences: 

Simon Fraser University, Canada, 2007 - Present 
Courses taught: 
• Introduction to Marketing 
• MarkeLing Research 



• Customer AnalyLics 
• Web Analytics 
• Analytics Project (Business Analytics & Decision Making Certificate capstone course) 
• Directed Studies: Bayesian Statistics (.lose D. Morn, doctoral student) 

(Teaching Honour Roll, Beedie School of Business, 20 I0/201 1, 2013/20 14, 20 18/2019) 

Ryerson University, Canada, 2005 - 2007 
Course taught: e-Marketing 

The University of British Columbia, Canada, 2003 
Course taught: Introduction to Marketing 

llong Kong Institute of Vocational Education, Hong Kong, 1998 - 2000 
Course taught: Marketing and Professional Practice (Interior Design) 

lJnive1·sity and Academic Community Serv ices: 

Organizer, SFU Business Analytics Haclcathon, Bccdic School of Business, SfU, 20 I 6-20 J 9 

Member, Steering Committee, Data Science Major, sr u.20 17-2020 

Area Coordinator, Marketing l\rea , Becdie School of nu siness, SFV, 2011-2014 

Coach of SF'U marketing team in Inter-collegiate Business Competition 2009/20 IO & 20 I0/20 11 (1st 
place in 20 I 0/20 I J) 

Coach of SFU marketing team in JDC West Business Competition 2009 & 20 I 0 

Member, Editorial Board, Journal of I ntcractive Marketing, 2014-Prcscnt 

Member, Editorial I3oard, Canadian Journal of Administrative Sciences, 20 12-Present 

Industry Experiences : 

Carlsberg Brewery Hong Kong Ltd., Marketing Officer, [ long Kong, 1997 - 1998 
Miller Brewing International Inc./ Dah Chong J Long Ltd., Marketing Officer, Hong Kong, 1995 ~ 1996 
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Susan Christie-Bell 
38347 Peaks Place, Squamish, BC, Y813 OV9 

Cell: 778-970-0234 I Email: susan_chdstie-bell@sfu.ca 

ACHIEVEMENTS Teaching Honour Roll, SFU Beedie School of Business 
20-year Teaching Appreciation Award, Capilano University 

EDUCATION 

Master of Education Degree 
Business Administrntion Studies 
Tourism and Travel Certificate 
Communications Studies 
Creative Arts Diploma 

PROFE SSIONAL EXPERIENCE 

Simon Fraser University, Burnaby, BC 
Capilano University, Squamish, BC 
Lasalle College, Mo11treal, QC 
Concordia University, Montreal, QC 
Marianopolis College, Montreal, QC 

Teaching/ Cu rricul um Development / Program Mana gement 

2006 
1999 
1985 
1984 
1981 

• Currently Leaching BUS20 I ln t.roduclion lo Business, 13US217W Critical Thinking in 
Business. Taught BUS360W Busin ess Communication 20 J 1-20 l3. Consistently score above 
3.6 overall in student evaluations. 

• Member of the development team for tho BUS217W course; successfully piloted the course in 
Pall 2017, and have continued to develop the course since. 

• Comsc lead responsible for the BUS2 l 7W and B US20 I courses for 2019-2020 academic 
year. Responsibilities include mentorship of instructional team and course administration. 

• Experience in curriculum design and development of writing assessment tools. Active in 
learning and impact assessment al course and credential levels. 

• Dedicated to continuous development and use of active and experiential learning strategies. 
• Member of Capilano University Senate Curriculum Committee for five years, past Chair ror 

School of Tourism Management Curriculum Committee, Convenor/Coordinator over 14 years 
within the School of Business, School of Communication, and the School of Tourism 
Management. 

• Developed and delivered internationally recognized WorldHost customer service programs for 
I l years with Destination RC: Serv ice Fundamen /als, Fron/line Jvlanagemen/ Solutions, Japanese 
Service Expectations, Serv ice Across Cultures, Custome rs wi lh Disab ilities, Serv ice in Heal!h Care. 

• Trained, evaluated, and certified new instructors throughout Canada for Destination BC. 
• Developed and conducted I lutnan Resource Development Canada Employment Assistance Service 

programs and workshops for nine years - included L(fe Sk ills, Ccu•eer Explorat ion, Job Search 
Stm legies, and Project Management . 

• Developed and delivered training seminars for airline and travel industry personnel, three travel 
information computer systems (Sabre, Apollo, Reservec) 
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Cross Cultural Communication/ Euglish as an Additional Language & International Education 

• Conducted intense teacher training and cross-cultural initiation sessions for new instructors in Japan, 
including customer service expectations, classroom dynamics, principles of adult learning, and public 
speaking. Provided the .Japanese executive management team with a personal evaluation of each 
trainee instructor's teaching skill, professionalism, and potential to be a valuable employee and 
effective instructor. 

• Conducted cross-cultural communication skills classes for major Japanese corporations in Japan. 
• Taught English as an Additional Langw1ge classes (privalc, group, corporate sessions) for beginner to 

advanced level students 111 Kobe, Osaka, Kyolo, and Tokyo, Japan. 
• Conducted Engl ish fo r International Business classes for maj or Japanese corporations, including 

Nissho Iwai, Mitsubishi Bank, Eli Lilly Pharmaceuticals, and Daimaru Department Stores. 

Business/ Entrepreneur ship 

• Small business owner in the Sea to Sky corridor for seven years; experience with design and 
implementation of business and marketing plans. 

• Administered Human Resource Development Ca11ada (HRD C) Employment Assistance Service 
training programs through the Sea to Sky corridor, 

• Experience in business management relating to planning, organizi11g, marketing, human resources, 
communications, and financial management. 

• Extensive experience with written forms or business communication, including proposals, reports, 
and business letters. 

EMPLOYMENT HISTORY 
Visiting laecturcr 
Faculty 
Partner 
Master Trainer (Contract) 
ESL Instructor (Contract) 
Trainer / lnstructnr 
Instructor 

Simon Fraser University, Burnaby, BC 
Capilano University, North Vancouver, BC 
Tri Unity Learning Centre, 'q uamish, BC 
Destination BC, Victoria, BC 
L.I.N.C., Squamish, BC 
BiLingual Language Institute, Kobe/Tokyo, Japun 
Gemini Group of Air Canada, Montreal, QC 

SUMMARY OF COURSES TAUGHT, UNIVERSITY 

Beedie School of Business, Simon li'rasel' University 
BUS20 I Introdt1ctio11 to Business 
BUS2 I 7W Critical Thinking in Business 
BU S360W Business Commun icatio11 

20 I I -Present 
200 I -Present 
1993-2000 
1994-2005 
1994- 1995 
1991- 1993 
1988-199 1 

School of Communication, Faculty of Business and Professional Studies, Capilano Univctsity 
CMNS 154 Communications in Outdoor Recreation and Tourism 
CMNS 164 Advanced Cornmt1nication and Interactions for Tourism Management International 
CMNS220 Advanced Business Writing and Bditing 
CMNS250 Technical Writing 
CMNS305 Advanced International Interactions 
NABU335 North American Law and Effective Business Communication 
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Budget for the Pt·opo sed Program (financial and personnel) 

Resource Rcquil'cmcnts 

The MiM requires instructional and admini strative resources, all of whic h arc available at or lhro ugh 
SPU. With respect to instructional resources, each cohort of apprnx imately 40 student's w il l require 
instructors for 13 courses (9 core courses and 4 specializat ion courses). As the capstone fo r the program is 
a stra tegic appli ed prnjccl (and not a graduate thesis), graduate supervision w ill be provided by the 
Academ ic Directo r of the M iM Program. As discussed prcvio usl.y (see response to Question 26 above), 
instruction will be prnvid ed by continuing facu lty al SfU , by new faculty (conti nuing, v isitin g, limi1cd 
term) hired speei.ficaUy to teach .in M iM as the program grnws, and by sessional instructors hired to teach 
speci fic MiM courses. 

With respect to admini strati ve resources, the M iM requires fundin g fo r Program D irector, Progrnm 
Coordinator, Recruitment and Admissio ns, Career Management Services, Co-curricu lar Experiences and 
Graduate Program Operations. A ll costs r,ssociatcd w ith the resources used by MiM w ill be borne by the 
program. 

A detail ed budget fo r the MiM has been prepared in consultation with Lhe Beedie School of Business' s 
Dean's Office, including A li Dastmalchian, Dean; And rew Gcmino, Associate Dean, Graduate and 
Postdoctoral Studios; and Meli ssa McCrae, Execut ive Director, Graduate Programs. Tt is being developed 
in consultation w ith Jeff Derksen, Dean of Graduate Studies and Wado Parkhouse, V ice-Provost and 
Associate V ice-President Academ ic. As a consequence, we are confid ent that the detailed budget is robust 
in its consideratio n of progra m costs and tuition revenue and that lhe MiM w ill be a revenue-generating 
program for SFU and the Beed ic School of Business. 

Proposed tuition and other program fees 

Tuition Fees 

Tu iti on wil l be charged on a per-term basis. There are several reasons for this. First, it w ill help to 
stabi li ze tui t ion fees for students, who otherw ise could see large fluctu ations in their tui tion fees over the 
three terms. Second, it wil l make the estimation of tuition fees easier to admini ster and predict. The 
proposed tuit ion fees .in fall 202 1 fo r domestic students arc $6,833.33 per term w ith annual increases of 
2% the:,rearter ; and fo r international students, $11,500 per term w ith armual increases of4% thereafter. 

T he M I M wi 11 be a premium fee program. The j~1sti fication for the premium fee is the specialized nature 
or the program that integrates academic and professiona I instnrclio n that necessitates extraord inary time 
and effor t related to program instruction and administration. 

Other P rogram Fees 

The integrated career management and co-curricular experiences are crit ical components o f the program 
that arc not included in tui t ion fees. The proposed prngram fees directly related to the staff and 
opcrali onal expenses as!iocialed wi1h this program are $ 1,500 per term for domestic and internation al 
students w ith annual increases of2% thcrca~er. Students wi ll be advised in advance of registering 
(through the Mi M website) thal they wi ll be responsible fo r cover ing any costs incurred related to 
attendance at the residency of their program or for optional experiences ( l"or example, international 
applied prnjects, study tours, etc.). 



Total Program Fees 

The total program fees for students who begin the M iM in fall 202 1 w il l be $25,000 for domestic students 
and $39,000 for i11ternal ional students. 

Projected Program Surplus 

Based on these tuit ion fees, the program is expected Lo generate a smal l surpl us given the costs of 
deliver ing the program. A portion of any surpl us realized w ill be directed to a bursary targeted for M iM 
students. 
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Details of Program Stee ring Committee 

For the purpose of developing this program, an MiM Design Team was formed who reported progress 
and solici1ed guidance from a Governance Committee within the Becdie School of 13usincss. 

Design Tea m: 
Andrew Gemino, Associate Dean, Graduate Programs, Beedie School of Business 
Andrew l Iarrics, Tom Poord Associate Professor of Practice in Innovation and Entrepreneurship 
Lily Lin, Assistant Professor, Marketing 
Shauna .Jones, Senior Lecturer, Business Communication 
Victor Song, Lecturer, Finance 
Michael Johnson, Senior Lecturer, Technology and Operations Management 
Arthur Redillas, Director, Recruitment and Admissions 
Gurwinder Singh, Director, Graduate Career Management Centre and Employer Engagement 
Stephanie Reimer, Associate Director, Corporate and Custom Graduate Programs 
Jennifer Beale, Director, Executive Education 
Casey Yorko, Strategic Planning Analyst, Beedie School of Business 

Governance Committee: 
Ali Dastmalchian, Dean, Becdie School of 8L1siness 
Blaize Reich, Professor; Management Information Systems. Fonner Dean (Sepl 2014-Dec 2015) 
Mark Wexler, Professor, Management and Organization Studies and Strategy 
Carolyne Smart, Professor R111eritas, Becdie School of Dusincss. rormer Dean (Sept 2008-Dec 2009) 
Jamie Gray-Donald, Senior VP Sustainability, Enterprise Innovation, QuadReal Property Group, sru 
Beedie School of Business Advisory Board member 



SIMON FRASER UNIVERSITY 
ENGAGING THE WORLD 

APPENDIX I 

Target Audience Survey Questions 



Target Audience Survey 

Student Interview Survey Questi ons: 

1. Which faculty are you in? What is your major '? 
2. Which year arc yo u in, and when do you expect to graduate? 
3. Why did yo u choose yo ur degree of study? 
4. !l ow are yo u feeling about graduating? 
5. Do yo u have career plans or goals? What are they? 
6. How arc you feeling about yo ur career prospects right now? 
7. Do yo u feel the degree and related work/vo lunteer exper ience you wi ll be graduating w ith wi ll 

help you achieve yo ur career goals? I low so? 
8. [fo llow up question] If not, what speci tic gaps do yo u think you have between yo ur current 

qualification s and w hat yo u need to achieve yo ur career goals? 
9. [fo llow up question] Do you think yo u will need lo pursue a graduate degree or complcle 

adclitional education fo r the career yot 1 would l ike to have? If so, what type of graduate degree 
would you need? 

I 0. [fo llow up question] How are you paying/did you pay for yo ur undergl'aduate education? Would 
you use the same source of fundin g for a graduate degree? 

11. What kind of career training have yo u received so for from you r ('acuity/the uni versity/ot her 
sources (e.g., resume writin g, interview ski lls, netwo rkin g, etc.)? 

12. 1'he Bccd ie School of Business is considering a M aster's in Management program intended for 
students w ith less than 2 years full tim e work experience and an undergraduate degree in a 
disciplin e outside of business. The program wi ll provi de students w ith foundational managemenl 
skill s and experiences that w ill help them help launch careers. The sk ill s learned in the MIM 
should enable students to elevate into a juni or manager role as they develop experience. 
If this program were available lo yo u, wou ld yo u consider it? Why or why not? 

13. rfo ll ow up questi on] What would you want to get out of a program li ke this? (e.g., internship, 
career management, etc.) 

14. If specializations wore avail able what would you like lo sec? (Can prompt with the fo ll ow ing 
examples: Digital Media Marketing and Communication; Nego tiation and Sales; Innovation and 
New ProdL1cl Design; Data A nalytics and Decision-makin g) 

15. Do you have other comments or thoughts you w ish to share? 




