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About the Industry

®E-commerce, refers to transactions conducted via the
internet

eEvery time individuals and companies are buying or selling
products and services online they’re engaging in ecommerce.

*The term e-commerce also encompasses other activities
including online auctions, internet banking, payment gateways,
and online ticketing.




A BRIEF HISTORY OF c.1972

Students at Stanford and MIT
E‘ : O M M E R( : E arrange a cannabis sale over
the ARPANET, the precursor '

of the internet.

1979
BZ2B 1981 Michael Aldrich invents the first
) electronic shopping system which
Thomson Holidays UK starts paves the way for the development
1982 using Aldrich's "Teleputer” as of ecommerce. '

the first B2B shopping system. '
The Boston Computer Exchange
becomes one of the world’s first
ecommerce platforms.

1984 ——

Gateshead SIS/Tesco ﬂ 1989

becomes the first B2( Ecommerce system Compumarket
shopping system. ' enables sellers to list items for sale

and buyers to pay by credit card. ’

1991
The Electronic AppWrapper
or the first app store appears. r 1992

Book Stacks Unlimited starts
selling books online in the US. ’




1994

One man sells a CD of Sting’s ﬂ E 1995
Ten Summoner’s Tales in what will

become the world’s first secure online Amazon launches as a bookstore
purchase through an ecommerce and eBay launches as AuctionWeb,
platform.

an auction site. ' y
1998 p73 =

' PayPal launches an online Alibaba.com 1999

payment system which

helps streamline worldwide An online store Alibaba.com helps
P o P o ’ ecommerce transactions. V Chinese manufacturers and exporters
y enter the global marketplace. V

tishops” 2002 2000
V e .: /il Global ecommerce transactions

Retail companies like NetShops surpass $150 billion. V

start selling products through separate

domains rather than one unified store. V

2005 2006

E:\?i‘r"l e'ar:::;:fs' ag: faor: Shopify enables businesses to

Et Sy handcrafted an% vintage create an online shopiront
Soode g V with ease.



Magento launches as an online

BigCommerce online storefront
platform becomes available.

m 2014

US ecommerce and online

n CYHER MORDRT

0 SALE ‘! retail sales reach $294 billion.
58

2017

— Cyber Monday sales exceed | .

2015
$6.5 billion, of which $2 billion Amazon’s sales amount
represent mobile sales. ' to more than half of all

ecommerce growth.

amazZon
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2021

Retail ecommerce sales
worldwide will likely

surpass $4.8 trillion. '

2018

Global retail ecommerce
sales reach $2.8 trillion.

ecommerce storefront builder.
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Percentage change in retail jobs - E~-commerce up 334%

+300% over the last 15 years
+200
+100 Warehouse clubs
___ and other: up B0%
0 e f
pep— .. n Retall industry overall flat
e~ — ® Department stores cown 25%
100 25 other retail sectors
02 ‘D4 06 08 ‘10 12 14 ‘16
Souroe: Sureau of Lebhor Statistics



l U.S. retail e-commerce market size, by product, 2016 - 2027 (USD Billion)

i

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 @ 2027

B Groceries W Apparels & Accesories  © Footwear B Personal & Beauty Care
B Furniture & Home Decor W Electronic Goods W QOthers

Source: waw.grandviewresearch. com




E-Commerce Average Order Value, By Country o0 marketing

sapan. | 514172
canada |, $100.66
singapore | ! o5
australia | 5542
United States | $5!.26
New Zealand | $76.26
treland | $73.26
Germany | $72.43
United Kingdom _ $67.13

Published on MarketingCharts.com in July 2019 | Data Source: Shopify
Based on a subsection of global sales data on Shopify, from April 2018 to April 2019. Figures in USD
Merchant countnies: Germany, France, United Kingaom, Ireland, United States, Australia, New Zealand, Canada, Japan, Singapore.




Types of E-commerce

1. Business-to-Business (B2B)
2. Business-to-Consumer (B2C)

3. Consumer-to-Consumer (C2C)




Business-to-Business(B2B)

The exchange of products, services or information between
businesses, rather than between businesses and consumers.

B2B sales have made up 23.6% of all E-Commerce U.S. sales in
February, 2020.

Examples: Alibaba, Shopify

Top Examples of B2B Ecommerce Companies
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Business-to-Business(B2B)

Pros:
° High Revenue

o Less labour needed as there are no physical retail stores
° Less physical space needed (ex. Store front)
o Ability to sell in bulk to businesses - cheaper shipping

Cons:
o Barriers to entry are high (Lots of competition)
o E-commerce Regulations (We will look at later)
o Customs/Duties



Business-to-Consumer (B2C)

The sale of a product or service in which the end-user is the customer

B2C sales have made up 33.7% of all E-Commerce U.S. sales in February, 2020.
Example: Amazon, Shopify, and Wayfair
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Business-to-Consumer (B2C)

Pros:

- High Revenue
- The entire market is transitioning to purchasing everything online.
- Less labour needed compared to a physical store

Cons:

- High barriers to entry
- E-commerce Regulations
- Comparatively expensive shipping



Consumer-to-Consumer(C2C)

E-commerce C2C sales is selling and purchasing goods or services between two consumers using an third
party platform.

Examples: Ebay, Craigslist, Etsy, AirBnb.

ebay P raypal

wRover  Etsy



Consumer-to-Consumer(C2C)

Pros:

- Low operating costs
- Low start-up costs
- Little or no initial labour required

Cons:

- Low Revenue
- Highly competitive




Biggest E-commerce company — Country wise
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Internet users by world region since 1990 Ce

illi Global total in 2016:
3.5 billion 3.408 billion

Sub-Saharan Africa
206 million in 2016

o South Asia
3 billion A 468 million in 2016

2.5 billion -
Global total in 2010: E . -
- ast Asia & Pacific
2 billion 1.992 billion 1217 milion in 2016
. illi . .
1.5 billien Middle East & North Africa
210 million in 2016
. . Latin America & Caribbean
i 362 million in 2016
1 billion :
Europe & Central Asia
. 669 million in 2016
0.5 billion Global total in 2000:

412.8 million

Global total in 1990: ~ Global totalin 1995:
2.6 million 44.4 million

0. .

1990 1995 2000 2005 2010 2016

North America
279 million in 2016

Data source: Based on data from the World Bank and data from the International Telecommunications Union. Internet users are people with access to the worldwide network.
The interactive data visualization is available at OurWorldinData.org. There you find the raw data and more visualizations on this topic. Licensed under CC-BY-SA by the author Max Roser.




Comparing growth: U.S. retail sales™ vs. ecommerce

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

@) Total retail sales growth* €9 Ecommerce sales growth
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Top 10 ECommerce Companies Ranked

by Revenue (USDS Billions)
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marketing
charts

Top 10 E-Commerce Retailers in the US (2021)

by % share of total e-commerce sales

waimrt | 71
Best Buy - o
2.2%
Target - 2 9%
The Home Depot - 0
2.2%
Kroger . 1.7%
Costco .
1.6%
Wayfair . 1.5%

Published on MarketingCharts.com in May 2021 | Data Source: eMarketer

Based on gross value of products and services sold | Excludes travel and event tickels




Retail E-commerce Revenue in Canada
From 2016 to 2022

35

30

25

Sales in hillion U.S. dollars

24.03 31.98
2016 2017 2018 2019 2020 2021 2022

Source: Statista, 20718

SuleEchQ ‘ www.SaleCycle.com




Competitive Landscape

= High competition
* Majority or sales is coming from top 4 players

* Walmart alone is expected to account for 5% of whole retail industry

= Barrier to entry is low
* Therefore many companies with small share
* Majority stake in top companies

*Product differentiation is generally low




Barriers to Entry checklist

Competition High
Concentration Low
Life Cycle Stage Mature
Capital Intensity Low
Technology Change Mediurm
Regulation & Policy PMedium
sector Assistance Mone

SOLRCE : WA 1B ISWORLDCOM




A higher level of revenue Volatility vs. growth
volatility implies greater

~ industry risk. Volatility can 1000 Hazardous Rollercoaster I
negatively affect long-term =
strategic decisions, such as -35 100 ‘
the time frame for capital 2 ®
investment. :E 0
When a firm makes poor g
investrment decisions it S
may face underutilized g 1
capacity if demand
EUddEI'Il}I' falls, or capacity 0.1 Stagnant Blue Chip
constraints if it rises _30 _10 10 30 50 70

quickly. Five-year annualized revenue growth (%)

* Axis is in logarithmic scale
SOURCE: WWW IBISWORLD.COM



ECOMMERCE SPEND BY CATEGORY

TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES IN 2019, IN US. DOLLARS

FASHION ELECTRONICS & FOOD &
& BEAUTY PHYSICAL MEDIA PERSONAL CARE

$6.81 $7.60 $2.21

BILLION BILLION BILLION

TOYS, DIY TRAVEL (INCLUDING DIGITAL
& HOBBIES ACCOMMODATION]* MUSIC

$5.08 $23.48 $300.0

BILLION BILLION MILLION

FURNITURE &
APPLIANCES

$3.73

BILLION

VIDEO
GAMES

$824.0

MILLION




Current performance in Canada

- From 2013-2018, industry’s revenue increased at an annualized rate of 20.5% to $8.0 billion,

including a 17.5% growth in 2018 alone

- Online sales accounted for 1.5% of retail sales in 2013, which represents a marginal increase

from 1.3% in 2003

- Online sales accounting for an estimated 2.7% of total retail sales in 2018



Revenue Growth

Year Revenue $ million Growth %
2004 1,646.5 0.0
2005 2,102.9 27.7
2006 2,169.8 3.2
2007 2,120.5 -2.3
2008 2,050.3 -3.3
2009 2,021.9 -1.4
2010 2,182.1 7.9
2011 2,066.0 17.6
2012 2,/74.6 8.1
2013 3,167.7 14.2
2014 4.061.1 28.2
2015 4. 934.2 21.5
2016 2,616.8 13.8
2017 6,641.9 21.8
2018 8,039.4 17.5



TOP DEVICES USED FOR MAKING ONLINE PURCHASES 2016

D I:I »  M-commerce accounted for 26% of all Internet retail
__ sales in 2016, double the 13% share of 2012, and is
e projected to account for 34% by 2021.
CAN$47'QB CAN$9'ZB »  87% of Canadian households possessed a personal
Personal computer Tablet computer in 2016, while 59% of Canadian households
purchases purchases possessed a laptop.
. -v »  73% of Canadian households owned a smartphone
CANS$9.9B in 2016, while 44% owned a tablet.

Mobile purchases



Top 10 e-commerce sites - Canada 2021

by monthly traffic

250 000 000

Dec 20 Jan21 Feb 21 Mar 21 Apr 21 May 21

= Amazon CA = Canadian Tire w \Nalmart CA g Bay CA = Home Depot CA
Costco CA e Best Buy CA — F Sy = Hudson's Bay — N ewegg CA

Source: Similariveb, June 2021
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Top online stores in Canada in 2021, by e-commerce net sales
(in million U.S. dollar)

*

amazon.ca 9,817
a

walmart.ca

costco.ca o
apple.com <
homedepot.ca G
canadiantire.ca &

shein.com

wayfair.ca 921
shoppersdrugmart.ca 832
bestbuy.ca 778

0 1,000 2,000 3,000 4,000 5,000 6,000 7,000 8,000 9,000 10,000

E-commerce revenue in million U.S. dollar

© Statista 2022 &

Details: Show source €@




High Online Engagement Loves to Buy Via Mobile E-Commerce Market
Nascent But Growing

Canadians visit more pages on a e d | g | b 67%
monthly basis than their American e | 5 | X
e e e Canackan Smartphone
counterparts (101 vs. 97) owners have purchased a
. product via mobile device I
R | el | ke
B B9 |89 U.S. owners compare at
(1 | S| S e
- 2018
::: VS. By 2018, online spending will reach 10%
e of total retail spending

Lags Slightly Behind U.S. In Online Spending

Online percentage of total retail
shopping remains lower in

Average Canadian  ©nline purchases Canada than the

spends $1,130 = United States

online annually “ = l ,
[ Average American 9 O/O

Internet users making

CONSUMPTION TRENDS

spends 51,483
Canada u.S.



Canadians Often Sho
Cross-Border to Fulfill Needs

25%

Canadian B2B and B2C Consumers
are Used to Paving Additional Charges

+ G00ODS AND SERVICES
+ PROVINCIAL SALES TAX

of online + HARMONIZED SALES TAX
Spending + SHIPPING
+ CONVERSION
occurs through S
international + BROKERAGE FEES
- + CUSTONS CLEARANCE
websites + DISBURSEMENT FEES x

81% rely on search engines to
compare prices

Price conscious consumers in Canada
favor Comparison Shopping
Engines (CSEs) seeking

PRICE SENSITIVITY

cheapest channels ==
M
7shopbot  Eiwishabi HelA
—
) S

[ | ShoptOit.ca Nextag’

PriceGrabber.com

27% check the U.S. and Canadian
websites to find the lowest prices




B2B Sales Stronger Than B2C Sales in Canada
Canadian This mirrors the

s
B2B S the level of w

e-commerce ;
B2C B2B - B2C rate

market was
e-commerce inthe (.S,
in 2012

BZ2B vs B2C ECOMMERCE




Canada E-Retailers Present in Canada Overshadowed by U.S. Retailers

amazon.com

ebay

But

CHANNELS




Shipping Costs Remain Prohibitive Shipping Options Through
International Couriers

A typical Canadian e-commerce P Have Still Proliferated

g shipment costs oD

a ~T - N .

> 3oxipWN 8 m

Ve = 14 .
more . B
thanin the U S Retallers have introduced free shipping,

and have seen a surge in sales




Regulation & Policy Iin Canada

PIPEDA - Personal Information Protection and Electronic Documents Act

Businesses must have consent to collect, use, or disclose personal information.

You must protect the information against unauthorized access, theft, copying or alteration.




Regulation & Policy Iin Canada

Canada’s anti-spam law (CASL)

Businesses cannot: send electronic messages (emails, social media messages, or cell phone messages)
without customer consent

All messages must have an unsubscribe function

Sent Mail

Trash




Age Distribution of Online Shoppers [%]

@ Millenials (30%)
© Gen X (34%)
® Boomers (31%)
© 75+ (5%)

<&

verto
Source: Verto Analytics, 2018 analytics



Percentage of Online Shoppers in the US
By Age Group

67% 41% 28%
Baby

Senior
Boomers niars

Millennials

2
Source: Statista.com ‘,9 SaveMyCent




Different age groups

= Generation Z
= People born after 1997
= They have a major influence on the parents

= Possesses the technological proficiency to browse for products online




Different age groups

= Millennials (Generation Y)
Age from roughly 25 to 39 years old (born after 1981)
A lower disposable income

Optimistic about their future economic status -Lower levels of traditional brand loyalty

Like to compare products and prices




Different age groups

= Generation X
= Age from roughly 40 to 54 years old (born after 1965)

= A significant majority grew up without home computers

Can afford higher-priced goods

Often busy with work or family

Attracted by the convenience of e-commerce and the ability to ship directly to their homes




Different age groups

= Boomers
= Age from roughly 55 to 74 years old (born after 1946)
= Generate the largest amount of revenue

Slowly but surely adapted to internet trends

Favouring convenience over tradition

Increased disposable income due to the emancipation of children




Different age groups

= Silent Generation
= Age 75+ (born after 1928)

= Tend to have a lot of leisure time

= Little trust of or familiarity with the internet




Online Shopping Reach Among US Online Users

By Device

A 96%
) 82%
= 65%
J::”‘V 18%

Total Mobile device as PC as one Mobile device PC only
one of the devices  of the devices only

p /A
Source: Statista.com ‘,9 SaveMyCent




The Reach of Online Shopping

® ® © Multi-device
® @ Single device

96%
of adult online population is i
engaged in Online Shopping
12% of online shoppers
shop only on PCs

J0

of online shoppers also
shop on mobile devices

J0

35% of online shoppers
shop only on mobile devices

of online shoppers
also shop on PCs



Total Time Spent Shopping in Millions of Hours

Million of Hours

160

140

120

100

80

60

40

20

0

fam 2 3 4 5 6 7 8 9 10 M"12pm13 14 15 16 17 18 19 20 21 22 23

®PC © Smartphone ® Tablet

<&

ver
Source: Verto Analytics, 2018 cngy;tig



Categories Of Online Shoppers

Based on the amount of time they spend per month with online shopping brands

= Heavy shoppers: Top 20% of all online shoppers
* Medium shoppers: Between 40% and 80% of all online shoppers

= Light shoppers: Bottom 40% of all online shoppers




Age Distribution [%]

5% 6% 3% 5%
100

80

60

40

20

Heavy Medium Light All
Shoppers Shoppers Shoppers Shoppers

® Millenials ® Boomers
@ Gen X © 75+



WHAT INFLUENCES SHOPPERS TO BUY

FACTORS INFLUENCING THE AMERICAN’S DECISION TO PURCHASE ONLINE

pricE NN ¢/
sHiPPING cosT AND speep [ 80%

piscount ofrers |GGG 71%

vARIETY OF oPTIONS IN sTock [ 71%
trusToworTHY REVIEW [TEGEEE 68%

FLEXIBLE oR FREE RETURNS [ 68%
eranD RepuTaTION [ 67%

simpLE sITE NavicaTion [T 64%
taiLorep seLecTioN ofF propucTs [ 53%
moBiLE-FRIENDLY WweePAGE [ 46%
LovaLTy/RewarDs ProGcRAM G 45%
FrRIENDS & FamiLy [ 42%

top searcH ENGINE REsuLTs |G 39%
socIAL MEDIA RECOMMENDATIONS R 23%
apverTiseMenTs [N 21%



WHAT SHOPPERS HATE

AMERICANS’ LEAST FAVORITE PARTS OF SHOPPING ONLINE

pavING For sHIPPING GG 58%
noT BEING ABLE To ToucH, FEcL [ 49%
OR TRY OUT A PRODUCT FIRST
pirricuLt To RETURN ITEMS [ 34%
waiTinG For DELiVErY [ 34%
coNcerNs aBouT privacY | 29%
unaTTRACTIVE OR | 21%
HARD-TO-NAVIGATE SITES
ENTERING PAYMENT INFO [ 19%
OVERWHELMING AMOUNT 10%
OF PRODUCTS
noT KNowING WHERE [l 9%

TO SEARCH FOR A PRODUCT



5@G’s affect on e commerce

More customers, more revenue

> 5@ will make the internet more accessible, and an even smoother ride for those on mobile devices. That
translates into more potential customers browsing online

More brands will use VR and AR
o |kea is already using this and more companies are expected to do same

Better Al learning capabilities
o Better suggestions







Company Statistics

# T
Amazon.com, Inc. (AMZN) (4% Addto watchlist )

MasdaqG5 - NasdaqGs Real Time Price. Currency in USD . "

86.14 384 (-4.27%) 86.07 -0.07 (-0.08%)

aAfter hours: 5:41PM EST

At close: 04:00PM EST

Summary Chart Conversations Statistics Historical Data Profile Financials Analysis Options Holders Sustainability
Previous Close 89.98 Market Cap 878.774B ib 50 1M 6M YTD 1Y 5Y Max wd " Full screen
Beta (5Y
Open 89.47 Monthly) 1.23
Bid 86.20 x 800 | PE Ratio (TTM) 78.31 HB.67
Ask 86.12 x 800 EPS (TTM) 1.10
Day's Range 85.87 - 89.48 Earnings Date Fﬁgﬁéézggga
Forward
52 Week Range  85.87-188.11 Dividend & Yiald N/A (N/A)
Volume 88,545,252 Ex-Dividend Date N/A 10am. 12 pm. 02 p.m. 04 pm.
Trade prices are not sourced from all markets
Avg. Volume 64,628,071 1y Target Est 141.45



Price Charts (1 Year)

(® Indicators () Comparison B DateRange 1D 5D 1M 3M 6M YTD 1Y 2Y 5Y Max ™ Interval 1D v . Line~ ¢ Draw &

[=

AMZN 122.42

175.00

1 N\R WMM\ 1:

5
E.B'H

Dec May

T5.00

Ct:.F



Price Chart (5 Year)

o
(® Indicators (&) Comparison B DateRange 1D 5D 1M 3M 6M YTD 1Y 2Y 5BY Max ™ Interval 1W ~ . Line v ¢ Draw ) 0 )

200.00
I AMZN 171.28

150.00

v Wy

N /\M

TH.00
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Price Chart (Max)

(*) Indicators

I AMZN 0.998

(¥) Comparison

1888 1868 2000 2001

B3 Date Range

2002

2003

1D 5D

2004

M 3M &M YTD

2005

2006

2007

1Y 2¥ 5Y Max

2008

2008

2010

™ Interval 1W ~

2011

2012

0 Line ~

2013

2014

¢ Draw )

[=

10:0.000

80,207

75.000

50.000

25.000

0.000

»

2015 2018 2017 2018 201



Stock price Comparison with Peers (Max)

K Tum avrsein
(® Indicators (& Comparison Ej DateRange 1D 5D 1M 3M 6M YTD 1Y 2Y 5Y Max ™ Interval 1W ~ . Line~ ¢ Draw i u N
IAMZN 80.397 l SHOP 17.819 x I EBAY 36.580 x
100.000
)

,.-'”'r'*- _’J 50.000

25.000

0.0:00

»

404 .01M

k2

(=]

Wl
(=]
o

]



g FuUll 5Lre

Stock Return Comparison against Indices (5 Year)
LTI

(® Indicators (%) Comparison ] DateRange 1D 5D 1M 3M 6M YTD 1Y 2Y 5Y Max ™ Interval 1W ~ . Line~ ¢ Draw
]
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Capital Structure

Major Holders Currency in USD
Breakdown

9.85% % of Shares Held by All Insider

59.66% % of Shares Held by Institutions

66.17% % of Float Held by Institutions

5,226 Number of Institutions Holding Shares

Top Institutional Holders

Holder Shares Date Reported % Qut Value
Vanguard Group, Inc. (The) 689,093,882 Jun 29, 2022 6.75% 62,693,763,697
Blackrock Inc. 587,459,057 Jun 29, 2022 5.76% 53,447,026,977
State Street Corporation 326,727,487 Jun 29, 2022 3.20% 29,725,667,864
Price (T.Rowe) Associates Inc 311,971,394 Jun 29, 2022 3.06% 28,383,158,473
FMR, LLC 286,047,356 Jun 29, 2022 2.80% 26,024,589,409
Geode Capital Management, LLC 152,022,631 Jun 29, 2022 1.49% 13,831,019,478
Morgan Stanley 120,385,962 Jun 29, 2022 1.18% 10,952,715,226
JP Morgan Chase & Company 106,763,557 Jun 29, 2022 1.05% 9,713,348,774
Capital Research Global Investors 100,280,938 Jun 29, 2022 0.98% 9,123,560,075
Northern Trust Corporation 94,997,372 Jun 29, 2022 0.93% 8,642,861,223



Share Buybacks

Note 6

STOCKHOLDERS EQUITY
Stock Repurchase Activity

In March 2022, the Board of Directors authorized a program to repurchase up to $10.0 billion of our common stock, with no fixed expiration, which
replaced the previous $5.0 billion stock repurchase authorization, approved by the Board of Directors in February 2016. We repurchased 46.2 million shares of
our common stock for $6.0 billion during the nine months ended September 30, 2022 under these programs. As of September 30, 2022, we have $6.1 billion
remaining under the repurchase program.
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Amazon Overview

AMAZON.COM, INC. (NASDAQ: AMZN)

e An American multinational technology company that focuses on e-commerce, cloud computing, digital
streaming and artificial intelligence

» Founded: July 5, 1994

» Headquarters: 410 Terry Avenue North Seattle, Washington
» Employees: ~1,622,000

» Initial Public Offering: May 15, 1997

» Amazon Marketplace is the largest online retailer in the US



Amazon Overview (cont.)

General

e Amazonis guided by 4 principles
1. Customer obsession rather than
competitor focus
2. Passion for Invention
3.  Commitment to Operational Excellence
4. Long-term thinking

Amazon Operation Segments

1.
2.
3.

North America
International
Amazon Web Services (AWS)

Amazon Customer Sets

S L

Consumers
Sellers
Developers
Enterprises
Content Creators
Advertisers
Employees



Notable Acquisitions

Rank

#1

#2

#3

#4

#5

#6

#7

#8

#9

#10

Company Acquired
Whole Foods Market

Metro-Goldwyn-Mayer

Zoox
Zappos

Ring
PillPack
Twitch

Kiva Systems
Souq

Quidsi

Announced Date

Jun 16,2017
May 26, 2021
Jun 26, 2020
Jul 22,2009

Feb 27,2018
Jun 28,2018
Aug 25,2014
Mar 19, 2012
Mar 27,2017

Nov 8, 2010

Acquisition Value
$13.7 billion

$8.5 billion

$1.2 billion
$1.2 billion
$970 million
$839 million
$775 million
$753 million
$580 million

$545 million

Z00X

LJ PillPack

Ewiteh




Amazon Historical Timeline / Key Milestones

Amazon founded
1994

IPOs at $18.00/share ‘
1997

Expands beyond books ‘
1998

zShops launches
1999

&

Lawsuit against Bames & Noble

2002
Kindle e-books

A9.com
2003

Amazon Prime
s
Amazon Mechanical Turk

2005
Amazon S3
2006 .

Joyo
201 B

outsell hardcover books
2010

Amazon Launches in India
2013

NY and Virginia to become Amazon HQ2

. Amazon Elastic Compute Cloud
2006

2007 2011

Amazon Music ‘ Amazon Appstore

2007

Amazon Kindle
2007

2011

Zappos . GoodReads
2009 2013

Audible Kiva Systems Twitch
2008 . 2012 ‘ 2014

1st physical store
2015

$1 trillion market cap reached . ‘ 25-year anniversary

Amazon Fresh ‘ Amazon Instant Video

‘ Minimum wage raised to $15/h
2018

2018 2019

Search for 2nd HQ

NY HQ plans scrapped

announced ‘ ‘ 2019

2017

Jeff Bezos steps down
& # asceo

2018 2021

Kindle Fire
2014

. Amazon Underground
2015

Amazon Prime Air
2016

Amazon Care
2019
Whole Foods
2017

PillPack
2018




Amazon Customer Sets

1. Customers

e Customers served through Online & Physical Stores

o  Focus on Price, Selection, Convenience

O  Amazon and third-party products sold

O  Customer access through Websites, Mobile
Apps, Alexa Devices, Streaming, Physical Stores

e Manufactures and sells Electronic Devices
o Kindle, Fire tablet, Fire TV, Echo, Ring

e Develops and produces Media Content
O Amazon Prime Video Original Films
o AWS Media Services

amazon amazon amazon

e  Offers Subscription Services

(@)

Amazon Prime
m Fast, free shipping
m  Access to movies, series, other benefits

° Customer Order Fulfilment

(@)

North America and International fulfilment networks
that Amazon operates

Co-sourced/outsourced arrangements in certain
countries

Digital delivery

Physical stores

Global customer service centers



Amazon Customer Sets (cont.)

2. Sellers

e Programs offered to help sellers
o Grow business
o Sell their products in-store
o  Fulfil orders through Amazon

e Amazon earns fixed fees, percentage-of-sales, per-unit activity fees, interest (or some combination
thereof) for seller programs



Amazon Customer Sets (cont.)

3. Developers and
Enterprises

e Serves developers and enterprises of all sizes through Amazon Web Services (AWS)
o Startups
o  Government agencies
o  Academic institutions

e AWS offers on-demand technology services
o  Computing
o  Storage
o Database
o  Analytics
o  Machine Learning
o  Other Services



Amazon Customer Sets (cont.)

s. Content Creators

e Serves Authors and independent publishers

o  Kindle Direct Publishing, allows authors to choose royalty options amazon publlshlng

o  Alongside Amazon Publishing arm (Amazon Publishing)
o Programs offered to allow authors, musicians, filmmakers, Twitch
streamers, etc. to publish and sell content

5. Advertisers

o Provide advertising services to sellers, vendors, publishers, authors, others

o  Through sponsored ads, display, video advertising



Management’s Discussion & Analysis (MD&A)

Overview

® Primary source of revenue is the sale of a wide range of products and services to customers

e Financial focus is on long-term, sustainable growth in free cash flows
o Driven by increasing operating income, efficiently managing accounts receivable, inventory, accounts payable,
cash capital expenditures (incl. purchasing or leasing property and equipment)

e Seek to reduce variable costs per unit and work to leverage fixed costs
O Variable Costs: product/content cost, payment processing, packaging, etc.
m Change directly with sales volume
o Fixed Costs: technology infrastructure build, web services, electronic devices, fulfilment networks
m Dependent on timing of capacity needs, expansion



Management’s Discussion & Analysis (MD&A) (cont.)

Overview

e Able to turn over inventory quickly and have cash-generating operating cycle because of business model

e Spending in technology and content to increase over time
o Due to addition of computer scientists, designers, software, hardware engineers, etc.
o Efficiently invest in technology and content, including AWS
o Expansion of new and existing product categories and service offerings

e Shareholder dilution to be efficiently managed whilst having flexibility to issue shares for financings,
acquisitions, and employee compensation



Sales Breakdown

North America
Net sales
Operating expenses

Operating income (loss)

International
Net sales
Operating expenses

Operating income (loss)

AWS
Net sales
Operating expenses

Operating income

Consolidated
Net sales
Operating expenses
Operating income
Total non-operating income (expense)
Benefit (provision) for income taxes
Equity-method investment activity, net of tax

Net income (loss)

Three Months Ended Nine Months Ended
September 30, September 30,

2021 2022 2021 2022

$ 65557 § 78843  $197473  $222517
64,677 79255 189,996 225124
$ 830 $ (412) S 7477 S (2,607
$ 29145 $ 27,720 | $ 90515 $ 83,544
30,056 30,186 89.812 89,062
$ (911) $ (2466) S 703 $ (5518)
§ 16,110 § 20,538 § 44422 § 58,718
11,227 15,135 31,183 41,082

$ 4883 $ 5403 $ 13239 $ 17.636
$ 110,812  $ 127,101  $332410 S 364,779
105,960 124,576 310,991 355,268
4,852 2,525 21419 9511
(537) 419 1,798 (14.,485)
(1,155) (69) (4,179) 1,990
) (3) 3 (16)
§ 3156 S 2872 S 19041 S (3,000)



Management Team / Executive Officers (as of Jan 26, 2022)

Name Age Position

Jeffrey P. Bezos 58 Executive Chair

Andrew R. Jassy 54 President and Chief Executive Officer

David H. Clark 49 CEO Worldwide Consumer

Brian T. Olsavsky 58 Senior Vice President and Chief Financial Officer

Shelley L. Reynolds 57 Vice President, Worldwide Controller, and Principal Accounting Officer
Adam N. Selipsky 55 CEO Amazon Web Services

David A. Zapolsky 58 Senior Vice President, General Counsel, and Secretary

Jeffrey P. Bezos. Mr. Bezos founded Amazon.com in 1994 and has served as Executive Chair since July 2021. He has served as Chair of the Board since 1994
and served as Chief Executive Officer from May 1996 until July 2021, and as President from 1994 until June 1999 and again from October 2000 to July 2021.

Andrew R. Jassy. Mr. Jassy has served as President and Chief Executive Officer since July 2021, CEO Amazon Web Services from April 2016 until July 2021,
and Senior Vice President, Amazon Web Services, from April 2006 until April 2016.

David H. Clark. Mr. Clark has served as CEO Worldwide Consumer since January 2021, and Senior Vice President, Worldwide Operations, from May 2014
until January 2021.

Brian T. Olsavsky. Mr. Olsavsky has served as Senior Vice President and Chief Financial Officer since June 2015, Vice President, Finance for the Global
Consumer Business from December 2011 to June 2015, and numerous financial leadership roles across Amazon with global responsibility since April 2002.

Shelley L. Reynolds. Ms. Reynolds has served as Vice President, Worldwide Controller, and Principal Accounting Officer since April 2007.

Adam N. Selipsky. Mr. Selipsky has served as CEO Amazon Web Services since July 2021, Senior Vice President, Amazon Web Services from May 2021 until
July 2021, President and CEO of Tableau Software from September 2016 until May 2021, and Vice President, Marketing, Sales and Support of Amazon Web Services
from May 2005 to September 2016.

David A. Zapolsky. Mr. Zapolsky has served as Senior Vice President, General Counsel, and Secretary since May 2014, Vice President, General Counsel, and
Secretary from September 2012 to May 2014, and as Vice President and Associate General Counsel for Litigation and Regulatory matters from April 2002 until
September 2012.



Jeff Bezos

e Chairman of the Board of Amazon since 1994
e CEO (1996 —2021)

e Founder of Amazon

e Founder of Blue Origin

e Owner of Nash Holdings

e Top shareholders of Amazon

e Divorce in 2019
e MacKenzie Scott (his ex-wife) received 25% of his

stake in Amazon
o Still the biggest shareholders (holding 15.1%
of outstanding shares)




Andy Jassy

e Andy Jassy is President and CEO of Amazon.com

and also serves on the Board of Directors.

e He founded and led Amazon Web Services (AWS)
from its inception and served as its CEO from April
2016 until July 2021.

e He joined Amazon in 1997 and, prior to founding
AWS, held various leadership roles across the
company, including both business-to-business and
business-to-consumer.

e He has an AB from Harvard University and an MBA

from Harvard Business School.


https://amazon.com/

More about Andy Jassy

e 24 years working for Amazon

e Heis 54 years old
e Comes from Scarsdale, which is an affluent suburb

of New York City

e Minority stakeholder in Seattle Kraken (new
NHL franchise)

e Current salary as CEO - $767,650 USD

e Asof November 2022, his net worth is an estimated
S400 million




David H. Clark Brian T. Olsavsky

David H. Clark. Mr. Clark has served as CEO Joined Amazon in April 2002
Worldwide Consumer since January 2021, and Senior eVice President, Finance for Amazon’s North America
Vice President, Worldwide Operations, from May retail business (2007 — 2010)

2014 until January 2021. eSenior Vice President (2015 — now)

*CFO (2015 — now)



Shelley L. Reynolds Adam N. Selipsky

o Oversees Amazon’s accounting Mr. Selipsky has served as CEO Amazon Web Services since
function July 2021, Senior Vice President, Amazon Web Services from

. (2007-Present) - VP, Worldwide May 2021 until July 2021, President and CEO of Tableau
Controller & Principal Accounting Software from September 2016 until May 2021, and Vice
Officer President, Marketing, Sales and Support of Amazon Web

o (2006-2007) - VP, Finance & Services from May 2005 to September 2016.
Controller

o (1998-2006) - Partner at Deloitte &
Touche LLP



David A. Zapolsky

(2014-Present) - SVP, General Counsel and Secretary

(2002-2014) - VP, General Counsel and Secretary

(1999-2002) - Associate General Counsel

(1999) - Partner at Dorsey & Whitney LLP

(1994-1999) - Partner at Bogle & Gates

(1991-1994) - Associate at Wachtell, Lipton, Rosen & Katz

(1998-1991) - Assistant District Attorney at Kings County District Attorney's Office
(1985-1988) - J.D., Law from Berkeley School of Law



Board of Directors (as of Jan 26, 2022)

Name

Age

Position

Jeffrey P. Bezos
Andrew R. Jassy
Keith B. Alexander
Edith W. Cooper
Jamie S. Gorelick
Daniel P. Huttenlocher
Judith A. McGrath
Indra K. Nooy1
Jonathan J. Rubinstein
Patricia Q. Stonesifer
Wendell P. Weeks

58
54
70
60
71
63
69
66
65
65
62

Executive Chair

President and Chief Executive Officer

Co-CEQ, President, and Chair of I[ronNet Cybersecurity, Inc.
Former Executive Vice President, Goldman Sachs Group, Inc.
Partner, Wilmer Cutler Pickering Hale and Dorr LLP

Dean, MIT Schwarzman College of Computing

Former Chair and CEO, MTV Networks

Former Chief Executive Officer, PepsiCo, Inc.

Former co-CEOQO, Bridgewater Associates, LP

Former President and Chief Executive Officer, Martha’s Table
Chief Executive Officer, Corning Incorporated



Board of Directors (as of Jan 26, 2022, cont.)

Background

Mr. Bezos has been Chair of the Board since founding the Company in 1994. Prior to
becoming Executive Chair in July 2021, he served as Chief Executive Officer from

May 1956 to July 2021 and as President from founding until June 1999 and again from
October 2000 to July 2021.

Qualifications and Skills

Mr. Bezos's individual qualifications and skills as a director include his customer-focused
point of view, his willingness to encourage invention, his long-term perspective, and his
ongoing contributions as founder and Executive Chair.

Jeffrev P. Bezos Mr. Bezos serves as Executive Chair of the Bezos Earth Fund, which he founded with a

- commitment of $10 billion to be disbursed as grants within the current decade to fight
climate change and protect nature. Mr. Bezos also founded the Bezos Day One Fund, a
$2 billion commitment to focus on making meaningful and lasting impacts in two areas:
funding existing non-profits that help families experiencing homelessness and creating a
network of new, non-profit tier-one preschools in low-income communities. Finally,

Mr. Bezos founded Blue Origin with the vision of enabling a future where millions of
people are living and working in space for the benefit of Earth, and owns The
Washington Post, a major U.S. newspaper dedicated to the principles of a free press and
winner of 68 Pulitzer Prizes.

Founder and Executive Chair of
Amazon

Age: Director since: Board committees: Other current public company boards:
58 July 1994 None None



Andrew R. Jassy

President and

CEO of Amazon
Age: Director since:
54 July 2021

General {(Ret.) Keith B,
Alexander

Co-CED, President, and
Chair of IronNet

Age: Director since:
70 September 2020

Background

Mr. Jassy has been President and Chief Executive Officer of the Company since

July 2021. He founded and led Amazon Web Services since its Inception, serving as its
CEO fram April 2016 to July 2027 and its Senior Vice President from April 2006 uritil
April 2016. Mr, Jassy joined the Company in 1997, and, prior ta founding AWS, he held
various leadership roles across the Company, including both business-to-business and
business-to-consumer.

Mr. Jassy has served as a trustee and sponsor of Rainler Scholars, a program that offers a
pathway to college graduation and career success for underrepresented students of
color, since 2011, and serves as Chair and is a founding member of the board of
directors of Rainter Prep, a charter middle school caommitted ta callege and career
readinass for imited-income and immigrant students and students of color.

Qualifications and Skills

Mr. Jassy's individual qualifications and skills as a director include his custormer-focused
point of view, his long-term perspective, his deep understanding of Amazon's business
and culture, his in-depth knowledge of human capital management issues, including
oversight of workplace environment and culture, administration of diversity and
inclusion Initiatives, and implementation of policies and practices to promote employee
engagement and effectiveness, and his engoing contributions as President and CEO.

Board committees: Other current public company boards:
Nane None

Background

General (Ret) Kaith B. Alexander has been the Co-Chief Executive Officer, President, and
Chair of IronNet, inc. ("ironNet’), a cybersecurity technology company he founded, since
2014. Gen. Alexander served as the Commander of U.S. Cyber Command from

May 2010 to March 2014 and was Directer of the National Security Agency and Chief of
the Central Security Service from August 2005 to March 2014

Gen, Alexander served as a director of CSRA, Inc. from November 2015 to Apnl 2078,
Qualifications and Skills

Gen. Alexander's individual qualifications and skills as a director include his leadership
and public policy experience as 3 high-ranking military official respensible for intelligence
and national security affairs, through which he gained experience with emerging
technologies and cybersecurity Gen. Alexander further honed his entrepreneurial and
commercial experience and customer experience skills in his role at lroniNet,

Board committees: Other current public company boards:
Audit ironiNet, inc.

Edith W, Cooper

Co-Founder of Medtey Living, Inc.
and Former EVP of Goldman Sachs

Age: Director since:

80 September 2021

Jamie S. Gorelick

Partner with Wilmer Cutler

Pickering Hale and Dorr LLP
Age: Director since:
al February 2012

Background

Me. Cooper is a co-founder of Medley Living, Inc, a membership-based community for
personal and professional growth that launched In September 2020, In addition,

Ms. Cooper served as Executive Vice President, Global Head of Human Capital
Management of Goldrman Sachs Group, Inc. ("Goldman Sachs®) from March 2008 to
December 2017. Previously at Goidman Sachs, Ms. Cocper led various client franchise
businesses for the firm.

Ms, Cooper has served as a director of PepsiCo, Inc. since Septerber 2021, a director of
MSD Acquisition Carp. since March 2027, a director of EQT AB since Dctober 2018, a
directar of Etsy, Inc. from April 2018 te September 2021, and a director of Slack
Technologies, Inc, from January 2018 to July 2027, Ms. Cooper has also served as a
trustee af the Museum of Madern Art since 2017, as a member of the Museurm Council
of the Smithsonian National Museurn of African American Histary and Culture since
2018, and as a trustee of Mount Sinai Health Systems, Institute for Health Equity
Research, an organization dedicated to addressing longstanding diepanties in hezlth and
heaith carg, since 2017,

Qualifications and Skills

Ms, Cooper's indlvidual qualifications and skills as a director include her leadership,
finance, and human capital management experience; including as a longtime senior
executive at Goldman Sachs, through which she gained experience with talent
development, recrulting, retention, and workplace culture, as well as her customer
experience skills.

Board committees: Other current public company boards:
Leadership Development and EQT AB, MSD Acquisition Corp,
Compensation PepsiCo, Inc

Background

Ms. Gorelick has been a partrier with the law firm Wilmer Cutler Pickenng Hale and Dorr
LLP since July 2003 She has held numerous pasitions i the US. government, serving as
Deputy Attorney General of the United States, General Counsel of the Department of
Defense, Assistant to the Secretary of Energy, and 2 member of the bipartisan National
Commission on Terrorist Threats Upon the United States

Ms, Gorelick has served as a director of VerSign, Inc. sirce January 2015, a director of
United Technologles Corparation from February 2000 to December 2014, and a director
of Schiumberger Limited from April 2002 to June 2010, Ms. Gorelick has also served as
Chair of the Urban Institute, the United States’ leading research arganization dedicated
to developing evidence-based insights that irmprove people's lives and strengthen
communities, since 2074 and as a director since 2004. She was one of the founding
supporters and a long-time board member of the Wachington Legal Clinic for the
Harmeless and served on the board of the National Waomen's Law Center.

Qualifications and Skills

Ms. Gorelick's Individual. qualifications and skills as a director include her experience as a
lawyer, her leadership experience in senior govemimental positions, including experience
with regulatory and compliance matters, her corporate geverrance expenence, as well as
her customer experience skills and skills relating to public policy and financial statement
and-accounting matters, Ms. Goretick also has deep expenence addressing diversity,
equity, and inclusion, both on a policy level and in practice in the workplace, through her
work advising companies and institutions on anti-harassment, non-discrimination, and
gender and race issues, and is sought as a counselor on dimate, environmental

regulation, and environmental Justice issues

Board committees:
Nominating and Corporate
Governance (Chair)

Other current public company boards:
VenSign, Inc



Daniel P, Huttenlocher

Dean of MIT Schwarzman College

of Computing

Age:

63

Director since:

September 2016

Background

Mr. Huttenlocher has been the Dean of MIT Schwarzman College of Computing since
August 20189, He served as Dean and Vice Provast, Comell Tech at Cornell University
from 20712 to July 2019 and worked far Cornell University from 1988 ta 2012 in various
positions.

Mr. Huttentocher has served as a director of Coming Incorporated since February 2015,
Mr. Huttenlocher hes also served as the Chair of the John D. and Catherine T. MacArthur
Foundation, an independent foundation that makes grants and Impact investments to
support non-profit organizations that are addressing global social challenges, since 2018
and as a director since 2010,

Qualifications and Skills

Mr Huttenlocher's individual qualifications and skills as a director include his experience
as an internationally recognized computer scientist and in senior positions at MIT and
Camell University, bath leading universitias, Cornell Tech, a research, technalagy
commercialization, and graduate-level educational facility, and the Xerox Palo Alto
Research Center, a technoleqgy research facility, through which he gained experience with
emerging technelagies, as well as his customar experience skills.

Board committees:
Leadership Development and
Compensation

Other current public company boards:
Corning Incorporated

Judith A, McGrath

Former Chalir and CEQ
of MTV Networks

Background

Ms. McGrath served as Chalr and Chief Executive Officer of MTV Networks Entertainment
Group worldwide, & division of Viacom, Inc, including Comedy Central and Nicketodeon,
from July 2004 until May 2011. She was part of the original feunding and launch team
for MTV in 1981. Subsequent to leaving Viacom, Ms. McGrath formed a multi-mediz
Joint venture with Sony Music Entertainment called Astronauts Wanted: No Experience
Necessary, [dentifying and creating content with emerging digital media tatent, at which
Ms. McGrath served as President from June 2073 to March 2018 and continued as a
senior advisor fram March 2018 to December 2019.

Ms. McGrath served as a board member of the American Red Cross from 2011 until
2074, and has served on the board of the Rock and Roll Hall of Fame since 2007,

Qualifications and Skills

Ms. McGrath's individual qualifications and skills as a director include her leadership and
multimedia operations experience as a longtime senior executive of MTV Networks
Entertainment Group, through which she gained experience with content creation,
advertising, and content distribution, as well as her customer experience skills. As CEO of
MTV, Ms. McGrath was responsible for the compensation strategy for over 12,000
employees, diversity and inclusion initiatives for the employee population, and launching
new multimedia brands like LOGO, a cable channel dedicated to tifestyle and
entertainment aimed at the LGBTQ+ consumer, Ms. McGrath further honed her digital
and entrepreneurial experience with global custormers In her role at Astronauts Wanted
No Expearience Necessary.

Age:

=

o

9

Director since:
July 2014

Board committees: Other current public company boards:
Leadership Development and None
Campensation (Chair)

Indra K. Nooyl

Former Chair and CEO
of PepsiCo, Inc.

Age: Director since:
66 February 2019

Background

Mre Nooyi was the Chief Executive Dfficer of PepsiCo, Inc, a multinational food, snack,
and beverage company, frorm October 2006 10 October 2018, where <he also served as
the Chair of its board of directors frorm May 2007 to February 2019, She was elected to
PepsiCe’s board of directors and became its President and Chief Financial Officer in
2001, and held leadership roles in finance and carporate strategy and development after
joining PepsiCo in 1994,

Mrs. Nooyl has served as a director of Rayal Philips since May 2021 and a director of
Schiumberger Limited from April 2015 to April 2020. Mrs. Nooyi has also served as a
trustee of The Agia Society, a glebal nen-profit arganization forging clocer tiss with Asia
through arte, education, policy, and business outreach, since 2014, as a directar of
Partnesship for Pubtic Service, a non-profit, nonpartzsan organization that strives for a
mare effective government for the American people, since 2019, as a tructee of
Memarial Sloan Kettering Cancer Center, the world’s oldest and largest private cancer
center, since 2020; and as a trustee of the National Gallery of Art since 2021,

Qualifications and Skills

Mrs. Nooyi's individual gualifications and skitls as a director include her leadesship
experience as a longtime senior executive at a large corporation with internatonal
aperations, through which she gained experience with corsumer-facused product
development, international operations, and marketing issues, as well as her customer
experience skills and skills relating to finandial statement and accounting matters when
she was CFO. At PepsiCo, Mrs. Noayl was the architect of Performance with Purpase
[*PwP), = strate’gy focused on delivering financial performance while shifting the
company’s portfelio ta healthier praducts (human sustainability), reducing water use and
the company's carban footprint and maving 1o a closed laop plastics system
[enviranmental sustainability), and creating an environment at PepsiCo where all
employees could be supported as asseciates and family buildees/nurturers {talent
sustainability). Mrs. Nooyi’s PwP was tauded for advancing environmental issues,
implementing excellent govemance, and sensible people practices

Board committees:
Audit [Chair)

Other current public company boards:
Royal Phitips

Jonathan J. Rubinstein

Former co-CEO of Bridgewater
Associates, LP

Age: Director since:
65 December 2010

Background

Mr, Rubinstein was ca-CEO of Bridgewaster Assaciates, LP, 3 global investment
management firm, from May 2016 to April 2017, Previously, Mr. Rubinstein was Senior
Vice Prasident, Product Innavation, for the Personal Systems Group at the Hawlett-
Packard Company ["HP'), a multinational informaticn technology company, from

July 2077 to January 2012, and served as Senjar Vice President and General Manager,
Palm Globai Business Unit, at HP from July 2010 to July 2011, Mr. Rubinstein was Chief
Executive Officer and President of Palm, Inc,, a smartphone manufacturer, from

June 2009 until its acquisition by HP in July 2010, and Chair of the Board of Palm, Inc.
from October 2007 through the acquisition. Prior to joining Palm, Mr. Rubinstein was a
Senicr Vice President at Apple Inc, also serving as the General Manager of the iPod
Division

Mr. Rubinsteln has served as the lead director of Robinhood Markets, Inc. since May 2021
and a director of Qualcomm Incorporated frem May 2013 to May 2016,

Qualifications and Skills

Mr. Rubinstein's individual gualifications and skills as a director Include his eadership and
technology experience ac a senior executive at large financial and technalogy companies,
through which he gained experience with hardware devices and emarging technologies,
as well as his customer expenence skills and skills relating to finandal statement and
accounting matters. Mr. Rubinstein also has deep experience addressing human capitat
management issues, including oversight of workplace environment and culture, as well
as in-depth knowledge of diversity, equity, and inclusion matters and environmental
issues, through his roles as a senior executive and director at numerous technology and
finance companies.

Board committees:

Nominating and

Corparate Governance

Other current public company boards:
Ratiinhoad Markets, Inc



Patricia Q. Stonesifer

Former President and CEO of

Martha's Table

Age:

&5

Director since:
Febeuary 1997

Wendell P. Waeks

Chairman and CEQ of
Coming Incorporated

-

Director since:
February 2016

Background

Ms, Stonesifer served as the President and CEQ of Martha's Table, a non-profit, from
Agril 2013 to March 2019, She served as Chair of the Board of Regents of the
Smithsonian Institution from January 2009 to January 2012 and as Vice Chalr from
January 2012 ta January 2013, From September 2008 to January 2012, she served as
senior advisor te the Bill and Melinda Gates Foundation, a private philanthropic
organization, where she was Chief Executive Officer fraom January 2606 1o
September 2008 and President and Co-chair fiom June 1997 to January 2006, Since
September 2009, she has also served as a private philanthropy advisor. Frorm 1988 to
1997, she worked In many roles at Microsoft Corporation, including as a Senlor Vice
President of the Interactive Media Division, and also served as the Chairwoman of the
Gatas Learning Foundation from 1997 to 1889,

Mg, Stonesifer has served as a trustee of The Rockefelier Foundation, a private
foundation dedicated ta promoting the well-being of humanity throughout the world,
since 2019, as an emeritus member of the Museum Council of the Smithsonian Natiana
Museum af African American Histary and Culture since 2021, and as a member of the
Museum Coundil from 2012 to 2020 Ms. Stonesifer has been a member of the Board of
Advigors of TheDream. US, a college access and success pragram for immigrant students.
since 2020

Qualifications and Skills

Ms, Stonesifer’s individual qualifications and skills as 3 director include her leadership
sxperience as 3 senior executive at the Bill and Melinda Gates Founcation and at
Microsoft, through which she gained experience with emerging technologies and
consumer-focused product development and marketing issues, her knovdedge of
Amazon from having served as a directorsince 1997, her experience with non-profits
from her leadershio of Martha's Table and the Bill and Melinda Gates Foundation, as well
as her customer experience skills and skills relating to public golicy and financial
statement and accounting matters,

Board committees: Other current public company boards:
Nominating and Corporate Nane
Govetnance

Background

Mr. Weeks has heen the Chiet Executive Officer of Carning Incorporated, a glass 2nd
materials science innovator, since April 2005 and Chairman of the board of directors
since Agrll 2007, He has also held a variety of financlal, commercial, business
development, and general management positions across Corning’s market access
platforms and technologles since he |olned the company In 1983,

Mr, Weeke has served an the Board of Trustees for the Carning Museurn of Glass, which
is dedicated to ennching and engaging local and global commurities by sharing
krowledge, collectiors, pragrams, facilities, and resources, since 2001 He also served as
a director of Merck & Co., Inc. from February 2004 ta May 2020,

Qualifications and Skills

Mr, Weeks's individuzl qualifications and skills as a director include his leadership and
aperabions expenence ¢ a senlor executive at a large, multinational corporation,
experience with restructuring, emerging technologies, and product development,
including his experience having earned 33 U.S. patents, as well as his customer
experience skifls and skills relating ta financial statement and accounting matters

Mr. Weeke's quatifications and skills also include his oversight of climate change
initiatives in the areas of clean air and renewable energy, Inciuding averseeing Corning's
creation of new products in glass and ceramice vital to industry transformation, and his
krowledge of diversity, equity, 2nd inclusion inttiatives through his experience launching
Corming's Office of Racial Equality and Social Unity, which is responsible for advandng
community partnerships to support school diversity, community actvism, and economic
growth

Board committees: Other current public company boards:
Audt Coming Incerporated



Financial Statements



Balance Sheet (10Q, Assets october 28, 2022)

December 31, 2021 September 30, 2022
(unaudited)
ASSETS

Current assets:
Cash and cash equivalents S 36,220 % 34,947
Marketable securities 59,829 23,715
Inventories 32,640 36,647
Accounts receivable, net and other 32.89] 36,154
Total current assets 161,580 131,463
Property and equipment, net 160,281 177,195
Operating leases 56,082 62,033
Goodwill 15,371 20,168
Other assets 27235 37.503

Total assets S 420549 % 428 362




Balance Sheet (10Q, Liabilities + Equity october 28, 2022)

LIABILITIES AND STOCKHOLDERS' EQUITY

Current liabilities:

Accounts payable A 78.664 § 67,760

Accrued expenses and other 51,775 59,974

Unearned revenue 11,827 12,629
Total current liabilities 142266 140363 |

Long-term lease lhiabilities 67.651 69,332

Long-term debt 48,744 58,919

Other long-term liabilities 23,643 22.259

Commitments and contingencies (Note 4)
Stockholders’ equity:

Preferred stock ($0.01 par value; 500 shares authorized; no shares issued or outstanding) — —
Common stock ($0.01 par value; 100,000 shares authorized; 10,644 and 10,714 shares issued; 10,175 and

10,198 shares outstanding) 106 107
Treasury stock, at cost (1,837) (7,837)
Additional paid-in capital 55,437 69,419
Accumulated other comprehensive income (loss) (1,376) (7.115)
Retained earnings 85915 82,915
Total stockholders” equity 138,245 137,489

Total liabilities and stockholders’ equity S 420,549 % 428,362




Balance Sheet (10K, Assets)

December 31,

2020 2021
ASSETS

Current assets:
Cash and cash equivalents 42122 $ 36,220
Marketable securities 42274 59.829
Inventories 23,795 32.640
Accounts recervable, net and other 24.542 32,891
Total current assets 132,733 161,580
Property and equipment, net 113,114 160,281
Operating leases 37.553 56,082
Goodwill 15,017 15,371
Other assets 22778 27235
Total assets 321,195 § 420,549




Balance Sheet (10K, Liabilities + Equity)

LIABILITIES AND STOCKHOLDERS® EQUITY

Current liabilities:

Accounts payable $ 72539 § 78,664
Accrued expenses and other 44 138 51,775
Unearned revenue 9,708 11,827
Total current liabilities 126,385 142 266

Long-term lease liabilities 52,573 67.651
[ ong-term debt 31,816 48.744
Other long-term liabilities 17,017 23,643

Commitments and contingencies (Note 7)
Stockholders’ equity:
Preferred stock, $0.01 par value:
Authorized shares — 500
Issued and outstanding shares — none — —
Common stock, $0.01 par value:
Authorized shares — 5,000
Issued shares — 527 and 532

Outstanding shares — 503 and 509 5 5
Treasury stock, at cost (1,837) (1,837)
Additional paid-in capital 42 865 55,538
Accumulated other comprehensive income (loss) (180) (1,376)
Retained earnings 52,551 85915

Total stockholders’ equity 93,404 138,245

Total liabilities and stockholders’ equity $ 321,195 § 420,549




Income Statement (10K)

Year Ended December 31,

2019 2020 2021
Net product sales $ 160,408 $ 215915 § 241,787
Net service sales 120,114 170.149 228035
Total net sales 280,522 386,064 469,822
Ses,
Cost of sales 165,536 233,307 272,344
Fulfillment 40,232 58,517 75,111
Technology and content 35,931 42740 56,052
Marketing 18,878 22,008 32,551
General and administrative 5,203 6,668 8,823
Other operating expense (income), net 201 (75) 62
I Total operating expenses 265,981 363,165 444,943 I
Operating income 14,541 22,899 24,879
Interest income 832 555 448
Interest expense (1,600) (1,647) (1,809)
Other income (expense), net 203 2371 14,633
Total non-operating income (expense) (565) 1,279 13,272
Income before income taxes 13,976 24,178 38,151
Provision for income taxes (2,374) (2,863) (4,791)
Equity-method investment activity, net of tax (14) 16 4
INet mncome $ 11,588 § 21,331 § 33,364
Basic earnings per share $ 2346 $ 4264 $ 6506
Diluted earnings per share $ 2301 $ 4183 § 64.81

Weighted-average shares used in computation of earnings per share:

Basic 494 500 506
Diluted 504 510 515




Income Statement (10Q, october 28, 2022)

Three Months Ended

Nine Months Ended

September 30, September 30,
2021 2022 2021 2022
Net product sales $ 54876 $ 59340 $ 170,371 172,370
Net service sales 55,936 67,761 162,039 192,409
| Total net sales 110,812 127.101 332,410 364,779
Operating expenses:
Cost of sales 62,930 70,268 189,509 203,191
Fulfillment 18,498 20,583 52,666 61,196
Technology and content 14,380 19,485 40,739 52,399
Sales and marketing 8,010 11,014 21,741 29,420
General and administrative 2,153 3,061 6,298 8,558
Other operating expense (income), net (11) 165 38 504
Total operating expenses 105,960 124,576 310,991 355,268
|Operating income 4 852 2525 21,419 9511 |
Interest income 119 277 330 544
Interest expense (493) (617) (1,327) (1,673)
Other income (expense), net (163) 759 2,795 (13,356)
Total non-operating income (expense) (537) 419 1,798 (14,485)
Income (loss) before income taxes 4315 2,944 23217 (4,974)
Benefit (provision) for income taxes (1,155) (69) (4,179) 1,990
Equity-method investment activity, net of tax (4 (3) 3 (16)
|Nt:t income (loss) $ 3156 2872 19,041 (3,000)
Basic earnings per share $—03| 028 $ 188 § (0.29)
Diluted earnings per share $ 031 028 $ 185 (0.29)
Weighted-average shares used in computation of earnings per share:
Basic 10,132 10,191 10,103 10,178
Diluted 10,309 10,331 10,287 10,178




Cash Flow from Operating Activities (10K)

Year Ended December 31,

2019 2020 2021
CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, BEGINNING OF PERIOD S 32173 % 36410 § 42 377
OPERATING ACTIVITIES:
Net income 11,588 21,331 33,364
Adjustments to reconcile net income to net cash from operating activities:
Depreciation and amortization of property and equipment and capitalized content costs, operating lease assets,
and other 21,789 25,251 34 296
Stock-based compensation 6,864 9 208 12,757
Other operating expense (income), net 164 (71) 137
Other expense (income), net (249) (2,582) (14.306)
Deferred income taxes 796 (554) (310)
Changes in operating assets and labilities:
| Inventories (3,278) (2,849) (9.487) |
Accounts receivable, net and other (7,681) (8,169) (18,163)
Accounts payable B, 193 17 480 3,602
Accrued expenses and other (1,383) 5754 2123
Unearned revenue 1,711 1,265 2314
Net cash provided by (used in) operating activities 38,514 66,064 46,327



Cash Flow from Investing + Financing Activities (10K)

INVESTING ACTIVITIES:

Purchases of property and equipment (16,861) (40,140) (61,053)
Proceeds from property and equipment sales and incentives 4,172 5,096 5,657
|A::quisiliuns, net of cash acquired, and other (2,461) (2,325) (1,985) |
Sales and maturities of marketable securities 22 681 50.237 50 384
Purchases of marketable securities (31,812) (72,479) (60,157)
Net cash provided by (used in) investing activities (24,281) (59,611) (58,154)
FINANCING ACTIVITIES:
Proceeds from short-term debt, and gther 1.402 6,796 7.956
Repayments of short-term debt, and other (1,518) (6,177) (7,753)
Proceeds from long-term debt 871 10,525 19.003
Repayments of long-term debt (1,166) (1,553) (1,590)
Principal repayments of finance leases (9,628) (10,642) (11,163)
Principal repayments of financing obligations (27) (53) (162)
Net cash provided by (used in) financing activities (10,066) (1,104) 6,291
Foreign currency effect on cash, cash equivalents, and restricted cash 70 618 (364)
Net increase (decrease) in cash, cash equivalents, and restricted cash 4237 5.967 (5,900)

|CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, END OF PERIOD ) 36410 S 42377 § 36,477




Cash Flow Statement (10K)

Year Ended December 31,

2019 2020 2021
CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, BEGINNING OF PERIOD b 32,173 § 36,410 § 42377
OPERATING ACTIVITIES:
Net income 11,588 21,331 33,364
Adjustments to reconcile net income to net cash from operating activities:
Depreciation and amortization of property and equipment and capitalized content costs, operating lease assets,
and other 21,789 25,251 34,296
Stock-based compensation 6,864 9208 12,757
Other operating expense (income), net 164 (71) 137
Other expense (income), net (249) (2,582) (14,306)
Deferred income taxes 796 (554) (310)
Changes in operating assets and liabilities:
Inventories (3,278) (2,849) (9,487)
Accounts receivable, net and other (7.681) (8,169) (18,163)
Accounts payable 8,193 17,480 3,602
Accrued expenses and other (1,383) 5,754 2,123
Unearned revenue 1,711 1,265 2314

| Net cash provided by (used in) operating activities 38,514 66,064 46,327 |
INVESTING ACTIVITIES:

Purchases of property and equipment (16,861) (40,140) (61,053) ?
L]

Proceeds from property and equipment sales and incentives 4,172 5,096 5,657
Acquisitions, net of cash acquired, and other (2,461) (2,325) (1,985)
Sales and maturities of marketable securities 22,681 50,237 59384
Purchases of marketable securities (31,812) (72,479) (60,157)
Net cash provided by (used in) investing activities (24,281) (59,611) (58,154)
FINANCING ACTIVITIES:
Proceeds from short-term debt, and other 1,402 6,796 7.956
Repayments of short-term debt, and other (1,518) (6,177) (7,753)
Proceeds from long-term debt 871 10,525 19,003
Repayments of long-term debt (1,166) (1,553) (1,590)
Principal repayments of finance leases (9,628) (10,642) (11,163)
Principal repayments of financing obligations 27) (53) (162)
Net cash provided by (used in) financing activities (10,066) (1,104) 6,291
Foreign currency effect on cash, cash equivalents, and restricted cash 70 618 (364)
Net increase (decrease) in cash, cash equivalents, and restricted cash 4237 5,967 (5,900)

CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, END OF PERIOD S 36,410 S 42377 § 36,477




Cash Flow from Operating Activities (10Q)

Three Months Ended Nine Months Ended Twelve Months Ended
September 30, September 30, September 30,
2021 2022 2021 2022 2021 2022
CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, BEGINNING OF PERIOD $ 40667 $ 37700 § 42377 5 36477 § 30202 § 30,177
OPERATING ACTIVITIES:
Net income (loss) 3,156 2872 19,041 (3,000) 26,263 11,323
Adjustments to reconcile net income (loss) to net cash from operating activities:
Depreciation and amortization of property and equipment and capitalized content costs, operating lease
assets, and other 8,948 10,204 24 494 28776 32112 38,578
Stock-based compensation 3,180 5.556 Q.077 14.015 11,639 17,695
Other operating expense (income), net 24 123 72 460 (415) 525
Other expense (income), net 340 (1,272} (2.374) 13.521 (3,701} 1.589
Deferred income taxes 909 (825) 3,313 {(4,781) 1,677 (8,404)
Changes in nperating assets and liabilities:
Inventories (7,059) 732 (7,572) (5,772) (7,242) (7,687)
Accounts receivable, net and other (4.890) (4,794 (11.607) (13.109) (16,168) (19.665)
Accounts payable 3,832 (1,226) (4,387) (6,907) 8863 1,082
Accrued expenses and other (1.465) (20) (7.2100 (7.335) (84) 1,998
Unearned revenue 338 54 1,394 1,711 1,727 2.631

Met cash provided by (used in) operating activities 7.313 11,404 24 241 17.579 54.671 39,665




Cash Flow from Investing + Financing Activities (10Q)

INVESTING ACTIVITIES:

Purchases of property and equipment (15.748) (16,378) (42_118) (47.053) (56.941) (65.988)
Proceeds from property and equipment sales and incentives Q97 1,337 3.192 4172 4 822 6,637
Acquisitions, net of cash acquired, and other (654) (B&85) (1,604) (7.485) (1,985) (7.866)
Sales and maturities of marketable securities 15,808 557 46_ 847 25918 64, 185 38.455
Purchases of marketable securities (15.231) (239) (51,891) (2,332) (72.692) (10.598)
Net cash provided by (used in) investing activities (14,828) (15,608) (45,574) (26,780) (62,611) (39,360)
FINANCING ACTIVITIES:
Common stock repurchased — — — (6,000 — (6,000)
Proceeds from short-term debt, and other 2187 12,338 5,289 30,946 7.724 33613
Repayments of short-term debt, and other (1,917) (7,916) (5,094) (21,757 (7.385) (24.416)
Proceeds from long-term debt 176 107 18,803 12,931 19,334 13,131
Repayments of long-term debt (509) — (589) (1) (703) (1,002)
Principal repayments of finance leases (2,693) (1.465) (8.,903) (6,301) (11,271) (8,561)
Principal repayments of financing obligations (20) (48) (115) (186) (124) (233)
Net cash provided by (used in) financing activities (2.776) 3016 9.391 0,632 7.575 6,532
Foreign currency effect on cash, cash equivalents, and resiricted cash (199) (1,334) (258) (1,730 340 (1,836)
Net increase (decrease) in cash, cash equivalents, and restricted cash (10.490) (2,522) (12,200 (1,299 (25) 5,001

CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, END OF PERIOD

30,177 %

35178 %

30,177 %

35178 8

30,177 §

35,178




Cash Flow Statement (10Q, october 28, 2022)

Three Months Ended Nine Months Ended Twelve Months Ended
September 30, September 30, September 30,
2021 2022 2021 2022 2021 2022
CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, BEGINNING OF PERIOD $ 40667 § 37700 § 42377 § 36477 5 30202 § 30,177
OPERATING ACTIVITIES:
Met income (loss) 3,156 2872 19,041 (3,000) 26,263 11,323
Adjustments to reconcile net income (loss) to net cash from operating activities:
Depreciation and amortization of property and equipment and capitalized content costs, operating lease
assets, and other 8,948 10,204 24,494 28,776 32,112 38,578
Stock-based compensation 3,180 5,556 9,077 14,015 11,639 17,695
Other operating expense (income), net 24 123 72 460 (415) 525
Other expense (income), net 340 (1,272) (2,374) 13,521 (3,701) 1,589
Deferred income taxes 909 (825) 3313 (4,781) 1,677 (8,404)
Changes in operating assets and liabilities:
Inventores (7,059) 732 (7.572) (5,772) (7.242) (T.68T)
Accounts receivable, net and other (4,890) (4,794) (11,607) (13,109) (16,168) (19.665)
Accounts payable 3832 (1,226) (4,387) (6,907) 8,863 1,082
Accrued expenses and other (1,465) (20) (7,210) (7,335) (84) 1,998
Unearned revenue 338 54 1,394 1,711 1,727 2,631
| Net cash provided by (used in) operating activities 7,313 11,404 24 241 17,579 54,671 39,665 | .
INVESTING ACTIVITIES: Sa m e t h I n g
|E'urcl1asc.~a of property and equipment (15,748) (16,378) (42,118) (47.053) (56.941) (65.988) | }
Proceeds from property and equipment sales and incentives w7 1,337 3,192 4,172 4,322 6,637
Acquisitions, net of cash acquired, and other (654) (B85) {1,604) {7,485) (1,985) (7.866) h e re
Sales and maturities of marketable securities 15,808 557 46,847 25918 64,185 38,455
Purchases of marketable securnties (15231) (239) (51,891) (2,332) (72.692) (10.598)
Net cash provided by (used in) investing activities (14,828) (15,608) (45,574) (26,780) (62,611) (39,360)
FINANCING ACTIVITIES:
Commeon stock repurchased (6,000) (6,000)
Proceeds from short-term debt, and other 2,187 12,338 5,289 30,946 7,724 33613
Repayments of short-term debt, and other (1,917) (7.916) (5,094) (21,757) (7,385) (24.416)
Proceeds from long-term debt 176 107 18,803 12,931 19,334 13,131
Repayments of long-term debt (509) (589) (1) (T03) (1.002)
Principal repayments of finance leases (2,693) (1,465) (8,903) (6,301) (11,271) (8.561)
Principal repayments of financing obligations (20) (48) (115) (186) (124) (233)
Net cash provided by (used in) financing activities (2,776) jole 9,391 9,632 7575 6,532
Foreign currency effect on cash, cash equivalents, and restricted cash (199) (1,334) (258) (1,730) 340 (1.836)
Met increase (decrease) in cash, cash equivalents, and restricted cash (10,490) (2,522) (12,200) (1,299) (25) 5,001

CASH, CASH EQUIVALENTS, AND RESTRICTED CASH, END OF PERIOD $ 30177 § 35178 $ 30,177 $ 35178 § 30,177 § 35178




Recommendation?







Shopify Inc. (SHOP)
MYSE - NYSE Delayed Price. Currency in UsD

30.90 -1.90 (-5.79%) 30.90 0.00 (0.00%)

At close: 04:00PM EST After hours: 07:59PM EST

(f‘f Add to watchlist )

Summary Chart Conversations  5Statistics Historical Data  Profile  Financials  Analysis  Options Holders  Sustainability

Previous Close 32.80 Market Cap 35.308B 1D 5D 1M &M YTD 1Y 5Y Max " Full screen
33.50
Beta (5Y
Open 32.03 Monthly) 1.88
Bid 30.84x 1400  PE Ratio (TTM) 237.69 32.33
Ask 30.95x 1800 EPS (TTM) 0.13
Day's Range 30.44-32.39 Earnings Date Oct 27,2022
52 Week Range  23.63-176.20 o ward N/A (N/A)
g : ' Dividend & Yield
Volume 17,543,582 Ex-Dividend Date N/A 10 a.m. 12 p.m. 02 pm. 04 pm.
Trade prices are not sourced from all markets
Avg. Volume 29,307,412 1y Target Est 73.93



Valuation Measures*
Market Cap (intraday)
Enterprise Value

Trailing P/E

Forward P/E

PEG Ratio (5 yr expected)
Price/Sales (ttm)
Price/Book (mrg)
Enterprise Value/Revenue

Enterprise Value/EBITDA

Financial Highlights

Fiscal Year

Fiscal Year Ends

Most Recent Quarter (mrg)

Key Statistics

41.01B
37.37B
N/A
1.43k
N/A
7.79
4.72
7.12

-10.95

Dec 31, 2021

Sept 30, 2022

Trading Information

Stock Price History

Beta (5Y Monthly)
52-Week Change ?

S&P500 52-Week Change 3
52 Week High *

52 Week Low *

50-Day Maving Average 2

200-Day Moving Average

Share Statistics

Avg Vol (3 month) *

Avg Vol (10 day) ?

Shares Qutstanding °

Implied Shares Outstanding ©

Float &

e L

1.88
=77.99%
-17.66%

176.29
23.63
30.43

45,31

29.31M
35.62M
1.198
N/A

1.19B



5 - Day Performance
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1 - Month Performance

I SHOP 26.45
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6 - Month Performance

I SHOP 33.54
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1 - Year Performance
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5 - Year Performance

I SHOP 10.489
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Shopify at a Glance

Milestones

SHOPIFY PLATFORM RELEASED

2006

# EMPLOYEES

10,000+

# MERCHANTS

millions of
merchants

# OF EXPERTS IN OUR NETWORK

780+

MERCHANTS IN

~175 Countries

# APPS IN OUR APP STORE

8,000+

# THEMES IN OUR THEME STORE

70

TOTAL SALES ON SHOPIFY

~S496 Billion



2021 at a Glance

Revenue
up 57%
from 2020

Millions

of Merchants

40,000+

Partners who have referred at
least one merchant to Shopify
in the past 12 months

Key Achievements

Launched Shop Pay

Installments in the U.S. |

Launched Shop
Pay on Facebook

Expanded Shopify

10,000-

Employees

$3078

Global economic
activity enabled by
Shopify in 2020

Launched Shopify
New York Space

Launched

Shipping to the U.K.

Introduced retail hardware
with integrated payments
to 6 countries

Early access to
Shopify Markets

TikTok Shopping

GMV
up 47%
from 2020

6,000+

Apps in App Store

*3/6

Growth in Research
& Development
from 2020

Launched Shopify

Global ERP Program

Launched
Spotify Channel



Company Overview

Mission: Making Commerce better for everyone

Number of Employees: 10,000

Headquarters:
151 O'Connor Street Ground floor | Ottawa, ON | K2P 2L8 | Canada

Description:

Shopify Inc., a commerce company, provides a commerce platform and services in Canada, the United States, Europe,
the Middle East, Africa, the Asia Pacific, and Latin America. The company’s platform enables merchants to displays,
manages, markets, and sells its products through various sales channels, including web and mobile storefronts, physical
retail locations, pop-up shops, social media storefronts, native mobile apps, buy buttons, and marketplaces; and enables
to manage products and inventory, process orders and payments, fulfill and ship orders, new buyers and build customer
relationships, source products, leverage analytics and reporting, manage cash, payments and transactions, and access
financing. It also sells custom themes and apps, and registration of domain names; and merchant solutions, which include
accepting payments, shipping and fulfillment, and securing working capital. The company was formerly known as Jaded
Pixel Technologies Inc. and changed its name to Shopify Inc. in November 2011. Shopify Inc. was incorporated in 2004
and is headquartered in Ottawa, Canada.



A brief history of Shopity

2004

Before Shopify was a platform for creating online stores, it was an online store itself. That was

the original vision—when the company was created, it was never intended to be a platform for

e-commerce. The site didn't even initially plan to create its own software for the e-commerce

side of things.

The first iteration of Shopify (before it was called such) was an online store that sold

snowboards. When Shopifv was a store selling snowboards, it was called Snowdevil. When

Shopity was first an e-commerce platform, it was called Jaded Pixel.

20006

Shopify as we know it today was founded in Ottawa by Tobias Liitke, Daniel Weinand, and Scott

Lake.



A brief history of Shopity

2009

Retailers on Shopify’s platform net a combined total of $100 million in sales since the company’s

shopping cart system launched in 2007.

In 2009, the company also launched its annual Build-a-Business contest.

2010

Late in the vear, Shopifv raised a Series A round of financing worth $7 million from from

Bessemer Venture Partners, FirstMark Capital and Felicis Ventures. Alex Ferrara, a Bessemer

partner, joined Shopify's board.

At the time, Shopifv was processing $100 million in revenue for customers.



A brief history of Shopity

2011

Less than a vear later, Shopify raised a Series B round. The 515 million flush of capital came from

Bessemer Venture Partners, FirstMark Capital, Felicis Ventures, and Georgian Partners.
In 2011, 15,000 active stores across 80 countries were powered by Shopify.
2012

Profit Magazine named Shopify “Canada’s Smartest Company” in 2012. By the end of that vear,

Shopify—with 150 emplovyees at the time—had grown to 40,000 stores across 90 countries

selling $740 million worth of product.

In 2012, Shopifv was a finalist for Startup of the Year in the Canadian Startup Awards. Founder

Liitke was a finalist for Entrepreneur of the Year.



A brief history of Shopity

2013

Despite its constantly increasing size, Shopify works hard to maintain a startup-like culture. In

the summer of 2013, Shopify acquired Jet Cooper,a design and user experience agency based in

Toronto, “to rapidly expand operations in Toronto, while strengthening [Shopifyv’s] design and

UX capabilities.”

In December of 2013, Shopify raised a massive $100 million Series C round. The round included
existing investors Bessemer Venture Partners, FirstMark Capital, Felicis Ventures, and Georgian
Partners, and as joined by Omers Ventures and New York's Insight Ventures Partners. The capital
was used to transition the company from being an e-commerce platform to being a commerce
platform.

2014

By the start of this new vear, Shopifv had more than 80,000 customers who combined more than

51.6 billion in sales in 2013. With over 300 employees, rumours of a Shopify IPO started swirling.

Shopify's market value, bv year’s end, was estimated to be 51 billion. It had 100,000 stores and

500 employees,




A brief history of Shopity

2015

Crowned Employer of the Year in the 2014 Canadian Startup Awards, Shopify started the new

vear by showing off impressive numbers for 2014: 140,000 stores, 53.7 billion in sales, and

massive growth in mobile commerce. It was soon after named one of Canada's most innovative

companies.

But the company’s biggest news this yvear has been its initial public offering, which it filed for in

April. The company went public in May, raising $131 million, valuing Shopify has $1.3 billion.

Shopify generated S45 million during its first quarter as a public company, doubled from the

vear-ago quarter. For all of 2015, the company forecasts generating 5182 million in revenue,

losing S22 million. Shopify posted $105 million in revenue in 2014.

Harlev Finkelstein, the companv’s chief platform officer, told CBC News that “we want to build a

company for the next 100 years,” which is not common among Canadian companies, who often

get acquired by larger US firms before ever approaching IPO territorv.



A brief history of Shopity

2016

To merge personalized touch of offline commerce with convenience of e-commerce, Shopify
introduced an integration with Facebook Messenger

2017
Shopify closed the gap between online and offline shopping with Shopify QR codes

These allowed shoppers to scan a code and directly give shoppers access to items in the merchant’s
online store

Integration of Buzzfeed and eBay as a channel for merchants
Powers more than 500,000 business in approximately 175 countries

Integrates DHL Express and UPS as shipping partners



A brief history of Shopity

2018
Shopify launched an integration with Google Pay on Shopify stores accelerating checkout

Enhanced back office workflow efficiencies like multi-location inventory management, fraud protection among
others

Launched Shopify AR making selling with Augmented Reality accessible for small businesses

Sold 2,600,000 Class A subordinate voting shares at a price to the public of $154.00 USD per share to strengthen
its balance sheet to support further growth

2019

Acquired 6 River Systems, a leading provider of collaborative warehouse fulfillment solution to accelerate growth
of Shopify Fulfillment Network while supporting 6 River Systems to continue building and selling their solutions
for warehouses

Launched Sustainability Fund to invest at least S5 million to help reduce carbon footprint

Shopify sold 2,185,000 Class A subordinate voting shares at a price of $317.50 USD per share to strengthen its
balance sheet to support growth initiatives
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Revenue Streams

TwoO main revenue streams:

1) Subscription solutions:
27.54% of total revenue
in Q3 2022

2) Merchant solutions:
72.46% of total revenue
in Q3 2022

m Subscription solutions

N

m Merchant solutions



Subscription Solutions

Subscription solution revenues are
enerated o .
rom sale of subscriptions for its platform. Basicshopiy | Shopy  Advancedshopity  Shopity Pls

$29.00 $79.00 $299.00 $2,000.00

Fee estimate

4 different plans:

L
= B a S I C Credit card rate $0.00 $0.00 $0.00 $0.00
2.9% *+ 30¢ 26%+30¢ 24%+30¢ 16% + 30¢
L
-— S h O p Ify Transaction fee None None None None
L]
- Advanced Shopify
L
- Shopify Plus S— : ;
Numbers of products Unlimited | Unlimited Unlimited Unlimit ed
. . .
Most subscribe to Basic and Shopify
L]
Shopify Shipping discount Good Better Best Outstanding

Majority of gross merchandise volume
comes from Advanced and Plus

Also generate associated solutions
revenues from the sale of custom themes
and apps and the registration of domain
names



Our Market

shopify is the
entrepreneurship
company for
merchants of all
sizes

Basic
$29 per month

$79 per month

$299 per month

$2,000+ per month

Entrepreneurs



Merchant Solutions

Merchant Solutions enhance the subscription with payment services (Shopify
Payments), shipping (Shopify Shipping), and working capital (Shopify
Capital). More than two-thirds of Shopify’s merchants have enabled Shopify

Payments, which eliminates the need for a third-party payment gateway.

Shopify now generates more revenue from Merchant Solutions than

Subscription model



Global Presence

s

Fd

2

North America EMEA Latin America APAC
Revenue 71% Revenue 17% Revenue 1% Revenue 10%
Merchants 55% Merchants 25% Merchants 5% Merchants 15%



Shopper Growth

597 Million
Shoppers

Shopify helped merchants reach . @

millions of new buyers...

The growth of new buyers shopping online
with a Shopify merchant remained strong as
digital commerce tailwinds continued in 2021.

i

Added accelerated Expansion of new retail
checkout. Shop Pay to POS hardware with
Facebook and Instagram integrated payments

to 6 new markets

300 Million @
Shoppers

R
I
L
Launch of Spotify Cross-border
channel commerce with Shopify
Markets (early access)

...wherever they are



Acquisitions

Shopify has completed 15 acquisitions since it was founded

. \ %
Handshake

_RIVER SYSTEMS hnyhea
~ Select Start Studios Jd I ?R‘men
dondl

nat Tictail Helpful.com

) Oberlo D o ¥ selectstart

4 Return Magic ? Deliverr




%\\\\% HANDSHAKE

Estimated cost of $100 million
Bought to continue its expansion of the services and products that merchants can

sell and purchase through its platform
Area of the e-commerce market where brands and other merchants sell items

wholesale, potentially alongside retail efforts also focused on consumers

The app allows sales reps through their mobiles to
o Access their company’s product catalog
o Check inventory
o Enter orders for customers
o Check order history



Tictail

Tictail is an e-commerce platform based in Sweden which lets users shop for various goods such
as clothing or art from small business owners around the world.

- TicTail is engaged in providing a online marketplace enabling shoppers to discover products
of around 80,000 - 125,000 brands.

- Allows customers to discover emerging designers around world.
- Shopify continues to work on its goal of international expansion

- Tic Tac also has set up pop up shops in North America which will help Shopify’s goal of
setting up Brick-and mortar locations



Return Magic is a Montreal based e-commerce return solution.

Return Magic supports buyers and merchants in three key ways:

1) By enhancing the buyer experience
- enhances post shopping experience which is becoming a differentiation factor such as faster
shipping and free and easy returns.

1) By helping merchants save time
- It automates several core, repetitive tasks such as issuing refund or gift card etc

1) By making it easy for retailers to set up a return system
- It understands retailers have different needs when it comes to return and aims to address as many as
possible.



"6 RIVER SYSTEMS
|

Shopify completes acquisition of 6 River Systems in October 2019.

6 River Systems is flexible and scalable warehouse automation powered by
collaborative robots and artificial intelligence. The solution engages
associates, keeps them on task and boosts productivity by 2-3x.

Tobi Lutke, CEO of Shopify, said “With 6 River Systems, we will bring
technology and operational efficiencies to companies of all sizes around the
world.”



~=” Deliverr

Largest acquisition @ 2.1B USD (cash + stock)

It will enable the company to create an “end-to-end logistics” platform for
millions of merchants (CEO Tobi Lutke)

Will combine with with Shopify Fulfillment Network (SFN) — Shopify’s
fulfillment service that merchants can use to store inventory and fulfill orders
— to strengthen SFN’s merchant inventory management capabilities

Deliverr’s technology will also power Shop Promise, a new service that will
provide customers two-day and next-day delivery, as well as expanded options
for storage, freight, inventory preparation and returns



New Partnerships

Walmart >

) shopify

Walmart

Marketplace




Walmart Partnership 2020 Walmart

Goal: Bring small businesses from Shopify to Walmart’s Marketplace

Shopify becomes Walmart’s first-ever commerce platform partner
helping businesses reach shoppers and grow sales

An estimated 1200 Shopify users will be able to display their products to
Walmart’s 120 million monthly visitors

Enables Shopify merchants to get their products in front of high-intent,
loyal Walmart buyers helping merchants expand their reach and drive

sales



TikTok Partnership 2020

| shopify
TikTok:

For Business




TikTok Partnership

Announced a partnership with TikTok in October 2020

TikTok has 1 billion monthly active users (MAUSs)

First-of-its-kind commerce partnership bringing the world’s leading

destination for short form video to Shopify’s more than one million
merchants

TikTok channel allows merchants to create and connect their TikTok For
Business account and deploy In-Feed shoppable video ads within Shopify



Shopity Cannabis Play

Shopify’s platform was widely adopted for online sales of recreational
marijuana, which Canada legalized on Oct 17, 2018.

Government run websites in several provinces including Ontario and British
Columbia use Shopify’s platform.

Most of the big licensed producers in the Cannabis market, Canopy Growth
Corp, Aurora Cannabis Inc and HExo Corp. all use Shopify’s point of sale
system.



Shopity Cannabis Play

Shopify can capture the part of the Cannabis legalization due to its perfect
position.

In Canada, government is giving out licenses to only a handful of players and
billions pouring into this market likely means that Canada’s cannabis industry
will evolve into an oligopoly like Big Tobacco.

Canada’s market is dwarfed in comparison to North American market which
is estimated $45 billion today and expected to be worth $200 billion by
2030.

Already has a market presence in US with ~7200 US ecommerce business
using Shopify.



Management Team

Tobias Liitke, Founder, Chief Executive Officer
Harley Finkelstein, President

Jeff J. Hoffmeister, Chief Financial Office

Kaz Nejatian, Chief Operating Officer, VP of Product
Allan Leinwand, Chief Technology Officer

John Asante, Chief Information Security Officer



Tobias Litke, Founder, Chief Executive Officer

Tobi and founding team launched the Shopify platform in
2006. He has served as CEO since 2008 at the company's
headquarters in Ottawa, Canada

He has been part of the core team of the Ruby on Rails
framework

Began rewriting the code of the games he played and
modifying computer hardware as a hobby at 12 years old

Dropped out of school and entered an apprenticeship
program at the Koblenzer Carl-Benz-School to become a
computer programmer after tenth grade.



Harley Finkelstein, President

Been with the company since 2010. He oversees
Shopify’s commercial teams, growth & external affairs.

Bachelor degree in Economics from Concordia
University.

J.D./M.B.A. joint degree in Law and Business from the
University of Ottawa.

Former Shopify COO.

Founded numerous startups and ecommerce
companies




Jeff J. Hoffmeister, Chief Financial Officer

Joined in September 2022

Previously worked in Morgan Stanley for over 22 years

Jeff has significant experience leading high-profile tech ES
companies in a variety of transactions

Jeff helped lead IPOs for dozens of companies,
including Shopify.

Georgetown University (BSBA Finance)
University of Virginia (MBA)



Allan Leinwand, Chief Technology Officer

CTO at Shopify, joining in 2021 to lead the engineering teams

Previously Senior Vice President of Engineering at Slack from
pre-IPO, transforming the way work gets done for hundreds of
thousands of companies and tens of millions of users

Previously, was CTO at ServiceNow, and has co-founded and
held senior Ieader§h||p_ positions at multiple companies and was
also a venture capital investor for seven years.

Previously served as an adjunct professor at the University of
California, Berkeley where he taught on the subjects of
computer networks, network management and network design

BSc in Computer Science from the University of Colorado at
Boulder

—



John Asante, Chief Information Security Officer

Chief Information Security Officer at Shopify since 2021

Leads Shopify’s Trust organization, overseeing the company’s efforts
in cybersecurity, fraud, abuse, and privacy

Previously at Google, where he led the Cloud Security & Trust Center.

Previously was Vice President, Global Head of Cyber Defense at Visa
where he was responsible for the operational defense of the world’s
largest payment system

Co-founded the client facing incident response group at Microsoft,
and has a track record of innovative security engineering and
successful defense at other high-profile organizations, including Nike,
Mastercard, and the US Department of Defense

Bachelors in Geographic Information Science and Cartography at
University of Washington



Kaz Nejatian
Chief Operating Officer and VP Product, Promoted from
Vice President of Merchant Services in September 2022.

Was Lead Product Manager at Facebook for 2 years. Has
been with Shopify since September 2019

Oversees global business operations, revenue and sales
functions, as well as Shopify’s talent and customer

support strategies.

University of Toronto

y” ;'\\




Management Compensation

Mame

Shapera, Amy E. (Prior)
Lemleux, Jean-Michel (Prior)
Shannan, Toby

Finkelstein, Harley
Leinwand, Allan

Title Sort by Rank

Former Chief Financlal Officer
Former Chief Technology Officer
Special Advisor

President
Chief Technology Officer

FY 2021 (USD) T

610,127
552,160
512,720
473,280
212,500



CEO Compensation

Share- Option- Long-
based based Annual term Pension All Other Total
Name and Principal Salary(l) Awards(2) Awards(3) incentive incentive Value(5) Compensation(6) Compensation
Position Year ($) (%) %) plans ($) plans (8§) (S) %) S
Tobias Liitke 2021 1 — 20,000,457 — — — - 20,000,458
Ce0 2020 104,721 — 15,000456  — - — — 15,105,177

2019 615,920 — 10,000,032 — — — — 10,615,952



Share Ownership Summary

Ownership Summary

Common Stock % of Total Shares _ B Institutions
Type Equivalent Held Outstanding Market Value (USD in mm)2 | 34-25% Public and Other B Individuals/Insiders
Institutions 3 755,669,756 55.41 24,2958 B Fublic and Other
Individuals/Insiders 80,745,601 £.35 Z2,596.0
Public and Other 3 435,643,929 34.25 14,006.0
Total 1,272,089,286 100.00 © 40,897.7

Top Holders view All

% of Total Shares Market Value
Holder Common 5tock Equivalent Held Outstanding {USD in mm)2 Position Date
Litke, Toblas 79,267,191 6.23 2,548.4 Jun-28-2022
Caplital Research and Management Company 68,973,017 542 2,217.5 Jun-30-2022
Morgan Stanley Investment Management Inc. 68,524,354 5.39 2,203.1 Jun-30-2022
Balllle Gifford & Co. 64,511,049 5.07 2,074.0 Sep-30-2022

Klister Credit Corp. 37,500,000 2.95 1,205.6 Jun-28-2022



Institutional Ownership Details

Institutional Ownership Details By: | Owner Type bl

Common Stock % of Inst. % of Total Shares Market Value Number Of
Type Equivalent Held Ownership Outstanding (USD In mm)2 Holders
Traditional Investment 580,279,406 76.79 45.62 18,656.0 B2
Managers
Hedge Fund Managers {<3% 85,545,424 11.32 G6.72 2, 730.3 104
ctake)
VC/PE Firms {<5% stake) 38,403,340 5.08 3.02 1,234.7 o
Government Pension Sponsors 20,481,031 2.71 1.61 658.5 17
Banks/Investment Banks 20,036,671 2.65 1.58 4.2 58
Famlly Offices/Trusts 5,578,870 0.74 0.44 179.4 237
Soverelgn Wealth Funds [<5% 2,469,400 0.33 0.19 79.4 4
stake)
Educatlonal/Cultural 1,869 500 0.25 0.15 &60.1 2
Endowments
Corporate Penslon Sponsors 510,130 0.a7¥ 0.04 16.4 3
Insurance Companies 465,767 0.06 0.04 15.0 3
REITs 27,2006 Q.00 0.00 0.9 3
Charitable Foundations 8,000 0.00 0.00 0.3 1
Undlassified 25,011 0.00 0.00 0.8 3

Total 755,699,756 100.00 59.41 24,295.8 1,206



Ownership Activity

Ownership Activity
Institutions

Mar-31-2022 To Jun-30-2022 Holders Common Stock Equivalent Held
Total Positions 1,245 751,384,106
New Positlons 133 26,673,455
Increased Positions 466 73,825,334
Decreased Positions 372 (147,499,015)
Sold Out Positions 321 (20,608,248)
Individuals/Insiders

Mar-31-2022 To Jun-30-2022 Holders Common Stock Equivalent Held
Total Positions 9 80,686,341
New Positlons 1 1,470
Increased Positions 7 409,851

Decreased Positlons - -
Sald OQut Positions - -



Balance Sheet: 10-Q (Assets)

Assels
Current assets
Cash and cash equivalents
Marketable secunties
Trade and other receivables, net
Merchant cash advances, loans and related receivables, net
Income taxes receivable

Cither current assets

Long-term assets

Property and equipment, net
Right-of-use assets, net
Intangible assets, net
Deterred tax assets

Equity and other investments ($1,180,067 and $3 412,166, carried

at fair value)

Croodwill

As at
September 30, 20212 December 31, 2021
5 5

1,378,251 2,502,992
3,563,181 5,265,101
241,183 192,209
666,053 470,722
11,996 5,023
152,322 103,273
6,012 986 8,539 320
128 461 105,526
349,740 196,388
410,819 138,496
43,250 48,369
2421747 3,955,545

1. 836282

356,528

Total assets

5,190,299

11,203,285

4,800,852
13,340,172




Balance Sheet: 10-Q (Liabilities and Shareholder's
E q U | ty ) Liabilities and shareholders’ equity

Current liabilities

Accounts payable and accrued liabilities 596,114 456,688
Income taxes payable 4458 13,505
Deferred revenue 287,625 216,792
Lease habilities 17,024 15,748
905,221 702,733

Long-term liabilities
Deferred revenue 299 /25 162,932
Lease liabilities 369,131 246,776
Convertible senior noles 912,724 910,963
Deterred tax Liabilities 23576 183 427
1,605,056 1,504 098

Commitments and contingencies
Shareholders™ equity

Commaon stock, unlimited Class A subordinate voting shares
authorized, 1,190,042 395 and 1,139 544 920, 1ssued and
outstandimg; unlimited Class B restricted voting shares authonzed,
81,975,651 and 119,426,670 issued and outstanding; 1 Founder

share authorized, 1 and nil issued and outstanding """ 8,653,011 8,040,099
Additional paid-in capital (23,409) 161,074
Accumulated other comprehensive loss (35,012} (5,974)
Retained eamings 101 418 2,938,142
Total shareholders™ equity 5,693 (08 11,133,341

Total liabilities and shareholders” equity 11,203 285 13,340,172



Balance Sheet: 10-K (Assets)

As at
December 31, 2021 December 31, 2020
Note S )
Assets

Current assets
Cash and cash equivalents 4 2,502,992 2,703,597
Marketable securities 5 5,265,101 3,684,370
Trade and other recevables, net 7 192,209 120,752
Merchant cash advances, loans and related receivables, net 8 470,722 244723
Income taxes receivable 21 5023 56,067
Other current assets 9 103,273 68,247

8539320 6.877.756
Long-term assets
Property and equipment, net 10,23 105,526 92,104
Right-of-use assets, net 11 196,388 119,373
Intangible assets, net 12 138,496 135,676
Deferred tax assets 21 48,369 52677
Equity and other investments (including $3,412,166 and $nil, carried at fair value) 56 3,955,545 173,454
Goodwill 13 356,528 311,865

4 800,852 885,149

Total assets 13,340,172 7,762,905




Balance Sheet: 10-K (Liabilities and Shareholder’s
Equity)

Liabilities and shareholders’ equity
Current liabilities

Accounts payable and accrued habilities 14 456,688 300,795
Income taxes payable 21 13,505 19,677
Deferred revenue 15 216,792 107. 809
Lease liabilities I 15,748 10,051
702,733 438 332
Long-term liabilities
Deferred revenue 15 162,932 21,006
Lease liabilities i1 246,776 144,836
Convertible senior notes 3. 16 910,963 TSR 008
Deferred tax liabilities 21 183,427 —
1,504,098 923 850
Commitments and contingencies I 18

Shareholders® equity

Common stock, unhmited Class A subordinate voting shares authonzed, 113,954 492 and
110,929 570, issued and outstanding; unlimited Class B multiple voting shares authorized,

11,942,667 and 11,599_301 issued and outstanding [9 £.040.099 6,115,232
Additional paid-in capital 161,074 261,436
Accumulated other comprehensive (loss) income 20 (5,974) 8,770
Retained earnings 2938 142 15 285
Total shareholders’ equity 11,133 341 6,400,723

Total liabilities and shareholders’ equity 13,340,172 7.762.905




Income Statement: 10-K

Years ended
December 31, 2021 December 31, 2020
Note S $

Revenues

Subscription solutions 23 1,342,334 908,757

Merchant solutions 23 3,269,522 2,020,734

4,611,856 2,929.491

Cost of revenues

Subscription solutions 264,351 193,532

Merchant solutions 1,866,361 1,194,439

2,130,712 1,387,971

Gross profit 2,481,144 1,541,520
Operating expenses

Sales and marketing 901,557 602,048

Research and development 854,383 552,127

General and administrative 10, 11 374,844 245343

Transaction and loan losses 81,717 51,849
Total operating expenses 2,212,501 1,451,367
Income from operations 268,643 90,153
Other income, net

Interest income 15,356 23,434

Total other income, net 2,871,949 150,211
Income before income taxes 3,140,592 240,364
(Provision for) recovery of income taxes 21 (225,933) 79,145
Net income 2,914,659 319,509

Net income per share attributable to shareholders:

Basic 22 $ 2338 8 2.67
Diluted 22 $ 2290 § 2.59
Weighted average shares used to compute net income per share attributable to
shareholders:
Basic 22 124,658,891 119,569,705
Diluted 22 127,364,735 123,463,274
Other comprehensive (loss) income
Unrealized (loss) gain on cash flow hedges 20 (20,061) 10,510
Tax effect on unrealized (loss) gain on cash flow hedges 20 5,317 (2,786)
Total other comprehensive (loss) income (14,744) 7,724

Comprehensive income 2,899,915 327,233




Income Statement:; 10-Q

Revenues
Subscription solutions

Merchant solutions

Cost of revenues
Subscription solutions

Merchant solutions

Giross profit

Operating expenses
Sales and marketing
Research and development
Cieneral and administrative
Transaction and loan losses

Total operating expenses

Three months ended

September 30, September 30,
2022 2021
5 5
376,301 336,208
989 899 TR7,532
1,366,200 1,123,740
2313 67,355
621,555 447 476
703 868 514,831
662 332 608,909
302,476 237949
412,359 221,028
255,125 128,722
37,738 25,311
1,007 698 613,010

{Loss) income from operations

Other income (expense), net

(Loss) income before income taxes

{Provision for) recovery of income taxes

Net (loss) income
Other comprehensive loss

Comprehensive (loss) income

Three months ended

September 30,  September 30,
2022 2021
3 5
(345,366) (4,101)
|88, 233 1,344,553
(157,133) 1,340,452
(1,276) (192,020)
158 409 1,148 432
(28,895) (9,193)
187,304 1,139,239

the problem is the company's investments
in Affirm Holdings and Global-E Online,
which have both taken a hit and reversed their

massive gains from 2021.



Cash Flows Statement: 10-K (Operating activities)

Years ended

December 31, 2021 December 31, 2020
Note h) S

Cash flows from operating activities
Net income for the year 2,914,659 319,509
Adjustments to reconcile net income to net cash provided by operating activities:

Amortization and depreciation 66,308 70,060
Stock-based compensation 19 330,763 246,940
Amortization of debt offering costs 16 2,343 8,756
Impairment of right-of-use assets and leasehold improvements 10, 11 30,145 31,623
Provision for transaction and loan losses 43,781 27,282
Deferred income tax expense (recovery) 21,25 190,963 (44.801)
Revenue related to non-cash consideration 25 (58,380) (3,814)
Net unrealized gain on equity and other investments 6 (2,859,800) (135,193)
Unrealized foreign exchange loss (gain) 4,570 (1,689)
Changes in operating assets and liabilities:
Trade and other receivables (72,300) (29,146)
Merchant cash advances, loans and related receivables (266,077) (112,721)
Other current assets (50,151) (11,404)
Non-cash consideration received in exchange for services 6 (268,058) (24,710)
Accounts payable and accrued habilities 138,175 118,588
Income taxes receivable and payable 25 45,263 (103,087)
Deferred revenue 25 309,289 69,969
Lease assets and liabilities 2,935 (1,204)
Net cash provided by operating activities 504,428 424 958




Cash Flows Statement: 10-K (Investing and Financing activities)

Cash flows from investing activities

Purchase of marketable securities

Maturity of marketable securities

Purchase of equity and other investments

Acquisitions of property and equipment

Acquisition of businesses, net of cash acquired
Acquisitions of intangible assets

Net cash used in investing activities

Cash flows from financing activities

Proceeds from public equity offerings, net of issuance costs
Proceeds from the exercise of stock options

Proceeds from convertible senior notes, net of underwnting fees and offering costs
Net cash provided by financing activities

Effect of foreign exchange on cash and cash equivalents
Net (decrease) increase in cash and cash equivalents
Cash and cash equivalenis — Beginning of Year

Cash and cash equivalents — End of Year

(7.337.366) (5.600,207)
5,750,224 3,721,405

6 (650,233) (11,051)
(50,788) (41,733)

24 (59,627) —
_ (262)

(2,347,790) (1,931 ,848)

19 1,541,168 2,578,591
108,594 70,809

16 — 907,950
1,649,762 3,557,350

(7,005) 3,221

(200,605) 2,053,681

2,703,597 649,916

2,502,992 2,703,597




Cash Flows Statement: 10-Q (Operating activities)

Mine months ended
September 30, 2022 September 30, 2021
5 5

Cash Mows from operating activities

Met (loss) income for the period (2,836,724) 3,285,970

Adjustments to reconcile net (loss) income to net cash (used ) provided
by operating activities:

Amoriization and depreciation 6l 698 44,067
Stock-based compensation 407,398 231454
Amortization of debt offering cosis 1,761 1,756
Impairment of nght-of-use assets and leasehold improvements — 30,145
Provision for transaction and loan losses 33,562 25,723
Deferred income tax (recovery) expense (181,230) 306,849
Revenue related to non-cash consideration (86,5347) (37.425)
Net loss (gain) on equity and other invesiments 2,443 205 (3,369,535)
Unrealized foreign exchange loss 25,948 3,741
Changes in operating assets and liabilities:
Trade and other receivables (75,388 (30.267)
Merchant cash advances, loans and related receivables (247 976) {307,245)
Other current assets (44.619) (27,301}
Non-cash consideration received in exchange for services (273,201) (257.577)
Accounts payvable and accrued liabilities G6,547 39,392
Income taxes receivable and payable (17,671) 13,593
Deferred revenue 294 073 286,946

Lease assets and liahilities




Cash fMlows from investing activities

Purchase of marketable securities

Maturity of marketable securities

Purchase of equity and other investments

Acquisitions of property and equipment

Acquisition of businesses, net of cash acquired

Net cash used in investing activities

Cash flows from fnancing activities

Proceeds from public equity offerings, net of issuance costs
Proceeds from the exercise of stock options

Net cash provided by financing activities

Effect of foreign exchange on cash and cash equivalents
MNet decrease in cash and cash equivalents

Cash and cash equivalents — Beginning of Period
Cash and cash equivalents - End of Period

Cash Flows Statement: 10-Q (Investing and Financing
activities)

(3,568 220) (5.616,479)
5,273,944 3,965,755
(630,135) (642,566)

(42,394) (24.813)

(1,753,74%) (49,800)

(720,562) (2,367.903)
. 1,541,168

11,257 72 444
11,257 1,613,612
(23,603) (3.663)

(1,124,741) (513,984)
2,502,992 2,703,597
1,378,251 2 189,613



Shopify Net Sales (Millions)
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eShopify revenue for the quarter ending September 30, 2022 was $1.366B, a 21.58% increase year-over-
year.

eShopify revenue for the twelve months ending September 30, 2022 was $5.245B, a 24.59% increase year-
over-year.

eShopify annual revenue for 2021 was $4.612B, a 57.43% increase from 2020.



Shopify Net Income (Millions)
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Shopify net income for the quarter ending September 30, 2022 was $-0.158B, a 113.79% decline year-
over-year.

Shopify net income for the twelve months ending September 30, 2022 was $-3.208B, a 194.08%
decline year-over-year.

Shopify annual net income for 2021 was $2.915B, a 812.23% increase from 2020.



Diluted EPS
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-Shopify EPS for the quarter ending September 30, 2022 was $-0.12, a 113.33% decline year-over-
year.

-Shopify EPS for the twelve months ending September 30, 2022 was $-2.53, a 194.31% decline year-
over-year.

-Shopify 2021 annual EPS was $2.29, a 784.17% increase from 2020.



Operating Income and Margin (Millions)
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B Operating Income == Operating Margin

-Shopify operating income for the quarter ending September 30, 2022 was $-0.345B, a 8321.51%
increase year-over-year.

-Shopify operating income for the twelve months ending September 30, 2022 was $-0.619B,

a 268.81% decline year-over-year.

-Shopify annual operating income for 2021 was $0.269B, a 197.99% increase from 2020.



Key Takeaways

Shopify was at a crossroads. It could have sat back and enjoyed the small
empire it had built and started focusing on profitability. Or it could follow
the playbook Amazon established over the 2000s and 2010s: Spend free
cash flow, at times nearly all of it, to promote more expansion. Shopify has
chosen option two.

Sales and marketing expenses are up 62% through the first half of this year,
and research and development is up 81%.

also gearing up for a big push into logistics and order fulfillment with
the buildout of Shopify Fulfillment Network (which will ramp up next year)
and the acquisition of Deliverr.



Recommendation

*Continued growth potential with Cannabis legalization
*Recurring subscription and revenue growth

sInvesting in R&D and Marketing

*Market down due to recession
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B Buy
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EBAY Stock Overview

eBay Inc. (EBAY)

NasdaqGS - NasdaqGS Real Time Price. Currency in USD

<‘£{ Add to watchlist )

40.57 -1.03 (-2.48%) 40.60 +0.03 (+0.07%)

After hours: 07:11PM EST

At close: 04:00PM EST
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Previous Close 41.60 Market Cap
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Open 41.35 Monthly)
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52 Week Range
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5,208,096

5,835,025
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Historical Data
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5 - Day Performance

L T N T e T IR s ——
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At close: 04:00PM EST After hours: 07:11PM EST
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1 - Month Performance

40.57 -1.03 (-2.48%) 40.60 +0.03 (+0.07%)

At close: 04:00PM EST After hours: 07:11PM EST

Summary Chart Conversations Statistics Historical Data Profile Financials Analysis Options Holders Sustainability

¢” Full screen
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6 - Month Performance
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1 - Year Performance

40.57 -1.03 (-2.48%) 40.60 +0.03 (+0.07%)

At close: 04:00PM EST After hours: 07:11PM EST
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5 - Year Performance

40.57 -1.03 (-2.48%) 40.60 +0.03 (+0.07%)

At close: 04:00PM EST After hours: 07:11PM EST

Summary Chart Conversations Statistics Historical Data Profile Financials Analysis Options Holders Sustainability
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All time Performance

40.57 -1.03 (-2.48%) 40.60 +0.03 (+0.07%)

At close: 04:00PM EST After hours: 07:11PM EST
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eBay Comparison to NASDAQ
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eBay Comparison to Shopify and Amazon
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Ownership Summary

Major Holders
Breakdown

0.90%
90.64%
91.47%

1,351

% of Shares Held by All Insider

% of Shares Held by Institutions

% of Float Held by Institutions

Number of Institutions Holding Shares

Currency in USD



Institutional Holders

Top Institutional Holders
Holder

Vanguard Group, Inc. (The)

Blackrock Inc.

State Street Corporation

Comprehensive Financial Management, LLC
FMR, LLC

Ameriprise Financial, Inc.

Nordea Investment Management AB
Geode Capital Management, LLC
Independent Franchise Partners, LLP

Lindsell Train Limited

Shares

53,238,065

44,222,134

24,471,606

16,697,010

16,347,080

14,717,200

12,484,775

11,481,198

10,860,855

7,638,371

Date Reported

Jun 29, 2022
Jun 29, 2022
Jun 29, 2022
Jun 29, 2022
Jun 29, 2022
Jun 29, 2022
Sep 29, 2022
Jun 29, 2022
Jun 29, 2022

Jun 29, 2022

% Out

9.69%

8.05%

4.45%

3.04%

2.98%

2.68%

2.27%

2.09%

1.98%

1.39%

Value

2,044,874,068

1,698,572,160

939,954,382

641,332,151

627,891,340

565,287,649

479,540,205

440,992,813

417,165,438

293,389,828



Mutual Fund Holders

Top Mutual Fund Holders
Holder

Vanguard Total Stock Market Index Fund

Vanguard 500 Index Fund

Invesco ETF Tr-Invesco QQQ Tr, Series 1 ETF
Vanguard Mid-Cap Index Fund

SPDR S&P 500 ETF Trust

Fidelity 500 Index Fund

Columbia Fds Ser Tr I-Columbia Dividend Income Fd
iShares Core S&P 500 ETF

Vanguard Index-Value Index Fund

Oakmark Fund

Shares

16,485,691

12,389,640

8,066,742

6,442,164

6,118,624

6,004,558

4,900,629

4,882,356

4,837,087

4,597,700

Date Reported

Jun 29,2022
Jun 29,2022
Sep 29, 2022
Jun 29,2022
Sep 29, 2022
Aug 30, 2022
May 30, 2022
Sep 29, 2022
Jun 29,2022

Jun 29, 2022

% QOut

3.00%

2.26%

1.47%

1.17%

1.11%

1.09%

0.89%

0.89%

0.88%

0.84%

Value

633,215,388

475,886,070

309,843,558

247,443,518

235,016,346

230,635,071

188,233,159

187,531,293

185,792,510

176,597,656



Company Overview

An American multinational e-commerce company that facilitates consumer-to-consumer and

business-to consumer sales through its website
Founded: September 3, 1995, in California, U.S.
Founders: Pierre Omidyar

Headqguarters: San Jose, California

IPO: $18.00 per share on September 21, 1998

Active Users: 164 million active buyers and sellers



Ebay Stock Repurchase Program

Year Ended December 3],

2021 2020 2019
Treasury stock at cost: '
Balance, beginning of year (36,515) (31,396) (26,394)
Common stock repurchased (6,856) (5,119) (5,002)
Balance, end of year (43,371) (36,515) (31,396)

Key Highlights:

Three Months Ended
September 30,

Nine Months Ended
September 30,

2022 2021 2022

2021

(In millions, except per share amounts)

Treasury stock at cost: (Unaudited)

Balance, beginning of period  (46,101) (38,308) (43,371) (36,515)
Common stock repurchased (301) (2,251) (3,031) (4,044)
Balance, end of period __(46,402) (40,559) (46,402) (40,559)

* In 2021, Ebay repurchased approximately $7.0 billion of its common stock

« approximately $2.0 billion remained available for future purchases of common stock in 2021

» In February 2022, Ebay authorized an additional $4.0 billion stock repurchase program with no expiration date.

* In Q3 2022, Ebay repurchased approximately $4.6 billion of its common stock



Dividend payout chart

EBAY stock dividend chart
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eBay History- 1990s

AuctionWeb
was founded
in California on
September 3,
1995 by Pierre
Omidyar

Jeffrey
Skoll was hired
as the first new
president 1996.

The total value
of merchandise
sold on
AuctionWeb
reached $7.2
million in 1996.

AuctionWeb
changed its
name officially
to eBay in
1997.

Beanie Babies
became
dominant
product,
accounting
more than 6%
of total volume
sales in 1997
($500 million).

First acquisition
Up4Sale.com, a
person-to-
person online
trading site,
was made by
eBay in 1998.

On September
21, 1998, eBay
went public.
eBay’s target of
$18 per share
went to $53.50
on first day of
trading.



eBay History- 2000s

In 2000, 12
million registered
users and more
than 4.5 million
items on sale on
any given day.

eBay acquired
Paypal in 2002, at
$1.5 billion.

2005, a local
classified advertising
site that connected
users with their
neighbors for goods
and services globally.

In 2005, eBay
acquired Skype
for $2.6 billion,

and sold the
company for
$2.75 billion in
2009 while
retaining a 30%
stake in the
company.

In 2006, eBay
acquired StubHub
and became the
world’s largest
online
marketplace for
tickets

In 2008, eBay
launched an
iIPhone application
and was featured
in the Apple app
store.



eBay History- 2010s to Present

eBay sold
remaining
stake in Skype
to Microsoft in
2011

eBay was sued
by XPRT
Ventures for
stealing
information
shared
privately by
the inventors
on XPRT’s
own patents in
2012

In 2012,
eBay’s annual
charity auction

for a power
lunch with
Warren Buffet
sold for a
record $3.46
million.

In 2015, eBay
spun off
PayPal to its
shareholders,
and PayPal
became an
independent
publicly traded
company.

In 2020, eBay
completed the
sale of
StubHub to
viagogo for
$4.05 billion in
cash.

In 2021, eBay
completed the sale of
its Classifieds business
to Adeveinta for $2.5
billion cash and sold
135 million shares of
its Adevinta stake to
Permira for 42.3
billion cash in Q4
2021.

On Nov 14,
2021, eBay
completed the
sale of 80% of
ownership
stake in eBay
Korea LLC to
E-mart Inc. for
approx. $3.0
billion



eBay Marketplaces

One of the biggest online marketplaces globally
- Second leading marketplace in the U.S. after Amazon

- Auction style or fixed price sale

Marketplace platforms include:

www.ebay.com marketplace
- Localized counterparts (eg: ebay.ca)
- eBay mobile apps

Key Values

147 million buyers worldwide
Operates in more than 190 markets around the world Wihed)Kary
$2.4B Marketplace Revenue (Q3 2022)

$17B eBay Marketplace GMV (Q3 2022)



Geographic Reach

Three Months Ended Nine Months Ended Year Ended December 31
September 30, September 30, 0%, 5020 2015
2022 2021 2022 2021
Net revenues by geography:
United Kingdom 378 450 1,206 1,451 United Kingdom 1,913 1,678 1,323
Germany 240 272 772 953 Germany 1,249 1,J06 1,034
Rest of world 575 581 1,695 1,605 Rest of world 2,210 1,959 1,769
Total net revenues $ 2380 $ 2501 % 7285 % 7,807 Total netrevenues  $10,420 $8,894 $7,429

Net Revenue by Geographic reach Q3

Decline in total net revenue (-5%) in 3 months ended Q3

US still dominates total revenue with 50%

Normalization of e-commerce sales

= U.S. = United Kingdom Germany Rest of world



Trailing 12-Month Active Buyers (Millions)

Active Buyers Key highlights:

160 « 135 million active buyers in Q3 2022
155 S :
o B * 16% decline compared to Q2 2021
s N . * Only 12% are enthusiast buyers
140
135
130
125
120

Q221 Q321 Q421 Q122 Q222 Q322

. Active Buyers  seeseeess Linear (Active Buyers)



eBay’s Strategy

Business mode: Auction house that facilitates sale of goods between third-party buyers and sellers

!

GUARANTEE
i

Managed Payments Ebay.l\/lolge%/ Bgu;k I?uarant(ie_f Authentlc_atlon Guarantee:
»  Migrated new payment etund utiamount it * 5000 items per day
e ordered items do not arrive, « 200+ authenticators globally
system for simplified _
end-to-end checkout are damaged or do not match *  Increase 20 pts in customer
the listings. satisfaction

experience in 2021.



Ebay focus category

 Includes jewelry, sneakers, handbags, and recently
introduced collectibles like trading cards

« 12% of enthusiast buyers shop multiple times a
year and spend above $3000 per year

« Target audience are younger individuals and cross-
shoppers

* In Q2 2022, GMV grew 9 points faster than the
rest of platform

2004 2m7 20a 2m9 2020 201

2006 2017 2ma 20719 2020 203

WATCHES $2000+

eBay GMV*



Two main Revenue Streams

1. Net transaction revenues

* Insertion fee when you create a listing (up to 250
zero insertion fee listings if you have an eBay store)

* Final value fee when item sells (% of total amount
of sale,)

* Store subscription fees for large enterprise sellers

* Net transaction revenues are reduced by discounts,
coupons, and rewards

2. Marketing services and other (MS&O)

revenues
* Sale of revenue sharing arrangements and
advertisements
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Net Revenues by Type Table-10K

Net transaction revenues

Marketing services and other revenues
Total net revenues

Key highlights

Net Revenue up $1.5 billion in 2021 compared to 2020

Year Ended December 31,
2021 % Change 2020 % Change 2019
$ 9,772 19 % $8,243 25 % $ 6,581
648 - % 651 (23)% 848
$10,420 17 % $8,894 20 % $7,429

First quarter of 2021 improved buyer acquisition, but offset by decline in traffic for remainder of 2021 (normalized)

Fluctuated sales due to COVID-19 impacts like mobility restrictions



Net Revenues by Type Table- 10Q

Three Months Ended Nine Months Ended
September 30, September 30,
2022 2021 % Change 2022 2021 % Change
Net transaction revenues $ 2,259 $ 2,350 (4)% $ 6,911 § 7,322 (6)%
MS&O revenues 121 151 (20)% 374 485 (23)%
Total net revenues $ 2,380 $ 2,501 (5)% $ 7,285 § 7,807 (7)%

Key highlights
* Declined 4% and 6% in net transactions revenues for three months and six months period comparing to last year’s
» Reason: Geopolitical events, inflationary pressure and lower consumer confidence

« MS&O revenues are relatively flat due to decrease in revenues from ads



Net Transaction Revenues Metrics

Gross Merchandise Volume

 Total value of all paid transactions
between users on eBay platforms
during applicable period inclusive of
shipping fees and taxes

Take rate

 Net transaction revenues divided by
GMV

» Represents net transaction revenue as
a % of overall volume

25000
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12255

10332

Q221
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11002

10613

10074 9567
9312 9724 9335 8982
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us International
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8857.5
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Net Transaction Revenues Metrics-10K

Year Ended Year Ended
December 31, % Change December 31, % Change
2021 2020 Re;::?'ted FX-Neutral 2020 2019 Repﬁsrted FX-Neutral
Net transaction revenues (! $ 9772 $ 8,243 19 % 7%  $ 8,243 $ 6,581 25 % 26 %
Supplemental data:
GMV @ $87,365 $87,608 - % (3% $87,608 $72,134 21 % 21%
Take rate 11.19 % 941% 1.78% 041% 912% 0.29%

(1) Marketplace net transaction revenues were net of $65 million, $15 million and $81 million hedging activity during the years ended December 31, 2021,
2020 and 2019 respectively.

(2) GMV has been retrospectively recast to reflect the new definition of GMV announced in December 2021.



Net Transaction Revenues Metrics-10Q

Net Transaction Revenues

Three Months Ended Nine Months Ended
September 30, % Change September 30, Change
As FX- As FX-
2022 2021 Reported Neutral 2022 2021 Reported Neutral
(In millions, except percentages)

Net transaction revenues (' $ 2,259 $ 2,350 (4)% 1% $ 6911 $ 7,322 (6)% (3)%
Supplemental data:

GMV @ $ 17,715 $ 19,925 (11)% (5)% $ 55,673 $ 66,639 (16)% (13)%

Take rate ? 1275% 11.79%  0.96 % 1241 %  10.99%  1.42%

(1) Net transaction revenues were net of $36 million and $51 million of hedging gains during the three and nine months ended September 30,
2022, respectively, as compared to $19 million and $65 million of hedging losses during the same periods in 2021.

(2) GMV and take rate for the three and nine months ended September 30, 2021 has been retrospectively recast to reflect the new definition of
GMV announced in December 2021.



eBay’s Discontinued Operations



StubHub

 Sale of StubHub business to an affiliate of viagogo
for $4.1 billion cash in 2020

» The largest secondary marketplace for online tickets

 Stubhub platforms include:
* Online ticket platform
* Localized counterparts
* Mobile apps

* Key Value
* $1 Stubhub Net revenue (Year ended 2019)
* Approx. over 16 million visitors per month



eBay Classified Group

«  Permanent transfer of Classifieds business to
Adevinta for $13.3 billion ($2.5 billion cash and
540 million shares) in 2021

eb i - N\
fieds
 group |

«  Offers online classifieds in 1500+ cities

« $10.485B Classifieds Net of Income Taxes
(Year ended 2021)

- 1.2B Live Marketplace Listings

«  Classifieds platforms include:

S
Collection of Brands, examples include I I
Mobile.de

a

w,




eBay Korea

» Completed sale of 80.01% of outstanding equity interests of eBay Korea
(including G-Market, IAC and G-9) to Emart on November 14, 2021

» Reason: slow transaction growth in South Korea's online shopping, and
business model not sustainable

» eBay Strategy in Korea

* First-party inventory program Y 4

» Buy consumer staples at discount and resell on marketplace to attract A R
people u

* Increase cost of net revenues

» Contributed over $14 billion USD in GMV

» Generated $1.39B Net revenue in 2020, 14% of total net revenues of eBay.



Discontinued Operations Table

Year ended December 31,

20212 20200 2019

eBay Korea income (loss) from discontinued operations, net of income taxes $2870 $ 55 $ 83

Classifieds income (loss) from discontinued operations, net of Income taxes 10,485 197 217

StubHub income (loss) from discontinued operations, net of income taxes 1 2,930 59
PayPal and Enterprise income (loss) from discontinued operations, net of income

taxes — (2) (6)

Income (loss) from discontinued operations, net of income taxes $13,356 $3,180 $353

(1) Includes eBay Korea financial results through the transaction close on November 14, 2021 and the related gain on sale.
(2) Includes Classifieds financial results through the transaction close on June 24, 2021 and the related gain on sale.
(3) Includes StubHub financial results from January 1, 2020 to February 13, 2020 and the related gain on sale.



eBay Classified Group Financials

Net revenues
Cost of net revenues
Gross profit
Operating expenses:
Sales and marketing
Product development
General and administrative
Provision for transaction losses
Amortization of acquired intangible assets
Total operating expenses
Income from operations of discontinued operations
Interest and other, net
Pre-tax gain on sale
Income from discontinued operations before income taxes
Income tax provision
Income from discontinued operations, net of income taxes

(1) Includes Classifieds financial results through the transaction close on June 24, 2021 and the related gain on sale.

Year ended December 31,

20210 2020 2019
$ 565 $980 $1,043
63 103 82
502 877 961
183 286 335
105 161 150
76 124 59
2 17 15

_ 6 1
366 594 570
136 283 391
- - (2)
12,5634 - -
12,670 283 389
(2,185) (86)  (172)

$10,485 $197 $ 217




eBay Korea Financials

Year ended December 31,

20210 2020 2019
Net revenues $1,409 $1,377 $1,207
Cost of net revenues 815 676 551
Gross profit 594 701 656
Operating expenses:
Sales and marketing 529 548 502
Product development 64 59 46
General and administrative 38 18 17
Provision for transaction losses — 1 -
Total operating expenses 631 626 565
Income (loss) from operations of discontinued operations (37) 75 o1
Interest and other, net 2 - 6
Pre-tax gain on sale 3,240 — -
Income (loss) from discontinued operations before income taxes 3,205 75 97
Income tax benefit (provision) (335) (20) (14)
Income (loss) from discontinued operations, net of income taxes $2,870 $ 55 $ 83

(1) Includes eBay Korea financial results through the transaction close on November 14, 2021 and the related gain on sale.



StubHub Financials

Year ended December 31,
2021 20200 2019

Net revenues $ - $ 100 %1121
Cost of net revenues — 31 290
Gross profit — 69 831
Operating expenses:
Sales and marketing — 51 49]
Product development — 26 N4
General and administrative 1 30 125
Provision for transaction losses — 3 23
Amortization of acquired intangible assets — 1 9
Total operating expenses 1 m 762
Income (loss) from operations of discontinued operations M (42) 69
Pre-tax gain on sale 12 3,868 -
Income from discontinued operations before income taxes 1 3,826 69
Income tax provision (10) (896) (10)
Income from discontinued operations, net of income taxes $ 1 $2,930 $ 59

(1) Includes StubHub financial results from January 1, 2020 to February 13, 2020, and includes the gain on sale recorded for the StubHub transaction.



Ebay Acquisitions

StumblaeUpomn

dba.dk &
bilbasen.dk Skype Meetup.com
Butterfield
& Butterfield
Fraud
Sciences
Mobile.de
Up4Sale.com
PayPal
Intermat Y
Marktplaats.nl Auction Co.
m GMarket
Bill Me Later
OpusForum.org Logquo Rent.com Craigslist Gumtres cx) Shopping.com
Precision
Buying Service EachMet
iBazar Half.com
Billpoint StubHub
Baazee.com CaRad.com Tradera GittiGidiyor

Key to Lines
Industry

Online auction Retail m Technology
I Auction house Classified I VOIP

o Inter-connecting industries

I E-commerce ] Social EREE Subsidiary company




Recent Acquisition/Expansion Efforts

TGPL AYR A® KnownOrigin.

TCG Player KnownOrigin Sneakercon Authentication
» Digital media company specialize in » NFT Marketplace based in * Sneaker authentication service
trading card games Manchester, UK

* More than 1.55 million sneakers
« Complements Ebay focus category and

» Provides artists a place to create, have been authenticated in a year
enhances seller experience of creating buy, and resell unique digital
collectibles » Acquired by eBay Q4 2021

customizable webstores
« Acquired by eBay Q3 2022 » Acquired by eBay Q2 2022



Management Team

R



Key Management - eBay

Jamie lannone:

CEO, President

Steve Priest: CFO, SVP

Eddie Garcia: Chief Product Officer, SVP

Stefanie Jay: Chief Business and Strategy Officer, SVP
Julie Loeger: Chief Growth Officer, SVP

Cornelius Boone: Chief People Officer, SVP

Mazen Rawashdeh: Chief Technology Officer, SVP

Marie Oh Huber: Chief Oh Huber, SVP

Jordan Sweetnam: Global Markets, SVP




Jamie lannone

» (2020-Present). CEO and President of eBay

» (Prior to eBay): COO of Walmart eCommerce,
CEO of SamsClub.com

» (2001-2009): Vice President and other roles at
eBay

» Former CEO Devin Wenig resigned over
disagreement with Board of Directors

» MBA (Stanford), B.S (Princeton)




Steve Priest

v

v

(2021-Present): SVP, CFO of eBay

Oversees all aspects of eBay’s controllership,
financial planning and analysis, tax, treasury,
audit, mergers and acquisitions, and investor
relations

(2014-2021): CFO of JetBlue

(1995-2015): SVP, Strategy & Planning of
British Airways

B.A, Geography and Economics, (Manchester)
Chartered Global Management Accountant




Eddie Garcia

» (2022-Present): SVVP, Chief Product Officer,
eBay

» (2021-2022): Head of Commerce, Meta

» (2014-2021): SVP, Chief Product Officer,
Sam’s Club

» (2013-2014): Director, Marketplaces Business,
eBay

» B.S. Mechanical Engineering (Stanford), MBA
(Stanford)




Stefanie Jay

>

>
>

>

>

g2021-Preser_1t): SVP, Chief Business and
trategy Officer

(2017-2021): VP & GM, Walmart Media Group

2015-2017): VP, Head of Corporate
evelopment, Walmart eCommerce
2001-2015): VP, Investment Banking,
oldman Sachs _
2004 to Present) SVP, Various VP and General
anager positions at eBay
20 years of experience in global strategy,
corporate development, and general
management _
B.A, Economics (Columbia)




Julie Loeger

>

(2021-Present) SVP, Chief Growth Officer,
eBay

(1991-2021): Executive VP, President of U.S.
Card, Discover Financial Services
(1986-1991): Marketing Team Leader,
Anheuser- Busch

30 years of experience in marketing, strategy,
financial services, brand management, and
product development experience.

MBA (Loyola University of Chicago), BBA
(University of Texas)




Cornelius Boone

>

(2021-Present): SVP, Chief People Officer,
eBay

(2018-2021): VP, Human Resources, American
Airlines

(2010-2018): VP, Human Resources, Walmart
(2007-2010): Employment Lawyer, Littler
Mendelson

Experience in driving business performance,
talent development and acquisition, learning
and development, compensation, benefits, HR
technologies.

BA, Political Science and Government , and JD
(University of Arkansas)




Mazen Rawashdeh

>

v

(2016-Present): SVP, Chief Technology
Officer, eBay

(2011-2016): VP, Infrastructure Engineering &
Operations, Twitter

(2003-2011): VP, Technical Operations, eBay
30 years of experience in driving large-scale
technology vision, strategy, implementation
and transformation across company.

BS, Computer Science and Mathematics
(Chapman University)




Marie Oh Huber

>

(2015-Present): SVP, Chief Legal Officer &
General Counsel and Secretary, eBay

(2009-2015): SVP, Legal, Corporate Relations
& RA/QA, Agilent Technologies

(1990-1999): Corporate Counsel, Hewlett-
Packard Company

Over 25 years of experience in strategic
business, legal, public policy, M&A, corporate
governance, IP, litigation, privacy and
cybersecurity

B.A, Economics, (Yale), J.D (Northwestern
University)




Jordan Sweetnam

>

>

(2019-Present): SVP, Global Markets, eBay

(2016-2019): SVP, Customer Experience &
Product Management, Walmart eCommerce
(2014-2016): VP, Seller Experience, eBay
Marketplaces

(2004-2014): Sr. Director, Business
Management & Product Marketing, eBay
(2002-2004): Investment Analyst, AGF
Investments Inc.

20 years of experience in category
management, operations, and marketing
Bcom, Finance, (UBC)




Executive Compensation

Change in
Pension Value
and
Nonqualified
Non-Equity Deferred
Stock Option Incentive Plan Compensation All Other

Name and Principal Year Salary Bonus Awards Awards Compensation Earnings Compensation
Position (a) (b) (3) (<) (3) (d) (3) (e) (3) (f) (3) (9) (3) (h) ($) (i)
Jamie lannone 2021 1,000,000 1,500,000 15,000,111 — 4,050,000 — 134,991
President and Chief 2020 673,077 3,500,000 26,586,624 — 4,000,000 — 76,138
Executive Officer
(“CEO™)
Steve Priest® 2021 389,423 2,250,000 9,832,329 — 817,789 — 238,433
Chief Financial Officer
(“CFO??)
Cornelius Boone® 2021 582,981 2,300,000 6,508,553 — 767,349 — 171,611
Senior Vice President,
Chief People Officer
Julie Loeger® 2021 625,000 1,250,000 7,223,993 — 984,375 —_ 216,984
Senior Vice President,
Chief Growth Officer
Peter B. Thompson 2021 645,000 — 5,702,115 — 907,031 — 16,846
SeniorVice President, _ .
Chief Product Officer 2020 664,423 1,750,000 4,112,662 863,750 34,873

2019 240,385 3,500,000 7,852,346 — 182,031 — 9,615
Andy Cring™ 2021 367,500 2,560,000 3,421,256 — 363,825 —_ 5,869,312
former Interim
Chief Financial Officer 2020 468,462 1,272,000 2,057,770 515,308 32,921

2019 440,000 210,000 4,947,044 —_ 312,180 —_ 11,200
Kristin Yetto® 2021 152,365 — — — 228,548 — 17,637,629
fopmer Chief People 2020 716,346 — 3,701,108 — 1,074,519 — 11,658

2019 637,500 — 7,302,044 — 616,781 — 11,200

Total
(3)

21,685,102
34,835,839

13,527,975

10,330,494

10,300,352

7,270,991
7,425,708
11,784,377
12,581,893
4,346,460
5,920,424
18,018,542
5,503,631
8,567,525

O Mr. Priest was appointed as Chief Financial Officer effective as of June 21, 2021.

@ Mr. Boone was appointed as Chief People Officer effective as of February 1, 2021.

) Ms. Loeger was appointed as Chief Growth Officer effective as of January 11, 2021.

“ Mr. Cring served as Interim CFO until June 21, 2021 and then as an advisor until his departure from the Company

on October15, 2021.
&) Ms. Yetto departed the Company on March 16, 2021.



Board of Directors

Adriane M. Brow
Age: 63
Director Since: 2017
Committees:

« Compensation and Huma
- Risk Committee

Other Public Company Bo:
- Axon Enterprise, Inc. (sinc
- American Airlines Group,
k - KKR & Co. Inc. (since 2021

Robert H. Swan

Age: 61
Director Since: 2015

Committees:
- Audit Committee
« Risk Committee (Chair)

Other Public Company B«
- GoTo Group

Jamie lannone
Age: 49
Director Since: 2020

Committees:
- None

Other Public Company |
- None

Paul S. Pressler
Chair of the Board

Age: 65

Director Since: 2015

Committees:
- Compensation and Hurr
- Corporate Governance

Other Public Company B
- None

Logan D. Gree

Age: 38
Director Since: 2016

Committees:
- Compensation and Ht

Other Public Company
- Lyft, Inc. (since 2019)



Board of Directors cont.

Kathleen C. Mitic

E. Carol Hayles Age: 52
Age: 61 Director Since: 2011
Director Since: 2020 Committees:

- Compensation and Human Capital Committee
- Corporate Governance and Nominating Committee (Chair)

Committees:
- Audit Committee (Chair)

Other Public Company Boards:
- Blucora, Inc. (since 2018)
- Webster Financial Corporation (since 2018)

Other Public Company Boards:
- RH (f/k/a Restoration Hardware Holdings, Inc.) (since 2013)
« TCV Acquisition Corp. (since 2021)

Mohak Shroff
Age: 43
Director Since: 2020

Committees:
« Risk Committee

Perry M. Traquina
Age: 66
Director Since: 2015

Committees:

- Audit Committee

& - Corporate Governance and Nominating Committee
Other Public Company Boards: P 9

. None Other Public Company Boards:

- Morgan Stanley (since 2015)
- The Allstate Corporation (since 2016)

= .




Financial Statement Analysis



Balance Sheet: 10-Q Assets

September 30, December 31,
2022 2021

(In millions, except par value)
(Unaudited)

ASSETS

Current assets:
Cash and cash equivalents $ 2037 $ 1,379
Short-term investments 1,457 5,944
Customer accounts and funds receivable 633 681
Other current assets 1,162 1,107
Total current assets 5,289 9,111
Long-term investments 1,971 2,575
Property and equipment, net 1,194 1,236
Goodwill 4,058 4,178
Operating lease right-of-use assets 527 289
Deferred tax assets 3,144 3,255
Equity investment in Adevinta 2,417 5,391
Other assets 497 591

Total assets | $ 19.097 $ 26,626|




Balance Sheet: 10-Q Liabilities and Equities

LIABILITIES AND STOCKHOLDERS’ EQUITY
Current liabilities:
Short-term debt
Accounts payable
Customer accounts and funds payable
Accrued expenses and other current liabilities
Income taxes payable
Total current liabilities
Operating lease liabilities
Deferred tax liabilities
Long-term debt
Other liabilities
Total liabilities

1,150 § 1,355
224 262
649 707

1,765 1,927
186 371

3,974 4,622
432 200

2,231 3,116

6,579 7,727

1,028 1,183

14,244 16.844




Balance Sheet: 10-Q Liabilities and Equities

Commitments and Contingencies (Note 11)
Stockholders’ equity:
Common stock, $0.001 par value; 3,580 shares authorized; 544 and 594 shares

outstanding 2 2
Additional paid-in capital 17,147 16,659
Treasury stock at cost, 1,178 and 1,121 shares (46,402) (43,371)
Retained earnings 33,766 36,090
Accumulated other comprehensive income 340 398

Total stockholders’ equity 4.853 9,778

Total liabilities and stockholders’ equity $ 19,097 $ 26,626




Balance Sheet: 10-K Assets

December 31,
2021 2020
(In millions, except par value)
ASSETS
Current assets:
Cash and cash equivalents $ 1,379 $ 1,101
Short-term investments 5,944 2,392
Accounts receivable, net of allowance for doubtful accounts of $42 and $97 @8 362
Customer accounts and funds receivable 681 290
Other current assets 1,009 780
Current assets of discontinued operations — 2,265
Total current assets @, 1M 7,190
Long-term investments 2,575 833
Property and equipment, net 1,236 1,292
Goodwill 4178 4,285
Intangible assets, net 8 12
Operating lease right-of-use assets 289 430
Deferred tax assets 3,255 3,537
Equity investment in Adevinta 5,391 —
Warrant asset 444 1,051
Other assets 139 131
Long-term assets of discontinued operations — 549

Total assets | $26,626 $ 19.310 |




Balance Sheet: 10-K Liabilities and Equities

LIABILITIES AND STOCKHOLDERS’ EQUITY
Current liabilities:

Short-term debt $ 1,355 é
Accounts payable 262 278
Customer accounts and funds payable 707 379
Accrued expenses and other current liabilities 1,848 1,767
Deferred revenue /9 98
Income taxes payable 371 167
Current liabilities of discontinued operations - __ 1,307
Total current liabilities 4,622 4,002
Operating lease liabilities 200 316
Deferred tax liabilities 3,116 2,368
Long-term debt 7,727 7,740
Other liabilities 1,183 1,260
Long-term liabilities of discontinued operations — 63
Total liabilities 16,848 15,749




Balance Sheet: 10-K Liabilities and Equities

Commitments and contingencies (Note 12)
Stockholders’ equity:

Common stock, $0.001 par value; 3,580 shares authorized; 594 and 684 shares outstanding 2 &
Additional paid-in capital 16,659 16,497
Treasury stock at cost, 1,121 and 1,021 shares (43,371) (36,515)
Retained earnings 36,090 22,961
Accumulated other comprehensive income 398 616

Total stockholders’ equity Q./78 3,561

Total liabilities and stockholders’ equity $26,626 $ 19,310



Income Statement: 10-K

Net revenues
Cost of net revenues
Gross profit
Operating expenses:
Sales and marketing
Product development
General and administrative
Provision for transaction losses
Amortization of acquired intangible assets
Total operating expenses
Income from operations
Gain (loss) on equity investments and warrant, net
Interest and other, net
Income from continuing operations before income taxes
Income tax provision
Income from continuing operations
Income from discontinued operations, net of income taxes
Net income

Year Ended December 31,

2021 2020 2019
(In millions, except per share amounts)
$10,420 $8,8%94 $7,429

2,650 1,797 1,685
/7,770 7,097 5,844
2,170 2,091 1,866
1,325 1,028 930
921 985 288

422 330 262

Q 27 28

2,923 2,636 1,770
(2,365) 1,007 133
(160) (298) (251)
398 3,345 1,652
(146) (858) (219)

$ 252 $2,487 $ 1,433
13,356 3,180 3563
$13,608 $5,667 $ 1,786




Income Statement: 10-Q

Three Months Ended

September 30,

Nine Months Ended
September 30,

Net revenues $
Cost of net revenues

Gross profit

Operating expenses:
Sales and marketing
Product development
General and administrative
Provision for transaction losses
Amortization of acquired intangible assets

Total operating expenses

Income from operations
Gain (loss) on equity investments and warrant, net
Interest and other, net

Income (loss) from continuing operations before income
taxes

Income tax benefit (provision)

Income (loss) from continuing operations

Income (loss) from discontinued operations, net of income
taxes

Net income (loss) $

2022 2021 2022 2021
(In millions, except per share amounts)
(Unaudited)

2,380 $ 2,501 $ 7,285 $ 7,807

647 678 1,999 1,956

1,733 1,823 5,286 5,851

538 496 1,582 1,601

345 334 990 988

212 219 675 715

69 112 251 303

1 — 3 £

1,165 1,161 3,501 3,616

568 662 1,785 2,235
(593) (181) (4,105) (490)
(29) (47) (110) (186)

(54) 434 (2,430) 1,559
(16) (151) 485 (414)

(70) 283 (1,945) 1,145

1 (19) 4 10,494

69) $ 264 % 1,941) $ 11,639



Cash Flows Statement: 10-K Operations

eBay Inc.
CONSOLIDATED STATEMENT OF CASH FLOWS
Year Ended December 31,

2021 2020 2019
{In millions)

Cash flows from operating activities:

Net income $13,608 $ 5,667 $ 1,786
[ (Income) loss from discontinued operations, net of income taxes (13,356) (3,180) (353)]
Adjustments:
Provision for transaction losses 422 330 262
Depreciation and amortization 502 583 600
Stock-based compensation 477 417 415
(Gain) loss on investments, net (14-3) 2 —
(Gain) loss on sale of business — — 52
Deferred income taxes (680) 414 7
Change in fair value of warrant (B57) (770) (133)
| Chang-e in fair value of equity investment in Adevinta 3,070 — — |
Gain on equity investment in KakaoBank (486) (239) —
Loss on impairment of equity investment in Paytm Mall 160 — —
(Gain) loss on extinguishment of debt 10 — —
Changes in assets and liabilities, net of acquisition effects
Accounts receivable 195 31 (23)
Other current assets 41 (677) 21
Other non-current assets 188 141 120
Accounts payable o o3 % (1)
Accrued expenses and other liabilities (535) 209 (3068)
Deferred revenue (17) (20) Q)]
Income taxes payable and other tax liabilities (15) 27 (20)
Net cash provided by continuing operating activities 3,093 3,004 2,416
Net cash provided by (used in) discontinued operating activities (436) (685) 698

Net cash provided by operating activities 2,657 2,419 3,114




Cash Flows Statement: 10-K Investing

Cash flows from investing activities:
Purchases of property and equipment

Year Ended December 31,

2021 2020 2019

{In millions)

(444) (463) (508)

Purchases of investments

(22,161)  (32,887) (46,966)

Maturities and sales of investments

18,884 33,129 50,548

Proceeds from sale of shares in Adevinta

2,325 — —

Settlement of foreign exchange derivative instruments in equity

investments 85 — —
Exercise of options under warrant (M0) — —
Equity investment in Paytm Mall — — (160)
Other 4 42 (14)
Net cash provided by (used in) continuing investing activities (1,417) (179) 2,900
Net cash provided by (used in) discontinued investing activities 5,080 3,973 (113)

Net cash provided by investing activities

3,663 3,794 2,787




Cash Flows Statement: 10-K Financing

Year Ended December 31,

2021 2020 2019
(In millions)
Cash flows from financing activities:
Proceeds from issuance of common stock 93 ?0 106
Repurchases of common stock (/,055) (5,137) (4,973)
Payments for taxes related to net share settlements of restricted stock
units and awards (236) (175) (202)
Payments for dividends (466) (447) (4/3)
Proceeds from issuance of long-term debt, net 2,478 1,765 —
Repayment of debt (1,156) (1,771)  (1,550)
Net funds receivable and payable activity (208) — —
Other (/) (5) 5
Net cash (used in) continuing financing activities (6,557) (5,680) (/,087)
Net cash provided by (used in) discontinued financing activities 25 (12) (4)
Net cash (used in) financing activities (6,532) (5,692) (7,091)
Effect of exchange rate changes on cash, cash equivalents and restricted
cash 24 /7 (33)
Net increase (decrease) in cash, cash equivalents and restricted cash (188) 598 (1,223)
Cash, cash equivalents and restricted cash at beginning of period 1,594 96 2,219
Cash, cash equivalents and restricted cash at end of period $1406 $ 16594 $ 996
Less: Cash, cash equivalents and restricted cash of discontinued
operations — 356 337
Cash, cash equivalents and restricted cash of continuing operations at end of
period $ 1,406 $ 1,238 $ 659




Cash Flows Statement: 10-Q Operations

Nine Months Ended
September 30,

2022 2021
(In millions)
(Unaudited)

Cash flows from operating activities:

Net income (loss) $ (1,941) $ 11,639
Income (loss) from discontinued operations, net of income taxes (4) (10,494)
Adjustments:
Provision for transaction losses 251 303
Depreciation and amortization 335 380
Stock-based compensation 366 365
Loss (gain) on investments and other, net 7 (39)
Deferred income taxes (807) 41
Change in fair value of warrant 246 (383)
Change in fair value of equity investment in Adevinta 2,973 1,497
Change in fair value of equity investment in Gmarket 299 —
Unrealized change in fair value of equity investment in KakaoBank 246 (512)
Unrealized change in fair value of equity investment in Adyen 118 —
Realized change in fair value of shares sold in Adyen 143 —
Realized change in fair value of shares sold in KakaoBank 75 (83)
Loss (gain) on extinguishment of debt — 10
Changes in assets and liabilities, net of acquisition effects (366) (106)
Net cash provided by continuing operating activities 1,941 2,618
Net cash used in discontinued operating activities (371) (254)

Net cash provided by operating activities 1,570 2,364




Cash Flows Statement: 10-Q Investing

Cash flows from investing activities:

Purchases of property and equipment (296) (341)
Purchases of investments (15,223) (15,103)
Maturities and sales of investments 18,247 U (ks
Proceeds from the sale of shares in Adyen 800 —
Proceeds from the sale of shares in KakaoBank 287 114
Other (62) 13
Net cash provided by (used in) continuing investing activities 3,753 (1,565)
Net cash provided by discontinued investing activities 2 2,443

Net cash provided by investing activities Wi 878 |




Cash Flows Statement: 10-Q Financing

-

Cash flows from financing activities:
Proceeds from issuance of common stock
Repurchases of common stock

Payments for taxes related to net share settlements of restricted stock units and
awards

Payments for dividends

Proceeds from issuance of long-term debt, net

Repayment of debt

Net funds receivable and payable activity

Other
Net cash used in continuing financing activities
Net cash provided by discontinued financing activities

Net cash used in financing activities

Effect of exchange rate changes on cash, cash equivalents and restricted cash
Net increase in cash, cash equivalents and restricted cash
Cash, cash equivalents and restricted cash at beginning of period
Cash, cash equivalents and restricted cash at end of period

Less: Cash, cash equivalents and restricted cash of discontinued operations
Cash, cash equivalents and restricted cash of continuing operations at end of period

55 57
(2,828) (3,966)
(130) (186)
(370) (359)
— 2,478
(1,355) (1,156)
92 (109)
— (6)
(4,536) (3,247)
— 2
(4,536) (3,245)
(89) 30
700 27
1,406 1,594
2,106 1,621
— 352
2,106 1,269







