Journals of Interest: Games & Culture; Canadian Journal of Communication; New Media & Society; Media, Culture & Society; Science Technology & Human Values; First Monday

Some Articles w/ abstracts & source information

Blogs

Title

    New Media and Internet Activism: From the 'Battle of Seattle' to

    Blogging

Author

    Kahn, Richard; Kellner, Douglas

Source

    New Media & Society, 2004, 6, 1, Feb, 87-95

AB: Abstract

    Discusses the recent politicization of the Internet & how Internet

    developments themselves have fostered global activism in general.

    Today's Internet oppositional politics are best viewed as shaped by

    the tone of the EZLN Zapatista movement in Chiapas & of the 1999

    WTO protests in Seattle, as well as by the multiple movements &

    subcultures that have developed concurrently with the new media over

    the past five years. The Internet is demonstrated to function as a

    vital, historical force & a means for comprehending & molding

    the political & cultural worlds of the present era.
Title

    Bloggers' Expectations of Privacy and Accountability: An Initial

    Survey

Author

    Viegas, Fernanda B

Source

    Journal of Computer-Mediated Communication, 2005, 10, 3, Apr, [np]

Abstract

    This article presents an initial snapshot, based on an online survey

    of weblog authors, of bloggers' subjective sense of privacy, & of

    their perceptions of liability. The findings suggest that the social

    norms of bloggers are emergent & self-imposed. When confronted

    with questions of defamation & legal liability, respondents in the

    survey expressed contradictions between their actions & their

    knowledge of how the technology works. They generally believed that

    they were liable for what they published online, although they were

    not concerned about the persistence of their entries. In general,

    bloggers do not feel as if they know their audiences. For the most

    part, blog authors have no control over who accesses their entries,

    & this inability to define their audiences leads them to make a

    number of assumptions about who their readers are
Title

    Oppositional Politics and the Internet: A Critical/Reconstructive

    Approach

Author

    Kahn, Richard; Kellner, Douglas

Source

    Cultural Politics, 2005, 1, 1, Mar, 75-100

Abstract

    We argue that the continued growth of the Internet, both as a form of

    mainstream media & as a tool for organizing democratic social

    interactions, requires that Internet politics be retheorized from a

    standpoint that is both critical & reconstructive. While we

    undertake an approach that is critical of corporate forms &

    hegemonic uses of the Internet, we advocate for new software

    developments such as blogs & trace the oppositional deployments of

    the Internet made by a wide variety of groups in the cause of

    progressive cultural & political struggle. In this regard, we

    describe how the Internet has facilitated the worldwide emergence of

    the anti-globalization, anti-war & anti-capitalism movements, even

    as it has coalesced local communities & groups, & so we

    conclude that the future of Internet politics must be thought

    dialectically as both global & local. We end by noting the

    relevance of the ideas of Guy Debord, with his focus on the

    construction of situations, the use of technology, media of

    communication & cultural forms to promote a revolution of everyday

    life. 

Title

    Wag the blog: How reliance on traditional media and the Internet

    influence credibility perceptions of Weblogs among blog users

Author

    Johnson, T. J.; Kaye, B. K.

Source

    Journalism and Mass Communication Quarterly, vol. 81, no. 3, pp.

    622-642, 2004

Abstract

    While the debate over whether the Internet as a whole should be judged

    as a credible source of news and information has ebbed as more users

    have flocked to news sites sponsored by traditional media, the

    question remains of how much faith users should place in certain

    online components such as Weblogs (also known as blogs). Weblogs,

    diary-style Web sites that generally offer observations and news

    listed chronologically on the site as well as commentary and

    recommended links, surged in popularity after the events of 9/11. This

    study surveyed Weblog users online to investigate how credible they

    view blogs as compared to traditional media as well as other online

    sources. This study also explores the degree to which reliance on

    Weblogs as well as traditional and online media sources predicts

    credibility of Weblogs after controlling for demographic and political

    factors. Weblog users judged blogs as highly credible-more credible

    than traditional sources. They did, however, rate traditional sources

    as moderately credible. Weblog users rated blogs higher on depth of

    information than they did on fairness.

PY: Publication Year

    2004

Title

    A virtual death and a real dilemma: Identity, trust, and community in

    Cyberspace

Author

    Jordan, J. W.

Source

    Southern Communication Journal, vol. 70, no. 3, pp. 200-218, 2005

AB: Abstract

    The strange events surrounding the life and death of Kaycee Nicole

    Swenson captivated a multitude of Internet users for more than two and

    a half years. Using a Web log, or "blog," Kaycee chronicled her tragic

    struggle with leukemia in postings that drew many supporters who added

    their own statements of encouragement for this all-American teenage

    girl. During her illness, Kaycee's circle of online friends drew

    bigger and closer to her, shared their concerns, and offered her and

    each other sympathetic support in a virtually perfect model of virtual

    community. But the most compelling turn in Kaycee's story was not her

    battle with leukemia nor even the day she eventually succumbed to her

    illness and died, all of which were observed dutifully by her online

    cohort. The real revelation about Kaycee Nicole Swenson was that she

    had never been alive. She was a digital dream, a carefully constructed

    and maintained fictional persona affected by her "mother," Debbie

    Swenson, a very real person living in a small Kansas town. Debbie

    never informed anyone or even hinted that Kaycee was fictional until

    after she had posted news of Kaycee's "death" to her blog, a bombshell

    announcement that precipitated a major crisis within their virtual

    community. Debbie insisted that she meant no harm, but her actions

    left many hurt feelings and questions about the relationships between

    computers, community, and communication. This essay examines the

    rhetorical discourse of an online blogging community attempting to

    make sense of a mother's act of betrayal and its aftermath. The

    community members debated fundamental online issues such as the nature

    of virtual identity, the relationship between trust and authority

    online, and the prospects for virtual community in the wake of their

    experience. An examination of these community members' own statements

    provides insight into how Internet users conceive of virtual

    community, the importance rhetorical communication plays in shaping

    users' relationships with each other and the medium itself, and

    persistent obstacles to community building in online environments.

PY: Publication Year

    2005

Title: Blogging Gulf War II.

Source: Journalism Studies, Feb2006, Vol. 7 Issue 1, p111-126
Authors: Wall, Melissa1 melissa.a.wall@csun.edu

Abstract: This frame analysis of blogs active during the second Gulf War found that overall, bloggers worked within existing discourses about the war, primarily employing pro-war and anti-war frames. The blogs also promoted blogging itself as a solution to the problems of reporting on war as some bloggers saw themselves as improvements on mainstream media. [ABSTRACT FROM AUTHOR]

Title: PARTICIPATORY CULTURAL PRODUCTION AND THE DIY INTERNET: FROM THEORY TO PRACTICE AND BACK AGAIN.

Source: Media International Australia Incorporating Culture & Policy, Feb2006 Issue 118
Authors: Sharp, Darren1

Abstract: The free and open source software movements have inspired a new mode of participatory cultural production. The early hacker communities elaborated a sophisticated socio-technical system of network-enabled collaboration culminating in the GNU-Linux operating system. More recently, a range of do-it-yourself (DIY) media technologies have given any user with internet access the ability to become a producer in a variety of social fields. This has spawned an entirely new understanding of authorship and content production in film (machinima), games (player-producers), journalism (blogs), radio (podcasting) and knowledge production (Wikipedia). A number of social science epistemologies embrace ‘practice’ as a representational category to explain the relationship between structure and agency, such as Giddens' (1984) and Bourdieu's (1977) theories of structuration. Missing from most of these accounts is any engagement in practice-based research to construct knowledge about their domains. It will be shown that action research provides an important empirical method capable of extending the field of knowledge about user-led innovation. Action research provides a practice-based method to explore how social shaping occurs in the development of participatory cultural production systems. [ABSTRACT FROM AUTHOR]

Title: What does the photoblog want?

Authors: Cohen, Kris R.1,2 kris@toma.to

Source: Media, Culture & Society, Nov2005, Vol. 27 Issue 6
Abstract: The article focuses on the social and technical possibilities for photography. There are analogue cameras and digital cameras, phones with cameras, there are Web sites and chat groups for photography, there is software for the manipulation of photography, printers for digital cameras, services that will print uploaded digital photographs on photo-quality paper, there are Web sites to which people can send their digital photos directly from their phone, and this is only a small list, a sense of the possibilities. In the writing about photography, however, what people often get are versions of a debate which never fails, somehow, to centre on the status of the Real in relation to photography, although the value-encoded terms used to articulate this debate can differ. There are now well over a million documented blogs and photoblogs in the world, with most appearing in the last 12 months. Their newfound popularity has provoked a gentle storm of press, along with a significant number of utopic scenarios in which blogs feature as the next emancipatory mass media product. The word blog is a contraction, of web and log.

Title: Everyday Fandom: Fan Clubs, Blogging, and the Quotidian Rhythms of the Internet.

Authors: Théberge, Paul1 Paul_Theberge@carleton.ca

Source: Canadian Journal of Communication, 2005, Vol. 30 Issue 4
Abstract (English): With the rise of the Internet, fans have engaged in a variety of online discussions related to their interests: newsgroups in the "alt.music" and "alt.fan" categories are full of groups devoted to specific music genres and individual stars. But what is of interest in this context is the transformation of those other, more-or-less organized, "official" fan clubs, where the tensions between fandom and organized consumption are most evident. In this regard, online fan clubs have taken on a new dynamic: marked by the appearance of a more direct form of dialogue between artist and fans and a more regular, even daily, ability to connect both artists with fans and fans with one another, fan clubs are now regarded as a new kind of "community" by some and a new source of revenue by others. This paper discusses how Internet fan clubs have become an important mediating factor in relationships between fans and artists, and between fans themselves. 

Title: It's a Blog, Blog, Blog World: Users and Uses of Weblogs.

Authors: Kaye, Barbara K.1 bkk@utk.edu

Source: Atlantic Journal of Communication, 2005, Vol. 13 Issue 2, p73-95
Abstract: This study surveyed 3,747 Weblog readers online from April 23, 2003, to May 22, 2003, to examine their motives for using Weblogs. Weblog users tend to be young, highly educated men with high incomes. Respondents report moderate to high levels of trust in government, high self-efficacy, and high interest in political and general news. A factor analysis revealed six primary motivations for accessing Weblogs: information seeking and media check, convenience, personal fulfillment, political surveillance, social surveillance, and expression and affiliation. Additionally, hierarchical regression found that political involvement predicted all six Weblog motivations. Further, each of the independent variables predicted at least one of the Weblog motivations. [ABSTRACT 
Title: Presentation of self on the Web: an ethnographic study of teenage girls’ weblogs.

Authors: Bortree, Denise Sevick dbortree@ufl.edu

Source: Education, Communication & Information, Mar2005, Vol. 5 Issue 1
Abstract: Through their use of weblogs, teenage girls are bridging their offline and online relationships. As the girls use this medium to construct themselves and their relationships, they must address the dual nature of weblogs as a tool for interpersonal communication and mass communication. This study examines two aspects of teen girls’ blog use: (1) challenges and hazards of conducting interpersonal communication in a mass medium, and (2) self-presentation strategies used to negotiate a dual audience. Methodology for the study included an ethnographic study of 40 weblogs, an in-depth analysis of six weblogs and a set of 13 in-depth interviews.
Title

    Mechanisms of an online public sphere: The Website slashdot

Author

    Poor, N.

Source

    Journal of Computer Mediated Communication, vol. 10, no. 2, pp. 0-0,

    2005

AB: Abstract

    Both the theory of the public sphere and the utopian rhetoric

    surrounding the Internet have been a focus of scholars for some time.

    Given the ability of people to connect with others around the globe

    through the Internet, could the Internet give rise to online public

    spheres? If so, how would such spaces work? This article proposes that

    public spheres do exist on the Internet and details how one functions.

    The case under study is the Web site Slashdot (http://slashdot.org),

    an online community of Slashdot labels itself "News for Nerds."

    Commentators have presented Slashdot in different lights, including as

    a public sphere, an online community, an online bulletin board, a

    computer news site, or a massive blog (a recent term, derived from

    "Web log"). Unlike offline social movements that use the Internet for

    organization, however, Slashdot started online, and as the Internet

    and computer technology have spread, Slashdot's user base has grown

    and the areas it covers have expanded. Despite this growth, no one

    offline group or coalition claims Slashdot as its online forum. The

    main cultural force behind Slashdot is open source software, which

    permeates many of Slashdot's stories, its norms, and the code that

    runs it. Slashdot's open source code is used and supported by several

    Slashdot users. The idea behind open source is very similar to the

    idea of the public sphere, as will be shown. The article studies the

    mechanisms, both normative and in code, that are vital to Slashdot's

    functioning and shows how they help Slashdot function as a public

    sphere.

Text/Instant Messaging; chat programs

Author(s): Ishii, K

Title: Implications of mobility: The uses of personal communication media in everyday life

Source: JOURNAL OF COMMUNICATION, 56 (2): 346-365 JUN 2006

Abstract: This study examined the impact of mobile communications on interpersonal relationships in daily life. Based on a nationwide survey in Japan, landline phone, mobile voice phone, mobile mail (text messaging), and PC e-mail were compared to assess their usage in terms of social network and psychological factors. The results indicated that young, nonfamily-related pairs of friends, living close to each other with frequent face-to-face contact were more likely to use mobile media. Social skill levels are negatively correlated with relative preference for mobile mail in comparison with mobile voice phone. These findings suggest that mobile mail is preferable for Japanese young people who tend to avoid direct communication and that its use maintains existing bonds rather than create new ones.

Title

    Preference for SMS versus Telephone Calls in Initiating Romantic

    Relationships

Author

    Byrne, Ruth; Findlay, Bruce

Source

    Australian Journal of Emerging Technologies and Society, 2004, 2, 1,

    [np]

Abstract

    This study examined sex differences in the likelihood of initiating

    first moves (toward relationship establishment) or first dates via

    short message service (SMS) text messaging & telephone calls. The

    sample comprised 159 females & 107 males, mean age 28 years, who

    completed an on-line self-report questionnaire that assessed

    relationship initiating behaviours. Whereas females were more likely

    to initiate first moves using SMS than telephone calls, males had no

    preference for communication channel. In initiating first dates, males

    were more likely to telephone than SMS, whereas females were reluctant

    to initiate regardless of the communication channel. Although males

    were more likely than females to initiate first moves & first

    dates via telephone calls, there were no sex differences when

    initiating via SMS. It was concluded that while SMS appears to have

    somewhat influenced the manner in which romantic first moves are

    initiated, traditional gender role expectations & preference for

    telephone communication are still strong when initiating first dates.

    40 References. Adapted from the source document.

Title

    Smart Mobs, Intelligent Mobile Communities. How to Recognize the

    Future When You Fall over It?

Author

    Rheingold, Howard

Source

    Societes, 2003, 1(79), 75-87

Abstract

    This translation of the first chapter of the book Smart Mobs (2002)

    surveys the impact of wireless technologies on society. Such

    innovations as wireless Internet & text-messaging cell phones are

    transforming the ways people can relate to one another, organize,

    & take action; the devices also leave a trail of information

    behind those who use them. Risks of their misuse by governments or by

    "smart mobs" (communities linked by wireless products) are

    explored. The book's contents are outlined; its purpose is to

    influence the future of civilization by promoting understanding of

    mobile communities. E. Taylor.

Title

    Mobile phones, SMS, and relationships: Issues of access, control, and

    Privacy

Author

    Horstmanshof, L.; Power, M. R.

Source

    Australian Journal of Communication, vol. 32, no. 1, pp. 33-52, 2005

AB: Abstract

    Text messaging, or SMS (short-message service), allows users to send

    and receive short messages from handheld digital mobile phones or from

    a computer to a mobile phone, giving almost instant access to others

    so connected. The privacy and immediacy of SMS and its widespread use

    have implications for human behavior and social intercourse. The focus

    group research with SMS users reported in this paper provides rich

    details and nuances of how text messaging affects young adults'

    patterns of communication and social behavior. This paper goes beyond

    documenting commonly held beliefs about young adults' use of SMS-that

    it is prevalent and used for coordination-to probe issue of privacy,

    control of access, the dilemma of availability, and gender differences

    in use. The paper examines the way SMS messages are used not only for

    the content of the messages per se but also for the sense of being in

    social (phatic) contact with others.

PY: Publication Year

    2005

Title

    The gift of the gab? A design oriented sociology of young people's use

    of mobiles

Author

    Taylor, A. S.; Harper, R.

Source

    Computer Supported Cooperative Work: The Journal of Collaborative

    Computing, vol. 12, no. 3, pp. 267-296, 2003

AB: Abstract

    This paper reports ethnographically informed observations of the use

    of mobile phones and text messaging services among young people. It

    offers a sociological explanation for the popularity of text messaging

    and for the sharing of mobile phones between co-proximate persons.

    Specifically, it reveals that young people use mobile phone content

    and the phones themselves to participate in the practices of gift

    exchange. By viewing mobile phone use in this way, the paper suggests

    a number of possibilities for future phone-based applications and

    supporting hardware.

PY: Publication Year

    2003

Title

    Cellphones in public: Social interactions in a wireless era

Author

    Humphreys, L.

Source

    New Media & Society, vol. 7, no. 6, pp. 810-833, 2005

AB: Abstract

    New technologies such as wireless communication devices are currently

    at the center of both scrutiny and fascination. As mobile phone

    subscriptions continue to rise, questions are raised about the effects

    of these new communication technologies. How do they change people and

    their social relations? Cell phones provide a unique opportunity to

    examine how new media both reflect and affect the social world. This

    study suggests that people map their understanding of common social

    rules and dilemmas onto new technologies. Over time, these

    interactions create and reflect a new social landscape. Based upon a

    year-long observational field study and in-depth interviews, this

    article examines cellphone usage from two main perspectives-how social

    norms of interaction in public spaces change and remain the same, and

    how cellphones become markers for social relations and reflect tacit

    preexisting power relations. Informed by Goffman's concept of cross

    talk and Hopper's caller hegemony, the article analyzes the

    modifications, innovations, and violations of cellphone usage on tacit

    codes of social interactions.

PY: Publication Year

    2005

Title:

Adolescents' identity experiments on the internet.

Authors:

Valkenburg, Patti M.1 p.m.valkenburg@uva.nl

Schouten, Alexander P.1 a.p.schouten@uva.nl

Peter, Jochen1 j.peter@uva.nl

Source: New Media & Society, Jun2005, Vol. 7 Issue 3
Abstract:

The aim of this article is to investigate how often adolescents engage in internet-based identity experiments, with what motives they engage in such experiments and which self-presentational strategies they use while experimenting with their identity Six hundred nine to 1 8-year-olds completed a questionnaire in their classroom. Of the adolescents who used the internet for chat or Instant Messaging, 50 percent indicated that they had engaged in internet-based identity experiments. The most important motive for such experiments was self-exploration (to investigate how others react), followed by social compensation (to overcome shyness) and social facilitation (to facilitate relationship formation). Age, gender and introversion were significant predictors of the frequency with which adolescents engaged in internet-based identity experiments, their motives for such experiments, and their self-presentational strategies.

Title:

Identity Manipulation in Cyberspace as a Leisure Option: Play and the Exploration of Self.

Authors:

Simpson, Brian1

Source: Information & Communications Technology Law, Jun2005, Vol. 14 Issue 2
Abstract:

Current concern about children and the Internet focuses on the dangers posed by indentity manipulation online?—?adults who pretend to be children in order to befriend and later exploit those children. This concern deflects our attention from the manner in which children use the Internet to explore their identity [ABSTRACT FROM AUTHOR]

Title:

Slouching toward the ordinary: current trends in computer-mediated communication.

Authors: New Media & Society, Feb2004, Vol. 6 Issue 1
Herring, Susan C.1

Source:

Abstract:

It has become a truism that computer-mediated communication (CMC) systems, as compared with previous communication technologies, are cheap, fast, and democratic, as such, their popularity continues to grow. Every year, it seems, a new type of CMC enters the scene, instant messaging, short-messaging service (SMS, also known as text messaging or "texting") and web logs. The change in CMC technology, conceptually and feature-wise, from previous technologies and more importantly, is new CMC technology giving rise to new social practices and if it is so, then in which direction? These questions, which regularly frame inquiry into the design and use of CMC systems, reflect two underlying assumptions: first, that "new" CMC technologies really are new; and second, that CMC technologies shape communication, and through it, social behavior. The first of these assumptions is rarely challenged, other than by historians who note parallels between the Internet and previous teletechnologies such as the telegraph and telephone. The second assumption, technological determinism, was vigorously critiqued in the early to mid-1990s, but has been making a quiet comeback as a result of a growing body of empirical evidence that the medium can shape the message, or at least, how the message is packaged and processed.

Title:

An analysis of young people’s use of and attitudes toward cell phones.

Authors:

Aoki, Kumiko kaoki@bu.edu

Downes, Edward J.1

NAICS/Industry Codes5133 Telecommunications

Source: Telematics & Informatics, Nov2003, Vol. 20 Issue 4
Abstract:

Cell phones are a pervasive new communication technology, especially among college students. This paper examines college students’ cell phone usage from a behavioral and psychological perspective. Utilizing both qualitative (focus groups) and quantitative (survey) approaches, the study suggests these individuals use the devices for a variety of purposes: to help them feel safe, for financial benefits, to manage time efficiently, to keep in touch with friends and family members, et al. The degree to which the individuals are dependent on the cell phones and what they view as the negatives of their utilization are also examined. The findings suggest people have various feelings and attitudes toward cell phone usage. This study serves as a foundation on which future studies will be built

File-Sharing

Author(s): Spitz, D; Hunter, SD

Title: Contested codes: The social construction of Napster

Source: INFORMATION SOCIETY, 21 (3): 169-180 JUL-AUG 2005

Abstract: In the 5 years since its inception, some interpretations of the software program known as Napster have been inscribed into laws, business plans, and purchasing decisions while others have been pushed to the fringes. This article examines how and why certain assumptions about Napster have gained greater currency while others have not. Our analytical approach involves an examination of discourse about Napster in several arenas - legal, economic, social, and cultural - and is informed by a conceptualization of Napster as an ongoing encounter between, rather than the accomplishment of, inventor( s), institution( s), and interest( s). While we recognize the value of empirical examinations of Napster's impact on firms and markets, as well as the proscriptive advice which it supports, we opt here for providing a contextualized understanding of the technology that complements rather than substitutes for empirical analyses of it.

Title:

Dynamics of Illegal Participation in Peer-to-Peer Networks—Why Do People Illegally Share Media Files?

Authors:

Becker, Jan U.1

Clement, Michel2 michel@michelclement.com

Source: Journal of Media Economics, 2006, Vol. 19 Issue 1
Abstract:

The rise of peer-to-peer networks starting with Napster in 1999 and later KaZaA and eMule had a substantial impact on the online distribution of media content. Millions of users at any given point of time illegally offer copyright protected files and internalize the cost of their behavior. Whereas it is easy to explain why users download files, it remains an open question as to why they provide data, because it is not necessary to get access to files. This article addresses the issue of why users take the risk and illegally provide files. In a theoretical analysis relying on game theoretical assumptions, this article shows in a dynamic context that users actually do follow a rational strategy by providing files. This article underlines the theoretical assumptions with two empirical studies. The first study researches the individual motives for file sharing by using a structural equation model. Reciprocity is one of the key drivers to offer files. The second study segments users based on their motives into three groups using mixture regressions. The results imply that there is a large segment free riding on their peers. The research also finds a heavy sharer segment that is motivated to share, even at the risk of being sued. This article follows a dynamic perspective in the user's willingness to share that allows researchers to provide implications on the stability of the networks in the long term, because the users' behavior may lead to the collapse of illegal networks. 

Title

    MP3s are killing home taping: The rise of Internet distribution and

    its challenge to the major label music monopoly

Author

    McLeod, K.

Source

    Popular Music and Society, vol. 28, no. 4, pp. 521-531, 2005

Abstract

    The phrase "home taping is killing music"-a slogan invented and

    heavily promoted by major labels to combat the unauthorized

    duplication of music in the early 1980s-now sounds quaint after the

    rise of digital distribution. Because the legal arguments surrounding

    the trading of copyrighted music on file-sharing networks have been

    extensively debated elsewhere, this article primarily focuses on the

    way this alternative distribution system poses a very real challenge

    to major labels. That music monopoly, which has been in place for a

    century, was able to secure its dominance because it controlled the

    means of production-something that is no longer the case, because

    recording production and distribution costs have radically dropped in

    price since the 1990s. This article, which operates in a journalistic

    mode, places into historical context the 1990s compact disc boom and

    the subsequent rise of digital distribution. The consumer-led

    file-sharing explosion forced an unwilling music industry into the

    online marketplace, something that this article argues has been a boon

    for those working outside of the major label system. This has opened

    the door for small labels and independent artist-entrepreneurs to use

    these relatively inexpensive technologies to disseminate their music

    and circumvent the clogged, payola-drenched playlists of corporate

    radio.

Title

    Pirates, sharks and moral crusaders: Social control in peer-to-peer

    networks

Author

    Svensson, J. S.; Bannister, F.

Source

    First Monday, vol. 9, no. 6, pp. 0-0, 2004

AB: Abstract

    File sharing in peer-to-peer (p2p) networks is a popular pastime for

    millions of Internet users and a source of concern for copyright

    holders and for many others who fear the worldwide spread of offensive

    and illegal content. As file sharing proliferates, the question is

    what can and should be done to regulate this practice. Can and should

    governments cooperate to develop stricter laws and regulations and

    invest in wide-scale international cooperation in order to arrest

    Internet villains? Can and should copyright holders in the music,

    film, and software industries extend their tactics of inciting fear by

    randomly threatening customers with lawsuits in which they claim

    millions of dollars in damages? This article explores a possible

    alternative, namely, that of user self-regulation, and uses an

    empirical investigation of two different p2p networks to examine

    social norms in these networks and the informal social sanctions that

    are used to enforce these norms. The results of this investigation

    indicate that some self-regulation already exists and suggest that it

    may be possible to strengthen this self-regulation to reduce the

    occurrence of some types of offences. However, there is a limit to the

    effectiveness of peer control of illegal and antisocial activities on

    the Internet.
Online Games

Title:

Revisiting Globalisation Through the Movie and Digital Games Industries.

Authors:

Kerr, Aphra

Flynn, Roddy

Source: Convergence: The Journal of Research into New Media Technologies, Spring2003, Vol. 9 Issue 1
Abstract:

Presents a study that examined globalization through the relationship of motion picture and digital gaming industries. Efforts of several companies to adopt strategies in globalization; Globalization implications for small countries.

Title

    Online multi-user games: playing for real

Author

    Humphreys, S.

Source

    Australian Journal of Communication, vol. 30, no. 1, pp. 79-91, 2003

AB: Abstract

    The processes of playing give games their central meaning and need to

    be at the heart of the analysis of computer games-play is what

    animates this medium. To focus on this, the author goes beyond

    assessing digital games in terms of the text-structural features,

    aesthetic features, and functionality-and examines the social and

    economic engagements of the players. The social engagements of online

    games derive from a complex interplay between the rules and

    affordances of a game, the user's offline context, and the online

    social world created with other players. In this analysis, the game

    "text" (the boxed product loaded into the computer) is only one

    element of a much larger and more open text created by playing. Gamers

    create content-both through the activity of playing and through

    creating "mods," new levels, new "skins," and new modes of play that

    are often appropriated and used by the development companies. Emergent

    industry models implemented by this form of content creation bring

    into question the idea that there are discrete consumers and

    developers. This paper interrogates the boundaries "old" media studies invoke of producers, audiences, and text.

Title

    Avatar: From Deity to Corporate Property: A Philosophical Inquiry into

    Digital Property in Online Games

Author

    Klang, Mathias

Source

    Information, Communication & Society, 2004, 7, 3, 389-402

Abstract

    The focal point in this paper is our virtual selves, the avatars with

    which we interact with others in online virtual environments. The

    dispute is growing as to whom these digital manifestations belong to.

    The dispute is in part due to the ability of the technology to

    transfer the avatars & also in part on the desire of the software

    manufacturers to enforce the end user licence agreements. These

    licences do not follow contract theory but have been enforced by the

    courts. Despite the actions of the court their validity as a whole is

    still questionable. This paper contains descriptions of the disputed

    objects & presents the arguments of both sides. There is also a

    presentation of the law regulating the area & its rationale,

    strengths, & weaknesses. Then there follows a critique of the law

    as it is a presentation of what the law could, & indeed in some

    cases, should be. In the conclusion this work both describes the

    importance of this issue & what is at stake if an equitable &

    reasonably balanced solution to the collective rights cannot be found.

